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Cleveland  Editors  Freed  of  Contempt  By 

Sensational  Appeals  Court  Rule 

Ohio  Tribunal  Holds  the  Press  Justified  in  Attacks  on  Illegal  Conduct  of  Common  Pleas  Judge _ 

Asserts  Right  of  Dailies  to  Criticise — Advises  Reference  of  Contempt  Ceises  to  Another  Court 


CLEVELAND,  O.,  March  6.— The  de- 
cision  of  the  Ohio  District  Court  of 
Appeals  today  which  freed  Louis  B.  Selt¬ 
zer,  editor,  and  Carlton  K.  Matson,  chief 
editorial  writer  of  the  Cleveland  Press, 


Louis  Seltzer 

of  contempt  of  court  sentences,  upheld 
"freedom  of  the  press  and  freedom  of 
speech  for  a  free  people.” 

The  opinion  of  Judges  Willis  P.  Vick¬ 
ery,  John  J.  Sullivan  and  Manuel  Le¬ 
vine,  comprising  the  Appellate  Court,  held 
that  ‘‘a  free  people  must  have  a  free  press, 
and  must  have  the  right  to  speak  freely 
their  thoughts.” 

The  Appeals  Court  order  reversing  the 
fine  of  |.SOO  and  thirty  days  in  jail  on 
each  of  the  editors,  as  imposed  by  Judge 
Frederick  P.  Walther  of  the  Cuyahoga 
County  Common  Pleas  Court,  said 
further : 

“We  live  in  an  age  of  pitiless  publicity, 
an  age  when  freedom  of  speech  and  a 
free  press  are  paramount  issues. 

People  should  be  allowed  to  say  what 
*hey  please,  and  newspapers  to  print  what 
th^  please,  always  making  themselves 
liable  under  the  laws  of  slander  or  the 
laws  of  libel. 

It  is  better  that  the  press  be  free, 
spMch  be  free,  the  right  of  assemblage  be 
*”<1  the  right  to  air  views  be  free 
than  that  they  bt  uttered  in  fear  and 
trembling.” 

In  reversing  Judge  Walther,  the  Court 
ot  Appeals  held  that  he  erred  in  sitting 
^  trial  judge  in  the  case;  erred  in  im- 
penalty  in  excess  of  that  pro- 

dM  by  statute,  and  erred  in  treating  the 
witonals  as  contemptuous. 

opinion  set  up  a  new  precedent  for 
.  ®  nandhng  of  contempt  of  court  cases 
<n  stating: 

We  believe  the  ends  of  justice  will  be 

er  served  if  judges  refer  matters  of 


contempt,  other  than  those  committed  in 
their  immediate  presence,  to  another  judge 
for  trial.” 

Judge  Walther  did  not  do  that  in  the 
case  against  the  editors  and  while  the 
Appellate  Court  agreed  that  he  did  not 
exceed  his  power  in  sitting  as  trial  judge 
the  opinion  expressed  the  belief. that  it 
was  an  abuse  of  dis¬ 
cretion  and  a  matter 
of  bad  taste. 

The  opinion  point¬ 
ed  out  that  public 
men  could  expect  to 
be  criticized  for  un¬ 
worthy  actions. 

The  editorial 
criticism  of  Judge 
Walther  was  re¬ 
ferred  to  as  "unduly 
harsh,"  but  the  opin¬ 
ion  said  that  “when 
one  thinks  that  a 
court  grants  an  in¬ 
junction  against  an 
officer  of  the  law 
performing  his  duty 
one  cannot  help  but 
think  that  such  ac¬ 
tion  did  call  for 
strong  remarks.” 


Judge  F.  P.  Walther 


the  present  trend  of  public  opinion  and 
judicial  decisions,  to  have  referred  the 
matter  to  another  judge,  and  Judge 
Walther  then  could  have  been  a  witness 
against  the  men  charged  with  the  con¬ 
tempt,  and  the  decision  would  be  thus 
unswayed  by  personal  feelings,  passion 
or  prejudice.  We  think  the  ends  of 
justice  would  be 
better  served  if 
judges  would  recog¬ 
nize  this  more 
clearly  and  refer 
matters  of  contempt 
other  than  those 
committed  in  their 
immediate  presence 
to  another  judge  for 
trial,  and  we  hope 
that,  in  the  interest 
of  protecting  the 
right  of  a  judge  to 
hear  and  punish 
summarily  con¬ 
tempts  committed  in 
the  immediate  pres¬ 
ence  of  the  judge, 
judges  will  refer 
such  contempts  as 
those  involved  in  the 
instant  case  to  other 


the  defendants  Seltzer  and  Matson, 
and  after  they  were  arrested  and 
brought  into  court,  they  pleaded 
not  guilty,  whereupon  Judge  Wal¬ 
ther  appointed  William  H.  Boyd,  Luther 


While  not  so  mentioned  in  the  opin¬ 
ion,  this  view,  if  accepted  as  a  legal 
basis,  it  was  held  by  some  who  had  fol¬ 
lowed  the  case,  justified  sharp  criticism 
by  newspapers  of  public  officials  who 
might  not  follow  the  laws. 

Mr.  Seltzer,  declining  to  make  a  de¬ 
tailed  statement,  said,  “The  court’s  de¬ 
cision  speaks  for  itself.” 


The  decision  of  the  district  court  of 
appeals  is  given  practically  in  full  as 
follows : 

“We  approach  the  solution  of  the 
question  involved  in  this  case  with  con¬ 
siderable  diffidence  and  hesitancy  for,  in 
order  to  protect  the  dignity  and  standing 
of  a  court,  there  must  reside  in  the  court 
the  power  to  punish  summarily  for  con¬ 
tempt  committed  within  certain  bounds, 
either  in  the  courtroom  itself  or  so  near 
to  the  courtroom  that  it  obstructs  the 
administration  of  justice  and  it  is  neces¬ 
sary  that  a  judge  should  have  this  power 
and,  in  such  case,  to  sit  himself,  even 
though  the  contempt  is  directed  against 
him;  but  usually  those  cases  come  with¬ 
in  the  immediate  knowledge  of  the  court 
and,  without  any  information  being 
filed,  the  court  is  fully  cognizant  of  the 
matter  and  can  summarily  try  and 
punish  the  offender.  We  have  said  this 
because  there  seems  to  have  been  a 
rumor  abroad  that  in  the  instant  case 
the  judge  had  exceeded  his  powers  in 
sitting  in  the  case  at  bar  and  finding  the 
parties  guilty  of  contempt  against  him¬ 
self. 

“We  do  not  think  that  the  court  ex¬ 
ceeded  his  power  in  sitting  in  this  case 
even  though  it  was  necessary  to  have  an 
information  filed  before  the  parties  could 
be  charged  with  contempt  but,  inasmuch 
as  it  was  necessary  that  written  charges 
be  filed,  it  would  have  been  in  much 
better  taste  and  more  in  accordance  with 


judges,  so  that  the  court  will  not  bring 
itself  into  disrepute  by  sitting  in  judg¬ 
ment  in  a  case  in  which  it  is  vitally 
interested.  In  the  instant  case  we  think 
that  Judge  Walther  did  not  exceed  his 
powers,  but  that  it  was  a  matter  of  bad 
taste  to  sit  in  the  case. 

“Having  cleared  away  the  premises, 
let  us  state  that  this  action  of  contempt 
grew  out  of  three  editorials  which  ap¬ 
peared  in  three  several  issues  of  the 
Cleveland  Press,  a  newspaper  published 
and  in  general  circulation  in  Cleveland, 
on  the  11th  day  of  July,  1929.”  (The 
written  opinion  here  restates  the  edi¬ 
torials  as  published  in  Editor  &  Pub¬ 
lisher  July  20,  1929.) 

“Apparently,  so  far  as  it  appears  in 
the  record.  Judge  Walther  had  not  seen 
or  noticed  these  editorials  until  on  the 
afternoon  of  the  11th,  while  he  was 
holding  court  in  his  regular  room,  when 
the  matter  was  called  to  his  attention  by 
a  member  of  the  Cleveland  bar,  J. 
Harold  Read,  who  interrupted  the  pro¬ 
ceedings  then  being  heard  before  Judge 
Walther  and  insisted  on  reading  these 
three  editorials,  and  he  did  read  them  in 
open  court  to  Judge  Walther. 

“Whereupon  Judge  Walther  instructed 
Mr.  Read  to  draw  an  information  for 
contempt,  basing  it  upon  these  editorials, 
which  said  information  was  drawn  by 
Mr.  Read  and  service  was  made  upon 
four  members  of  the  staff  of  the  Cleve¬ 
land  Pres.s — the  editor,  Louis  B.  Seltzer, 
the  editorial  writer,  Carlton  K.  Matson, 
and  two  others  whom  it  is  not  necessary 
to  further  mention,  inasmuch  as  they 
convinced  the  court  that  they  had 
nothing  to  do  with  the  matter,  and 
Seltzer  and  Matson  assumed  full  respon¬ 
sibility  for  the  editorials;  and  in  so  far 
as  the  information  against  the  other 
two  was  concerned  it  was  withdrawn 
and  they  were  discharged. 

“After  service  was  made  upon 


C.  K.  Matson 

Day,  John  Cline  and  J.  Harold  Read  to 
represent  him  in  the  trial  of  the  action. 
Had  Judge  Walther  sought,  he  could  not 
have  chosen  a  more  capable  set  of  law¬ 
yers  at  the  Cleveland  bar.  Mr.  Boyd, 
however,  was  otherwise  employed  and  did 
not  accept  the  appointment.  Mr.  Day  had 
an  engagement  out-of-town  and  he  was 
excused  from  accepting  the  appointment. 
Mr.  Cline,  however,  accepted  the  appoint¬ 
ment,  as  was  his  duty,  being  a  member  of 
the  Cleveland  bar  and  an  officer  of  the 
court,  as  did  Mr.  Read,  and  thereupon  an 
amended  information  was  filed.  The  court 
in  his  generosity  not  only  appointed  four 
lawyers  to  represent  himself,  but  likewise 
appointed  Newton  D.  Baker,  Joseph  C. 
Hostetler  and  Thomas  L.  Sidlo  of  the 
law  firm  of  Baker,  Hostetler  &  Sidlo,  to 
represent  the  defendants.  However,  all 
three  of  the  gentlemen  last  named,  inas¬ 
much  as  they  had  been  retained  by  the 
defendants,  declined  the  appointment  but. 
notwithstanding  such  declination,  the  ap¬ 
pointment  was  permitted  to  stand  by 
Judge  Walther  and  so  the  record  shows. 

“It  was  very  lucky  for  the  Court  of 
Appeals  that  the  gentlemen  last  named 
did  not  accept  the  appointment  of  Judge 
Walther  because,  on  the  eve  of  trial  in 
the  Court  of  Appeals  Mr.  Cline — and 
we  want  to  say  in  this  connection  that 
Mr.  Cline’s  connection  in  this  case  from 
its  inception  to  its  termination,  so  far 
as  his  relations  go,  was  lawyer-like  in 
every  respect,  and  also  that  of  Mr.  Read 
— instructed  this  court  by  letter,  notify¬ 
ing  us  that  he  had  been  instructed  by 
Judge  Walther  to  file  no  brief  and  not 
to  appear  in  the  case — and  subsequently 
we  have  received  the  same  sort  of  letter 
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from  Mr.  Read,  although  it  was  after 
the  hearing  in  this  court,  Judge  Walther, 
I  believe,  stating  that  he  deemed  it  un¬ 
ethical  for  him  to  prosecute  the  persons 
or  to  aid  the  Court  of  Appeals  in  arriv¬ 
ing  at  a  decision  in  the  case.  I  say,  it 
is  important  to  remember  that  Mr.  Baker, 
Mr.  Hostetler  and  Mr.  Sidlo  did  not 
accept  the  appointment  of  Judge  Walther, 
because  had  they  done  so.  Judge  Walther 
could  have  terminated  their  relation  with 
this  lawsuit  the  same  as  he  terminated 
the  relation  of  Mr.  Oine  and  Mr.  Read, 
and  then  Mr.  Seltzer  and  Mr.  Matson, 
having  been  convicted,  would  have  been 
unable  to  have  the  assistance  of  the  law¬ 
yers  that  defended  them  in  the  action 
below  and,  perhaps,  the  order  of  the  court 
might  have  gone  even  so  far  as  to  direct 
the  counsel  for  the  plaintiffs-in-error  to 
dismiss  the  petition-in-error  and  then,  of 
course,  the  judgment  of  the  court  below 
would  have  stood  and  there  would  have 
been  no  help  but  that  Mr.  Seltzer  and 
Mr.  Matson  should  have  paid  $500  and 
have  spent  thirty  days  in  jail. 

“We  connot  quite  understand  how  it 
was  more  unethical  to  present  the  case 
in  a  court  that  had  no  bias  or  prejudice 
in  the  matter  and  thus  enable  that  court 
to  arrive  at  a  just  conclusion,  than  it 
was  to  appoint  lawyers  and  to  sit  in 
the  trial  where  the  judge  was  the  ^- 
grieved  party.  Eut  that  is  really  aside 
from  the  purpose.  However,  we  have 
heard  a  '^reat  many  contempt  cases  and 
we  never  thought  that  it  was  undignified 
or  unethical  for  a  Common  Pleas  Judge, 
who  had  sat  in  any  such  case  and  found 
the  parties  guilty  of  contempt,  to  per¬ 
mit  the  lawyers  that  represented  him  in 
sudi  a  hearing  to  appear  in  the  Court 
of  Appeals,  nor  do  I  know  of  a  case 
where  a  judge  refused  to  let  the  review¬ 
ing  court  have  the  benefit  of  the  advice 
and  counsel  of  the  lawyers  that  tried 
the  case  before  him.  I  do  know  that  in 
all  courts  from  the  lowest  to  the  highest, 
to-wit,  the  Supreme  court  of  the  United 
States,  where  the  judge  or  tribunal  that 
has  been  the  subject  of  contempt,  and 
where  the  judge  or  tribunal  has  found 
the  parties  charged  with  the  contempt 
guilty,  the  judge  or  tribunal  finding  the 
party  guilty  of  contempt  has  been  rep¬ 
resented  in  the  reviewing  court. 

“One  can  only  say  that,  had  Judge 
Walther  exercised  the  same  degree  of 
care  for  ethical  conduct  in  the  court  be¬ 
low  that  he  has  invoked  in  this  court, 
there  would  not  have  been  so  much  made, 
or  to  be  made,  out  of  this  case,  and  we 
cannot  help  but  think  that  the  standing 
of  the  courts  would  have  been  better ;  that 
is,  when  this  information  was  prepared 
and  the  parties  were  brought  into  court, 
if  Judge  Walther  had  referred  the  mat¬ 
ter  to  one  of  his  associates  upon  the 
bench  and  had  given  his  statement  as  a 
witness  rather  than  as  a  judge  from  the 
bench ;  but  that  is  only  a  matter  of  taste, 
as  we  have  already  indicated. 

“Now  the  graveness  of  this  case  must 
be  manifest  to  everyone.  The  editorials 
are  in  a  measure  vicious  editorials,  but 
they  are  shaded  down  as  the  different 
editions  appeared. — ^the  first  of  the  three 
quoted  being  the  harshest.  They  were  in 
the  nature  of  editorials  addressed  to  the 
sheriff  of  Cuyahoga  county,  urging  him 
to  perform  his  duty ;  and  that  was 
brought  about  by  reason  of  what  seemed 
to  be  a  vacillating  condition  on  the  part 
of  the  sheriff  as  to  whether  he  would 
or  would  not  allow  horse  racing  where 
the  contribution  system  was  to  be  used 
within  the  county  of  Cuyahoga,  which 
had  been  a  matter  of  discussion  for  days 
and  perhaps  weeks.  The  sheriff  appar¬ 
ently  stood  upon  one  side  and  then  upon 
the  other  and  then,  perhaps,  upon  neutral 
ground,  and  the  editorials  apparently  were 
addressed  to  him. 

“Now  a  singular  situation  has  arisen. 
This  court,  in  the  case  of  Euclid  Kennel 
Club  Company  vs.  E.  J.  Hanratty 
(.sheriff),  decided  Sept.  6,  1927.  affirmed 
a  judgment  entered  by  Judge  Weygandt 
of  Common  Pleas  holding  that  the  con¬ 
tribution  system  as  proposed  to  be  car¬ 
ried  out,  was  illegal  and  that  it  was 
gambling  and  in  violation  of  law.  Judge 
W'eygandt  rendered  a  very  able  opinion 
holding  this  -view  and  the  case  was 
ably  argued  in  the  court  of  appeals,  and 


we  affirmed  the  judgment  of  Judge 
Weygandt.  How  anybody  can  for  a 
moment  beguile  himself  into  believing 
that  by  the  contribution  system,  so-called, 
he  can  evade  the  gambling  statute,  is 
beyond  the  comprehension  of  the  writer 
of  this  opinion.  It  is  plainly  an  ingenious 
or  rather  a  disingenuous  method  of  evad¬ 
ing  the  statute  by  calling  gambling  by 
some  other  name.  The  parties  who  had 
become  contributors  of  money  on  the  out¬ 
come,  or  as  has  been  naively  suggested 
in  the  petition,  ‘in  the  ultimate  success 
or  outcome  of  the  horse,”  were  just  as 
much  betting  upon  the  success  of  that 
horse  as  they  would  have  been  before  any 
gambling  statute  was  ever  heard  of. 

“I  suppose  the  greatest  evil  that  con¬ 
fronts  our  people  today  is  the  habit  of 
gambling.  It  is  the  forerunner  of  crime. 
It  is  the  breaking  down  of  the  morale 
of  the  people  and  many  a  young  man, — 
and  old  man,  too,  for  that  matter,— has 
l)een  guilty  of  embezzlement  and  theft 
to  cover  up  his  shortage  that  he  lost 
on  betting  or  gambling,  and  it  was  with 
that  in  mind  that  the  leg^islature  passed 
the  anti-gambling  statute,  and  it  has  been 
the  aim  of  those  who  seek  to  profit  by 
the  weaknesses  of  their  fellowmen  to 
evade  the  enforcement  of  that  statute, 
and  one  must  say  that  the  men  who  have 
those  things  in  charge  are  very  re¬ 
sourceful  and  have  political  influence, 
and  apparently  all  of  that  influence  and 
adroitness  was  used  upon  the  sheriff  to 
prevent  him  from  enforcing  the  statute. 

“As  already  stated,  the  sheriff  had 
vacillated  from  one  post  to  another,  and 
we  learn  from  this  record  that,  on  the 
10th  day  of  July,  at  2  o’clock  in  the 
afternoon,  a  series  of  races  were  to  be 
run,  and  apparently  the  sheriff  had  been 
told  by  the  very  able  counsel  connected 
with  the  prosecutor’s  office  that  such  a 
system  was  illegal  and  was  prohibited 
by  law  and,  as  already  stated,  the  Com¬ 
mon  Pleas  court  and  this  court  had  so 
held.  Apparently  those  promoting  the 
races  had  information  that  the  sheriff 
had  been  led  to  see  through  the  thin 
veneer  of  the  so-called  contribution  sys¬ 
tem,  and  that  he  was  going  to  call  it 
gambling  and  was  going  to  perform  his 
duties  and  so,  on  the  10th  day  of  July, 
although  this  thing  had  been  brewing  for 
days  and  perhaps  weeks,  a  lawj'er  ap¬ 
peared  in  court  room  No.  1,  where  Judge 
Walther  was  holding  court  temporarily, 
at  12  minutes  before  12  o’clock,  and 
Judge  Walther  was  asked  how  long  he 
expected  to  remain  in  court,  and  he  said 
that  he  had  an  engagement  to  lunch  with 
his  daughter,  who  was  in  the  court  room, 
and  that  he  would  not  stay  later  than 
12  o’clock  exactly.  He  was  informed 
that  a  lawyer  by  the  name  of  Felsman 
was  drawing  a  petition  to  enjoin  the 
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sheriff  from  interfering  with  the  races 
of  the  Thistledown  track  and  that  Ire 
would  have  it  in  before  12  o’clock  and 
asked  Judge  Walther  to  wait.  Before 
12  o’clock  Mr.  Felsman  appeared  to¬ 
gether  with  his  client  Mr.  Strong,  who 
likewise  was  a  lawyer  at  this  bar,  with 
a  petition  praying  for  an  injunction  to 
prevent  the  sheriff  from  confiscating  the 
property  to  be  used  on  the  track,  and  to 
prevent  the  sheriff  from  stopping  the 
races,  or  interfering  in  any  way  with 
the  races  being  run  under  cover  of  the 
contribution  system,  together  with  other 
allegations  in  the  petition. 

“Whereupon  Judge  Walther  made 
some  inquiries  and  said  he  would  not 
grant  the  injunction  in  the  form  it  was 
asked  for  in  the  prayers,  but  that  he 
would  grant  the  injunction  if  they  would 
add  certain  things  to  three  of  the  five 
prayers  in  the  petition  and,  although  the 
lawyers  protested,  they  could  not  get  an 
injunction  any  other  way  and  so  they 
finally  wrote  in  what  Judge  Walther  re¬ 
quested  in  three  prayers  of  the  petition, 
which  are  the  most  peailiar  things  that 
one  ever  saw  in  a  petition.  It  then  pur¬ 
ported  that  an  injunction  had  been  issued 
and  yet  it  left  it  with  the  executive 
officer  of  the  county,  the  sheriff,  to  de¬ 
termine  whether  the  acts  to  be  done  were 
legal  or  ille^pl.  If  they  were  illegal, 
then  the  sheriff  was  not  to  be  interfered 
with;  and  if  they  were  legal,  then  the 
sheriff  was  enjoined  from  interfering. 
It  would  be  difficult  in  the  annals  of 
legal  history  to  find  such  another  order 
of  injunction. 

“With  all  the  astuteness  and  learned 
ability  of  Mr.  Baker  only  one  case 
which  is  at  all  parallel  to  the  instant  case 
has  been  found,  and  that  is  the  case  of 
Charles  M.  Oliver,  respondent,  vs.  Allen 
C.  Orrick,  et  al.,  appellants.  (220  Mis¬ 
souri  appeal  reports,  page  614 ;  288 
Southwestern,  966).  which  differs  some¬ 
what  from  the  instant  case,  but  is 
more  clearly  akin  to  it  than  any  other 
case  to  which  we  have  been  referred  or, 
judging  from  the  statement  of  Mr. 
Baker,  that  he  was  able  to  find. 

“Now  this  was  the  situation  on  the 
10th.  Fortunately  for  Cuyahoga  county, 
it  had  a  man  who  had  been  on  both  the 
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Common  Pleas  and  the  Court  of  .W 
peals  benches  as  the  first  assistant  pros*! 
cuting  attorney,  Mr.  Leighley,  and  he  « 
once  saw  through  the  so-called  injonc- 
tion  and  told  the  sheriff  that  the  ij! 
junction  was  not  worth  the  paper  upon 
which  it  was  written,  and  that  he  should 
go  on  and  perform  his  duties,  which  the 
sheriff  did,  and  went  to  the  racetrjd 
and  closed  up  the  races  and  all  the  horses 
and  paraphernalia  used  in  racing  and 
betting  were  removed  from  the  tracks 

“Now  this  was  the  situation  when  the 
editorials,  which  were  the  basis  of  this 
contempt  proceedings,  were  published  by 
the  Cleveland  Press.  The  case,  so  fir 
as  Judge  Walther  had  anything  to  do 
with  it,  was  a  thing  of  the  past  and  was 
done  away  with.  The  answer  day  for 
the  defendant  sheriff  was  a  time  several 
days  after  the  closing  of  the  proposed 
racing  meet.  Nothing  else  was  ever  door 
in  that  law  suit ;  there  was  nothing  elit 
to  do.  The  sheriff,  if  he  was  enjoined, 
treated  the  paper  that  had  been  served 
uptHi  him  as  of  no  importance,  as  a 
mere  blank  piece  of  paper  and,  igtwriig 
it,  performed  his  duties. 

“Now  the  thought  in  the  mind  of  dx 
editor  of  the  Press  and  of  the  editorial 
writer  of  the  Press  evidently  was  that 
here  was  a  situation  which  called  for 
strong  remarks,  and  one  must  admit  tint 
in  the  editorials  they  gave  utterance  to 
strong  remarks, —  but  when  one  thinli 
of  a  judicial  officer  exercising  the  strong 
power  of  injunction  to  prevent  an  offi¬ 
cer,  elected  and  sworn  to  enforce  fix 
criminal  law, — I  say,  when  one  thinks 
that  a  court  grants  an  injunction  against 
said  officer  performing  his  duty,  one 
cannot  help  but  think  ffiat  such  actions 
did  call  for  strong  remarlu. 

“I  have  been  on  the  Common  Pleas 
bench  and  I  was  asked  many  times  to 
grant  injunctions  against  the  chief  of 
police  and  others  from  enforcing  tlx 
law.  I  always  refused.  There  is  no 
occasion  to  grant  an  injunction  against 
an  executive  officer  from  enforcing  the 
law  that  he  is  sworn  to  enforce.  If  tlx 
law  is  invalid,  or  if  the  parties  arrested 
are  not  guilty  of  the  violation  of  any 
law,  they  have  a  clear  and  adequate  rem¬ 
edy  at  law ;  and  there  are  but  very  fex 
cases  in  the  judicial  history  of  dx 
world,  especially  in  the  United  States, 
where  courts  have  transcended  their 
power  and  issued  injunctions  to  prevent 
the  enforcement  of  a  criminal  statute 
Our  courts  refuse  to  do  it  because  the 
complainant  has  a  clear  and  adequate 
remedy  at  law.  Where  there  is  likely 
to  be  a  multiplicity  of  arrests  and  where 
there  is  a  question  as  to  the  legality  of 
the  law,  a  court  might  grant  an  injunc¬ 
tion  to  prevent  a  multiplicity  of  suits  and 
arrests  while  it  tries  out  (Mie  case  to  see 
whether  the  law  is  valid  or  otherwise. 
But  beyond  this,  it  is  hardly  conceivable 
that  a  court  of  equity  should  be  called 
upon  to  issue  such  injunctions. 

“It  is  said  in  this  case  that  the  judge 
did  not  intend  to  issue  any  injunrfon; 
that  he  intended  to  make  it  appear  only 
that  an  injunction  was  issued.  Was  this 
to  befuddle  the  sheriff  so  that  he  would 
look  at  the  heading  of  the  petition  and 
the  prayer  enjoining  him,  and  then  not 
molest,  and  rest  upon  the  assumption 
that  he  had  been  enjoined? 

“Was  it  a  subterfuge,  or  was  it  a 
genuine  injunction?  We  have  no  hesi¬ 
tancy  in  saying  that,  under  the  authoritv 
of  Oliver  vs.  Orrick,  supra,  the  act  of 
the  sheriff  in  going  out  and  stopping  the 
races  and  confiscating  the  property  that 
was  to  be  used  in  betting  could  not  be 
held  as  being  in  contempt  of  the  or^ 
issued  by  Judge  Walther.  The  petition 
was  so  vague  and  so  indefinite,  leaving 
the  decision  of  whether  the  acts  were 
legal  or  illegal  up  to  the  sheriff,  and  it 
reminds  one  of  an  old  pioneer  who 
lived  in  the  forest,  in  which  foi^ 
roamed  his  cattle  and  likewise  roamed 
deer;  and  so,  when  the  pionw 
would  see  something  stir  in  the  bushes 
he  would  get  his  gun  and  aim  so  as  to 
hit  if  it  were  a  deer  and  miss  if  it  wen 
a  cow.  So.  apparently,  in  this  case  this 
injunction  was  aimed  to  enjoin  ^ 
terrupted  the  things  that  were  Icffal,  a» 
not  to  enjoin  if  he  interfered  wiw 
things  that  were  illegal,  and  the  shenn 
(Continued  on  page  82) 


Editor  &  Publisher  The  Fourth  Estate  for  March  8,  1930 


7 


CURTIS  BUYS  THE  PHILADELPHIA  INQUIRER 


Building  and  51  Per  Cent  Interest  in  Paper  Sold  by  Mrs.  Patenotre  for  Reported  Price  of  $18,000,000 
— New  Owners  Will  Continue  Publication — Employes  Hold  Large  Interest 


By  JOHN  F.  ROCHE 

George  G.  Steele,  were  also  dropped  Bible”  of  Pennsylvania, 
from  the  masthead.  attacks  of  Mr.  Elversoi 

The  Inquirer  is  the  sixth  daily  news-  Cleveland  Democratic  er 
paper  to  be  purchased  by  Mr.  Curtis  and  limelight  as  one  of  the 
the  Curtis-Martin  Newspapers,  Inc.,  figures  in  Pennsylvania 
since  1913.  Two  other  papers  were  Immediately  after  pu: 
started  by  Mr.  Curtis  and  the  organiza-  quirer,  Mr.  Elverson  toe 
tion.  The  first  newspaper  acquired  by  up  the  classified  advertis 
the  publisher  of  the  Saturday  livcuiiifi  paper  on  the  theory  that 

Post  was  the  Pub-  ^ _ -  tisii 

lie  Ledger,  and  a  that 

short  time  later  he  wan 

started  the  Evening 
Ledger.  His 

step  was  purchase  «  whi 

the  Philadelphia  to 

F.vcning  Telegraph.  ^ 

which  he  merged  tho‘ 

with  the  Evening  whi 

Ledger.  Then  he  w  and 

bought  the  Phila-  \{ 

Press 

combined  Inqi 

the  Ledger 

son, 
daui 

the  ano: 

also  noti 

a  mom-  | 

their 

the  trus 

tabloid  divi 

sm,  Mr.  twe 

Mar-  (]au: 

the  ver< 

Sun  in  pub 

This  $50. 

paper  was  discon-  will 

February,  that 

In  1924  the  the 

entered  ^^^BB  M  said 

the  New  York  field  ^^B  V  M  leav 

with  purchase  of  i  ■■  to 

the  Netv  York  Eve-  i^|  B  give 

In  addition  to  the  majority  interest  pg^f  ^  i  H 

in  the  Inquirer  Publishing  Company,  a  price  reported  be-  JB  K  B  shai 

Delaware  corporation,  the  Curtis-Martm  tween  $1,600,000  and  IPS^  W  ■  stoc 

interests  acquired  100  per  cent  of  the  $1800  000  f\  H  ■  daui 

Zy  o1  eaI^s^"Kst&;  r  I  I  ^"2 

ne™r‘'“Th"®’  fnd  colorful  career  I  ■  B  .  abS 

SfSI;  .Th«s. plant  was  vah,^  at  29,  1829.  Fj  tool 

fK’”£’  '  In  its  early  days  it  I  |  of 

o  struction  in  1925.  erratic  concern-  k  •  had 

Y  ‘"P"  ing  its  field,  skip-  Inq’ 

«ate  the  Inquirer  ^  an  individual  news-  ^ack  and  forth  fatl 

^ixr  and  contemplate  no  change  in  edi-  from  morning  to  plet 

tonal  policy  or  operating  personnel,  ac-  evening.  Although  it  BP  tion 

cording  to  John  C.  Martin,  vice-president  was  not  anoutstand-  '•  exp< 

of  the  company  who  handled  negotia-  s^ecess  until  - = - 1-! _ ^ _  adv. 

tions  and  made  formal  announcement  of  TamPs  Flvi«rer>n  _  '  tion 

H*  i!!*^  absmee  of  Cyrus  bought  control  of  it  **•  cxei 

a™,-,  ’  .^1'®  aboard  his  yacht,  Lyn-  {„  1890,  the  Inquirer  had  introduced  sev-  His  chief  interest  in  lif 

p^’  >n  Southern  waters.  eral  revolutionary  ideas  to  American  tion  of  the  Inquirer’s  di 

eyond  a  brief  statenmnt  given  to  the  journalism.  In  1840  its  first  real  stroke  In  1923  work  was  beg 
nLf,*’  would  make  no  com-  q{  enterprise  was  accomplished  when  it  ing  new  building  of  the 

H.  .1  °r  j  ^‘-OU'sd'on  of  the  Inquirer,  obtained  first  American  serial  rights  for  Broad  street.  This  was 
nrcr.  **■ ' .  to  confirm  or  deny  that  his  exclusive  publication  of  Charles  Elverson  as  a  memoria 
nf^/onnn'JvIrk  f rumored  price  Dickens’  “Barnaby  Rudge”  and  “Master  When  it  was  opened  in 
its  nlant  newspaper  and  Humphrey’s  Clock.”  The  buying  of  claimed  as  one  of  the  n 

rf  ,  ,  serial  rights  to  the  stories  of  English  efficient  newspaper  plai 

'**  the  Inquirer,  not  held  by  Mrs.  novelists  had  never  been  heard  of  before  An  outstanding  feature 
mafli  approxi-  this  time  and  caused  a  bit  of  a  sensation  apartment  of  Col.  Elver 

nnhi;/  'L’U  *^*t^tids  of  the  among  newspapers  of  the  day.  and  13th  floors.  Here 

k"''  ®  $l,2w,(^  of  this  IS  The  Senior  Mr.  Elverson  had  come  to  had  prepared  a  mo 

*hn  k»,.  ^  newspaper,  this  country  from  England  before  the  equipped  with  the  fines 

ntiAn  sfter  reorgani-  Civil  War  and  worked  for  a  time  in  his  veniences  and  containinj 

ot  the  ccOTpany  in  March,  1929.  uncle’s  shoe  factory  in  Newark,  N.  J.  works  of  art.  He  move 
anH»r  tk*  dirwtors  of  the  Inquirer  Later  he  became  a  telegrapher  and  dur-  nut  street  residence  in  J 
innniin/.2i  Tk-'^^'*  .  '"R  served  as  official  telegrapher  new  office  building  apa 

nesHav  u  *"u  issue  of  Wed-  for  Secretary  Seward,  war  minister  in  with  him  his  entire  col 

’  March  5  appeared  with  the  mast-  Lincoln’s  cabinet.  In  this  txwition  he  ings  and  other  obiects  c 


CONTROL  of  the  Philadelphia  In¬ 
quirer,  lOO-year  old  morning  and  Sun¬ 
day  daily,  passed  to  the  Curtis-Martin 
newspapers,  Inc.,  publishers  of  the  Phil- 
id/ithia  Public  Ledger,  Evening  Public 


municipal  art  museum.  This  project 
reached  a  gratifying  degree  of  comple¬ 
tion  before  his  death  in  January,  1929. 

Following  the  death  of  her  brother, 
Mrs.  Patenotre  became  publisher  of  the 


John  C.  Martin 
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VALUABLE  BUILDINGS  AND  PLANTS  OF  CURTIS  PHILADELPHIA  PAPERS 


Four-year-old  plant  of  the  Public  Ledger  Company,  facing  the  twin  plant  of 
the  Curtis  Publishing  Company  on  Independence  Square,  Philadelphia, 


HOUSE  IS  RENTED  FOR 
MEN  ON  TAFT  STORY 


Reporters  Corering  Former  Presi¬ 
dent’s  Illness  Have  Headquarters 
in  Large  Home — Using  Double 
Check  System 


Magnificent  plant  of  the  Philadelphia  Inquirer,  built  in  1925  at  cost  of 
$10,000,000,  astride  the  tracks  of  the  Reading  Railway,  purchased  this  week  by 
Curtis-Martin  Newspapers,  Inc. 


common  stock.  The  preferred  was  made 
convertible  at  any  time  share  for  share 
to  common  stock.  The  issue  was  listed 
on  the  Philadelphia  Stock  Exchange. 


LECTURES  ON  ADVERTISING 


By  Gkorc.k  H.  Manning 

iVashington  Correspondent,  Eoitoe  &  Publishes 

Washington,  D.  C.,  March  6. — 
Washington  news  bureaus  are  maintain¬ 
ing  a  double  check  system  in  following 
the  condition  of  William  Howard  Taft, 
who  is  lingering  on  the  brink  of  the 
grave. 

While  the  White  House  receives 
regular  bulletins  on  the  condition  of  the 
former  President  and  chief  justice  and 
these  are  handed  out  to  the  White  House 
correspondents  immediately  after  they 
are  received,  the  bureau  chiefs  are 
taking  no  chances  and  the  regular  old- 
time  “death  watch”  is  camped  on 
Wyoming  street,  as  close  to  the  sick 
room  as  possible. 

The  sick  former  Chief  Justice  had  no 
sooner  returned  from  Asheville  and  the 
reporters  commenced  their  vigil  on  the 


17 _ r  V  ,  auvcriiMiii;,  lu  uc  uciivcicu  uy  wiuciy 


A  series  of  five  lectures  on  the  “ethics  <l“'et,  aristocratic  street  when  one  of  the 
of  advertising,"  to  be  delivered  by  widely  more  observing  of  the  group  noticed  that 


InH ^  A^lds,  has  been  announced  by  the  Wil- 

gamzation  and  length  of  service  on  the  foundation  in  business 


paper  was  considered  in  distribution. 
In  a  week  employes  had  subscribed 


a  “grand  home”  directly  across  the 
street  from  Mr.  Taft’s  was  vacant. 
After  a  brief  conference  with  the  real 


In  a  week  employes  had  subscribed  to 
$1,125,000  of  the  preferred  stock  repre¬ 
senting  about  23,000  shares.  This  was 


iictiii  vrtwici  luuiiuc&iluil  111  uustii^aa  ^  ,  ,,  •  t  _ _ 

ethics  of  Northwestern  university.  The  r 

first  lecture  will  In:  delivered  on  March  ^^at^  and  lighted  and  with  just  enough 


ovattiiiK  siiAics.  J.  Ills  w<&9  e  j  T  er«t- 

bought  at  $49.75  a  share  which  could  be  manager  of  C,en^al  Fo^s,  Inc  The 
paid  outright  or  through  a  system  of  subject  will  The  Ethics  of  j^ency 


Representatives  of  every  department 
of  the  Inqfuirer  invested  in  the  new  stock 
issue.  Even  office  boys  took  a  few 
shares. 

Directors  of  the  Inquirer  were  ap¬ 
pointed  from  among  staff  members  who 
had  been  associated  with  the  paper  for 
many  years.  One  of  these,  George  S. 
Crapo,  Promotion  Manager,  was  with 
die  organization  seven  years,  having 
worked  his  way  up  from  reporter  to 
financial  editor,  assistant  city  editor  and 
night  city  editor  before  taking  up  the 
position  of  dir^ting  editorial  and  ad¬ 
vertising  puUicity.  Herbert  E.  Black¬ 
man,  Vice-President,  had  been  personal 
secretary  to  Col.  Elverson.  George 
Steele,  assistant  business  manager,  had 
served  the  paper  as  an  advertising  repre¬ 
sentative  in  its  New  York  office  for 
several  years. 


REDUCES  SUBSCRIPTION  PRICE 

The  Wilkes-Barre  (Pa.)  Times-Leader 
has  announced  a  reduction  in  subscrip¬ 
tion  rates  to  fifty  cents  a  month,  five 
cents  lower  than  the  former  rate.  The 
new  price  went  into  effect  March  1. 


many  of  the  “out-of-town”  paper  bs  j 
reaus  have  men  on  the  job  during  tk , 
hours  in  which  a  “break”  might  be  si  f 
advantage  to  them.  t 

Practically  all  the  picture  syndicHa  1 
have  men  on  the  job,  since  there  is  i 
steady  stream  of  visitors,  from  the  capi¬ 
tal’s  official  life,  entering  and  leaving  tii 
Taft  home.  These  visitors  are  countd 
on  by  the  correspondents  to  augment  tk 
news  they  receive  in  the  reports  of  tht 
physicians.  These  visits,  of  course,  an 
confined  mostly  to  the  daytime  boon 
and  after  dark,  the  watchers  settle  dowt 
to  waiting  again. 

W  ashington  correspondents  are  used  to 
“death  watches”  and  every  new  ok 
brings  its  contrasts  with  those  of  tk 
past.  Quite  different,  in  personnel  aix! 
circumstances,  is  the  present  watch  from 
the  one  that  attended  the  passing  of 
W’oodrow  Wilson.  The  latter  watch  was 
camped  for  days,  and  nights,  in  a  con¬ 
struction  shanty  used  by  the  builder  of  a 
home  directly  across  the  street  from  tk 
one  in  which  the  War  President  was 
dying,  and  one  correspondent  establisW 
his  headquarters  in  a  taxicab. 

That  the  heated  and  lighted  press  head¬ 
quarters  in  front  of  the  Taft  home  is 
welcome  is  evidenced  by  the  fact  that 
the  temperature  in  Washington  varied  W 
degrees  in  one  week. 

The  double  check  system  is  workiip 
perfectly,  for  sometimes  the  Whitt 
House  men  get  the  bulletin  reports  be 
fore  the  men  on  the  “death  watch”  and 


bv  Ralph  Starr  Butler,  advertising  furniture  to  serve  the  pur^se.  was 
Jf  r.»„,.rai  Tn,.  Tht  thrown  open  as  the  headquarters  for  the 


RISKED  MANIAC’S  nRE 


subject  will  The  Ethics  of  j^ency  ^  q£  newsgathering  organization 

Practice.  Other  speakers  will  be  Ernest  represented,  the  Associated  Press,  the 


extended  monthly  payments  ranging  over  practice.  Uther  speakers  will  trnest  represented,  the  Associated  Press,  the 
a  year.  It  was  offered  to  the  public  at  Elmo  Calkins,  veteran  advertising  man ;  United  Press,  and  the  International  News 
$51  a  share.  Employes  bought  common  Louis  D.  H.  Weld  of  the  H.  K.  McCann  Service  and  the  Universal  Service  keep 
stock  at  $41  a  share  and  the  public  paid  Company,  New  York;  Stuart  Chase,  co-  a  twenty-four-hour  watch,  the  latter  two 
$42.  author  of  “Your  Money’s  Worth,”  and  Hearst  organizations  splitting  the  time. 

Representatives  of  every  department  E.  L.  Greene,  Better  Business  Bureau.  The  local  papers  are  represented,  and 


Toledo  Cameraman  Got  CloM-np  tf 
Barricaded  House 

Norman  Hauger,  staff  photograpbo 
of  the  Toledo  Blade,  risked  death  Feb 
28  when  he  braved  the  wild  firing 
maniac  barricaded  in  a  house  at  Iw 
ance,  O.,  to  get  close-up  pictures  of  w 
house.  The  man  killed  his  wife  and 
then  held  officers  at  bay  for  four  hoon 
wounding  the  chief  of  police  and  W 
spectators  before  he  was  finally  kuW 
by  a  charge  of  dynamite  after  tear  ps 
and  a  machine  gun  had  failed  to  dis¬ 
lodge  him.  , 

While  snipers  hid  behind  posts  w 
trees  trying  to  get  a  pot-shot  at  w 
madman,  Hauger  came  into  the  open  « 
front  of  the  house  and  took  several 
camera  "shots.”  . 

Hauger  and  Ken  Hamel  of  the  Bh* 
staff  made  a  flying  trip  to  Delian^  W 
miles  from  Toledo,  by  automobile  o 
cover  the  story.  The  Blade 
full  page  of  pictures  and  a  leading  sW 
all  day.  The  Toledo  News-Bet  ^ 
newspapers  in  other  nearby  cities  W 
staff  men  on  the  job  and  carried  It*®" 
ing  stories  and  big  art  layouts. 


One  of  the  chief  prides  of  Mr.  Curtis,  outside  of  his  publishing  sphere,  is 
his  yacht  Lyndonia,  on  which  he  is  now  cruising  in  Caribbean  waters. 


ANDERMAN  VISITS  COAST 

W.  E.  Anderman,  general  rrianagei^ 
the  Detroit  (Mich.) 
spending  a  short  vacation  in  San  W**®' 
Cal. 
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SHEAFFER  SUCCESS  WON  BY  ADVERTISING 


[owa  Pen  Company  Which  Started  in  Small  Way  Sixteen  Years  Ago  Spending  More  Than 
$1)000,000  in  Paid  Space  This  Year — Uses  More  Tlian  200  Newspapers 


SIXTEEN  years  ago  W.  A.  Sheaffer, 
a  middle-aged  jeweler  of  Fort  Madi¬ 
son,  la.,  organized  the  W.  A.  Sheaffer 
Pen  Company  and  began  to  make  and 
sell  fountain  pens.  His  advertising  ap¬ 
propriation  now,  including  all  kinds  of 
and  the  usual  sales  helps,  is  “well 
over  a  million  dollars,”  according  to  C. 


One  of  the  first  pieces  of  newspaper 
copy  used  by  the  Sheaffer  Pen  Com¬ 
pany  in  1919. 


K.  Hart,  advertising  manager,  and  for 
1930  will  be  considerably  above  the  1929 
figure. 

The  first  Sheaffer  pens  were  made  in 
a  back  room  of  the  jewelry  store  by  a 
force  of  only  two  workers.  The  Sheaffer 
employes  now  number  nearly  a  thou¬ 
sand.  The  sales  last  year  were  a  million 
and  a  quarter  dollars  over  those  of  any 
previous  year,  according  to  Mr.  Hart. 

Advertising  is  credited  with  an  im¬ 
portant  part  in  the  company’s  success. 
The  first  newspaper  advertising  was  run 
in  1919,  and  newspapers  have  had  a 
prominent  place  in  the  Sheaffer  adver¬ 
tising  program  ever  since.  Both  daily 
and  Sunday  newspapers  are  used,  in  black 
and  white,  and  also  in  rotogravure,  as 
welj  as  college  papers  and  magazines  of 
varied  types. 

"The  advertising  outlay  may  seem  to 
some  advertisers  a  bit  out  of  proportion, 
considering  the  size  and  importance  of 
the  industry  by  comparison  with  some 
others,  and  it  is  a  rather  high  percent¬ 
age  of  the  sales  volume,”  said  Mr.  Hart 
in  response  to  a  query  about  the  history 
of  Sheaffer  advertising.  “But  when  one 
stops  to  consider  the  total  volume  in¬ 
volve  in  the  sale  of  fountain  pens,  me¬ 
chanical  pencils  and  desk  fountain-pen 
acts,  at_  the  consumer  price  basis,  it  is  not 
surprising  that  we  think  our  appropria¬ 
tion  IS  quite  in  line  and  a  productive  in- 
vestircnt.  This  year  writing  instruments 
nientioned  above  will  be  sold  to  a  retail 
of  $60,000,000.  In  desk  sets,  $15,- 
JWO.OOO  worth  will  be  sold  for  use  on 
business  desks  and  in  homes,  with  a  po- 
j  ^toarket  for  this  one  article  alone 
of  590,000,000  among  business  men  and 
women  and  people  of  upper  school  age. 
this  potential  market  will  be  developed 
rapidly. 

Sixteen  years  ago,  when  the  Sheaffer 
fomiMny  was  organized,  W.  A.  Sheaffer, 
president  and  general  manger,  who  had 
^ys  been  an  aggressive  newspaper  ad- 
ertiser  during  his  retail  jewelry  days, 
was  an  exponent  of  thoroughgoing  adver- 
i^g  campaigns  up  to  the  capacity  of  his 
^urces^.  Of  course,  at  the  start,  as  with 
oy  other  manufacturing  ventures,  lack 
capital  limited  Mr.  Schaeffer’s  adver- 
closely.  But  even  in  this 
«age  of  the  company’s  career,  when 


funds  were  not  available  for  space  and 
merchandising  materials,  nothing  possible 
was  left  undone  by  Mr.  Sheaffer  and  his 
associates  to  spread  the  news  about  the 
new  fountain-pen  and  the  improvements 
which  it  embodied.  » 

“The  first  advertising  had  to  be  almost 
completely  word-of-mouth  propaganda, 
and  by  virtue  of  this  fact,  and  others 
developing  out  of  it,  Sheaffer  advertis¬ 
ing  history  has  fallen  into  three  phases: 
first,  when  the  work  was  a  personalized 
campaign  wholly;  second,  when  the  first 
surplus  capital  was  kissed  good-bye,  pre¬ 
sumably,  and  turned  into  space  in 
cheaper  magazines ;  and  third,  when 
other  national  weeklies  and  monthlies 
were  added  to  the  list,  and  newspapers 
blanketing  the  country  in  all  trading  cen¬ 
ters  were  included. 

“Mr.  Sheaffer,  in  the  beginning, 
worked  with  that  line  of  trade  with 
which  he  was  most  familiar  to  get  initial 
distribution — the  jewelers.  He  and  his 
assistants  made  it  their  policy  to  leave 
a  Shaeffer  pen  for  trial  purposes  with 
every  jeweler  they  called  on,  even  though 
he  didn’t  happen  to  be  a  prospect  for  a 
fountain-pen  stock.  In  fact,  they  made 
the  majority  of  the  dealers  presents  of 
the  pens.  This  talking  campaign  proved 
effective  the  first  year,  sales  totaling 
more  than  $100,000.  With  this  satisfac¬ 
tory  start  they  have  continued  to  show 
an  increase  every  year  except  one  when 
general  business  was  at  the  bottom  of 
one  of  the  post-war  readjustment  periods. 

“Then  in  a  few  years,  the  company,  by 
conservative  handling  of  profits,  suc¬ 
ceeded  in  building  up  a  reserve,  part  of 
which  was  spent  on  the  first  space  sched¬ 
ule,  in  a  magazine  group  whose  rates 
were  not  so  exacting  as  those  of  many 
other  big  national  periodicals.  This  first 
venture  into  anything  smacking  of  a  na¬ 
tional  effort  produced  well. 

“During  the  next  years,  more  conserv¬ 
ative  publications  like  World’s  Work, 
Saturday  Evening  Post,  etc.,  were  grad¬ 
ually  added,  and  at  the  same  time  the 
newspaper  field  was  entered  and  extended 
to  include  not  only  big  city  publications 
but  also  many  smaller-town  dailies  in 
potent  markets.  Black  and  white  was 
used  exclusively  in  newspaper  work  until 
a  year  or  so  ago,  when  a  color  rotograv¬ 
ure  schedule  was  carried  in  Sunday  sup¬ 
plements  at  two  or  three  metropolitan 
points  as  a  start. 

“In  1929  steady  schedules  were  carried 
in  more  than  200  newspapers,  daily  and 
Sunday  editions,  and  this  year  will  be 
extended  all  along  the  line,  rotogravure 
coming  in  for  extensive  use  in  addi¬ 
tional  areas.  Our  concentration  of  effort 
in  newspapers  is  a  logical  procedure  fol¬ 
lowing  tests  carried  on  in  well-known 
papers,  especially  in  connection  with  the 
roto  sections.  A  restricted  campaign 
carried  on  for  several  months  in  Sunday 
supplements  was  responsible  for  an  un¬ 
precedented  increase  in  dealer  business 
in  the  districts  covered,  and  this  con¬ 
vinced  the  Sheaffer  organization  that  the 
rotogravure  supplements  of  important 
papers  at  strategic  points  would  be  defi¬ 
nitely  and  permanently  in  the  advertising 
plan. 

“Sheaffer  advertising  and  sales  effort 
are  continued  with  consistency  through¬ 
out  the  year,  but  are  emphasized  at  grad¬ 
uation  time  and  at  the  opening  of  school, 
and  are  brought  to  a  peak  preceding  the 
Christmas  holidays  when  gift  buying  at¬ 
tains  its  maximum.  During  the  pre¬ 
holiday  period  in  1929  greater  space  was 
taken  and  more  frequent  insertions  made 
than  in  any  former  Christmas  period. 

“This  year,  uncertain  as  it  may  seem 
to  business  generally,  will  be  no  excep¬ 
tion  to  any  previous  year  as  far  as  the 
Sheaffer  advertising  program  is  con¬ 
cerned.  The  fixed  appropriation,  based 
on  last  year’s  sales,  tops  by  a  big  margin 
that  of  1929,  and  a  greater  reserve  fund 
has  been  set  aside  this  year  to  keep  the 
month-by-month  advertising  investments 


up  to  the  month-by-month  sales  increases 
over  corresponding  months  last  year. 
Space  in  all  media  will  far  exceed  that 


The  improved  modern  technique  of 
newspaper  advertising,  demonstrated 
in  Sheaffer’s  Model  1930  copy. 


of  any  other  year,  especially  in  the  news¬ 
paper  field.  Dealer  merchandising  helps' 
will  also  be  more  numerous  than  ever 
before.  In  addition,  a  special  lay-out 
and  copy  service  is  offered  to  Sheaffer 
dealers.” 


DURANT^S  $40,000,000 
LIBEL  SUIT  DROPPED 


Financier  Discontinues  Action  Against 
Newspapers  and  News  Services 
Following  Retraction  by 
Dailies 


The  $40,000,000  libel  suits  recently 
brought  by  William  C.  Durant  against 
a  group  of  newspapers  and  news  and 
photo  services  were  dropped  this  week 
following  correction  by  the  newspapers 
of  the  alleged  libelous  statements,  accord¬ 
ing  to  R.  Randolph  Hicks,  attorney  for 
Mr.  Durant.  The  articles  complained  of 
concerned  a  suit  brought  by  Mrs.  Percy 
K.  Hudson  against  the  Ungerlieder 
Financial  Corporation  and  its  officers  and 
into  which  Mr.  Durant’s  name  was 
brought.  Mr.  Durant  said  he  had  never 
heard  of  Mrs.  Hudson. 

“The  suits  were  not  brought  for  the 
money  involved,”  Mr.  Hicks  said.  “Mr. 
Durant  wanted  the  statements  made  in  the 
newspapers  corrected.  The  damage  to  a 
man  of  his  standing  through  misleading 
statements  is  incalculable.  No  money 
could  really  compensate  him  for  such 
injury.  Since  the  newspapers  have  gone 
as  far  as  they  can  in  retracting  the 
original  articles  he  decided  to  drop  the 
actions.” 

The  newspapers  named  in  the  suit  were 
the  Nm'  York  Daily  Nctvs,  New  York 
Journol,  Ne7v  York  Telegram,  Chicago 
Herald  and  Examiner,  San  Francisco 
Examiner,  Los  Angeles  Examiner  and 
Washington  Herald.  In  addition  he 
brought  action  against  International  News 
Service.  King  Feature  Syndicate  and  In¬ 
ternational  Newsreel  Corporation.  Mr. 
Durant  had  expressed  the  intention  of 
starting  suit  against  a  number  of  other 
papers  in  all  parts  of  the  country  if  the 
original  $40,0(X),000  action  went  to  trial 
and  resulted  in  a  verdict  for  him. 


COL.  SHOEMAKER  SAILS 

Col.  Henry  W.  Shoemaker,  publisher 
of  the  Altoona  (Pa.)  Tintes-Tribune, 
sailed  March  5  for  Bulgaria  where  he 
will  assume  his  duties  as  American  min¬ 
ister.  Prior  to  sailing.  Col.  Shoemaker 


was  honor  guest  at  the  weekly  meeting 
of  the  Times-Tribune,  and  was  pre¬ 
sented  with  a  desk  set. 


HOOVER  PLEASED  WITH 
PRESS  ARRANGEMENTS 


Thanks  Correspondents  for  Their 
Courtesy  on  First  Anniver¬ 
sary  of  His  Term  as 
President 


By  George  H.  Manning 

Washington  Correspondent,  EoiTOa  &  Pubushu 

Washington,  D.  C.,  March  6. — Press 
arrangements  at  the  White  House  are 
satisfactory  to  both  President  Hoover 
and  the  \Vhite  House  correspondents. 

This  fact  was  given  prominence  this 
week  on  the  occasion  of  Mr.  Hoover’s 
first  anniversary  as  Chief  Executive, 
when  he  thanked  the  correspondents,  and 
the  press  in  general,  for  wliat  he  termed 
the  courteous  treatment  accorded  him 
and  asked  them  to  suggest  any  changes 
in  the  White  House  press  rules  they 
thought  advisable. 

The  committee  of  correspondents 
which  drew  up,  with  the  approval  of 
Mr.  Hoover,  the  conference  rules  in 
vogue  at  present  are  satisfied  with  the 
rules  as  they  are  and  no  changes  will  be 
suggested,  according  to  the  committee’s 
“spokesman.” 

Upon  the  entry  of  Mr.  Hoover  into 
the  White  House  he  let  it  be  known 
that  the  “White  House  Spokesman”  idea, 
used  by  past  presidents,  who  did  not  care 
to  be  quoted,  would  be  scrapped  and  a 
new  set  of  rules  drawn  up  by  the  com¬ 
mittee  of  correspondents  and  approved 
by  him  would  go  into  effect. 

These  rules  provided  that  in  some  in¬ 
stances  the  President  would  permit  him¬ 
self  to  be  quoted,  in  others  he  would  al¬ 
low  the  story  to  be  attributed  to  him 
without  quotation  and  in  a  third  class  of 
cases  his  remarks  could  be  used  for 
background  only. 

For  a  time  the  death  of  the  White 
House  Spokesman  was  mourned.  The 
correspondents  were  of  the  opinion  that 
it  gave  them  greater  freedom  in  writing 
go^  news  that  conld  not  be  pinned  on 
any  other  authority. 

of  most  of  them  that  the  present 
system  of  handling  news  emanating  from 
the  White  House  is  by  far  the  best.  In 
the  first  place  a  great  deal  of  propaganda 
found  its  wav  through  the  mouth  of  the 
White  House  spokesman  and  in  the  sec¬ 
ond  place  the  new  system  is  far  more 
liberal  than  was  at  first  supposed.  Mr. 
Hoover  has  permitted  himself  to  be 
quoted  on  nearly  all  the  more  imp<irtant 
questions,  an  innovation. 

At  any  rate  the  President  had  the  fol¬ 
lowing  to  say: 

“I  haven’t  anything  this  morning.  I 
want  to  take  this  occasion  to  thank  you 
for  your  many  courtesies  during  the  last 
year  and  to  make  the  suggestion  that 
perhaps  your  committee  should  consider 
the  press  relations  of  the  White  House 
from  the  beginning  of  the  administra¬ 
tion.  You  might  have  a  session  and  see 
if  you  have  anything  to  suggest  that 
might  be  helpful  on  your  side  and  mine. 
We  have  had  a  year’s  experience  with  it 
now.  Some  things  do  not  work  out  as 
well  as  they  might  and  other  things  bet¬ 
ter  than  could  lie  expected.  In  any 
event,  it  might  be  worth  while  consider¬ 
ing  the  whole  set  up. 

“If  there  is  no  change  that  the  com¬ 
mittee  thinks  could  be  made,  it  is  all 
right  with  me. 

“So  again  I  want  to  thank  you  for  the 
many  courtesies  that  I  have  had  from 
the  press  and  the  very  agreeable  rela¬ 
tionship  on  my  side.  We  do  not  alway* 
agree  on  things,  but  people  that  have  a 
sense  of  sportsmanship  in  the  world  al¬ 
ways  agree  and  disagree  and  let  it  go  at 
that.  Thank  you.” 
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COPLEY  PUBLISHERS 
MEET  IN  SAN  DIEGO 


National  AdTertiainc,  Credita  and 
Collectiona  and  Building  Cir¬ 
culation  Chief  Diacua- 
aion  Topica 


Second  annual  meeting  of  Ira  C.  Cop¬ 
ley  publishers  and  executives  of  southern 
California  and  the  Middle  West  was 
held  in  San  Diego,  Cal.,  at  Hotel  del 
Coronado,  beginning  Feb.  25  and  last¬ 
ing  three  days.  Among  the  speakers 
were  Harry  S.  Webster,  general  man¬ 
ager,  San  Bernardino  (Cal.)  Sun  En~ 
terpidse,  on  “Development  of  Local  Ad¬ 
vertising”  ;  M.  C.  M^ensen,  president 
of  the  company  bearing  his  name,  on 
“Local  Aids  to  National  Advertising”; 
John  S.  McGroarty,  Los  Angeles  Times, 
on  “Southern  California  as  a  News¬ 
paper  Field” ;  Samuel  G.  McClure, 
president,  Southern  California  Newspa¬ 
pers,  Associated,  on  “Permanency  of  De¬ 
velopment  as  the  First  Aid  in  Newspaper 
Building” ;  James  MacMullen,  editor 
and  general  manager,  San  Diego  Union 
and  Tribune,  on  “The  Making  of  a 
Newspaper” ;  F.  M.  James,  treasurer, 
Copley  Press,  Inc.,  on  “(Tredits  and  Col¬ 
lections”  ;  Charles  D.  Chaffee,  general 
ciriculation  manager.  Southern  Cali¬ 
fornia  Newspapers,  Associated,  on 
“Building  Circulation”;  W.  V.  (j’Far- 
rell,  circulation  manager  of  the  San 
Diego  Union  and  Tribune,  on  “High 
Points  in  Circulation.” 

There  were  various  round  table  dis¬ 
cussions,  led  by  Col.  John  Callan 
O’Laughlin,  vice-president  of  the  Cop¬ 
ley  Press.  Col.  Ira  C.  Copley,  president 
of  the  group  tendered  a  reception  to  his 
executives  at  his  home  and  also  enter¬ 
tained  them  at  luncheon  on  board  his 
yact  “Happy  Days.” 

Besides  those  mentioned  above  those 
in  attendance  were:  A.  M.  Snook,  pub¬ 
lisher,  Aurora  Beacon-News;  A.  W. 
Shipton,  publisher,  Springfield  IlUnois 
State  Journal;  Elaton  Fedou,  publisher, 
Elgin  Courier-News;  Edward  Corlett, 
publisher,  Joliet  Herald-News;  E.  S. 
Kellogg,  publisher,  Alhambra  Post- Advo¬ 
cate;  William  Shea,  publisher.  Culver 
City  Star-News;  J.  D.  Funk,  publisher, 
Glendale  News-Press;  W.  L.  Beebe,  pub¬ 
lisher,  Hollywood  News;  Robert  S. 
Henderson,  publisher,  I^ong  Beach  Sun; 
W.  S.  Kellogg,  publisher,  Pasadena 
Post;  Grail  R.  Fuller,  publisher,  Re¬ 
dondo  Daily  Breeze;  Qark  Waite,  pub¬ 
lisher,  San  Pedro  News-Pilot;  William 
R.  Wheeler,  president,  San  Diego 
Union  Tribune  Publishing  Company; 
Paul  West  and  H.  W.  Fr^ericks. 


NAMED  TO  COMMITTEE 


Three  Appointed  to  Nominating  Group 
of  N.  Y.  Advertising  Club 

First  steps  toward  the  regular  election 
of  officers  by  the  Advertising  Club  of 
New  York  were  taken  this  week  when 
the  chairmen  of  the  club’s  committees 
met  and  elected  the  following  men  for  the 
nominating  committee:  E.  S.  Friendly, 
business  manager,  Neu^  York  Sun;  H.  B. 
Le  Quatte,  president,  Churchill-Hall, 
Inc.,  advertising  agency ;  and  John  Clyde 
Oswald,  managing  director.  New  York 
Association  of  Employing  Printers. 

Four  more  members  of  the  nominating 
committee  were  to  be  chosen  by  the 
Board  of  Directors  of  the  club  Friday. 

Kaye  Don,  British  speeder,  who  will 
attempt  to  break  the  world’s  automobile 
record  of  231.36  miles  an  hour  set  last 
year  on  the  Daytona,  Fla.,  beach,  was  a 
luncheon  guest  of  the  club,  March  S. 

James  Wright  Brown,  president  of  the 
Advertising  Club,  presid^  at  the  lunch¬ 
eon.  Speakers  beside  Mr.  Don  were 
Gilbert  T.  Hodges  of  the  New  York  Sun, 
and  Lee  J.  Eastman,  president  of  the 
Packard  Motor  Car  Comjwny  of  New 
York. 


GIVEN  IN  MORRISTOWN 

C.  C.  Given  of  Oeveland  has  been 
appointed  advertising  manager  of  the 
^forristown  (N.J.)  Jerseyman. 


NATIONAL  MANAGER  NAMED 


Colepaugh  Appointed  to  Occupy  New 
Pott  on  Brooklyn  Eagle 

Bruce  E.  Colepaugh,  in  charge  of  radio 
advertising  on  the  Brooklyn  Daily  E^le, 
has  been  appointed  national  advertising 
manager,  it  was  announced  this  week  by 
John  E.  Dean,  advertising  manager.  This 
is  a  newly  created  position  and  all  adver¬ 
tising  will  remain  under  the  general  direc¬ 
tion  of  Mr.  Dean. 

A.  F.  Cristie  of  the  radio  advertising 
staff,  has  been  placed  in  charge  of  this 
branch  to  succeed  Mr.  Colepaugh.  The 
new  national  manager  has  been  with  the 
Eiagle  a  year,  having  formerly  been  on 
the  Brooklyn  Times. 


GOODFELLOW  RETURNS 
TO  BROOKLYN  EAGLE 


Appointed  Publisher  to  Succeed  R.  B. 
McClean,  Transferred  to  Other 
Duties  With  Gannett 
Newspapers 


M.  Preston  Goodfellow,  former  gen¬ 
eral  sales  manager  and  part  owner  of  the 
Brooklyn  Daily  Eagle,  returned  to  that 
newspaper  as  publisher  March  6,  it  was 
announced  by  Frank  E.  Tripp,  general 
manager  of  the  Gannett  newspapers. 

Robert  B.  McClean,  publisher  of  the 
Eagle  since  its  purchase  by  Frank  Gan¬ 
nett,  will  be  transferred  to  another  news¬ 
paper  of  the  chain,  Mr.  Tripp  told  Editor 
&  Publisher. 

Mr.  Goodfellow  sold  his  interest  in  the 
Eagle  to  the  Gannett  newspapers  a  year 
ago  and  became  associated  with  the  Mid¬ 
wood  Financial  Corporation  as  vice-presi¬ 
dent,  which  position  he  still  retains.  He 
spent  a  great  part  of  the  intervening  year 
traveling  abroad. 

This  is  Mr.  Goodfellow’s  fourth  return 
to  the  Brooklyn  Elagle.  He  started  work 
on  the  paper  20  years  ago  as  a  reporter. 
■After  a  few  years  he  went  to  the  Brook¬ 
lyn  Times  as  reporter  and  sports  writer 
and  subsequently  was  apointed  city  editor. 
He  served  in  this  capacity  for  seven  years 
when  he  went  to  Europe  as  war  corre¬ 
spondent  for  the  Brooklyn  Times  and 
New  York  Times.  After  the  war  he  be¬ 
came  assistant  editor  of  the  old  New 
York  Mail.  From  there  he  went  back 
to  the  Brooklyn  Times  in  the  business 
department  and  then  returned  to  the  Eagle 
as  advertising  manager.  His  next  posr 
tion  was  on  the  New  York  American  as 
assistant  to  the  publisher. 

Following  this  came  Mr.  Goodfellow’s 
third  association  with  the  Eagle,  when  he 
became  sales  manager  and  acquired  a 
stock  interest.  He  held  this  for  three 
years,  disposing  of  it  to  the  Gannett 
newspapers  when  they  purchased  the 
paper. 

In  returning  to  the  Eagle  Mr.  Good¬ 
fellow  has  not  taken  any  financial  inter¬ 
est  in  the  property.  He.  however,  holds 
bonds  of  the  Gannett  Newspapers,  Inc. 
His  return  to  the  Eagle,  he  told  Editor 
&  Publisher,  was  actuated  by  a  desire  to 
resume  newspaper  work. 

Mr.  Tripp  spoke  of  the  new  publisher 
as  follows: 

“The  Gannett  organization  is  glad  to 
welcome  Mr.  Goodfellow  as  one  of  its 
publishers.  He  is  particularly  fitted  to 
the  Eagle  by  reason  of  his  off-and-on 
association  with  it  from  boyhood.  His 
knowledge  of  the  Eagle  and  of  Brooklyn 
will  be  very  helpful  to  us.  We  were  glad 
to  learn  of  his  desire  to  return  to  the 
newspaper  business,  from  which  few  real 
newspaper  men  seem  able  to  extricate 
themselves,  and  feel  fortunate  to  have 
him_  head_  up  the  Eagle.  Mr.  McClean’s 
duties  will  take  him  elsewhere  in  Mr. 
Gannett’s  interests.” 


RESCUED  FROM  FIRE 

Frank  W.  Marshall.  63  years  old,  an 
invalid  artist  and  former  dean  of  the 
Prcn'idence  (R.  I.)  Bulletin  art  staff,  and 
his  wife  and  daughter  were  rescued  in 
an  early  morning  fire  which  swept  their 
home  in  Providence  last  week. 


CHANGES  IN  MINNEAPOLIS 


Stewart  Promoted  as  Williams  As¬ 
sumes  Charge  of  Journal  Advertising 

Following  the  appointment  last  week 
of  T.  Norman  Williams  as  advertising 
manager  of  the  Minneapolis  Journal, 
Myron  B.  Stewart  has  been  named  man¬ 
ager  of  the  Journal’s  national  advertis¬ 
ing  department  the  position  formerly 
held  by  Mr.  Williams.  Mr.  Stewart  has 
disposed  of  his  interest  in  the  Weaver- 
Stewart  (Company,  national  newspapers 
advertising  representatives. 

Mr.  Williams,  prior  to  his  connection 
on  the  Journal,  was  for  several  years 
with  the  New  York  staff  of  Holland's 
Magazine.  He  was  national  advertising 
manager  of  the  Journal  seven  years. 

Another  appointment  of  the  Journal 
staff  is  that  of  John  C.  Blackmore  as 
local  display  manager.  Mr.  Blackmore 
has  been  with  the  local  staff  for  a  year, 
coming  from  Syracuse  where  he  was  ad¬ 
vertising  manager  of  the  Herald.  Prior 
to  that  he  was  with  the  Milwaukee  Jour¬ 
nal  for  several  years. 


T.  A.  ROBERTSON  JOINS 
BOSTON  AMERICAN 


Former  Cleveland  Newt  Editor  Suc¬ 
ceeds  J.  J.  Fitzpatrick  Who  Re¬ 
turns  to  Pott  on  Washington 
Times 


T.  A.  Robertson,  who  resigned  as  edi¬ 
tor  of  the  Cleveland  News  the  first  of 
the  year,  has  been  appointed  managing 
editor  of  the  Boston  American,  Col. 
Frank  Knox,  general  manager  of  the 
Hearst  organization,  announced  this 
week.  He  succeeds  J.  J.  Fitzpatrick, 
who  returns  to  his  old  post  as  managing 
editor  of  the  H^ashington  Times.  Ralph 
Benton,  who  has  been  serving  as  the 
Times’  managing  editor,  will  continue  as 
Fitzpatrick’s  assistant. 

Mr.  Rotiertson  began  with  the  Cleve¬ 
land  Leader  as  a  copy  boy  in  1911.  He 
later  became  news  editor  and  in  19K 
was  made  managing  editor  of  the  News 
and  Leader. 

Another  appointment  announced  by 
Col.  Knox  was  that  of  Ernest  Hoftyzer, 
of  the  New  York  advertising  department 
of  the  Hearst  newspapers,  who  has  been 
transferred  to  the  Boston  Record  where 
he  will  do  special  promotion  and  admin¬ 
istration  work. 

A.  J.  Kobler,  publisher  of  the  Record 
and  the  New  York  Daily  Mirror,  will 
devote  the  greater  part  of  his  time  to 
management  of  the  New  York  tabloid. 

Mr.  Hoftyzer  has  been  with  the 
Hearst  organization  since  his  return 
from  abroad  after  the  World  war.  His 
first  newspaper  work  was  with  the 
Cleveland  Press. 


SEEKING  DOG  POISONER 


Mankato  Daily  Offers  Reward  — 
Public  “Chips  In” 

After  it  became  apparent  that  a  delib¬ 
erate  attempt  was  being  made  to  kill  pet 
dogs  of  Mankato,  Minn.,  householders, 
the  daily  Free  Press  offered  a  reward 
of  ^5  to  anyone  offering  information 
leading  to  the  arrest  and  conviction  of 
the  poisoner. 

Contribution  to  the  reward  fund  came 
in  rapidly  from  persons  whose  dogs  had 
been  poisoned  and  by  the  day  follow¬ 
ing  announcement  of  the  original  reward 
the  fund  was  doubled. 

A  13-year-old  boy,  whose  pet  dog,  a 
puppy  he  had  reared,  was  poisoned  wrote 
a  letter  to  the  editor  of  the  dog  stories 
and  offered  $1  as  his  contribution  to  the 
reward.  He  said  he  earned  the  money 
shoveling  snow  but  was  glad  to  give  it 
if  it  would  help  find  whoever  killed 
“Boots.” 


ISSUES  MARKET  SURVEY 

The  Pittsburgh  Press  has  issued  a 
market  survey  on  the  form  recommended 
by  the  American  Newspaper  Publishers’ 
Association.  H.  W.  Hogeland  is  the 
Press’s  director  of  research. 


J.  C.  DAYTON  HEADS  NEW 
HEARST  DEPARTMENT 


Will  Supervise  Work  of  Nsti««|| 
Departments  of  Dailies — Skiaasr 
of  Sun-Telegraph  Joins 
Staff 


De 


An  institutional  advertising  department 
for  the  Hearst  Newspapers  was  estal). 
lished,  March  1,  and  is  headed  by  JjioqI 
C.  Elayton,  gen-' 
eral  advertiiin 
counselor,  it^ 
announced  thii 
week  by 
Frank  Knot, 
general  manager 
of  the  Hears 
group.  Workig 
under  Mr.  Daj. 
ton’s  direction  an 
Herbert  Eveiifi, 
a  member  of  hit 
staff  for  severai 
months ;  Harri 
James  C.  Daytow  W.  Roberts,  for. 

merly  advertisinf 
director  of  the  Washington  Herald;  ami 
G.  C.  Skinner,  former  advertising  direc¬ 
tor  of  the  Pittsburgh  Sun-Telegraph, 

A1  A.  Brasley,  assistant  advertisinj 
director  of  the  Sun-Telegraph,  succeeded 
Mr.  Skinner  who  came  to  New  York  las 
week.  No  one  has  yet  been  appointed  to 
fill  Mr.  Roberts’  place,  it  was  said  at 
Col.  Knox’s  office. 

The  new  department  will  supervise  tlx 
work  of  the  various  national  advertis¬ 
ing  departments  of  the  Hearst  papers  and 
will  also  render  aid  in  local  advertisiig 
situations.  Sub-departments  will  be 
formed  to  handle  merchandising  counsel, 
market  surveys,  advice  on  fashions  and 
general  assistance  to  advertisers.  Wil¬ 
liam  Randolph  Hearst,  commenting  oo 
the  new  department  this  week  said: 

“The  question  in  the  minds  of  the  ad¬ 
vertisers  is  how  to  use  a  newspaper  to 
obtain  results ;  and  the  newspaper  must 
be  ready  to  show  the  advertiser  the  best 
and  most  scientific  methods  to  employ  in 
order  to  get  the  greatest  results  out  of  its 
columns  and  its  clientele.  If  the  adver¬ 
tiser  does  not  know  how  to  advertise  it 
the  way  to  get  results,  the  newspaper 
must  sliow  him  how  to  advertise  for 
results.” 


“BURIED"  HANGING  STORY 


Amarillo  Globe  Placed  New*  of  Eii- 
cution  on  Page  Eleven 

The  Amarillo  (Tex.)  Globe  refused 
to  make  a  front  page  story  of  the  tk- 
tailed  account  of  the  executiem  of  Mn. 
Dugan,  the  first  woman  to  be  legaHj 
executed  in  Arizona.  The  Globe,  the 
day  of  the  execution,  Feb.  21,  carried  a 
brief  paragraph  on  the  hanging  and  thei 
added : 

"A  detailed  account  of  the  executke 
of  Mrs.  Dugan  will  be  found  on  pa«e 
11  of  today’s  Globe.  While  these  detaib 
are  news  and  should  have  a  place  in  the 
newspaper,  the  Globe  feels  that  maa? 
readers  will  not  care  to  peruse  the  har¬ 
rowing  account  in  full,  and  for  that  rea¬ 
son  is  refraining  from  carrying  the 
story  in  a  conspicuous  place  on  the  frat 
page.” 


BOUTS  GROSSED  $40,000 


Chicago  Tribune  Fighters  Will 
N.  Y.  Daily  News  Winners 

Sixteen  fighters,  winners  of  fir’s*  ^ 
second  places  in  the  eight  classes  of  ® 
Chicago  Tribune’s  third  annual  (5^ 
Gloves  amateur  boxing  tournament,  whw 
closed  Friday  night,  Feb  28,  will 
training  in  Chicago  on  March  12  for  t* 
inter-city  contests  with  the  victors  of  * 
New  York  Daily  News  toumame^/1* 
contests  will  be  held  at  the  Chkap 
Stadium  on  March  19. 

The  Tribune  tournament  grossed 
than  $40,000.  Net  receipts  will  80*°  ** 
Forty  and  Eight,  veterans’  orgam**'^ 
for  the  maintenance  of  its  camp  for  nrs" 
abled  world  war  veterans. 
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NEWSPAPERS’  RIGHTS  TO  PUBUC  RECORDS 

Dailies*  Grounds  for  Inspecting  and  Publishing  Contents  of  State  Papers  Outlined — Writer  Holds 

Special  Interest  Unnecessary  for  Access  to  Documents 


Every  newspaper  man  of  experience 
at  some  time  or  other  has  been  re¬ 
fused  access  to  official  sources  of  in¬ 
formation  by  government  officers.  In 
some  instances  the  refusal  can  be  justi¬ 
fied;  but  in  most  cases  it  is  due  to  the 
prejudice,  ignorance,  or  fear  of  exposure 
of  the  official.  .  . 

Assuming  the  governmental  principle 
that  the  members  of  the  public  have  a 
right  to  information  governing  public 
affairs  and  that  the  press  is  one  of  the 
recognized  media  for  distributing  this  in¬ 
formation,  what  official  records  have 
been  declared  legitimate  news  sources 
by  the  courts? 

As  a  practical  aid  to  the  newspaper 
profession  a  definition  of  its  right  to 
public  news  sources  is  invaluable.  The 
demand  for  speed  in  publication  due  to 
efficient  machinery  and  intense  competi¬ 
tion  necessitates  immediate  access  to 
news  sources.  The  value  of  a  particular 
news  story  is  dissipated  by  delays  in  ap¬ 
plying  for  court  orders.  Intelligent  legal 
advice  is  usually  impossible  to  obtain  in 
time  to  satisfy  the  requirements  of  jour¬ 
nalistic  enterprise:  so  that  a  clear  and 
specific  statement  of  the  nature  of  the 
right  to  public  records  and  a  concrete 
list  of  those  records  which  are  available 
for  publication  is  needed  by  the  daily 
newspaper. 

What  Are  Public  Kixords? 

To  be  available  to  newspapers  the 
writing  must  first  of  all  be  a  public  rec¬ 
ord,  after  which  follow  questions  of  the 
right  to  inspect.  An  analysis  of  the 
English  and  American  court  decisions 
shows  four  types  of  definitions;  (1) 
public  record  includes  all  governmental 
documents,  (2)  all  documents  required 
by  law  to  be  kept,  (3)  all  documents 
which  are  open  to  public  inspection,  and 
(4)  statutory  definitions. 

1.  Generally  a  public  record  or  an 
official  record  is  one  which  is  kept  by 
a  governmental  officer.  The  record  is 
public  in  the  sense  that  it  attaches  to 
the  office  and  becomes  public  property. 
Indiana  and  West  Virginia  courts  hold 
that  all  governmental  documents  are  in¬ 
cluded  under  the  title,  public  records. 

Under  this  definition  there  may  be 
public  records  which  are  under  no  con¬ 
dition  open  to  public  inspection.  Public 
policy  and  the  public  interest  demand 
that  certain  documents,  although  of  a 
public  nature,  be  kept  secret  and  free 
from  common  inspection  at  least  for  a 
reasonable  time;  such  as,  for  example, 
diplomatic  correspondence  and  letters 
and  dispatches  in  the  detective  police 
.service  or  otherwise  related  to  the  ap¬ 
prehension  and  prosecution  of  criminals. 

II.  The  second  definition,  like  the  first, 
does  not  solve  the  problem  of  right  to 
access  but  merely  narrows  the  field  of 
writings  which  may  be  published  to  those 
wdiich  the  public  servant  is  required  to 
keep  either  by  common  law  or  by  statute. 
In  a  Texas  case  the  court  said,  “Tf  these 
proceedings  were  authorized  by  law,  and 
the  testimony  ol  witnesses  taken  down. 
It  was  a  public  document  and  appellant 
on  proper  motion  had  a  right  to  inspect 
and  use  it,  if  he  deemed  necessary.” 

t)n  the  positive  side  the  following  have 
been  declared  to  the  public  records  be¬ 
cause  of  the  requirement  that  they  be 
kept  by  a  public  officer ;  tax  ledger  ap¬ 
plication  for  liquor  license,  records  of 
a  case  filed  in  upper  court  for  review,  re- 
^rt  on  a  governmental  survey,  fee  book, 
docket  of  the  justice  of  the  peace. 

^  negative  side  the  following 
"ere  held  not  to  be  public  records  be¬ 
cause  not  required  to  be  kept  by  law: 
letters  filed  with  the  board  of  a  public 
asylum,  record  of  the  physical  condi¬ 
tion  of  a  patient,  a  “short  form  index,” 
list  of  redemptions  from  tax  sales,  and 
communications  to  the  state  fire 
marshall. 

Judge  Staley  of  New  York  in  a  re- 
ent  case  defined  a  public  record  as  “one 
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made  by  a  public  officer  in  pursuance  of 
a  duty,  the  immediate  purpose  of  which 
is  to  disseminate  information  to  the  pub¬ 
lic  or  to  serve  as  a  memorial  of  official 
transactions  for  public  reference. 

“Reports  of  private  individuals  to  gov¬ 
ernmental  officials,  even  pursuant  to 
statute,  correspondence  of  such  officials 
in  matters  relating  to  private  affairs  of 
a  citizen,  although  in  connection  with 
public  business  or  memoranda  of  public 
officers  for  their  own  convenience  are 
not  public  documents  or  records  unless 
made  so  by  statute.” 

III.  The  third  definition  of  public  rec¬ 
ords  is  one  which,  so  far  as  the  present 
inquiry  is  concerned,  begs  the  question. 
The  definition  is  derived  from  those  de¬ 
cisions  which  base  the  right  of  access  to 
public  documents  upon  the  definition  of 
the  term,  public  document ;  i.  e.,  all  rec¬ 
ords  open  to  general  inspection  are  public 
records ;  all  records  not  open  to  public 
inspection  are  not  public  records.  The 
definition  is  not  adopted  generally  and 
seems  a  slipshod  method  of  avoiding  the 
real  question  involved. 

IV.  Statutes  defining  public  records 
have  been  passed  by  several  state  legis¬ 
latures.  Some  of  the  legislation  is  a 
complete  and  detailed  list  of  the  particu¬ 
lar  documents  included  under  the  term 
while  others  are  more  or  less  general  in 
their  definition.  The  Louisiana  statute 
is  one  of  the  most  complete,  listing  “rec¬ 
ords,  writings,  accounts,  letters  and  letter 


books,  maps,  drawing,  memoranda  and 
papers,”  used  in  the  conduct  of  matters 
authorized  by  the  state  constitution  (in¬ 
cluding  municipal  matters). 

Other  states  having  fairly  complete 
statutory  definitions  are  California  and 
New  York.  Under  the  phrase  “public 
records  and  other  writings,”  in  the  Cali¬ 
fornia  statute,  the  following  have  been 
included  by  the  courts:  Plans,  draw¬ 
ings,  maps  and  data  prepared  by  the  as¬ 
sistants  to  the  city  engineer,  census  of 
school  children  in  the  office  of  the  board 
of  education.  Letters  filed  with  the 
board  of  directors  of  a  public  asylum  are 
not  within  the  statute,  nor  does  the 
statutory  definition  include  directions 
given  by  an  attorney  for  an  execution 
creditor  to  a  sheriff  as  to  the  manner  of 
levying  an  execution. 

In  New  York  the  following  are  in¬ 
cluded  under  the  public  record  listing: 
Report  of  engineers  on  awarding  a  city 
contract,  engineers’  report  of  the  burst¬ 
ing  of  a  water  main  filed  with  the  city 
attorney,  the  record  kept  by  the  mayor 
of  disbursements  to  charity  not  required 
by  law,  and  even  the  opinion  of  a  private 
attorney  on  questions  concerned  with  the 
city’s  development  of  power  and  filed 
with  the  city  officials. 

In  the  majority  of  states,  however,  the 
statutory  provisions  add  little  to  the  rules 
of  the  common  law.  The  following  In¬ 
diana  statute  is  a  typical  provision : 

“All  the  books,  accounts,  vouchers, 


Recently  occupied  plant  of  the  Beaver  Falls  News-Tribune. 


^HE  new  home  of  the  Beaver  Falls 
(Pa.)  News-Tribune,  recently  occu¬ 
pied,  has  been  built  with  provisions  for 
the  future.  It  is  constructed  so  that 
additional  floors  may  be  added  as  needed. 

The  front  doors  open  into  a  lobby  10 
by  28  feet.  A  long  counter  separates 
the  business  offices  from  the  lobby.  At 
the  left  is  a  stairway  leading  to  the  job 
printing  department  and  the  composing 


room.  To  the  right  of  this  stairway  a 
door  opens  into  the  mezzanine  floor,  im¬ 
mediately  behind  the  main  office  and 
bordering  the  pressroom  in  the  basement. 

Observing  the  opening  of  the  new 
building,  the  News-Tribune  recently 
issued  a  48-page  Progress  Edition.  John 
L.  Stewart  is  publisher  of  the  paper, 
James  H.  March,  general  manager,  and 
H.  O.  Boettner,  managing  editor. 


papers  and  documents  touching  the  busi¬ 
ness  or  property  of  the  county,  shall  be 
carefully  kept  by  the  auditor  and  open 
to  the  inspection  of  any  person.” 

The  Right  of  Access. 

Before  newspapers  can  inspect  those 
public  documents  as  defined  and  publish 
their  contents,  the  courts  have  listed  a 
number  of  requirements  which  must  be 
satisfied.  A  distinction  between  the  case 
in  which  the  petitioner  is  attempting  to 
enforce  his  right  as  a  private  i^ividual 
and  the  case  in  which  he  is  acting  as  a 
member  of  the  public  has  long  been 
recognized  by  judges.  Just  when  the 
petitioner  is  relying  on  a  private  right  and 
when  on  a  public  right  is  often  difficult 
to  determine  from  the  cases. 

Also  no  cogent  statement  of  the  dif¬ 
ference  between  a  situation  where  the 
newspaper  man  is  suing  as  a  private  in¬ 
dividual  to  enforce  a  private  right  and 
where  he  is  suing  as  a  member  of  the 
public  community  to  enforce  a  public 
right  appears  in  the  cases.  If  the  ob¬ 
ject  of  the  proceeding  will  be  of  general 
public  benefit,  the  petitioner  seems  to  be 
resting  on  a  public  right. 

To  enforce  the  right  of  a  private  indi¬ 
vidual  to  access  to  a  public  record,  it 
was  necessary  at  common  law  that  he 
show  a  special  interest  in  the  contents  of 
the  record.  In  England  this  special  in¬ 
terest  was  satisfied  only  if  the  record 
was  necessary  to  prosecute  or  defend  a 
suit  in  the  courts.  In  the  United  States 
a  large  number  of  cases  can  be  found 
sustaining  the  general  principle  expressed 
in  the  English  decisions,  but  very  few 
cases  limit  the  doctrine  within  the  nar¬ 
row  scope  of  the  Emglish  cases.  It  is. 
however,  very  significant  that  no  cases 
can  be  found  in  the  United  States  sus¬ 
taining  the  right  to  inspect  without  show¬ 
ing  special  interest.  As  contrasted  with 
the  interest  required  by  the  English 
cases,  any  pecuniary  interest  seems  suffi¬ 
cient  in  the  United  States. 

Access  to  public  records  by  an  indi¬ 
dual  as  a  member  of  the  public  without 
showing  a  special  interest  has  been  al¬ 
lowed  by  the  American  courts  but  denied 
in  England.  In  the  American  cases 
the  petitioner  is  permitted  to  enforce  his 
right  to  inspect  not  as  a  private  individ¬ 
ual  attempting  to  assert  a  private  right 
but  as  a  member  of  the  public  for  the 
purpose  of  securing  evidence  to  vindicate 
an  actual  or  supposed  public  injury.  The 
public  injury  mav  be  real  or  imaginary. 
No  special  dereliction  from  public  duty 
need  be  charged ;  mere  suspicion  that 
some  public  duty  has  been  violated  is 
sufficient. 

The  common  law  right  of  access  has 
been  modified  in  most  states  by  bits  of 
legislation  scattered  through  the  statute 
books.  In  no  jurisdiction  has  the  mate¬ 
rial  been  collected  under  one  heading. 

Restrictions  upon  the  general  right  to 
inspect  public  records  have  been  listed 
lioth  by  the  courts  and  by  the  legisla¬ 
tures.  Public  policy  or  historical  reasons 
seem  to  be  the  basis  for  denying  access 
to  certain  records  which  for  one  reason 
or  another  should  not  be  open  to  general 
inspection.  The  records  of  the  grand 
jury,  for  instance,  are  secret.  Any  rec¬ 
ord  which  would  be  of  assistance  in  the 
apprehension  or  prosecution  of  criminals 
seems  to  be  exempt  from  Inspection. 
“Secrets  of  state  such  as  diplomatic  cor¬ 
respondence,  records  of  police,  or  com¬ 
munications  by  a  voluntary  informer 
may  be  withheld  from  inspection  even 
where  a  person  is  directly  interested.” 
The  federal  secretary  of  treasury  may 
keep  his  records  secret.  Where  the  in¬ 
spection  has  been  prompted  by  a  desire 
for  scandalous  details,  the  inspection  of 
court  records  has  been  denied,  especially 
in  divorce  cases. 

Reasonable  regulations  on  the  right 
of  inspection  imposed  for  the  purpose  of 
preserving  the  record  or  of  facilitating 
(^Continued  on  page  84) 
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Patterned*’  Item  Selections  in  Space  Bring  Uniform  Sales  Action  from  Circulation  Regardless  of 
Class  of  Values  or  Trade  of  Store — Also  Give  Cross-Section  Effect  to  Class  Appeal  Papers 


By  GUY  HUBBART 


ARTICLE  XXVI 
ITEM-SELECTION  BASED  ON 

Type  of  need  is  shown  in  relation  to  correct 
demand  represented  by  items. 

Personal  Use  Family  Use 

(Universal  Demand)  (Universal  Demand) 

Gloves  (h)  Curtains  (h) 

Dresses  (h)  . 

(Special  Demand)  (Special  Demand) 

Underwear  (1)  Childiren's  clothing  (1) 

Handbags  (1)  . 

Men’s  shirts  (1)  . 

(General  Demand)  (General  Demand) 

Cosmetics  (m)  Cameras  (m) 


“PATTERN” 

distribution  of  kinds  of 

Household  Use 
(Universal  Demand) 

China  ware  (h) 


(Special  Demand) 

Cretonnes  (1) 


(General  Demand) 

Radio  (m) 


6  items  3  items  3  items 

The  idea  here  is  to  show  the  correct  ratio  of  three  types  of  demand  in 
relation  to  the  use  of  ‘’need’’-value  of  featured  items.  Note  that  under 
“personaL,”  ‘Tamily,”  and  “household”  headings  are  each  of  the  three  kinds 
of  demand.  Letters  h,  m,  and  1,  opposite  items  indicate  price  levels,  high, 
medium  and  low.  E^ch  factor  as  shown  here  affects  direct  response  on  basis 
of  circulation  as  explained  in  article. 


T  AST  week’s  space  merchandising 
•^“pattern”  showed  the  proper  relations 
that  should  exist  between  the  three- 
response  factors  of  advertised  items  in 
a  day’s  si»ce.  The  three  factors  are: 
(1)  the  kind  of  demand  the  items  rep¬ 
resent;  (2)  the  kind  of  huimn  need  or 
use  they  represent  and  the  kind  of  value 
(money’s  worth)  they  represent. 

On  the  chart  here  is  shown  a  typical 
selection  of  ac  tial  items  which  conform 
to  the  pattern.  The  only  element  shown 
here  that  was  not  shown  on  the  pattern 
is  indicated  by  the  !.  iters  “h,”  “m”  and 
"1”  in  parentl)e»es  opposite  each  item. 
These  letters  i..aicate  higher,  medium 
and  low  price  ranges  per  item.  There 
are  12  iter  is  in  the  selection  (1),  four  at 
higher,  tnree  at  medium  and  five  at 
lower  levels.  This  arrangement  has 
more  to  it  than  is  on  the  surface  and 
is  of  real  importance  just  at  this  time 
to  stores  using  space  on  consistent 
schedule. 

The  proportion  of  each  level  to  all  12 
prices  is  important,  and  of  still  more 
importance  is  the  method  of  distributing 
each  kind  of  price  level  over  each  type 
of  need  and  kind  of  demand. 

To  illustrate,  assume  that  the  selection 
is  one  of  a  metropolitan  department  store 
catering  specifically  to  class  trade  on 
higher  and  medium  values.  Keep  in 
mind  that  the  first  advertising  purpose 
of  items  in  space  is  to  attract  people  to 
the  store  on  specific  offerings  which 
presumably  result  in  sales  of  non-adver- 
tised  goods  in  departments  other  than 
those  represented  by  the  12  items. 

As  a  rule,  when  buying  activity  is 
normal  an  ordinary  non-“patterned” 
selection  of  items  should  act  this  way  on 
a  $60,000  (average)  total-store  day 
on  Friday,  March  14  for  Saturday, 
March  15: 

Total  store  (all  department)  sales, 
$60,000. 

Twelve  featured  department  sales, 
$9,000. 

Direct  (item)  sales  at  specific  prices, 

$2,000. 

With  the  use  of  a  “patterned”  selec¬ 
tion  such  as  shown  on  the  chart,  this  is 
the  way  results  should  stand: 

Total  store  sales,  $66,000  ($6,000 

over  normal). 

Twelve  featured  departments,  $12,000 
($3,000  over  normal). 

Direct  (item)  sales,,  $4,000  ($2,000 
over  normal). 

The  lar^  total-sale  figure  is  used 
merely  to  identify  the  day  with  March 
volume  ratio  to  total  annual  business  by 
stores  doing  more  than  $1,000,000. 

Putting  it  another  way,  the  patterned 
selection,  everything  else  being  equal, 
runs  the  ratio  of  direct  (item)  sales  up¬ 
ward  in  relation  to  advertised  depart¬ 
ment  sales.  The  $4,000  is,  of  course, 
part  of  the  $12,000.  Referring  to  the 
chart  selection,  the  first  thing  is  the  way 
price  levels  are  distributed. 

All  the  high  levels  are  put  on  univer¬ 
sal  demand  items  to  gain  the  advantage 
of  respemse  of  varied  classes  of  custom¬ 
ers  per  item. 

All  medium  prices  are  put  on  items 
which  have  a  distinctly  general  appeal 
to  gain  the  advantage  of  wide  appeal 
regardless  of  seasonal  influence. 

All  lower  prices  are  put  on  distinctly 
seasonal  items  to  gain  the  advantage  of 
quick  response  and  extra  customers  per 
$100  of  daily  volume  extra  transactions 
and  repeat  sales,  in  other  words. 

In  ordinary  space  the  average  store 
pays  little  attention  to  the  above,  espe¬ 
cially  stores  in  metropolitan  centers. 
The  result  frequently  is  low  response 
and  increased  cost  on  space  in  many 
instances,  and  is  sure  to  be  the  case 
where  unbalanced  selections  of  three  to 
five  items  are  run  with  little  attention 
to  the  element  of  demand  in  relation  to 
price. 

Naturally  the  question  arises  as  to  re¬ 
sults  on  a  “patterned”  selection  in  dif¬ 


ferent  types  of  papers  and  for  different 
types  of  stores.  Space  here  permits  of 
only  one  example.  Using  the  selection 
here  as  that  of  a  class  value  store  and 
as  run  in  a  mass  paper  of  cross-section 
circulation  in  a  city  like  New  York  this 
is  the  outstanding  point. 

The  store  will  find  that  results  from 
the  cross-section  circulation  will  run 
parallel  with  the  relative  response-value 
of  the  different  types  of  demand.  Sales 
on  universal  demand  will  run  highest, 
about  55%  of  daily  volume;  sales  on 
special  demand  goods  next,  about  35% 
and  on  general  demand  goods  15%.  This 
refers  to  whole-store  business.  Sales 
directly  attributable  to  advertising  will 
run  in  proportion,  highest  on  universal 
and  at  upper  prices  meaning  profit,  next 
on  special,  next  on  general. 

In  terms  of  cross-section  circulation 
the  merits  of  patterned  selections  are 
these:  (1)  A  larger  percentage  of  the 
circulation  is  active  on  patterned  selec¬ 
tions,  as  high  as  60%  or  60,000  if  the 
paper  has  100,000  circulation;  (2)  three 
ranges  of  buying  capacity  can  easily  re¬ 
spond  to  the  pattern  because  of  the  way 
prices  are  distributed  and  (3)  because 
of  the  way  types  of  needs  are  distributed 
over  the  patterned  selection,  extra  cus¬ 
tomers  per  every  $100  of  sales  volume 
respond. 

"This  is  not  a  recommendation  of  the 
cross-section  paper  as  against  other  types 
but  a  recommendation  to  use  patterned 
selections  in  cross-section  papers  because 
one  fits  the  other.  And  no  matter  what 
type  of  trade  the  store  thinks  it  caters 
to,  the  patterned  selection  method  if 
consistently  used  will  keep  direct  item 
sales  at  uniform  pitch  even  when  popu¬ 
lation  buying-activity  is  not  at  its  best. 


PUBUSHER  HONORED 

Meredith  Meyers,  publisher  of  the 
Lexvistoum  (Pa.)  Sentinel,  was  awarded 
the  Lewistown  Kiwanis  Club  1929  medal 
for  the  most  outstanding  service  during 
the  year  at  a  meeting  recently.  Mr. 
Meyers’  citation  said  that  the  Sentinel’s 
editorials  “took  a  firm  stand  on  matters 
of  vital  concern  to  the  community,”  and 
that  the  publisher  “stood  four-square  in 
the  face  of  threats  against  his  life,  his 
family  and  his  home.” 


HEADED  PUBLISHERS  GROUP 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  News,  served  as  chair¬ 
man  of  the  advertising,  newspapers  and 
publishers’  division  in  a  campaign  of  civic 
leaders  to  raise  funds  by  subscription 
with  which  to  pay  Chicago  city  and 
county  employes  and  keep  the  wheels  of 
government  in  motion  until  funds  are 
available  from  the  collection  of  taxes. 


TOWN’S  ANTI-HANDBILL 
ORDINANCE  VALID 


California  Appeal  Court  Sustain* 
Verdict  Fining  Distributor  of 
Los  Angeles  Shopping 
News 


That  a  paper  whose  columns  are  used 
exclusively  for  advertising  matter  comes 
under  the  provisions  of  the  handbill  or¬ 
dinance  adopted  by  the  city  of  South 
Gate,  Cal.,  in  1929,  was  the  opinion  of 
Superior  Judges  McLucas,  Shaw  and 
Bishop,  presiding  in  the  appellate  depart¬ 
ment  of  the  Superior  Court. 

The  tribunal  held  the  ordinance  to  be 
constitutional  and  affirmed  a  judgment 
of  a  lower  court  that  had  fined  Roscoe 
D.  St.  John  $1  for  distributing  copies  of 
the  Down  Town  Shopping  News,  a  Los 
Angeles  paper,  containing  advertising 
matter  only,  within  the  corporate  limits 
of  South  Gate.  St.  John  had  appealed 
the  conviction  to  the  higher  court. 

The  South  Gate  ordinance  under 
which  St.  John  was  convicted  read  in 
part: 

“It  shall  be  unlawful  for  any  person, 
firm  or  corporation  to  distribute  or 
throw  upon  any  street,  alley  or  public 
place  or  upon  any  private  yard,  lawn 
driveway,  sidewalk,  porch  or  steps  of 
any  residence  or  upon  or  in  any  part  of 
any  structure  or  upon  any  vacant  prop¬ 
erty  in  said  city  of  South  Gate,  any  ad¬ 
vertising  sample,  handbill,  dodger,  cir¬ 
cular,  booklet  or  other  notice  of  com¬ 
mercial  advertising,  provided  that  noth¬ 
ing  in  this  section  shall  prohibit  the  dis¬ 
tribution  and  delivery  of  any  newspaper 
which  is  capable  of  being  entered  as  sec¬ 
ond  class  matter  under  the  provbions  of 
the  United  States  Post  Office  regulations 
of  March  3,  1879,  and  other  United 
States  statutes.” 

At  the  trial  of  the  case  it  was  stipu¬ 
lated  that  the  Down  Town  Shopping 
News  is  a  publication  devoted  exclusively 
to  advertising  matter.  It  was  also  stipu¬ 
lated  that  on  Sept.  29,  1928,  the  City 
Clerk  of  South  Gate  issued  to  the  pub¬ 
lisher  of  the  Down  Town  Shopping 
News  (Corporation,  a  license  to  transact 
the  business  of  passing  bills  in  the  city 
of  South  Gate  for  a  term  beginning  Oct. 
1,  1928,  and  ending  Sept.  30,  1929;  that 
the  defendant,  St.  John,  was  the  agent 
of  the  publication;  that  before  the  ex¬ 
piration  of  the  life  of  the  license  the 
village  adopted  its  handbill  ordinance. 

The  defendant  contended  that  after  the 
ordinance  had  been  adopted  copies  of  his 
publications  were  delivered  to  persons  in 
South  Gate  only  upon  their  request.  The 


appellant  further  held  that  the  orHina^ 
did  not  prohibit  the  distribution  of  ) 
publication  of  the  character  of  the 
Town  Shopping  News  by  deliveri^ 
copies  of  it  to  private  residences  of  pc. 
sons  who  requested  such  a  delivery,  tha 
if  the  ordinance  did  forbid  such  a  dis. 
tribution  it  was  unconstitutional. 

The  opinion  written  by  the  tbnt 
judges  is  a  lengthy  one,  covering  twenty 
typewritten  pages.  Numerous  ruling 
are  cited,  the  concensus  in  most  of  them 
being  that  so-called  handbill  ordinance 
are  designed  to  prevent  the  littering  of 
streets  and  yards  with  paper  which  be- 
comes  a  nuisance  and  even  a  menace 
when  it  frightens  horses  on  the  highways. 


STORY  CAUSES  HRM 
TO  CANCEL  AD  COPY 


But  St.  Joseph  News-Press  Editor 
Assures  Store  It  Has  No 
Immunity  Because  It 
Buys  Space 

Because  the  St.  Joseph  (Mo.)  Nm- 
Press  printed  on  its  first  page  a  news 
story  reporting  a  jury  trial  where  a  St 
Joseph  wcrnian  was  given  a  $300  verdic 
against  J.  W.  Jenkins’  Sons’  Music  Com¬ 
pany  because  a  radio  purchased  by  her 
was  unsatisfactory,  the  music  company 
canceled  its  advertising  contract  with  the 
News-Press.  The  newspaper  then  carried 
another  first  page  news  story  telling  its 
readers  that  the  music  company  had  can¬ 
celed  its  contract,  but  set  forth  in  this 
item  tliat  the  local  manager  of  the  music 
company  did  not  question  the  accuracy  oi 
the  story. 

In  the  same  issue  with  the  story  of  the 
contract  cancelation  appeared  an  editorial 
on  “Printing  the  News,  Regardless  oi 
Patronage.” 

The  editorial  follows: 

“An  old-established  firm  in  St.  Joseph 
and  a  hitherto  valued  purchaser  of  adver 
tising  space,  has  canceled  its  contract  for 
the  reason,  as  stated  by  its  manager,  that 
there  was  published  in  the  news  colimns 
of  the  News-Press,  the  result  of  a  jary 
trial  of  a  case  in  which  the  firm  was  de¬ 
fendant  and  the  verdict  was  for  the 
plaintiff. 

“This  punitive  action  makes  occasion  to 
say  here  that  the  News-Press  is  primly 
a  newspaper  and  that  its  mission  is  to 
print  the  news ;  that  it  aims  to  this 
expectation  of  its  readers  as  faithfully 
as  possible,  with  full  regard  for  fitwis. 
fairness,  truth  and  decency,  and  without 
regard  for  the  persons,  firms  or  interests 
affected.  The  editorial  and  business  (k- 
partments  are  unrelated  and  neither  de 
partment  presumes  to  infringe  upon  th« 
province  or  perogative  of  the  other. 

“The  complaining  firm  does  not  quot" 
tion  the  accuracy  of  the  statement  that 
was  printed  but  assumes  that  patronigt 

of  the  advertising  department  should  havt 

immunized  it  from  the  publication  of  a 
news  item  which  was  not  to  its  lita? 
The  facts  being  admitted,  there  is  » 
room  for  debate,  the  question  of  editona. 
policy  not  being  debatable." 

H.  A.  Sprague  is  editor  and  publishff 
of  the  News-Press. 


PLANNING  A,  M.  PAPER 

The  Pampa  (Tex.)  Morning  /’‘’A* 
morning  issue  of  the  Pampa 
News,  owned  by  the  Nunn-Warren 
lishing  Company,  will  be  issued  in 
near  future,  David  M.  Warren,  go*'* 
manager  has  announced.  Philhp 
Pond,  manager  of  the  Pampa 
will  be  publisher  of  the  new  paper  ^ 
sociated  Press  service  has  been  obtain^ 
The  Sunday  issues  will  be  Imo^ 
the  Pampa  News-Post.  Publication 
to  start  as  soon  as  an  addition  to 
present  building  is  completed  and  a  ^ 
press,  recently  ordered,  can  be  msta 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  JOSEPH  B.  FINING 


Aug.  30,  1884.  After  attending  the  Lock- 
wood  School  and  being  graduated  from 
Smith  Academy,  he  passed  the  entrance 
examinations  for  Princeton  University 
but  did  not  matriculate  there.  In  Janu¬ 
ary,  1903,  at  the  age  of  18,  he  became 
an  employe  of  the  Globe  Printing  Com¬ 
pany,  publishers  of  the  Globe-Democrat. 
His  father,  Simeon  Ray,  who  died  in 
1891,  had  been  business  manager,  secretary 
and  a  director  of  the  paper. 

In  1904,  young  Ray  was  promoted  to 
the  position  of  cashier,  and  a  year  later 
became  advertising  manager,  and  a  mem¬ 
ber  of  the  board  of  directors.  He  was 
appointed  secretary  of  the  company  in 
1910,  vice-president  and  general  man¬ 
ager  in  December,  1916,  and  since  De¬ 
cember,  1918,  has  been  president,  editor 
and  general  manager. 

Shortly  after  he  became  president, 
the  Globe-Democrat,  in  1919,  took  over 
the  only  other  English-language  morn¬ 
ing  newspaper  in  St.  Louis,  the  Ke- 
It  was  at  this  time  that  the  po- 
litically-independent  policy  of  the  Globe- 
Democrat  was  put  in  force,  and  fpr  the 
first  time  the  paper  published  paid  ad¬ 
vertisements  of  the  Democratic  party, 
to  the  great  astonishment  of  local  Re¬ 
publican  leaders. 

Mr,  Ray  takes  an  active  part  in  news¬ 
paper  organization  work.  He  is  a  direc¬ 
tor  and  member  of  the  executive  com¬ 
mittee  of  the  Associated  Press  and  is 
president  of  the  St.  Louis  Newspaper 
Publishers’  Association.  He  was  tht 
first  chairman  of  the  special  newspat^r 
committee  of  the  Audit  Bureau  of  Cir¬ 
culations  and  was  vice-president  of  the 
Missouri  Press  Association  in  1922-23. 
He  was  given  the  honorary  degree  of 
Doctor  of  Laws  by  Washington  Univer¬ 
sity  at  St.  Louis  in  1925. 

On  January  25,  1910,  Mr.  Ray  mar¬ 
ried  Miss  Mary  Hayes  Burkham,  daugh¬ 
ter  of  Elzey  G.  Burkham  and  a  grand¬ 
daughter  of  Elzey  G.  Burkham,  Sr., 
who  was  a  prominent  New  York  City 
banker.  Mr.  and  Mrs.  Ray  have  one 
son,  E.  Lansing,  Jr.,  a  member  of  the 
class  of  1932  at  Princeton. 


SCHOOL  STARTS  NEWS  SERVICE 


1  t)e  no  truckling  for  popularity  or  K  f  'V'H  Request  Stories,  Not  Puffs,  to  Be 

culatioa  The  Globe-Democrat’s  cir-  '  k«  Rutler  Students 

lation,  large  as  it  is,  would  be  much  BV  '  Handled  by  Butler 

ger,  I  am  sure,  if  we  cared  to  curry  The  department  of  journalism  of  But- 

i'pr  by  withholding  stories  unfavorable  p  ,  AVtiiuf'  dav  'er  University  at  Indianapolis  has  esta^ 

local  powers-that-be.  We  wouldn’t  uaxvmpii,  kax  lished  a  state-wide  news  service  to  be 

ack  a  corporation  because  it  is  a  cor-  Publisher,  St.  Louis  known  as  the  Capital  News  Service,  for 

ration,  nor_  favor  it  merely  because  it  Globe-Democrat  »•  *  the  purpose  of  giving  students  in  the 

a  corporation.  Neither  would  we  as-  department  an  opportunity  to  obtain 

1  such  an  organization  when  it  is  some  practical  experience  in  journalism. 

1  purpose  of  gaining  Thirty-one  papers  in  county  seat  towns 

Vllarity.  Specially  drawn  for  Editos  &  Publisher  by  Seymour  Marcus  and  cities  throughout  the  state  have  been 

I  he  success  and  popularity  of  a  news-  offered  the  service.  Prof.  J.  Douglas 

)er  depCTd  m  great  extent  upon  its  stitution,  has  found  a  helpful  attitude  dis-  Although  his  interests  outside  the  news-  Perry  of  the  department  faculty,  who 
crest  m  lo^l  and  state  affairs,  accord-  played  by  the  St.  Louis  daily  in  connec-  paner  busines  are  wide,  Mr.  Ray  confines  inaugurated  the  service,  explained  that 
,  to  the  St.  Louis  publisher.  Com-  tion  with  its  many  interests.  The  state  them  to  civic  enterprises,  steering  a  it  would  not  only  give  the  students  a 
_  ity  movements  should  command  lively  dairy  show  and  numerous  state-wide  pub-  course  far  removed  from  any  project  wide  variety  of  stories  to  cover,  but 
lOT  from  the  city  s  press,  he  holds,  lie  improvements  have  received  a  gener-  which  might  influence  his  newspaper  con-  would  give  the  newspapers  special  Cor¬ 
el  recently  demonstrated  in  ous  share  of  attention  and  aid  through  the  nections.  respondents  in  Indianapolis, 

to  Globe-Democrat  Globe- Democrat’s  influential  columns.  “I  am  a  newspaper  man,”  he  declared.  According  to  Perry,  any  paper  receiv- 

mmunitirp ''ll  Mr.  Ray’s  extensive  ccmnections  in  pub-  “and  have  never  been  anything  else,  and  ^^e  service  may  telephone  or  tele- 

Dinir  thi  papers  part  in  lie-welfare  and  civic  betterment  enter-  want  to  be  nothing  else.  My  whole  busi-  ^raph  the  university  their  assignment  and 

gn  to  Chanty  cam-  prises  keeps  alive  his  own,  as  well  as  ness  interest  is  in  newspaper  work  and  ^  student  will  immediately  be  put  on  the 

i  a  sens  *'  f  *  n  his  newspaper’s,  keen  interest  in  local  I  try  conscientiously  to  maintain  this  in-  story.  Among  the  types  of  stories  which 

Th  r  ^  pride  to  Mr.  Ray.  social,  charitable  and  cultural  enterprises,  terest  in  integrity.  I  have  no  outside  the  service  will  carry  will  be  State  house 

ine  Lommunity  Fund  is  an  extremely  He  is  a  director  of  the  Municipal  Opera  business  connections.  Of  course,  I  have  Federal  building  news.  Career 

poriant  public  affair,”  was  his  reason-  Association,  a  trustee  of  the  Community  personal  investments,  but  I  make  it  a  sketches  of  prominent  Indianapolis  citi- 
nothing  is  more  Fund,  a  director  of  the  Conventions  Bu-  strict  rule,  from  which  I  never  deviate  ^ens  who  have  come  from  a  particular 
^riant.  We  concluded  to  treat  the  reau,  and  a  former  director  of  the  St.  under  any  circumstances,  not  to  buy  ifK;ality  will  be  supplied  to  that  locality 
v  subscriptions  as  leading  news.  Louis  Symphonv  Society  and  St.  Louis  stocks  or  securities  of  any  company  request.  After  the  student  has  re- 

■  an!?*^  Better  Business  Bureau.  He  was  presi-  whose  influence  might  transgress  on  my  ceived  his  assignment  he  will  be  sent  on 

..ana  gave  it  a  generous  amount  of  dent  of  the  St.  Louis  Commercial  Club  in  first  and  practically  sole  interest— the  j^e  story  and  send  out  a  reply  within  a 
‘W'hv  h  ta  ’  u  1925-26,  and  several  of  the  city’s  busi-  Globe-Democrat.”  hours, 

re  one?”  u  "  ^  played  on  ness  and  social  clubs  carry  his  name  on  While  directing  the  business  as  well 

R  . -  ■  ’  concluded.  their  rosters.  as  the  editorial  policy  of  his  paper,  Mr. 

caching  out  ^yond  the  borders  of  One  of  the  publisher’s  outstanding  con-  Ray  makes  his  headquarters  on  the  same 

ot»h  '  Globe-Democrat,  largely  tributions  to  civic  enterprise  was  his  act-  floor  with  the  city  room  in  direct  contact 

iih>"  r  ?btivities  of  its  publisher  ing  as  one  of  the  eight  backers  of  Col.  with  his  managing  editor  and  city  editor. 
te-'wiH*  "ff  •  Lindbergh’s  trans-Atlantic  flight  in  the  The  Globe- Democrat’s  president  has, 

ssoiiri ^  j  Spirit  of  St.  Louis.  This  contribution  in  truth,  no  work  but  that  of  the  news- 

.  the  state  owned  educational  in-  was  made  through  the  Globe-Democrat.  paper  office.  He  was  born  at  St.  Louis, 


FINANCIAL  GROUP  MEETING 

Officers  and  Ixiard  members  of  the 
Financial  Advertisers  Association  are 
holding  their  mid-year  conference  at 
Louisville,  Ky.,  Friday  and  Saturday, 
March  7  and  8. 
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NEW  HIGH  IN  1929  FOR  DAILY  ADVERTISING! 


Linage  Tabulations  on  Pages  30—42  and  52—72'  Indicate  Total  Investment  of  $850,000,000  in 
Space — National  Volume  Showed  Amazing  Gain  Last  Year 


AUVERTISEKS  placed  approximately 
$850,000,000  in  the  space  of  Ameri¬ 
can  daily  newspapers  during  the  year 
1929  —  the  largest  annual  volume  ever 
recorded.  The  channels  through  which 
this  stuitendous  sum  flowed  to  exert 
whatever  force  and  variety  of  pressure 
needed  to  loosen  the  nation’s  purse 
strings  are  broken  down  into  their  major 
classifications  in  the  tables  which  appear 
on  p^es  30-42  and  52-72,  which  pre¬ 
sent  in  two  groups  the  figures  for  al¬ 
most  every  newspaper  regularly  used  by 
national  advertisers. 

The  first  group  is  the  listing  of  370 
newspapers  measured  by  Media  Records, 
Inc.,  covering  all  newspapers  of  general 
circulation  in  the  79  principal  cities  of 
the  United  States.  In  this  group  appear 
the  newspapers  of  New  York  and  Chi¬ 
cago,  the  figures  for  which  are  supplied 
by  the  Advertising  Record  Company, 
Inc.,  of  Chicago  and  New  York,  this 
bureau  having  last  year  been  designated 
as  “official”  by  the  publishers  of  those 
cities.  The  New  York  listing  includes 
three  Brooklyn  newspapers,  figures  for 
which  come  from  the  same  source,  and 
also  the  Bronx  Home  News,  figures  for 
which  were  supplied  in  affidavit  form 
by  its  publisher. 

The  second  group  includes  more  than 
1,000  newspapers  published  in  cities  out¬ 
side  the  sphere  of  Media  Records’  oper¬ 
ations.  EIditor  &  Publisher  assembled 
these  figures  from  questionnaires  re¬ 
turned  by  the  newspapers  themselves, 
following  the  form  whi^  has  been  used 
in  these  semi-annual  tabulations  since 
1923,  when  the  first  was  published. 
Every  effort  has  been  made  to  assure 
the  accurate  presentation  of  the  figures 
in  this  class,  but  while  the  newspapers 
of  the  country  are  more  nearly  in  agree¬ 
ment  on  measurement  standards  than 
they  have  ever  been,  there  continues  to 
exist  considerable  difference  in  definition 
on  various  linage  classifications  not  only 
between  publishers  in  different  cities  but 
among  publishers  competing  in  the  same 
city. 

For  the  77  cities  covered  by  Media 
Records,  this  statistical  handicap  no 
longer  exists.  A  uniform  breakdown  is 
followed  for  all  cities  and  all  news¬ 
papers — dividing  the  linage  into  these 
major  classifications:  Local  Display,  Na¬ 
tional  Display,  Automotive  Display. 
Financial,  and  Classified.  An  incidental 
classification  is  Legal,  for  which  no  uni¬ 
form  classification  had  existed,  some 
publishers  grouping  it  with  Local  and 
others  with  Classified.  In  the  Media 
Records  statistics.  Local  and  National 
are  both  measured  as  not  including  either 
Financial  or  Automotive  advertising. 
Local  Advertising  is  defined  as  the  ad¬ 
vertising  of  retail  merchants.  National 
Advertising  is  held  to  be  advertising  of 
products.  As  neither  Financial  nor 
Automotive  fall  clearly  into  either  of 
these  classes,  they  are  reported  sepa¬ 
rately. 

The  New  York  and  Chicago  figures 
yary_  from  the  Media  Records  standard 
in  this  respect.  While  they  report  Finan¬ 
cial  and  Automotive  under  their  own 
headings,  both  classifications  are  reported 
variously  also  under  Local  and  National. 

The  _  Media  Records  heading  “Total 
Advertising”  is  therefore  the  sum  of  all 
the  classifications  reported.  The  New 
York  _  and  Chicago  heading  “Total  Ad¬ 
vertising”  is  the  sum  of  Local,  National, 
and  Gassified. 

In  the  first  group,  the  Media  Records 
and  Advertising  Record  Company  figures 
detail  the  1929  performance  of  ^  morn¬ 
ing  papers,  157  evening  papers,  and  127 
Sunday  issues.  The  second  group  in¬ 
cludes  the  reports  of  individual  publish¬ 
ers  for  172  morning  newspapers.  656 
evening  newspapers,  and  190  Sunday 
newspapers  published  in  the  United 
States,  and  17  morning,  50  evening,  and 
3  Sunday  papers  published  in  the 
Dominion  of  Canada. 


Total  linage  of  the  370  newspapers  in 
the  group  measured  by  Media  Records 
was  2,672,115,678  lines,  with  the  1,018 
newspapers  in  the  second  group  showing 
approximately  an  equal  volume. 

Local  advertising  in  the  Media  Records 
group  totalled  1,392,119,128  agate  lines, 
or  52.8  per  cent  of  the  total. 

National  Advertising  totalled  480,166,- 
628  agate  lines,  or  17.9  per  cent  of  the 
total. 

Automotive  Advertising  celebrated  its 
l)iggest  newspaper  year  with  a  total  of 
212,842,496  agate  lines,  or  7.9  per  cent 
of  the  grand  total. 

Financial  Advertising,  a  negligible 
quantity  in  most  newspapers  five  years 
ago,  in  1929  used  110,139,677  agate  lines, 
its  4.1  per  cent  of  the  total  being  more 
than  half  as  large  as  that  for  automotive 
copy. 

Classified  Advertising  accounted  for 
443,709,161  agate  lines,  or  16.6  per  cent 
of  the  total,  and  Legal  Advertising,  with 
33,138,.S88  lines,  filled  out  the  remaining 
7-iOths  of  1  per  cent. 

The  significance  of  this  percentage 
breakdown  lies  in  the  great  apparent  in¬ 
crease  in  the  proportion  of  national  and 
automotive  advertising  to  the  total. 

Until  1929,  the  ratio  of  national,  in¬ 
cluding  a  large  volume  of  automotive  and 
financial,  averaged  between  15  and  18 
per  cent  of  the  annual  totals.  In  1929, 
the  three  classifications  grouped  together 
account  for  almost  30  per  cent,  of  which 
the  major  part  would  have  been  grouped 
as  pure  national  in  former  years. 

Local  Advertising  has  been  slowly  re¬ 
ceding  for  several  years  from  its  high 
of  approximately  60  per  cent  of  the  total, 
is  now  about  53  per  cent  under  the 
Media  breakdown,  but  would  probably 
top  56  per  cent  if  the  old  method  of 
including  financial  and  automotive  billed 
locally  was  followed.  The  decline  is  not 
nearly  so  sharp  as  might  have  been  ex¬ 
pected  from  the  many  statements  during 
the  past  two  years  that  local  merchants 
were  turning  to  other  forms  of  adver¬ 
tising,  and,  in  the  face  of  the  greatly 
increased  national  patronage  of  news¬ 
papers,  the  local  figures  might  indicate 


an  actual  increase  in  the  volume  used  by 
retailers  over  previous  years’  totals. 

Classified  Advertising  also  maintains 
its  relative  place  in  the  ratio,  despite 
the  considerable  drop  from  the  real  estate 
boom  days  of  1925-927.  The  volume  of 
employment  advertising  remains  as  the 
backbone  of  most  great  classified  media. 

A  quick  look  at  the  magnitude  of  daily 
newspaper  operations  is  given  by  Media 
Records’  report  that  the  370  newspapers 
measured  published  60,000  editions  dur¬ 
ing  the  year,  containing  10,000,000  dis¬ 
play  advertisements  placed  by  100,000  ad¬ 
vertisers.  The  average  space  for  each 
display  advertisement  in  these  papers  was 
219  agate  lines,  or  about  70  per  cent  of 
an  average  newspaper  column.  On  this 
basis,  the  number  of  advertisers  rep¬ 
resented  by  the  total  of  both  listings  ex¬ 
ceeded  250,000  and  the  number  of  dis¬ 
play  advertisements  probably  topped  18,- 
000,000. 

Approximately  60  per  cent  of  the 
country’s  daily  newspaper  advertising 
revenue  is  included  in  the  newspapers 
listed.  The  total  revenue  from  display 
advertising  in  these  papers  is  slightly  less 
than  $400,000,000,  making  the  average 
gross  income  from  each  display  adver¬ 
tisement  about  $20.  The  average  in  the 
Xledia  Records  group  is  of  course  much 
higher,  since  it  includes  very  few  small 
city,  low-rate  newspapers. 


ADVERTISING  CUTS  WASTE 


Atlas  Cement  Company  Official 
Reports  on  Campaign 

The  use  of  newspaper  advertising  in 
conducting  waste-prevention  programs 
was  recommended  by  A.  C.  Wilby,  as¬ 
sistant  to  the  president  of  the  Universal 
.■\tlas  Cement  Company,  in  a  talk  before 
the  National  Management  Congress  in 
Chicago  on  March  5. 

“Thousands  of  suggestions  were  re¬ 
ceived  from  office,  field  and  plants  during 
the  first  week  of  our  waste-prevention 
campaign,”  Mr.  Wilby  said.  “From  one 
plant  alone  came  more  than  800  sugges¬ 


tions,  covering  almost  every  phase  oi 
operation. 

“Like  the  successful  advertiser  who 
gets  the  biggest  return  from  his  adver¬ 
tising  only  if  he  continues  it,  we  did  not 
stop  our  activity  with  this  first  week. 
VVe  made  the  movement  continuous.  Per- 
manent  waste-prevention  committees  were 
organized.” 

BOARD  MAKES  RULING/ 
IN  DAILY’S  TAX  CASE 

$70,000  Paid  by  Richmond  Newi.  1 
Leader  to  Eliminate  Competition 
in  P.  M.  Field  Held  Not  De-  | 
ductible  for  Current  Year  ! 


.\  sum  of  $70,tXX)  paid  by  the  Rich- 
iiiond  NfUis-Lcadcr  to  the  Richmotd 
Timcs-Dispatch  in  1923  to  fulfill  an  oral 
contract  that  the  Times-Dispatch  would  ] 
discontinue  its  afternoon  edition  for  five  : 
years  thus  leaving  the  afternoon  field  ' 
solely  to  the  News  Leader  was  held  not 
to  be  deductible  as  expense  for  that  year 
by  the  United  States  Board  of  Tax  Ap-  ! 
peals  recently.  The  board  ruled  that  the  I 
$70,000  should  be  prorated  over  the  life  i 
of  the  contract.  ; 

According  to  the  report,  when  S.  L  j 
Slover  bought  the  Times-Dispatch  in  : 
1923,  he  found  that  the  News-Leader  was  1 
about  to  start  a  Sunday  paper  in  Rich-  ! 
mond  to  compete  with  the  Times-Dis-  ■ 
patch,  which  also  publishes  a  morning  . 
edition.  A  series  of  conferences  resulted 
in  which  the  Times-Dispatch  agreed  to  l 
drop  its  afternoon  paper  for  five  years  , 
and  the  News- Leader  agreed  to  drop  its  ; 
Sunday  enterprise  for  a  like  period.  The 
consideration  of  $70,000  for  the  agree¬ 
ment  was  paid  in  cash  Nov.  9,  1923. 

Six  months  before  the  contract  expired  ; 
in  1928,  Mr.  Slover  sought  to  have  the  ! 
contract  renewed  but  the  News-Leadr 
was  unwilling  to  do  so.  Since  then  the 
Times-Dispatch  has  informed  the  News-  I 
Leader  that  when  it  enters  the  Sunday  ' 
field  the  Times-Dispatch  will  re-enter  i 
the  afternoon  field.  ! 

The  l)oard  ruled  that  although  the  j 
News-leader  did  not  receive  any  physical  [ 
properties  by  the  agreement,  it  was  bene-  i 
fited  by  the  elimination  of  a  competitor,  ■ 
and  that  its  advertising  rate  was  in-  ’ 
creased  as  its  circulation  gained.  ! 

“So  far  as  the  publication  of  an  after-  i 
noon  paper  was  concerned,”  the  board  : 
said,  “the  contract  had  the  effect  of  elim-  f 
jnating  the  Times-Dispatch  as  a  compet-  j 
itor  of  the  petitioner  for  a  period  of  five  i; 
years.  That  this  was  a  valuable  asset  ; 
which  extended  beyond  the  year  acquired  [ 
is  indicated  by  the  fact  that  during  the  [ 
following  year  the  petitioner’s  circua-  ; 
tion  showed  an  increase  of  approxi-  ; 
mately  166  per  cent  over  the  nonnal  ' 
growth  in  circulation.  The  expenditure 
being  an  asset  whose  life  extended  be¬ 
yond  the  year  in  which  acquired  we 
think  that  the  respondent  properly  dis-  j 
allowed  a  deduction  on  account  thereof 
in  the  year  when  made  as  an  ordinary 
and  necessary  expense.  It  was  of  a 
capital  nature. 

“Inasmuch  as  the  contract  by  its  own  > 
terms  was  limited  to  a  period  not  to  ex-  ^ 
ceed  five  years,  we  think  the  petitioner  is  r 
entitled  to  have  the  contract  exhausted 
ratably  over  its  life  from  Nov.  9,  1923  ; 
and  to  a  deduction  each  year  of  the  por-  ! 
tion  of  the  $70,000  applicable  to  such 
year.”  ! 


HOLM  BUYS  WEEKLY  * 

J.  B.  Holm,  who  resigned  as  business  ^ 
manager  of  the  Kent  (O.)  Courier  Trw-  ‘ 
line,  March  1,  has  bought  and  taken  ovr  j 
the  Newton  Falls  (O.)  Weekly  Herald  ■ 
plant.  A.  H.  Bowker,  manager  of 
Herald,  will  take  a  rest  before  deciding  ^ 
where  he  will  reenter  business.  Wilnel®  ■ 
&  Holm,  Canton,  newspaper  brokers,  ^ 
brought  about  the  sale.  i 


“HIDDEN  AD”  CONTEST  DRAWS  BIG  MAIL 


Photograph  shows  part  of  the  13,000  letters  rereived  hy  the  Chicago  Tribune 
in  one  day  in  its  “Hidden  Want  Ads”  contest.  Betty  O’Neill,  of  the  contest’s 
department,  is  shown  ready  to  open  the  fii^t  few  hundred.  The  idea  of  the 
contest  is  the  same  as  a  “treasure  hunt.”  Readers  are  given  clues  in  display 
advertising  which  lead  them  into  the  classified  section.  Fifty  dollars  is  the 
first  prize.  The  contest  is  copyrighted  hy  the  Tribune. 
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Cost  of  Advertising  Reduced 

1913: 

535,645  for  $1.85 
1930: 

430,000  for  90  cents 
750,000  for  $1.20 

In  1913  the  New  York  morning  newspapers  made  their 
first  report  to  the  Post  Office  Department,  according  to  the  Act  of 
Congress,  for  the  six  months  ended  September  30  that  year,  as 
follows: 


AVERAGE  DAILY  ADVERTISING  RATE 
AND  SUNDAY  SALE.  DAILY  AND  SUNDAY. 


1930 


Herald  . 

.  103,995 

$  .45 

Press . 

.  85,645 

.30 

Sun  . 

.  64,560 

.40 

Tribune  . 

.  51,085 

.25 

305,285 

$1.40 

The  New  York  Times . 

. 230,360 

.45 

535,645 

$1.85 

The  New  York  Times  average  net  paid  sale 

weekday  and  Sunday  for  six 

months  ended 

Weekday 

$  .90 

September  30,  1929 . 

. 467,633 

Sunday 

$1.20 

Net  paid  sale  of  The  New  York  Times 

Monday,  March  3 . 

. 436.216 

Sunday,  March  2 . 

. 767,829 
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REPORTER  WINS  LIBEL  SUIT  BASED 
ON  BULLETIN  BOARD  SLUR 

Court  of  Appeals  Affirms  $1,000  Verdict — Editor  Posted 
Bulletin  Discharfiiing  Him  for  Inaccuracy  Which 
Remained  Up  Six  Months 

By  LESLIE  CHILDS 


Generally  speaking,  interoffice 
memorandums,  bulletins  and  corre¬ 
spondence,  are  qualifiedly  privileged  and 
will  not  support  an  action  for  fibel  if  the 
language  used  is  reasonably  temperate. 
On  the  other,  there  is  a  limit  to  the 
privilege  of  such  writing,  and  when  it 
goes  beyond  its  immediate  purpo.se  and 
tends  to  unnecessarily  humiliate  or  in¬ 
jure  the  perwm  spoken  of  it  may  con¬ 
stitute  libel. 

Of  course,  since  each  case  of  this  kind 
must  be  decided  in  the  light  of  its  facts 
and  circumstances,  the  subject  cannot  be 
covered  by  any  hard  and  fast  rule. 
However,  as  an  illustration  of  judicial 
reasoning  in  a  case  of  this  kind  arising 
in  the  newspaper  field  the  following  case 
is  well  worth  a  brief  review. 

In  this  case,  the  plaintiff  was  employed 
as  a  reporter  on  the  staff  of  a  large 
daily  paper.  In  rovering  the  death  of  a 
prominent  local  citizen,  he  mispelled  the 
decease’s  name  which  aroused  the  ire  of 
the  editor  to  such  an  extent  that  he  di¬ 
rected  that  the  reporter  be  discharged. 
This  action  was  posted  on  the  editorial 
bulletin  board,  and  recited,  in  part,  as 
follows : 

“Interoffice  Correspondence 
“Subject :  Inaccuracy. 

“The  most  worthless  thing  on  a  news 
staff  is  an  inaccurate  reporter.  This  is 
aptly  illustrated  in  Monday  morning’s 
issue  *  *  *  in  connection  with  the 
death  of  Mr.  A.  The  misspelling  of 
Mr.  A’s  name  not  only  made  this  paper 
look  foolish,  but  offended  the  family  and 
friends  of  the  deceased.  As  an  example 
and  warning,  I  want  the  man  who 
handled  the  story,  Mr.  J.  dismissed.  I 
want  every  member  of  the  staff  to  know 
that  he  wa.s  dismissed,  and  that  other 
dismissals  will  follow  for  similar  cause.” 

The  foregoing  statement  was  post^ 
and  allowed  to  remain  on  the  editorial 
bulletin  board  for  almost  six  months. 
The  result  of  this  was  that  the  discharge 
of  Mr.  J.,  the  reporter,  and  the  reason 
therefor  was  not  only  brought  home  to 
the  newspaper’s  staff  but  to  other  friends 
airf  acquaintances  of  Mr.  T.  And,  as 
will  be  conc^ed,  the  wide  circulation  of 
this  affair  did  not  add  anything  of  value 
to  J.’s  reputation  as  a  newspaper  re¬ 
porter. 

Anyway,  in  due  time,  J.,  the  plaintiff, 
brought  an  action  for  damages  against 
the  paper  for  libel.  The  plaintiff  al¬ 
leged  that  by  innuendo  the  language  used 
meant  that  he  was  a  worthless  thing,  and 
that  he  an  inaccurate  reporter;  that 
the  publication  was  made  for  the  pur¬ 
pose  of  injuring,  humiliating  and  offend¬ 
ing  him,  and  _  was  done  maliciously. 
That  the  publication  tended  to  injure 
his  professional  reputation,  and  had  re¬ 
sulted  in  .substantial  damage  to  him  as 
a  reporter. 

In  defense  of  this  action,  the  news¬ 
paper,  a^ng  other  things,  .set  up  that 
the  publication  was  an  interoffice  mem¬ 
orandum  and  its  contents  should  be  held 
(|ualifiedly  privil^ed,  since  it  was  pub¬ 
lished  Ity  the  editor  in  the  discharge  of 
his  duties  as  such.  Further,  the  news¬ 
paper  denied  that  there  had  been  malice 
in  the  publication,  and  in  addition  con¬ 
tended  that  plaintiff  had  failed  to  show 
that  the  posting  of  the  notice  had  caused 
him  any  damage  whatever. 

Upon  the  trial  of  the  cause,  a  judg¬ 
ment  was  rendered  against  the  new'S- 
paper  in  the  sum  of  $1,000.  From  this 
an  appeal  was  taken  to  the  higher  court, 
and  here  in  reviewing  the  record  and  in 
passing  upon  the  question  of  whether  or 
not  the  posting  of  the  notice,  under  the 
facts  as  they  have  been  Outlined,  con¬ 
stituted  libel  the  court  said: 

“While  the  preamble  is  labeled  ‘in¬ 
accuracy’,  the  communication  is  not  an 
abstract  dissertation  upon  what  a  worth¬ 
less  thing  that  failing  is;  rather  it  at 
OTce  descends  to  the  concrete,  by  apply¬ 


ing  the  characterization  to  o  reporter  on 
<1  news  staff,  and  to  the  personal  by 
designating  Mr.  J.  as  that  reporter. 
Disassociated  from  him  individually,  it 
practically  is  denuded  of  any  meaning 
at  all. 

“No  disembodied  precept  was  being 
lectured  upon,  but  the  pointing  of  a 
moral  was  being  indulged  in  by  in¬ 
stancing  as  an  improper  example  the 
plainly  imputed  charge  that  Mr.  J.  was 
inaccurate  as  a  news  reporter.  As  be¬ 
fore  indicated,  the  question  is  what  ef¬ 
fect  the  publication  would  have  upon 
the  mind  of  the  ordinary  member  of  the 
public  who  might  read  it,  and  that  it 
would  there  receive  the  same  constr'uction 
we  have  placed  upon  it  seems  not  to  call 
for  extended  argument.  The  innuendo 
was  therefore  justified,  and  the  writing 
libelous,  within  the  meaning  of  the  au¬ 
thorities  *  *  *. 

“Obviously,  to  merely  accomplish  a 
discharge  and  to  reach  the  reportorial 
staff  with  such  deterrent  influence  as  that 
fact,  along  with  the  cause  of  it,  might 
have,  it  was  not  necessary  to  so  post  for 
nearly  six  months’  time  this  defamatory 
statement  about  the  [plaintiff].  A 
simple  verbal  notice  of  his  discharge, 
both  to  himself  and  all  the  other  re¬ 
porters,  for  misspelling  Mr.  A.’s  name, 
or  a  letter  of  the  same  purport  to  him, 
with  a  carbon  copy  to  each  of  the  others, 
or  even  the  publication  of  such  a  mod¬ 
erate  statement  on  the  bulletin  board 
for  a  reasonable  time,  would  seem  to 
have  been  sufficient.  ♦  ♦  *  From 
these  conclustions  it  follows  that  the 
trial  cotirt’s  judgment  should  be  af¬ 
firmed  ;  that  order  has  been  entered. 
Affirmed.”  (272  S.  W.  754) 

The  foregoing  case  constitutes  a 
striking  illustration  of  how  easy  it  may 
be  for  an  executive  to  run  afoul  of  the 
law  of  libel  even  in  interoffice  correspond¬ 
ence.  For,  the  minute  such  an  executive 
goes  beyond  the  lawful  purpose  of  such 
correspondence,  he  may  enter  dangerous 
ground  if  a  publication  tends  to  humil¬ 
iate  or  injure  an  employe  in  the  eyes  of 
the  general  public. 

Without  doubt,  in  the  case  reviewed, 
if  the  editor  had  confined  the  circulation 
of  the  bulletin  to  his  immediate  staff  no 
liability  would  have  resulted.  For,  it  will 
be  conceded  that  the  bulletin  was  not 
particularly  strong  or  offensive  and  if 
properly  circulated  woud  have  passed  as 
qualifiedly  privileged. 

However,  the  retention  of  the  notice 
upon  the  editorial  bulletin  board  for  al¬ 
most  six  months,  where  it  would  natur¬ 
ally  be  read  by  many  others  beside  the 
paper’s  staff,  does  seem  to  have  been 
spreading  it  on  “rather  thick".  At  any 
rate,  as  we  have  seen,  this  procedure, 
coupled  with  the  language  used,  was  held 
lil)el  and  of  sufficient  gravity  to  support 
a  judgment  for  $1,000. 

The  case  here  described  was  that  of 
the  Houston  Printing  Company  v.  Jones 
(Texas)  282  S.  W.  854,  decided  Feb. 
26,  1926. 


BRONSON  ELECTED 


Osaki*  Editor  New  President  of 

Northern  Minnesota  Editors 

C.  H.  Bronson  of  the  Osakis 
(Minn.)  Rrz’iew  was  elected  president 
of  the  Northern  Minnesota  Editorial  As¬ 
sociation,  recently,  at  the  annual  meeting 
at  St.  Cloud.  He  succeeds  George  W. 
Christie  of  the  Red  Lake  Falls  Gazette. 
Crookston  was  selected  for  the  next  an¬ 
nual  meeting  and  the  choice  of  a  summer 
vacation  site  was  left  to  officers  of  the 
association. 

Two  veteran  editors  of  the  northern 
region  were  honored.  President  John  E. 
Casey  of  the  Minnesota  Editorial  Asso¬ 
ciation,  speaking  for  Sam  S.  Haislet,  sec¬ 
retary,  presented  a  gold  printer’s  rule  to 


DAILY  PRINTS  NEWS  OF 
REPORTER’S  ARREST 

Dan  E.  KELLEY,  JR.,  a  re¬ 
porter  for  the  Hattiesburg 
(Miss.)  American,  is  at  liberty 
under  a  $3.50  bond  on  charges  of 
possessing  liquor  and  for  drunk- 
eness  made  in  city  court  of  Hat¬ 
tiesburg,  several  days  ago.  The 
American  featured  the  story  and 
ran  an  editorial  saying  that  the 
story  was  treated  exactly  as  if 
persons  not  connected  with  it  were 
involved. 

“One  of  the  fundamentals  of 
good  journalism  is  impartiality. 
Hew  to  the  line,  let  the  chips  fall 
where  they  may  in  handling  news 
stories.  The  American  adheres  to 
this  policy,”  said  the  paper  com¬ 
menting  on  the  story  in  editorial 
treatment. 


C.  A.  French,  Monticello  Times,  who 
was  celebrating  his  seventy-seventh  birth¬ 
day  and  who  has  published  the  Times 
since  1886.  John  P.  Mattson,  who  has 
published  the  IVarren  (Minn.)  Sheaf 
since  1882  was  on  the  program  and  gave 
some  of  his  observations  of  a  travel  tour 
of  three  continents. 

Other  officers  elected  were  Keith 
Rogers,  Park  Rapids  Enterprise,  vice- 
president;  Asa  M.  Wallace,  Sauk  Center 
Herald,  secretary  and  treasurer,  H.  H. 
Barker,  Elboxv  Lake  Herald,  executive 
committeeman. 


DOG  TORTURER  CONVICTED 


Indianapolis  Star  Aided  in  Man’s 
Arrest  and  Trial 

Arrest  and  conviction  of  a  man  who 
bound  a  collie  d^  with  rope  and  left 
it  to  die  in  an  isolated  secticMi  of  In¬ 
dianapolis  was  obtained  this  week  largely 
through  efforts  of  the  Indianapolis  Star. 
Before  the  news  had  reached  police,  a 
Star  reporter  and  photographer  took  the 
finder  of  the  dog,  G.  E.  Maxwell,  In¬ 
dianapolis  druggist,  to  the  scene  and 
obtained  pictures  of  the  ropes  and  other 
evidence  of  the  cruel  action. 

The  story  and  pictures  were  given 
front  page  publicity  by  the  Star,  and 
representatives  of  the  paper  worked  with 
officials  of  the  Humane  Society  and 
police  attached  to  humane  work  in  find¬ 
ing  the  criminal. 

Volunteers  raised  a  fund  which  was 
turned  over  to  the  Humane  Society  to 
aid  prosecution,  and  within  a  week  the 
man  who  bound  and  abandoned  the  dog 
was  arrested  and  convicted.  He  was 
given  the  maximum  sentence.  Claude 
A.  Mahoney  of  the  city  staff  and  Joseph 
Cravens,  staff  photographer,  handled  the 
case  for  the  Star. 


CRIST  RETURNS 

Harris  M.  Crist,  managing  editor  of  the 
Brooklyn  Daily  Eagle,  returned.  March  3, 
from  a  three  weeks’  vacation  in  Havana 
and  Nassau.  He  was  accompanied  by 
Mrs.  Crist. 


M.  KOENIGSBERG  JOINS 
DENVER  POST 


Appointed  General  Manager  o( 
F.  G.  BonfiU  Daily — Was  Former 
Preeident  of  King  Features 
Service 


M.  Koenigsberg,  former  president  of 
King  Features  Syndicate,  became  general 
manager  of  the  Denver  Post,  published 
by  F.  G.  Bonfils,  on  March  1.  He  will 
remain,  for  the  present,  as  president  of 
Kay  Features,  New  York,  which  he  or¬ 
ganized  after  he  severed  his  connection 
with  the  Hearst  organization  in  Febru¬ 
ary,  1928.  Koenigsberg  and  Bonfils  havt 
been  close  friends  for  more  than  20 
years.  * 

Mr.  Koenigsberg  was  managing  editor 
of  the  Chicago  American  1903  to  1907, 
and  publisher  of  the  Boston  American  in 
■  1908  and  1909.  In  1913  he  organized 
and  for  a  number  of  years  headed  the 
Newspaper  Feature  Service,  Inc.;  was 
president  and  general  manager  of  Inter¬ 
national  News  Service,  Inc.;  King  Fea¬ 
tures  Syndicate,  Inc.;  president  of  Uni¬ 
versal  Service,  Inc.;  Star  Adcraft  Serv¬ 
ice;  Cosmopolitan  News  Service  and 
Premier  Syndicate.  He  was  also  vice- 
president  and  general  manager  of  Inter¬ 
national  Feature  Service,  Inc. 


SPORTS  WRITERS  IN  BILOXI 

The  spring  training  period  of  the 
Washington  Senators  American  League 
baseball  team  in  Biloxi,  Miss.,  has 
brought  to  the  Mississippi  (Toast  several 
newspaper  men  from  the  East.  They 
are :  •  Frank  H.  Young,  Washington 
Post;  John  B.  Keeler,  Washington  Star; 
John  O’Rourke,  Washington  News;  Joe 
Holman,  Washington  Herald  and  Times, 
and  Joe  Roberts,  sports  staff  photo¬ 
grapher  of  the  two  Washington  Hearst 
papers.  Both  the  Postal  Telegraph  and 
the  Western  Union  have  installed  special 
wires  to  Washington  to  handle  the  ex¬ 
tra  press. 


“MUST  SELL”  UNDER  BAN 

Two  individuals  in  different  parts  of 
the  country,  engaged  in  selling  and  db- 
tributing  diamonds  in  interstate  com¬ 
merce,  signed  stipulations  with  the  Federal 
Trade  Commission  last  week  agreeing  to 
cease  and  desist  from  use  of  the  words 
“must  sell”  in  an  advertisement  when 
there  were  no  emergencies  compelling  the 
immediate  sale  of  their  products.  They 
advertised  as  follows:  “Diamond  ring. 
Must  sell.  Beautiful  lady’s  setting. 
Large  blue-white  perfect  cut  diamond. 
For  quick  cash  $100.” 


PLANNING  PANAMA  CRUISE 

Arrangements  have  been  completed 
for  the  Mississippi  Press  Association  j 
cruise  to  Havana,  Panama  canal  and 
Puerto  Cabazas,  Nicaragua.  The  party 
will  leave  New  Orleans  June  7. 
cruise  will  cover  3,068  miles.  During 
the  voyage,  the  association  will  hold  its 
annual  meeting.  1 


SPACE  BUYERS  VALUE  INTELUGENT  CO-OPERATION 

We  co-operale 

CHAS.  H.  EDDY 

CO. 

Newspaper  Representatives 

NATIONAL  ADVERTISING  SERVICE 

BOSTON  NEW  YORK 

CHICAGO 
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"PITTSBURGH 

FACTS  ^2! 

SPACE  BUYERS 

Again  in  1929  The  Press  demonstrated  its 
superiority  in  producing  results  for  advertisers 
cultivating  America's  fifth  largest  market 

Measurements  compiled  from  Media  Records 
show  that  during  1929  The  Press  published 
the  largest  advertising  volume  in  all  Pittsburgh 
newspaper  history... 49  per  cent  of  ail  adver¬ 
tising  appearing  in  the  three  local  newspapers. 

The  position  of  The  Press  as  one  of  the  great¬ 
est  advertising  mediums  iri  the  world  is  in^ 
dicated  by  a  few  of  its  1929  accomplish¬ 
ments,  listed  here.  Yoii  can  cover  the  Pittsburgh 
area  thoroughly  with  The  Press,  the  News¬ 
paper  with  the  Habit  of  Producing  Results. 


\  TIIK  PKKSS  A 

MAS  TME  MABIT 

B^PROOUCING 


FIFTH  IN  THE  WORLD 

The  Press  was  fifth  among  the  world’s  newspa¬ 
pers  in  total  advertising,  in  local  advertising 
and  in  national  advertising. 


FIRST.  IN  PENNSYLVANIA 

The  Press  published  4,299,079  lines  more  than 
any  other  newspaper  in  Pennsylvania.  The 
Press  was  First  in  Pennsylvania  in  total  adver¬ 
tising,  in  local  advertising,  in  automobile  ad¬ 
vertising  and  in  national  advertising. 


FIRST  IN  PITTSBURGH 

The  Press  established  a  new  high  record  of  ad¬ 
vertising  volume  in  Pittsburgh,  carrying  prac¬ 
tically  half  of  the  advertising  appearing  in 
Pittsburgh  newspapers.  81  per  cent  of  1929  ad¬ 
vertising  in  Pittsburgh  appeared  in  Evening 
and  Sunday  newspapers.  The  Press  carried  61 
per  cent  of  the  evening  and  Sunday  linage  in 
Pittsburgh. 


The  Pittsburgh  Press 

A  SCRIPPS  »  HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVE.,  N.  Y.  C. 


CHICAGO  •  SAN  FRANCISCO 
ATLANTA  •  PHILADELPHIA 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
...  OF  THE  UNITED  PRESS 
and  tf 

MEDIA  RECORDS.  INC. 

DETROIT  •  LOS  ANGELES 
BUFFALO  •  DALLAS 


Q|  yi  ...EXCLUSIVE 
I  PRESS  Advertisers 

608  national  automobile  and  finan-  in  1929 
cial  accounts  and  306  local  ac¬ 
counts  found  it  unnecessary  to  use  any  other 
Pittsburgh  newspaper.  They  concentrated  their 
advertising  efforts  profitably  on  The  Press 
market. 


^our  First  Consideration  in  1930 

The  Press  is  tlie  buying  guide  in  more  than 
2(K),000  Pittsburgh  area  homes  daily  and  in 
more  than  27.'j,000  homes  Sunday.  During  the 
past  eight  months  Press  circulation  has  in¬ 
creased  consistently. 
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FIST  FIGHTS,  LIBEL  SUITS  FOLLOW 
DAILY’S  CRITICISM  OF  LAWYER 

Paragraph  in  Tallahassee  Florida  State  News  Resented  hy 
Official — Newspaper  Accepts  Defy  to  Print  Name — 
Publisher  Is  Attacked  in  Postoffice 


TWO  fist  fights,  two  civil  libel  suits 
and  two  warrants  charging  criminal 
libel  is  the  total  score  to  date  m  the  dif¬ 
ference  of  opinion  between  the  Tallahas¬ 
see  Florida  State  News  and  Harry  W. 
Thompson,  local  attorney  and  assistant 
state  service  officer. 

I'hompson,  resenting  a  paragraph  in 
the  publishers’  column,  “Cracks  by  the 
Cracker,’’  attacked  Publisher  Fr^  O. 
Eberhardt  in  the  postoffice.  After  some 
scuffling  in  which  the  editor’s  cane  was 
broken,  they  were  separated.  An  editor¬ 
ial  written  following  this  encounter 
prompted  Thompson  to  file  a  libel  suit 
for  ^5,000  damages  and  swear  out  a 
warrant  charging  criminal  libel  against 
the  publisher.  Mr.  Eberhardt  was  in 
Miami  at  the  time  and  he  was  notified  by 
long  distance  telephone  of  the  action  by 
Sheriff  Stoutamire.  The  editor  arranged 
bond  of  $500  by  telephone. 

The  first  statement  to  which  the  law¬ 
yer  took  exception  was  the  following, 
quoted  in  part  from  Eberhardt’s  “Cracks 
By  the  Cracker”: 

“We  have  had  several  people  mention 
to  us  the  arguments  that  Harry  Thomp¬ 
son  made  for  the  state  in  the  case 
against  Dixie  Goad.  In  every  instance 
the  people  have  felt,  as  we  do,  that 
Harry  made  an  error  in  attempting  to 
cast  aspersions  on  the  accused’s  char¬ 
acter. 

“It  has  always  been  our  impression  of 
court  practices  that  in  a  case  such  as 
this  that  the  only  things  that  could  be 
discussed  by  the  attorneys  were  those 
facts  that  had  been  brought  out  as  testi¬ 
mony.  We  feel  that  this  being  the  case, 
that  it  was  wrong  for  Harry  to  cast  a 
reflection  on  the  woman’s  character,  in¬ 
asmuch  as  no  testimony  had  been  intro¬ 
duced  from  either  side  reflecting  on  her 
character." 

Subsequent  editorials  in  the  State 
News  took  Thompson  to  task  for  his 
apparent  inability  to  defend  his  acts  by 
logic  or  by  any  other  means  than  brute 
strength,  charged  him  with  being  a 
champion  selected  to  fight  the  battles  of 
the  Governor  of  Florida,  and  referred 
to  the  fact  that  he  is  receiving  disability 
benefits  from  the  government  for  injuries 
in  the  service  although  he  is  on  the  full¬ 
time  payroll  of  the  state  and  has  a  pri¬ 
vate  law  practice.  The  State  News  has 
been  a  severe  critic  of  many  of  Gov¬ 
ernor  Carlton’s  acts.  The  newspaper 
also  charged  that  Thompson  and  <^ers 
are  attempting  to  injure  the  State  News 
in  order  to  silence  its  criticism. 

Warrants  against  Thompson  for  as¬ 
sault  and  battery  have  been  dismissed  by 
the  city  court  on  the  grounds  that  it  has 
no  jurisdiction  over  property  of  the  fed¬ 
eral  government.  Learning  that  John 
Kilgore,  managing  editor  of  the  news¬ 
paper,  had  written  the  editorial  about 


him,  Thompson  made  Kilgore  a  p^ty  to 
the  civil  suit  and  swore  out  a  criminal 
libel  warrant  for  his  arrest.  Bond  was 
made  in  the  same  amount  for  the  man¬ 
aging  editor. 

Appearance  of  another  editorial  in  re¬ 
gard  to  the  matter  so  angered  Thompson 
that  he  attacked  Kilgore  as  he  was  leav¬ 
ing  a  theatre  with  his  wife  and  City 
Editor  George  Anderson.  In  the  fight 
that  ensued  the  managing  editor  threw 
the  lawyer  to  the  sidewalk  after  ex¬ 
changing  several  blows  with  him.  The 
lawyer  then  threatened  to  do  further 
violence  if  any  more  reference  was  made 
to  him  in  the  newspaper.  The  news¬ 
paper  responded  with  an  editorial  in  its 
next  edition  in  which  the  managing  edi¬ 
tor  apologized  to  the  public  for  being  in¬ 
volved  against  his  will  in  a  street  brawl, 
related  the  threat  made  by  Thompson  if 
his  name  appeared  in  the  paper  again 
and  explain^  that  no  other  course  was 
left  open  in  the  face  of  the  threat  but 
to  publish  his  name.  The  name  was  then 
given  in  caps.  That  ended  the  exciting 
features  of  the  argument. 

Thompson  and  Kilgore  are  to  appear 
in  city  court  March  10,  to  answer  a 
charge  of  fighting.  The  date  of  the 
hearing  has  bwn  twice  postponed  at  the 
request  of  Thompson,  who  has  been  out 
of  the  city.  The  criminal  libel  cases  may 
be  given  a  preliminary  hearing  in  coimty 
court  March  12,  and  the  civil  suits  will 
come  up  at  the  spring  term  of  circuit 
court  next  month. 


CHICAGOANS  PICK  HOTEL 

The  Washington  convention  committee 
of  the  Chicago  Advertising  Council  has 
tentatively  selected  the  Wardman  Park 
hotel  as  the  Chicago  headquarters  during 
the  meeting  of  the  Advertising  Federa¬ 
tion  of  America  May  18  to  21.  Trans¬ 
portation  will  be  provided  for  all  dele¬ 
gates  free  of  charge  to  and  from  the 
Willard  hotel,  the  convention  head¬ 
quarters. 


MERGENTHALER  PROMOTES  TWO 

Z.  S.  Boone  has  been  appointed  by  the 
Mergenthaler  Linotype  Company  to  rep¬ 
resent  that  company  in  Philadelphia,  and 
A.  L.  Bernard,  in  addition  to  covering 
his  usual  territory  in  Virginia,  has  been 
given  all  of  North  Carolina  as  a  part  of 
his  territory.  Boone  has  been  with  the 
company  ten  years  and  Bernard  eight 
years. 


RAISING  HOSPITAL  FUND 

The  Proindence  (R.I.)  Journal  and 
Evening  Bulletin  are  receiving  contribu¬ 
tions  to  the  fund  for  the  rebuilding  of 
St.  Joseph’s  Hospital,  destroyed  by  fire 
on  Feb.  23  with  a  loss  of  approximately 
$2.50,000. 


W.  S.  CADY  RESIGNS 


Maurice  Levy  Named  as  Acting  Business 

Manager  of  Rocky  Mountain  News 

William  S.  Cady,  business  manager  of 
the  Denver  Rocky  Mountain  News,  has 
resigned  that  position,  it  was  announced 
this  week  b  y 
Scripps  -  Howard 
Newspapers.  He 
has  not  made 
known  his  future 
plans. 

Maurice  Levy, 
former  business 
manager  of  the 
Cincinnati  Post 
and  more  recent¬ 
ly  a  traveling 
business  executive 
for  the  Scripps- 
Howard  group, 
has  been  appoint¬ 
ed  acting  busi¬ 
ness  manager  of  the  Rocky  Mountain 
News.  He  was  a  staff  member  of  the 
Cincinnati  Post  for  more  than  25  years. 

Mr.  Cady  joined  the  Scripps-Howard 
Newspapers  in  1925  as  national  adver¬ 
tising  manager  of  the  Cleveland  Press. 
In  1927  he  became  advertising  manager 
and  the  following  year  was  named  man¬ 
ager  of  the  Scripps-Howard  national  ad¬ 
vertising  department  in  New  York.  From 
there  he  was  transferred  to  Denver. 


SEES  NEWSPRINT  IN  GEORGIA 

The  possibilities  of  converting  vast 
areas  of  Georgia  slash  pine  trees  into 
paper  pulp  were  discussed  at  the  recent 
meeting  of  the  Georgina  Press  Institute 
at  Atlanta  by  Dr.  Charles  L.  Herty, 
formerly  editor  of  the  Journal  of  Indus¬ 
trial  and  Engineering  Chemistry.  Jo¬ 
sephus  Daniels,  publisher  of  the  Raleigh 
(N.C.)  News  attd  Observer,  spoke  on 
“Country  Journalism.”  Milton  Fleet- 
wood,  of  the  Cartersville  Tribune-News, 
won  the  prize  offered  by  the  Macon 
Telegraph  to  the  editor  who  could  write 
the  best  headline. 


RIVAL  EDITOR  WINS 
DAILY’S  AWARD 


W.  E.  Gonzales  of  Columbia  Sutt 
Named  Most  Useful  Citiiea 
in  Contest  Conducted  by 
Columbia  Record 


W'illiam  E.  Gonzales,  editor  of  ti*  t 
Columbia  (S.C.)  State,  was  selected  as! 
“Columbia’s  most  useful  citizen,”  f#  j 
the  handsome  watch  award  presented  bv ! 
the  Columbia  Record  in  connection  witii  t 
the  Record’s  Progress  and  Achievemet;  i 
number  which  was  issued  last  week. 

The  selection  was  made  by  a  commit  \ 
tee  from  the  chamber  of  commerce  and ' 
service  clubs  of  Columbia  after  nomira. 
tions  for  the  award  had  been  made  b 
readers  of  the  paper. 

Mr.  Gonzales,  in  the  Wilson  admini^ 
tration  U.  S.  minister  to  Cuba  and  later 
Ambassador  to  Peru,  is  now  in  Floridj 
and  will  receive  the  award  on  his  return 
to  the  city. 

The  award  was  for  service  in  1® 
and  the  Record  plans  to  make  a  simikr 
award  next  year.  ! 

Editorially  the  Record  commented  on 
the  award,  in  part,  as  follows:  | 

“William  Elliott  Gonzales  is  worthy  to 
lead  this  distinguished  procession.  Com.  I 
ing  from  a  line  of  ancestry  which  has  | 
done  great  service  to  South  Carolim 
from  its  earliest  founding,  he  is  satur¬ 
ated  with  the  best  traditions  of  the  state.  ’ 
He  has  known  in  his  own  life  what  it  ’ 
is  to  serve  his  state  and  nation  in  near^  | 
every  position  in  life,  from  that  of  > 
private  secretary  to  a  governor  and  a  ! 
soldier  of  the  line,  to  the  highest  posts 
in  the  gift  of  the  nation,  having  ben  ( 
Minister  to  Cuba  and  Ambass^or  k  | 
Peru — the  only  Ambassador  South  Cato-  I 
lina  has  ever  had.  I 

“Again  the  Columbia  Record  grate¬ 
fully  acknowledges  the  service  of  the  ■ 
committee  and  joyfully  announces  the  ^ 
first  award.” 


AGAIN  IN  1929  . . . 

THE  SEATTLE  TIMES 

Evmning  and  Sunday 


FIRST  in  NATIONAL  Linage . 4,102,387  LINES 

Pozt-Intelligencer  (Hearst  Morning) . 2,829,542  Lin** 

Star  (Scripps  Evening) . 1,454,124  Line* 

HRST  in  LOCAL  Linage . 9,423,230  LINES 

Post-lntelligencer  (Haarst  Morning) . 4,907,599  Lins* 

Star  (Scripps  Evening)  . 4,341,546  Line* 

HRST  in  CLASSIFIED  Linage . 3,997,527  LINES 

Post-lntelligencer  (Hearst  Morning) . 2,469,451  Lines 

Star  (Scripps  Evening)  . 1,208,822  Line* 

MEMBER 


AUDIT  BUREAU  CIRCULATIONS 
HRST  IN  CIRCULATION! 

In  the  Seattle  Trading  Area,  which  contains  40%  of 
the  state’s  population  and  52%  of  the  state's  savings, 
The  Seattle  Times  circulation  lead  is  almost  14,000 
daily. 


National  Representatives 

O’MARA  &  ORMSBEE,  INC. 

New  York  Detroit  Chicago 

San  Francisco  Los  Angeles 


9-9- 


Sunday  Circulation! 


Only  eleven  states  have  a  Sunday  news¬ 
paper  with  a  circulation  of  over 

200,000  copies 


Th  C  circulation  of  The 
Des  Moines  Sunday  Register 
is  now  more  than  200,000 
copies!  A  new  record!  Double 
the  number  of  copies  sold  eight 
vears  ago! 


The  Des  Moines  Sunday  Register 

**The  Newspaper  Iowa  Depends  Upon* 
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CHANGING  SATURDAY  PAY  DAY  CUSTOM 
WILL  AID  ADVERTISING  AND  SALES 


CHOSEN  “TYPICAL  BOY” 


ANOTHER  RATE  SURVEY 
MEETING  PLANNED 


Distributing  Week-end  Peak  Throughout  Week  Will  Effect 
Economies  for  Stores  and  Dailies,  Coveney  Tells  Fifth 
District  Meeting — Becker  Named  Governor 


The  Saturday  pay  day  is  a  custom 
which  means  loss  to  retailers  and  to 
the  newspapers  in  which  they  advertise, 
James  A.  Coveney  of  New  York  told 
delegates  at  the  convention  of  the  Fifth 
Destrict  of  the  Advertising  Federation 
of  America,  at  Battle  Creek,  Mich.,  last 
week.  He  cited  the  case  as  an  illustra¬ 
tion  of  the  need  for  more  research  in 
"Making  the  Most  Out  of  Newspaper 
Advertising.” 

“Our  Friday  newspapers  are  three  and 
four  times  the  size  of  our  Monday  and 
Tuesday  newspapers,”  said  Mr.  Coveney, 
who  is  associated  with  the  George  A. 
McDevitt  Company,  newspaper  represen¬ 
tatives.  “If  the  advertising  in  a  six-day 
paper  could  be  more  evenly  distributed 
throughout  the  six  days,  the  cost  of 
newspaper  publishing  would  be  materially 
reduced. 

“The  retail  merchant  suffers  from  the 
same  congestion.  His  Friday  and  Sat¬ 
urday  business  exceeds  several  times  the 
volume  of  his  Tuesday  and  Wednesday 
business.  The  banks  of  the  country  suf¬ 
fer  from  a  congestion  Friday  and  Satur¬ 
day  similar  to  that  of  the  newspapers  on 
Thursday  and  Friday. 

“There  is  one  thing  in  the  main  re¬ 
sponsible  for  this,  and  that  is  that  re¬ 
tail  business  and  newspaper  advertising 
are  centered  around  and  focused  ui»n 
the  pay  check.  The  business  of  selling 
is  the  business  of  getting  as  much  as 
possible  of  the  consumer's  dollar,  and 
the  most  advisable  time  to  reach  out  for 
the  consumer’s  dollar  is  just  after  the 
consumer  has  received  it.  As  a  result  of 
this  the  men’s  clothing  store  carries  ten 
clerks  over  the  week.  The  customer  of 
Monday,  Tuesday,  Wednesday,  or  Thurs¬ 
day  will  have  four  clerks  to  wait  on  him, 
while  on  Friday  and  Saturday  there  will 
be  four  customers  to  each  clerk. 

“If  the  facts  could  be  assembled  that 
would  permit  of  an  exhaustive  study  of 
the  relation  between  peak  pay  days  and 
peak  sales  days,  it  is  barely  possible  that 
the  large  employers  in  this  country 
could  recognize  the  advantages  that 
would  result  from  a  plan  to  stagger  the 
pay  checks.  I  recognize  that  it  is  hard 
to  change  a  habit,  but  it  is  not  impossi¬ 
ble.” 

“The  business  of  newspaper  advertis¬ 
ing  needs  facts,”  he  continues.  “Just  as 
no  structure  is  more  secure  than  the 
foundation  upon  which  it  is  built,  so  no 
judgment  is  soimder  than  the  facts 
upon  which  it  is  predicated.  The 
astounding  growth  of  newspaper  adver¬ 
tising  has  outrun  the  scientific  assembl¬ 
ing  of  pertinent  facts  upon  which  sound 
judgments  can  be  made.  The  ^act  that 
newspaper  advertising  has  proved  so 
profitable  is  but  an  indication  of  how 
much  more  profitable  it  will  be  when 
this  great  force  for  business  promotion 
is  controlled  and  directed  in  the  light  of 


known  causes  and  known  effects.” 

The  meeting  was  held  Friday  and 
Saturday,  February  28  and  March  1, 
with  delegates  attending  from  the  south¬ 
ern  Michigan  peninsula,  Ohio,  West 
Virginia,  and  part  of  Kentucky.  The 
theme  of  Friday’s  addresses  was 
“Reaching  Actual  Markets  in  1930,” 
while  a  discussion  of  media  was  the 
principal  topic  Saturday. 

Among  the  speakers  were  C.  C. 
Younggreen,  president,  and  T.  W.  Le- 
Quatte,  executive  vice-president,  of  the 
Advertising  Federation  of  America ; 
Fred  Black,  director  of  advertising  of 
the  Ford  Motor  Company;  and  F.  B. 
NicheJs,  managing  editor  of  the  Capper 
Farm  Press,  Topeka,  Kan. 

E.  L.  Becker,  of  the  national  adver¬ 
tising  department  of  the  Methodist 
Book  Concern,  Cincinnati,  was  elected 
district  governor,  succeeding  Earl 
Lines  of  l3etroit.  Other  officers  chosen 
were :  Vice-governor,  Frank  Atherton, 
of  Animated  Advertising  Displays,  Inc., 
Detroit;  secretary-treasurer,  Ben  Romer, 
of  the  Huntington  Dry  Goods  Company, 
Huntington,  W.  Va. 

Next  year’s  district  convention,  it  was 
decided,  will  be  held  at  Huntington, 
W.  Va. 


PRINTER  CIRCUIT  OPENED 


Seven  Brush-Moore  Dailies  Linked 
Together  on  New  Line 

Seven  Ohio  cities  in  which  there  are 
Brush-Moore  newspapers  last  week 
were  linked  on  an  exclusive  telegraph 
typewriter  circuit  through  the  coopera¬ 
tion  of  the  .\ssociated  Press.  The  new 
circuit  is  separate  and  distinct  from  the 
regular  Ohio  circuit. 

Newspapers  in  the  new  circuit  include 
the  Cantoti  Rel>ository,  Steubemnllc 
Hcrald-Star,  Marion  Star,  East  Liver¬ 
pool  Review,  Salem  News,  Portsmouth 
Times  and  Portsmouth  Sun. 

Murray  Powers,  for  several  years 
managing  editor  of  the  Marion  Star,  will 
be  in  charge  of  the  Columbus  bureau  for 
Brush-Moore  Newspapers.  This  special 
circuit  is  the  first  of  its  kind  set  up  b\ 
the  Associated  Press  for  the  exclusive 
use  of  newspapers  under  group  owner¬ 
ship.  Elach  receiving  point  is  equipjKHl 
wi^  sending  keyboard,  permitting  im¬ 
mediate  contact  advantages. 

Louis  H.  Brush,  president  of  the  news¬ 
paper  group  who  has  been  spending  the 
winter  in  California,  returned  to  Ohio 
last  week  to  be  present  at  the  inaugura¬ 
tion  of  the  new  circuit. 


HELD  COOKING  SCHOOL 

The  Charlotte  (N.C.)  Observer  con¬ 
ducted  a  cooking  school  last  week,  with 
Miss  Fannie  Hamilton,  of  the  De  Both 
Home  Makers  School,  as  demonstrator. 


^^iMther  Beal  Publisher. . . . 


—from  S.  O.  BERMAN  TRIBUNE  “ ' 

logansport  (ind.)  pharos-tribune 

-You,  r~ulu  fo,  u.  f-"*  »  «°o  "I 

and  new  readers  is  so  ^  are  now  very 

”“t  reach  the  amount  of  our  appropnatron. 


Kimball  Brown,  9-year-oId  son  of 
Clyde  T.  Brown,  chief  of  the  camera 
staff  of  the  Chicago  Daily  News,  was 
chosen  from  among  300  candidates  as 
being  nearest  the  “typical  American 
hoy”  hy  G.  Cipriani,  Italian  sculptor. 
Mr.  Cipriani’s  statuette,  “Boy  Read¬ 
ing,”  for  which  Kimball  Brown 
posed,  is  at  the  Chicago  Institute. 

SHOEN  REJOINS  DAILY 

E.  J.  Lewinski,  formerly  in  charge  of 
advertising  service  and  copy  for  the  Chi¬ 
cago  Herald  and  Examiner,  has  taken 
an  outside  position  calling  on  large  loop 
merchants.  He  has  been  succeeded  by 
Edward  L.  Shoen,  once  before  with  the 
Herald  and  Examiner  in  the  same  capa¬ 
city.  M.  S.  Lishness,  formerly  on  the 
art  staff,  has  been  named  art  director  of 
the  advertising  service. 


Revised  Preliminary  Report  to  B«  ' 
Studied  by  Original  Group  of 
Publishers  —  Others  to  Be 
Invited 


A  second  meeting  of  newspaper  pub-  i 
Ushers  to  consider  the  proposed  survev  J 
of  local  and  national  advertising  rates 
is  expected  to  be  held  in  New  'York 
City  soon,  according  to  plans  discussed 
by  Walter  A.  Strong  of  Chicago  durinc  \ 
a  recent  visit  to  the  Bureau  of  Research  i 
of  the  Advertising  Federation  of  f 
America. 

The  Bureau  of  Research,  under  direc¬ 
tion  oi  Nathaniel  W.  Barnes,  is  revising 
its  preliminary  report  on  plans  for  the 
survey.  This  report  will  be  the  basis 
of  consideration  at  the  new  meeting  oi 
publishers.  If  it  is  approved,  the  Bureau 
of  Research  will  proceed  with  the  sur-  " 
vey  itself,  carrying  out  the  plans  out¬ 
lined  in  the  preliminary  work. 

The  date  for  the  meeting  is  to  be  se¬ 
lected  by  Mr.  Strong,  who  originated 
the  movement  by  calling  a  meeting  of 
publishers  which  was  held  at  the  St 
Regis  Hotel  in  New  York  City  on  Jan, 
27.  The  new  meeting,  it  is  expected, 
will  be  attended  by  all  of  those  present 
at  the  first  meeting,  and  also  by  a  num¬ 
ber  of  additional  newspaper  publishers. 
Some  date  near  March  ^  is  likely  to 
be  chosen. 


EDITORS  QUIT  WEEKLY 

As  a  protest  against  a  sudden  switch 
in  its  political  policy,  Gerald  Barry,  edi¬ 
tor  of  the  London  Saturday  Review,  has 
resigned,  and  his  colleagues  have  an¬ 
nounced  their  intention  of  following  him 
in  a  lx)dy.  In  recent  years  the  Revien 
has  been  a  pillar  of  the  Conservative 
Party,  but  the  paper’s  directors  last  week 
announced  their  conversion  to  Lord 
Beaverbrook’s  United  Empire  Party. 


C 


it 


INDEHEUA 

CFlUESkllS 

the  most  heart* 
thrilling  love 
story  of  the 
year  .  .  . 


WIRE  FOR  OPTION  AND  PROOFS 
The  Follotcing  Newspapers  Already  Booked 


.Atlanta  Journal 
Baltimore  Sun 
Boston  Globe 
Calgary  Albertan 
Chicago  Times 
Cincinnati  TImes-Star 
Dayton  Herald  A  Journal 
Detroit  News 

Ft.  Wayne  Jonrnal-Oazetto 
Fullerton  News-Tribune 
Honolulu  Nippu-Jiji 
Knoxville  Journal 
Lorain  Journal 
Louisville  Herald-Post 
Meriden  Record 
Mexico  El  Cniversal 
Nashville  Banner 


New  Haven  Register 
New  Orleans  Times-PIrayune 
Oklahoma  Oklahoman 
Okmulgee  TimcH-Democrat 
Oshawa  (Ont.)  Times 
Ottawa  Journal 

Palmerston  North  (N.Z.)  Times 
Philadelphia  Public  Ledger 
Salt  Lake  Tribune 
San  Francisco  News 
Shreveport  Journal 
Spokane  Times 
St.  Paul  Dispatch 
Tampa  Times 

ATarren  (O.)  Tribune-Chronicle 
ATaterbnry  Repuhlican 
Williamsport  Grit 


LEDGER  SYNDICATE 


Independence  Square 


Philadelphia,  Pa. 
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First  in  Volume!  First  in  Gains! 
in  local  food  advertising 


During  January,  1930,  the  San  Francisco  NEWS  led  the  entire  field  in  local  grocery  linage, 
according  to  Media  Records,  Inc. 

LOCAL  GROCERS  .  .  .  January  1930 

THE  NEWS  (6  days) .  36,553 

Call-Bulletin  (6  days) .  26,825 

Examiner  (7  days) .  22,701 

Chronicle  (7  days) . 2,844 

During  January,  the  NEWS  also  led  the  field  in  GAINS  in  this  classification. 

LOCAL  GROCERS  .  .  .  Gains 

THE  NEWS .  10,279  GAIN 

Call-Bulletin .  1,934  LOSS 

Examiner .  33  gain 

Chronicle .  302  loss 

And  in  national  groceries,  in  January,  the  NEWS  was  second  in  linage  among[San  Fran¬ 
cisco  daily  newspapers.  Concentrate  YOUR  advertising  where  a  profit  can  be  made  from 
the  sales. 

San  Francisco  News 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
...  OF  THE  UNITED  PRESS 
and  of 

MEDIA  RECORDS,  INC. 


CHICAGO  .  SAN  FRANCISCO.  LOS  ANGELES.  DALLAS  .  DETROIT  .  PHILADELPHIA  .  BUFFALO  .  ATLANTA 
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USING  RADIO  TO  TELL 
ABOUT  NEW  DAILY 


READ  JOINS  COAST  GROUP 


Spartanburg  (S.C.)  Newt  Erects 
Broadcasting  Station  Prior  to  ln> 
troducing  Paper  —  Virgil  Evans 
the  New  Publisher 


A  new  manner  of  introducing  a  new 
daily  newspaper  was  used  in  Spartan¬ 
burg,  S.  C.,  last  week  when  a  newspaper 
company  erected  a  radio  station  and  be¬ 
gan  broadcasting  prior  to  the  establish¬ 
ment  of  the  paper. 

The  station,  WSPA,  is  the  first  broad¬ 
casting  station  in  the  state,  and  the  Spar¬ 
tanburg  Daily  News  was  announced. 
Virgil  Evans,  the  publisher  of  the  new 
daily,  made  the  announcement  Governor 
Ric^rds  of  South  Carolina  and  Mayor 
Brown  of  Spartanburg  also  spoke. 

Construction  of  the  plant  for  the  new 
daily  has  begun. 

Concerning  the  new  publication,  Mr. 
Evens  said :  “We  will  follow  the  same 
policy  with  regard  to  the  Daily  News 
we  followed  in  the  construction  of 
WSPA — we  will  build  it  and  then  an¬ 
nounce  it.  The  Daily  News  will  be 
owned  entirely  locally,  will  be  independ¬ 
ent,  and  will  make  public  facts  concern¬ 
ing  newspaper  activities  in  South  Caro¬ 
lina  by  the  power  interest  heretofore 
suppressed  by  the  newspapers  purchased 
with  money  put  up  by  the  International 
Paper  and  Power  Company.  This  ap¬ 
plies  to  purchase  of  water  power  sites 
in  this  state  also.” 

Mr.  Evans  began  his  newspaper  career 
in  1910,  and  has  been  successively  with 
the  old  Birminnham  Ledger,  publisher  of 
the  Huntsville  (Ala.)  Mercury,  general 
sales  manager  of  the  Ludlow  Typograph 
Company,  and  business  manager  of  the 
Atlanta  Georgian  and  Sunday  American. 
He  was  recently  with  the  St.  Louis  Post- 
Dispatch. 

Tlie  Spartanburg  Journal  and  Herald, 
published  by  William  LaVarre,  are  the 
only  daily  papers  in  the  field  at  present. 


Get  the  Facts 
About  Hawaii 


Here’s  a  Hundred  Mil¬ 
lion  Dollar  Market  for 
Mainland  Business  to 
Cultivate. 


Hawaii’s  leading  newspaper 
in  Circulation,  National  Ad¬ 
vertising,  Total  Advertising, 
is  always  ready  and  glad  to 
serve  you  with  Market  Infor¬ 
mation,  Surveys,  Trade  Sug¬ 
gestions. 

Member  of  Associated  Press 
and  A.  B.  C. 

HONOLULU 

STAR-BULLETIN 


NEW  YORK— Franklin  P.  Aloom.  Ine., 
270  Madiwn  Ava. 

CHICAGO — Franklin  P.  Aloam.  Ine.. 
410  No.  Miohigan  A*e. 

SAN  FRANCISCO— R.  J.  BiSwell  Co.. 
742  Markat  St. 

LOS  ANGELES— R.  J.  Bldwell  Co.. 
Tiaat  Building. 

SEATTLE— R.  J.  Bldwell  Co., 
WblU-Hanry.Stuart  Bldg. 


Heads  New  Service  Bureau  of  Cali¬ 
fornia  Pablisbers*  Association 

John  B.  Long,  general  manager  of  the 
California  Newspaper  Publishers’  Asso¬ 
ciation,  has  just  announced  that  this  or¬ 
ganization  bias  established  a  bureau  of 
service  and  exploitation.  The  conductor 
of  this  bureau,  it  also  was  announced 
will  be  Ben  Read  who,  until  receiving 
this  appointment,  was  business  manager 
of  the  Beverly  Hills  (Cal.)  Citizen. 

The  business  management  of  all  the 
publications  of  the  association  will  come 
under  Read’s  supervision  and  it  is  re¬ 
ported  that  he  will  or^nize  a  specialized 
service  of  information  and  research 
which  will  be  available  for  the  members 
of  the  group. 

MINNESOTA  PAPERS  SOLD 

The  Moorhead  (Minn.)  Daily  News 
and  Moorhead  IVeekly  News,  for  the 
past  five  years  under  the  management 
of  J.  P.  Dotson,  have  been  sold  to  E. 
D.  Lum  of  Wahpeton,  N.  D.  Mr.  Dot- 
son  expects  to  continue  in  the  newspaper 
field.  He  formerly  was  owner  of  the 
Fargo  (N.D.)  Forum,  Fargo  Daily 
Tribune,  Crookston  (Minn.)  Times,  and 
was  interested  in  the  Marshalltown  (la.) 
Times-Republican. 


EDITOR’S  KILLER  FREED 
Harvey^ Jackson,  charged  with 


the 


murder  or  W.  P.  Parker,  editor  of  the 
Blue  Shirt,  a  la^r  paper  published  at 
Jacksonville,  Fla.,  was  acquitted  of  the 
charge  by  a  jury  in  Jacksonville,  Feb.  28. 
Parker  was  killed  in  his  office  last  Sep¬ 
tember.  The  defense  said  that  Jackson 
acted  in  selt-defence. 

HOLLIDAY  TO  SAN  FRANCISCO 


Santa  Monica  Executive  Made  Pub¬ 
lisher  of  Call-Bulletin 

Robert  P.  Holliday,  former  president 
and  general  manager  of  the  Santa  Monica 
(Cal.)  Outlook,  recently  became  pub¬ 
lisher  of  the  San  Francisco  Call-Bulle¬ 
tin.  He  succeeded  Charles  Summers 
Young. 

The  35-year-old  publisher  of  the  San 
Francisco  evening  newspaper  is  a  native 
of  Norwalk,  O. 

Succeeding  Mr.  Holliday  at  Santa 
Monica,  Arthur  K.  Whyte  was  named 
general  manager  of  the  Outlook,  an  Ira 
C.  Copley  newspaper. 

EDITOR  RE-ELECTED  MAYOR 

Roscoe  C.  Emery,  editor  and  publisher 
of  the  Eastport  (Me.)  Sentinel,  was  re¬ 
elected  mayor  of  Eastport  for  the  third 
successive  year,  Monday,  March  3. 


HAS  WORD  HUNT  CONTEST 

Herald  and  Examiner  Tying  (jp 
Ripley  Cartoons  With  Want  Afg 

The  Chicago  Herald  and  Examifur » 
offering  $2,0W  in  cash  prizes  in  a  ffiplg. 
“Word  Hunt”  contest  which  ties  up  tS 
“Believe  It  or  Not”  feature  with  tht 
paper’s  want  ad  columns.  For  30  days, 
beginning  last  Sunday,  March  2,  the  Her- 
aid  and  Elxaminer  will  publish  a  grom 
of  Ripley’s  “Believe  It  or  Not”  pictures 
separate  from  his  daily  cartoon  on  the 
sport  pages,  and  the  descriptions  of  these 
pictures  will  be  found  each  day  in  the 
W’ant  Ad  columns.  A  different  set  of 
pictures  and  answers  will  be  published 
daily. 

The  word  hunt  consists  in  finding  the 
descriptions  in  the  want  ads,  clipphg 
them  out,  and  placing  each  under  the 
picture  to  which  it  refers.  When  the  com¬ 
plete  set  of  pictures  has  been  printed, 
contestants  are  instructed  to  submit  them 
as  a  unit. 

The  contest  was  conceived  by  Franklin 
D.  Barter,  promotion  manager. 

SELLS  ST.  NICHOLAS 

St.  Nicholas,  children’s  magazine,  has 
been  sold  bv  the  Century  Company  to 
the  Scholastic  Publishing  Company  of 
Pittsburgh. 


NATIONAL  ADVERTIUNC 

IN  THE 

OAKLAND  MARKET 

^^ATIONAL  advertisers  are  “result  conscious.”  They  naturally 
demand  returns  for  money  expended  in  advertising.  That  they  are 
achieving  results  in  the  Oakland  Market  through  the  Tribune  is 
shown  in  the  continued,  steady  increase  in  national  advertising 
linage  published  by  this  newspaper. 

During  1929,  the  Tribune  carried  3,401,314  lines  of  national 
advertising,  or  more  than  double  that  carried  by  the  second  paper 
in  this  field. 

There  are  567,000  consumers  in  the  Oakland  Market,  the  third 
largest  field  in  the  entire  West. 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast's  third 
largest  market.  The  leading  newspaper  in  this 
field,  both  in  circulation  and  advertising,  is  the 


w 


UmtMPiVfS 
Co«M)lMhlcJ  P»w  AggocialioA 

OAKLA.ND,  C.\UFOR.M.4 

(Member  A.B.C.;  The  100,000  Group  of  A.merican  Cities) 
National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 


New  York 


Chicago 


San  Francisco 


Los  Angeles 
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nMernph  is  and 
ihe Mid-South  Empire 
the  Appeal  Papers  are 
the  ONLY  RfAL  Food  Papers 


Local 

NatT 


Food  Lineage,  January,  1930 


Commercial  Appeal 


,770 

,914 


Evening  Appeal 


24,647 


Other  Paper 

37,324 

5,803 


(The  above  are  6  day*  a  week  figwree) 

All  National  Advertising  Rims  in  Morning  and  Evening  Editions 


The  Commercial  Appeal  (using  6  days 
a  week  figures),  carried  in  January, 
1930,  more  than  four  times  as  much 
National  Food  Lineage,  almost  twice  as 
much  Local  Food  Lineage  and  almost 
twice  as  much  Food  Chain  Store  advertis¬ 
ing  as  the  other  Memphis  newspaper. 


THE  COMMERCIAL  APPEAL 
91«iiipl|ijs:  Appeal 

JOHN  M.  BRANHAM  CO.,  National  Representatives 
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DOUBLE  QUESTIONNAIRE  METHOD  USED 
TO  ASCERTAIN  READER  INTEREST 

Local  and  Political  News,  Comic  Strips  and  Editorials  Are 
_  “Big  Four”  in  Readers'  Eyes  With  Other  Depart¬ 
ments  Trailing,  Survey  Shows 

By  RENNSELAER  SILL 


WHAT  do  subscribers  really  want? 

VNTiat  departments  are  most  popular? 
Just  what  is  the  relative  importance  in 
tlie  public  mind  of  news  on  crime,  scan¬ 
dal,  sports,  the  editorial  page,  serials, 
etc  ( 

Tentative  answers  to  these  and  similar 
questions  have  been  formulated  with  the 
aid  of  facts  uncovered  by  a  survey  of 
reader  interest  in  two  small  town  Wis¬ 
consin  newspapers  conducted  by  W.  A. 
Sumner  of  the  department  of  agricul¬ 
tural  journalism  at  the  University  of 
Wisconsin  in  cooperation  with  members 
of  the  staffs  of  the  two  papers. 

Data  was  obtained  by  sending  two 
kinds  of  questionnaires  to  rural  and 
urban  subscribers  of  the  two  dailies,  and 
also  to  country  weekly  editors  in  the 
surrounding  counties.  In  addition  to  ob¬ 
taining  information  through  the  use  of 
questionnaires,  checks  were  made  with 
various  groups  to  determine  whether  or 
not  the  questions  were  answered  truth¬ 
fully. 

From  information  obtained  in  this  way 
it  was  possible  to  calculate  whether  rural 
or  urban  subscribers  were  the  most  thor¬ 
ough  readers,  the  accuracy  of  the  ques¬ 
tionnaire  as  a  method  of  obtaining  the 
reading  interests  of  daily  subscribers, 
■which  departments  readers  like  and 
which  they  dislike,  and  the  relative  value 
of  syndicated  and  locally  written  fea¬ 
tures. 

Of  the  two  questionnaires  sent  to  a 
cross  section  of  rural  and  urban  readers, 
one  consisted  of  general  questions  and 
the  other  was  a  specific  questionnaire  in 
which  the  recipient  was  asked  to  check 
"yes”  or  “no”  opposite  each  question. 
A  total  of  512  of  each  type  of  question¬ 
naire  was  mailed.  There  were  182  or 
24.6%  of  the  specific  one  returned  and 
56  or  10.9%  of  the  general. 

Questionnaires  were  also  mailed  to  53 
country  weekly  editors,  27  of  whom 
responded.  This  was  done  in  an  attempt 
to  determine  the  difference  between  the 
country  weekly  editor’s  reading  and  the 
reading  interests  of  the  regular  sub¬ 
scribers. 

With  each  questionnaire  went  a  letter 
signed  by  the  daily  editors  cooperating 
in  the  project.  “This  letter,”  says  Sum¬ 
ner,  director  of  the  project.  _  “was  de¬ 
signed  to  appeal  to  the  intelligence  and 
pride  of  the  reader;  pride  in  the  fact 
that  his  judgment  was  asked  in  an  at¬ 
tempt  to  make  the  paper  of  greater  inter¬ 
est  to  him,  and  to  more  nearly  conform 
to  his  tastes  and  reading  habits,  and  also 
pride  in  the  fact  that  he  was  one  of  the 
few  subscribers  of  the  paper  whose 
judgment  was  to  be  asked.  It  is  essenial 
that  the  approach  be  courteous  and  that 
an  attempt  be  made  to  obtain  the  cooper¬ 
ation  of  the  recipient  through  a  personal 
and  confidenial  tone.” 

The  following  table  illustrates  the  kind 
of  news  or  material  the  subscribers  voted 
for.  Since  not  all  the  questions  were 
answered  by  every  subscriber  returning 
the  questionnaire,  there  is,  of  course,  a 
different  total  for  the  “yes”  and  “no" 
column  in  each  category. 

WHAT  SUBSCKIBEKS  READ 


Kinds  of  Material 
News  of  home  community...  107 

Political  news  .  lOS 

Comic  strips  .  lO.t 

Editorials  .  98 

Murder  and  crime  news. 

Farm  news  . 

Foreign  news  . 

Sport  news  . 

Markets  .  68 

Society  page  .  64 

Automobile  news  .  63 

SeaniUI  . 

Business  news  .  S3 

Serial  (tory . 

From  the  table 
editorial  page  in  these  dailies  is  still 
strong  in  reader  interest,  exceeded  only 
by  news  of  home  comm'unity,  political 
news,  and  comic  strips.  Murder  and 


Number 

Number 

Not 

Reading 

Reading 

..  107 

14 

..  lOS 

19 

. .  103 

18 

..  98 

23 

..  92 

34 

..  88 

33 

..  81 

30 

..  81 

41 

..  68 

50 

..  64 

59 

..  63 

60 

..  60 

63 

..  53 

66 

..  50 

70 

obvious 

that  the 

crime  news  is  read  rather  thoroughly 
and  farm  news,  l)ecause  of  the  number 
of  farmers  in  the  sample,  is  also  popular. 
The  low  rating  for  the  society  page  is 
partly  accounted  for  by  the  sample  not 
containing  a  sufficient  number  of  women 
readers.  It  was  found  that  the  low  rat¬ 
ing  for  scandal  was  partly  due  to  the 
way  many  people  falsified  their  state¬ 
ments  in  answering  this  question  in  the 
questionnaire.  Checks  with  various 
groups  .showed  that  although  people  an¬ 
swered  that  they  did  not  read  scandal, 
they  could,  nevertheless,  answer  ques¬ 
tions  on  the  latest  scandal  in  the  papers 
However,  tests  also  showed  that  the 
other  questions  were  answered  truth¬ 
fully. 

Country  weekly  editors  prefer  the  fol¬ 
lowing  kinds  of  material  in  the  order 
named :  News  of  home  community,  poli¬ 
tics,  murder,  editorials,  sports,  farm 
news,  comics,  foreign  news,  business, 
society,  markets,  and  the  serial  story. 
They  evidently  like  their  murders  more 
than  do  subscribers,  their  editorials  less, 
their  sports  more,  their  comics  less,  and 
their  market  less. 

In  analyzing  the  information  garnered 
through  the  questionnaire,  it  was  found 
that  67%  of  the  rural  subscribers  read 
all  kinds  of  material  listed  in  the  table, 
and  .54%  of  the  city  readers  read  all 
kinds  of  material.  Of  the  rural  women, 
70%  read  material  included  under  all  the 
listed  categories,  64%  of  the  rural  men 
do,  .50%  of  the  urban  women,  and 
58%  of  the  urban  men. 

Syndicated  features  were  preferred  to 
features  written  by  staff  members.  This 
situation,  is,  no  doubt,  largely  due  to  the 
fact  that  many  syndicated  features  are 
comic  in  character,  whereas  the  local 
features  arc  usually  of  a  serious  nature. 

The  project  was  essentially  a  test  of 
the  questionnaire  as  a  means  of  uncover¬ 
ing  facts  relating  to  reader  interest.  In 
the  past,  it  has  been  assumed  that  the 
questionnaire  method  of  gathering  data 
was  fairly  accurate.  This  survey  indi¬ 
cates  that  the  average  reader  fills  out 
the  properly  formulated  questionnaire 
truthfully  and  with  a  few  exceptions 
data  collected  in  this  manner  form  a 
pretty  good  basis  for  estimating  reader 
interest. 


AMERICAN  ISRAELITE  SOLD 

The  American  Israelite,  weekly,  pub¬ 
lished  at  Cincinnati,  one  of  the  oldest 
Jewish  newspapers  in  the  United  States, 
has  been  sold  by  Leo  Wise  &  Co.,  to 
three  brothers,  A.  L.,  Henry  C.,  and 
Robert  E.  Segal,  the  latter  two  having 
been  with  the  Cincinnati  Post.  The 
paper  was  established  75  years  ago  by 
the  late  Dr.  Isaac  Mayer  Wise,  eminent 
Jewish  leader. 


NEWPORT  NEWS 

NEWPORT,  R.  I. 

1,289,211  lines 
GAIN  FOR  1929 

In 

Total  Advertising  Linage 

1928  5,549,330  lines 

1929  6,838,541  lines 

Complete  Coverage  of 
America’s  Wealthiest 
Small  City  Market 

National  Raprasentativaa 

THE  JULIUS  MATHEWS 
SPECIAL  AGENCY 

New  York  -  Boston  -  Chicago  -  Detroit 


The 

BOSTON  Evening 

TRANSCRIPT 

GAINS 


1929 

Linage 


Lines 

Gained 


Financial .  1,200,842  230,057 

Display . . .  5,7 08,520  486,020 
National . .  2,978,872  449,497 
Automobile  520,719  43,920 

For  a  full  century  the  Boston 
Transcript  has  been  solidify¬ 
ing  its  position  as  the  accepted 
paper  of  Boston's  best  buying 
group.  Its  pre-eminence  in 
this  respect  is  never  seriously 
questioned. 


N  ational  Representatives 

CHARLES  H.  EDDY  CO. 

Boston  New  York  Chicago 

R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angeles 


“Or  Else”  Stuff 
is  AH  Very  Well- 


In  the  midst  of  a  “sellers’  market”  it’s  easy 
enough  to  flatly  inform  a  dealer  that  he’ll 
have  to  sell  thus-and-so  “or  else”.  But  when 
the  shoe  is  on  the  other  foot — what  then? 

When  a  dealer  insists  he  can  sell  only  so 
much  of  your  product  in  his  territory,  you 
can’t  successfully  take  issue  with  him 
unless  you  know  the  territory  as  well  or  better 
than  he. 


CHICAGO 

EVENING 


It  is  now  possible  for  organizations  selling 
through  Chicago  dealers  to  know  every 
block  in  every  section  of  Chicago  more  inti¬ 
mately  and  thoroughly  than  the  average 
Chicago  dealer  knows  any  of  those  sections. 
And  now  as  never  before  such  knowledge  is 
priceless. 

The  Boone  man  will  gladly  tell  you  how  that  knowl¬ 
edge  may  be  yours. 


AMERICAN 


a  good  newspaper 


ISational  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 


Circulation  leadership  can  be  held  for  long 
periods  only  through  earned  preference.  The 
Chicago  Evening  American  is  in  its  ninth  year 
of  circulation  leadership  in  Chicago’s  evening 
field. 
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(9)  “A  libel  is  a  malicious  publication  “A  malicious  publication,  by  writBw 
THE  LAW  OF  LIBEL  I  in  printing,  writing,  signs  or  pictures,  printing,  picture,  effigy,  si^  or  othennK 

^  cuijw  ALAta.  imputing  to  another  something  wieh  has  than  by  mere  speech,  which  exposes  tm 

Wfcat  Newspaper  Men  Snould  Know  About  It  a  tendency  to  injure  his  reputation,  to  living  person,  or  the  memory  of  any 

-  I  disgrace  or  degrade  him  in  society,  and  person,  decea^,  to  hatred,  contempt, 

The  following  series  on  Libel  was  xvritten  in  1885  by  the  late  Henry  Woodward  lower  him  in  the  estera  and  the  opinkm  ridicule  or  obloquy,  or  which  cauio^ 

Sackett,  lecturer  on  the  law  of  libel  in  the  School  of  Journalism,  Columbia  Univer-  of  the  world,  or  to  bring^  him  into  public  tends  to  cause  any  person  to  be  shmtnal 

sity,  and  attorney  for  the  New  York  Tribune  and  Herald  Tribiine,  as  a  guide  for  hatred,  contempt  or  ridicule.” — Booth,  or^  avoided,  or  which  has  a  tendency  to 


ArncLE  IV 
Appendix 

DEnNiTioNS  OF  Libel 
Definitions  By  Text  Writers 


Tribune  staff  men.  It  has  been  several  times  reprinted  by  newspapers  and  by  jour-  C.  J.,  in  State  v.  Jeandell,  5  Harr,  injure  any  person,  corporation  or  amo- 

nalism  schools.  At  one  time  Mr.  Sackett  planned  to  revise  his  work  but  felt  that  its  (Del.)  475;  Morey  v.  Morning  Journal  ciation  of  persons,  in  his  or  their  ban. 

chief  merit,  brevity,  would  be  lost  by  revision.  As  it  stands  it  is  considered  one  of  Ass’n,  123  N.  Y.  207;  9  L.  R.  A.  621;  ness  or  occupation,  is  a  libel.” 
the  best  condensed  treatises  on  libel  ever  written.  It  has  just  been  reprinted  in  booklet  20  Am.  St.  Rep.  730.  Alexander  Hamilton’s  Definitioi 

form  by  Columbia.  ( 10)  “Any  publication  the  tendency  of  In  the  famous  case  of  People  v.  Cross- 

which  is  to  degrade  and  injure  anoffier  xstell  (3  Johnson’s  Cases,  337),  Alexu. 

insolvency  or  embarrassment,  past,  pres-  person,  or  to  bring  him  into  contempt,  der  Hamilton  repeated  the  statement  of 

ent,  or  probable.” — Sell’s  Dictiwiary  of  hatred  or  ridicule,  or  which  accuses  him  Lord  Camden,  that  he  had  not  been  ibk 

the  World’s  Press.  of  a  crime  punishable  by  law,  or  of  an  to  find  a  satisfactory  definition  of  i 

Definitions  by  Judges  act  odious  and  disgraceful  in  society,  is  (criminal)  libel.  Mr.  Hamilton  in  coo- 

(7)  “The  test  of  any  article  which  is  ?  l‘>«*”-Story  J,  in  Dexter  Spear,  tinning  said  that  “he  w^ld  venture 


the  World’s  Press. 

Definitions  by  Judges 


O)  Any  printed  or  written  words  are  ^laSed  contob^a^cf^tor^^ge  ^  Mason,  115;  Fed.  Cas.  No.  3867.  however,  but  with  much  diffidence,  after 

defamatory  which  impute  to  the  plaintiff  •  -f  averaire  intelliirenM  nFMFWAT  H/TAVTM*;  embarrassment  which  that  great  mao 

that  be  has  been  guilty  of  any  crime.  tL  aSe  as  a  of  a?^^  n-  GENERAL  MAXIMS  had  discovered,  to  submit  to  the  cw 

fraud,  dishonesty,  immorality,  vice  or  S  ^ena  rSs  ^oulTwi^^^^^  For  the  Guidanct  of  Newspaper  Writ-  the  following  definition:  A  libel  Us 


fraud,  dishonesty,  immorality,  vice  or 

di^orable  conduct  or  has  been  ac-  S‘a*1SrgJ  h£’be^°“r^^^^ 
cused  or  suspected  of  any  such  miscon-  j  /la*™  Vrarlr  In 

duct;  or  whi?h  tuggett  that  thc  pUmtiH 


□is  AND  Copy  Readers  in  Detect¬ 
ing  Libelous  Matter 


censorious  or  ridiculing  writing,  pidwt 
or  ^n,  made  with  a  mischievous  aoi 


is  suffering  from  any  infectious  dis¬ 
order  ;  or  which  have  a  tendency  to 
injure  him  in  his  office,  profession,  call- 


gins  V.  Press  Publishing  Company. 

(8)  “Every  publication  by  writing, 
printing  or  painting  which  charges  or 
imputes  to  any  person  that  whidfi  ren- 


(1)  Every  newspaper  publication  is  malicious  intent  toward  govemnunt, 
libelous  that  imputes  un^astity  to  a  magistrates  or  individuals." 


woman  or  a  crime  to  any  person. 

(2)  A  newspaper  publication  is  libel¬ 


ing  or  trade.  And  so.  too.  are  all  words  fV'  ous  of  any  person,  if  its  obviously 

u^ch  hold  the  plaintiff  up  to  contempt.  punishment,  or  which  dL.c.  J 


natural  effect  is  to  make  those  who  read 


iiuiu  ulc  uiAiiiiiii  uu  w  cuiuciiipi,  •  noturw  cncci  is  lO  nuiKC  uiusc 

jUt^d.  «<u„,or  ridiedf.  by  SiiS  “S' HdiS.oS^,  b  »<  ‘b" 

^  the  iubHsh-  CRIMINAL  LIBEL 

In  h:™  cr.”— Daniel,  J..  in  White  v.  Nicholls,  3  Statutory  Definition,  New  York 

How.  (U.S.)-'266.  Penal  Law,  81340 


thus  engendering  an  evil  opinion  of  him 
in  the  minds  of  right-thinking  men,  tend 
to  deprive  him  of  friendly  intercourse 
and  society.” — Odgers  on  Libel  and 
Slander. 

(2)  “Any  publication,  expressed  either 
by  printing  or  writing  or  by  signs,  pic¬ 
tures  or  effigies  or  the  like,  which  tends 
to  injure  one’s  reputation  in  the  common 
estimation  of  mankind,  to  throw  con¬ 
tumely,  shame  or  disgrace  upon  him,  or 
which  tends  to  hold  him  up  to  scorn, 
ridicule  or  contempt,  or  which  is  calcu¬ 
lated  to  render  him  infamous,  odious  or 
ridiculous,  is  firima  facie  a  libel,  and  im¬ 
plies  malice  in  its  publication.” — Newell 
on  Slander  and  Libel. 

(3)  “A  libel  is  any  published  defama¬ 
tion.’* — American  Encyclopedia. 

(4)  “A  publication  is  a  libel  which 
tends  to  injure  erne’s  reputation  in  the 
common  estunation  of  mankind,  to  throw 
contumely  or  reflect  shame  or  disgrace 
upon  him,  or  hold  him  up  as  an  inject 
of  hatred,  scorn,  ridicule  and  contempt, 
althc^h  it  impiffes  no  crime  liable  to  be 
published  with  infamy;  or  which  tends 
to  prejudice  him  in  his  employment.  So 
every  publication  by  writing,  printing  or 
painting,  which  charges  or  imputes  to 
any  penon  that  which  renders  him  liable 
to  punishment,  or  which  is  calculated  to 
make  him  infamous  or  odious  or  ridicu¬ 
lous,  is  prima  facie  a  libel.” — 1  Hilliard 
on  Torts,  254. 

(5)  “All  publications  injurious  to 
private  character  or  credit  of  another 
are  libelous.” — Addition  on  Wrongs. 

(6)  “Words  or  pictures  which  expme 
a  person  to  hatred  or  contempt ;  which 
tend  to  injure  him  in  his  profession  or 
trade  or  cause  him  to  be  shunned  by  his 
neighbors ;  which  impute  to  him  any 
crime,  dishonesty  or  immorality,  or  un¬ 
fitness  for  any  office  or  position  which 
he  fills  or  aspires  to  fill;  want  of  skill 
or  knowledge  requisite  for  his  profes¬ 
sion;  or  which  impute  to  a  merchant 


(This  is  the  last  article  in  this  series.) 

TO  ENLARGE  PLANT 

An  addition  85  by  200  feet,  five  storia 
in  height,  is  being  planned  for  the  Ni¬ 
agara  Falls  plant  of  the  Kimberly-(3ark 
company,  paper  manufacturers.  It  will 
cost  $200, ()00  or  more. 


300, 0S6 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month 

FEBRUARY,  1930 

The  average  net  paid  cir- 
circulation  of  the  SUN¬ 
DAY  SUN  per  Sunday 
for  the  month  of  Febru¬ 
ary.  1930  was  198,204. 

EoeryttUma  in  BeltUnero 
Hmootmmm  Armani 

THE  (SdP&i:  SUN 

Morning  Evening  Sunday 


They  Ve  heard  it  before! 

UNLESS  your  representatives  go  to  advertisers 
with  something  more  than  “mine-run”  informa¬ 
tion  you  cannot  expect  them  to  receive  more  than 
“mine-run”  attention  from  the  agency  or  advertiser. 

The  agency  and  advertiser’s  files  contain  your  cir¬ 
culation  and  lineage  records — what  good  will  it  do 
your  men  to  simply  rehash  this  information? 

Space  buyers  say  that  newspaper  solicitation  is  as 
standardized  as  the  agate  line.  Yet  they  readily  admit 
that  they  are  hungry  for  real  market  information — 
and  that  the  man  who  goes  to  them  with  an  authori¬ 
tative  story  of  what  his  paper  can  do  for  the  advertiser 
and  why,  gets  the  business! 

This  statement  is  proven  by  the  fact  that  publishers 
who  are  using  Knight  Certified  Market  Studies  are 
showing  increases  in  lineage  that  are  paying  a  hand¬ 
some  dividend  on  the  cost  of  the  service. 

If  you  are  not  one  of  the  eighty,  it  will  pay  you  to 
dictate  your  request  for  complete  information — now! 

E  M  E  II  N  O  N  B.  K  N  I  G  H  T,  1  N  €• 

Certified  iJMarket  Studies 


ARCHITECTS  AND  BUILDERS  BUILDING  •  INDIANAPOLIS,  INDIANA 


*Hoo8ier**  State  Freference  Stveepa 
Indianapolis  Star  Circulation  to 
New  Heights! 


February  shatters  January’s  smash¬ 
ing  records  with  the  greatest  net 
paid  circulation  in  STAR  history ! 


Net  paid  circulation  .  .  Indianapolis  Daily 
Star  .  .  Month  of  February,  1930. 


Net  paid  circulation  . .  Indianapolis  Sunday 
Star  .  .  Month  of  February,  1930. 


INDIANAPOLIS  STAR  . .  MUNCIE 
STAR  .  .  TERRE  HAUTE  STAR- 
POST  . . .  Star  League  of  Indiana  . . . 
Net  paid  circulation  month  of  Feb¬ 
ruary  aggregated  more  than 


cents 


by  usiny 


Kelly- Smith 
Company 


The  Star  League  of  Indiana — 


THE  INDIANAPOLIS  STAR 
THE  MUNCIE  STAR 
THE  TERRE  HAUTE  STAR-POST 

(Terre  Haute’s  only  all-day  paper) 


Represen  tatives 


NEW  YORK 
DETROIT  CHICAGO 
ATLANTA  BOSTON 
PHILADELPHIA 


/ 
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The  Rapid  Spread  of  !; 


It^s  Faster Modern 

Ifs  Cooler -If s  More  Uniform 

Ifs  Cleaner --- If s  More  Economical 
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Electric  Stereotype  Melting 

A  General  Electric  Development 


Newspaper 

Location 

No.  of 
Furnaces 

CALIFORNIA; 

Downtown  News 

Los  Angeles 

1 

CONNECTICUT; 

Post 

Bridgeport 

1 

Press 

Bristol 

1 

Courant 

Hartford 

2 

Times 

Hartford 

2 

Herald 

New  Britain 

1 

Register 

Torrington 

1 

Republican  &  American 

Waterhury 

1 

DISTRICT  OF  COLUMBIA; 
Post 

Washington 

1 

Public  Printer 

Washington 

1 

DELAWARE; 

Every  Evening 

Wilmington 

1 

FLORIDA; 

Times  Union 

Jacksonville 

1 

GEORGIA; 

Labor  Journal 

Atlanta 

1 

IDAHO; 

Daily  News 

Turn  Falls 

1 

ILLINOIS; 

Daily  News 

Chicago 

9 

Herald  &  Examiner 

Chicago 

2 

Oak  Leaves 

Oak  Park 

1 

Herald-Whig 

Quincy 

1 

Daily  Republic 

Rockford 

1 

INDIANA; 

News-Sentinel 

Ft.  Wayne 

2 

Journal-Gazette 

Ft.  Wayne 

1 

Post  Tribune 

Gary 

2 

Times 

Indianapolis 

1 

Palladium 

Richmond 

1 

IOWA; 

Register  &  Tribune 

Des  Moines 

1 

MAINE; 

Kennebec  Journal 

Augusta 

1 

News 

Portland 

1 

Press 

Portland 

1 

Sentinel 

Waterville 

1 

MARYLAND; 

Baltimore  Sun 

Baltimore 

2 

MASSACHUSETTS: 

Globe 

Boston 

3 

Post 

Boston 

1 

Enterprise 

Brockton 

1 

Gazette 

Haverhill 

1 

Transcript 

Holyoke 

1 

Eagle  Tribune 

Lawrence 

1 

Gazette 

Northampton 

1 

Berkshire  Eagle 

Pittsfield 

1 

Evening  News 

Quincy 

1 

Salem  News 

Salem 

1 

Telegram  Gazette 

Worcester 

2 

MICHIGAN; 

Detroit  Daily 

Detroit 

1 

News-Palladium 

Benton  Harbor 

1 

Daily  News 

Hillsdale 

1 

State  Journal 

Lansing 

1 

Evening  News 

Monroe 

1 

Daily  Press 

Pontiac 

1 

Newspaper  Location  Furnaces 


MISSOURI; 

Missourian 

Columbia 

1 

Star 

Kansas  City 

1 

News  Press 

St.  Joseph 

1 

NEBRASKA: 

Tribune 

Freemont 

1 

NEW  JERSEY: 

Times 

Montclair 

1 

Jerseyman 

Morristown 

1 

Star  Eagle 

Newark 

2 

NEW  YORK: 

Knickerbocker  Press 

Albany 

1 

Daily  Eagle 

Brcx>klyn 

3 

Times 

Buffalo 

1 

Star 

Long  Island  City 

1 

Gazette 

Niagara  Falls 

1 

New  York  Sun 

New  York 

4 

Telegram 

New  York 

1 

New  York  Times 

New  York 

6 

Herald  Tribune 

New  York 

4 

Daily  News 

New  York 

2 

Daily  Enterprise 

Saranac  Lake 

1 

OHIO: 

Times  Press 

Akron 

2 

Times  Scar 

Cincinnati 

3 

Post 

Cincinnati 

2 

Cleveland  Press 

Cleveland 

2 

Plain  Dealer 

Cleveland 

2 

Journal 

Hamilton 

1 

PENNSYLVANIA; 

Public  Opinion 

Chambersburg 

1 

Times 

Chester 

1 

Patriot  &  News 

Harrisburg 

2 

Plain  Speaker 

Hazelton 

1 

Daily  News 

Huntingdon 

1 

New  Era 

Lancaster 

1 

Record- American 

Mahanoy  City 

1 

Record 

Philadelphia 

3 

Daily  News 

Philadelphia 

1 

Evening  Bulletin 

Philadelphia 

2 

News 

Pottstown 

1 

Times 

Reading 

1 

Scranton  Times 

Scranton 

1 

Republican 

Scranton 

1 

Evening  Herald 

Shenandoah 

1 

Evening  Courier 

Tamagua 

1 

Record 

Wilkesbarre 

1 

TENNESSEE: 

Times 

Chattanooga 

2 

UTAH: 

Standard  Examiner 

Ogden 

1 

Deseret  News 

Salt  Lake  City 

1 

WASHINGTON: 

Daily  News 

Longview 

1 

Spokesman  Review 

Spokane 

3 

Republic 

Yakima 

1 

WISCONSIN; 

Post-Crescent 

Appleton 

1 

Milwaukee  Journal 

Milwaukee 

3 

Record-Herald 

Wausau 

1 

_  _  S70-122 

ELECTRIC 

SALES  OFFICES  IN  PRINCIPAL  CITIES 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1929  Statistics  Compiled  for  370  Newspapers  in  79  Cities  by  Media  Records,  Inc.,  and  Advertising  Record 
Co.,  Inc.,  Showing  National,  Local,  Automotive,  Financial,  Classified,  Legal  and  Total  Advertising 

{Copyright  1930  by  Edito*  &  Publishek  Co.) 


Ci>i»i  ud  N«wsHB*r* 


Times-Prai . (S)  2,053,666 


Kniekerbockcr-PranCM)  1,629,864  1,227,076 
kiiiekcrboeker-PranCS)  1,435,724  626,382 


TuiMB-rmon . (E)  8,938,336 


Journil . (M) 

Journal . (E) 

Journal . (8) 

State-Tribune . (E) 


Conatitution . (8) 

Geotcian . (E) 

'American . (8) 

Journal . (E) 

Journal . (8) 


'American . (8)  1,447,693 

Neva . (E)  4,855,526 

Poet . (E)  2,392,969 

Sun . (E)  10,407,120 

Son . (M)  1,139,375 


AKRON 

Niriwil 

ftiapUy 

AalSBMtlTS 

ftissUy 

PissBcial 

•UspUy 

Lsfil 

1,362,692 

6n.710 

342.088 

2,010,388 

166,130 

165,680 

481,109 

78,588 

731,946 

1,380 

2,704,234 

1,253,719 

495,891 

8,311,945 

420,135 

ALBANY 

1,227,076 

436,975 

473,281 

1,309,432 

743,974 

626.382 

482,117 

109,088 

296,191 

1,386 

2.238,213 

598,202 

332,883 

1,272.033 

58,363 

1.699.830 

695,611 

260,727 

940,569 

522,835 

1,043,857 

396.643 

93,449 

199,183 

451 

ALBUQUERQUE 

838,285 

687,315 

44,610 

674,448 

35,865 

890,243 

709,761 

47,878 

651,039 

13,671 

103.650 

323,952 

10,343 

147,070 

532 

561,322 

648.927 

61,645 

446,053 

47,147 

ATLANTA 

1,676,652 

476,738 

364,963 

1,818,444 

165,131 

384,695 

439,034 

29,095 

621,276 

1,667 

951,953 

288,216 

114,327 

668,192 

3,096 

965,436 

379,730 

20,730 

333,337 

239 

2,353.823 

543,752 

194,104 

1,794,431 

16,630 

599,418 

626,615 

46,161 

818,830 

1,275 

BALTIMORE 

920,282 

231,410 

8,235 

853,337 

8,637 

1,762,899 

651,756 

210,369 

1,060,913 

74,278 

865,925 

306,249 

73,787 

521,965 

86,719 

3,030,988 

690,051 

667,290 

2.995.668 

18,187 

2,746,001 

683,284 

743,019 

3,027,164 

49,023 

747,176 

685,207 

27,933 

l,004.n0 

2,992 

BIRMINGHAM 

2,125,742 

782,596 

633,841 

1,080,734 

63,016 

497,203 

559,083 

96,661 

645,530 

13,380 

2,130,790 

740,972 

627.285 

1,076,257 

71,135 

1,107.610 

619,763 

357.528 

631,192 

97,537 

Total 

adTortiaaii 


1,177,566 


Afe-Herald . (M)  4,006,596  2,125,742  782,596  683,841  1,080,734  63,016  8,642,524 

Kewi  ft  Ace-Hcnld(S)  3,117,182  497,203  559,083  96,661  645,530  13,380  4,928,029 

Neim . (E)  7,950,168  2,180,790  740,972  627.285  1,076,257  71,135  12,596,607 

Poat . (E)  3.362,259  1,107,610  619,763  357,528  631,192  97,537  6,075.879 

*  American  Weekly  linage  included  in  abore  Sunday  figurea:  (National,  829,498;  Automotive,  70,604;  Total,  900,162). 
I  See  footnote  on  page  36. 


Lseal 

Ntiieaal  Astemetive 

Financial 

CWm  aaft  Nswiysytrs 

display 

display 

display 

display 

Oaasiftad 

Ugal 

Rsooid . 

....(M) 

1,173,790 

276,351 

11,005 

3,691 

66,181 

152,176 

'AdTertiser . 

....(8) 

904,334 

1,111,843 

344,391 

5,608 

298,211 

284 

Ameriesn . 

....(E) 

3,134,067 

1,167,253 

252.431 

66,265 

460.668 

2,735 

Globr  (See  footnote) . . . 

5,957,886 

2,365,084 

6n.953 

331,110 

1,498,613 

24,838 

CHobe . 

. (8) 

3,038,009 

399,184 

720,383 

7,891 

1,966.346 

•  252 

Herald . 

....(M) 

6,577,976 

2,839,143 

598.680 

1,639,862 

2,016,663 

21,739 

Herald . 

. (8) 

1,823,818 

1,052,643 

666,891 

19,701 

1,099,229 

1,107 

Poet . 

....(M) 

6,875,729 

3,047,391 

632,091 

303,975 

916,969 

12,871 

Post . 

. iS) 

1,316,228 

565,874 

484,573 

7,457 

734,980 

229 

Transcript..., 

. (E) 

2,934,000 

1,657,681 

535.637 

1.204.896 

1,750,269 

113.149 

Traveler . 

7,723,536 

2,953,230 

738,537 

1,491,977 

1,773,847 

60,243 

NOTE: — Boston  GMm,  noorning  snd  evening,  sold  in  oombinstion  only.  Linage  of  one  edition  (morn 

giTeflu 

BRIDGEPORT 

Post  (See  footnote) .... 

6,036.968 

1,935,778 

710,678 

343,586 

1,144,210 

28,390 

Post . 

. (8) 

651,933 

96.736 

458,565 

43,292 

259,268 

857 

Times-Star. . . 

. (E) 

4,001,041 

743,677 

394,875 

194,311 

536,870 

41,606 

Herald . 

. iS) 

659,022 

109,854 

133,631 

60.988 

60,487 

53 

NOTE: — BridgepoK  Peat  (ereoing)  and  Telegram  (morning)  aoM  in  continuation  only.  Linage  of  om  editm 


(Poat  evening)  unly  in  given.  I 

Courier-Expreaa...(M)  3,2tl,934>  1,268,514 
Courier-ExpreaB....(S)  2,209,662  871,070 

Newt . (E)  7,668.441  8,356,819 


6,018,386  1,780,298 


BUFFALO 

1,268,514  705,386  1,007,532 

871,070  712,664  25,889 

8,356,819  1,730,715  645,843 

1,780,298  629,646  343,583 

373,853  610,124  25,338 

CANTON 

679,672  247,343  174,768 

89,818  236,224  96,659 


645,843  3,666,321 

343,583  1,325,938 


174,768  1,083,342 


Repoaitory . (E)  7,437,738  1,941,788  761,183  158,417  1,948,457 

Repoeitory . (8)  1,476,071  197,475  475,993  141,196  646,630 

t  CHICAGO 

Tribune . (M)  10,503,177  5,244,473  825,134  1,940,674  4,842,696 

Tribune . vS)  5,998.582  2,850,519  1,105,956  136,691  2,4'8,427 

Herald  ft  Examiner(M)  4,632,138  1,792,727  464,922  450,333  1,187,382 


158,417  1,948,457 


284,782  7,474,111 
3,009  4,121,17) 
83,799  17,151, Ml 
600,538  10,6W,M 
1,566  2,S71,IS 

165,737  5,484,111 

511  1,S48,7S 
359,967  12,«07,W 
2,207  2,811,17) 


Tribune . vS) 


Herald  ft  Examiner(M)  4,632,138  1,792,727 

Herald  ft  Examiner. (8)  3,376,825  2,105,349 

Nexn . (E)  13,101,537  4,600,456 

Poet . (E)  3,440,412  1,296,683 

American . (E)  10,019,387  3,328,067 

Timea . (E)  1,524,148  175,166 


940,674  4,842,696  20,590,141 

136,691  2,4'8,427  11,317,5a 

450,833  1,187,382  7,612,241 

21,930  696,177  6,178,»1 

749,361  3,556.281  .  21  158,r( 

585.620  391,687  5,128151 

234,015  1,210,719  14,558,111 

21,037  .  1,699,311 


(Continued  on  page  32) 


THE  BEACON  JOURNAL  IS  FIRST  IN  OHIO,  FOURTH  IN  THE  NATION  IN  1929  SIX-DAY  LINAGE 


Does  Akron  Know  You 
AsJWell  As  You  Know  Akron? 


WE  venture  to  assert  that  the 
lives  of  everyone  in  the  civil¬ 
ized  world  are  affected  in  some 
manner  by  the  pneumatic  tire. 

We  know  that  every  reader  of 
EDITOR  &  PUBLISHER  comes  in  con¬ 
tact,  consciously  or  otherwise,  each 
day  with  this  commodity — an  Akron- 
made  product. 

For  more  than  half  of  the  rubber 
goods  manufactured  in  the  world  is 
made  in  Akron,  and  more  than  65 
per  cent  of  the  original  equipment 
on  motorcars  comes  from  Akron’s 
factories,  the  total  annual  produc¬ 
tion  of  tires  and  tubes  reaching 

70,000,000. 

Busses,  taxicabs,  trucks,  privately- 
owned  automobiles,  airplanes,  every¬ 
thing  on  wheels  using  rubber  tires  is 
a  potential  Akron  customer. 


The  name  and  fame  of  Akron  is 
known  everywhere,  to  the  outposts  of 
the  world  and  beyond  where  planes 
equipped  with  Akron-made  tires 
have  traversed,  but  we  are  wonder¬ 
ing  if  this  thriving  industrisj  center, 
the  second  city  in  Ohio  in  value  of 
manufactured  products,  the  rubber 
and  lighter-than-aircraft  center  of  the 
world,  the  city  that  stood  20th  in  the 
nation  in  1 929  in  building,  KNOWS 
YOU  AS  WELL  AS  YOU  KNOW  1T> 

If  not,  you  can  reach  this  $200,- 
000,000  market  area,  at  one  cost 
through  an  advertising  medium  that 
was  so  well  patronized  in  the  last  two 
years  that  it  has  held  the  position  of 
FIRST  in  Ohio  and  FOURTH  in  the 
nation  in  advertising  volume  against 
other  newspapers  having  much  larger 
fields  in  which  to  work.  This  news¬ 
paper  is  the 


AKRON  BEACON  JOURNAL 

Story,  Brooks  &  Finley,  Representatives 

NEW  YORK  CHICAGO  PHILADELPHIA  LOS  ANGELES 


TKe  Six -Day  Slate 
For  1929! 


AGAIN  the  BEACON  JOURNAL  is 
able  to  announce  that  through  the  co¬ 
operation  of  its  advertisers  and  its 
complete  coverage  of  the  Akron  trad¬ 
ing  area,  it  has  not  only  retained  the 
high  standing  of  FIRST  NEWSPAPER 
IN  OHIO  AND  FOURTH  IN  THE 
NATION  in  advertising  volume  for  six- 
day  newspapers  during  1929  but  has 
actually  made  a  gain  of  1,866,305 
lines  of  advertising  over  I  928,  the  larg¬ 
est  gain  made  by  any  of  the  news¬ 
papers  listed  below  I 

The  standing  of  leading  newspapers 
in  the  six-day  held,  together  with  lin¬ 
age  volume,  as  shown  in  EDITOR 
&  PUBLISHER,  follows: 

1.  Chicago  Daily  News.  .  .21,158,274 

2.  Newark  News . 21,078,570 

3.  Philadelphia  Bulletin..  .20,916,120 

4.  AKRON  BEACON  JOURNAL  .  20.260.715 

5.  Indianapolis  News  .  .  .  .18,153,135 

6.  New  York  Sun . 18,070,077 

7.  Hartford  Times . 17,911,558 

8.  Buffalo  Evening  News .  16,706,786 

9.  Cleveland  Press . 16,674,392 

10.  Los  Angeles  Herald.  .  .16,146,796 

11.  Cincinnati  Times  Star.  .  15,929,616 

12.  Toledo  Blade . 15,463,032 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS,  A.  N.  P.  A.,  100,000  GROUP  OF  AMERICAN  CITIES 
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Department  Store 
Advertising 


in  Buffalo 

The  Buffalo  Evening  News,  a  six-day  newspaper,  carried  more  department  store  advertising  than  all  other  Buffalo  papers  combined 

MONTH  OF  JANUARY,  1930 

(Figures  from  Media  Records,  Inc,,  New  York  City) 


DEPARTMENT  STORES 

Kveninic 

NKW8 

Kveniiiff 

T1MR8 

Siinclny 

Tl.MES 

Morninfc 

COURIKR- 

EXPRKSS 

Sunday 

COVRIKR 

EXPRESS 

ADAM,  J.  N.  *  CO . 

.  48,869 

26,942 

7,984 

18,166 

12,490 

ADAM  MELDRUM  *  ANDERSON . 

.  43,291 

6,946 

9,856 

3,618 

11,464 

BAKER'S  . . . 

.  13,068 

7,700 

2,184 

9,480 

268 

BOSTON  STORE  . 

EDWARD’S,  E.  W . 

.  8,746 

1,006 

896 

1,122 

6,543 

14,805 

2,660 

10,232 

2,041 

9,050 

10,472 

FLINT  &  KENT . 

.  6,202 

HENGERER  CO.  . . . 

.  42,388 

6,165 

5,852 

HENS  &  KELLY . 

.  29,072 

11,695 

JAHRAUS — BRAUN  . 

.  616 

620 

KOBACKERS  . . 

1,683 

5,812 

4,011 

LARKIN  STORE  . 

.  12,641 

SEARS  ROEBUCK  . 

.  12,689 

599 

SATTLER’S  . 

.  4,548 

TOTAL.  . 

....  222,130 

77,073 

31,759 

47,513 

56,017 

MONTH  OF  FEBRUARY,  1930 


(  Figures 

from  Media  Records, 

Inc.,  New  York  City) 

Momlna 

Sunday 

ETcnlna 

Evening 

Sunday 

COURIER- 

COURIER- 

NEWS 

TI.MES 

TIMES 

EXPRESS 

EXPRESS 

ADAM,  J.  N.  *  CO . 

.  47,654 

17,979 

5,278 

11,603 

11,334 

ADAM  MELDRUM  &  ANDERSON 

.  35,592 

3,052 

9,856 

4,773 

12,126 

BAKER’S  . 

.  10,920 

7,484 

1,884 

BOSTON  STORE  . 

1,936 

EDWARDS,  E.  W. . 

.  18,790 

11,400 

896 

1,577 

12,628 

FLINT  &  KENT . 

.  5,966 

172 

5,416 

1,770 

HENGERER  CO . 

.  48,778 

8,920 

16,292 

13,124 

HENS  &  KELLY . 

.  28,539 

14,851 

4,389 

9,240 

JAHRAUS-BRAUN  . 

.  620 

616 

KOBACKERS  . 

1,120 

LARKIN  STORE  . 

.  12,008 

2,702 

SEARS  ROEBUCK  . 

.  4,586 

2,060 

SATTLER’S  . 

.  3,696 

TOTAL.  . 

. 217,149 

63,200 

29,511 

39,661 

62,106 

(All  Figures  in  Above  Tables  Show  Agate  Lines) 


BUFFALO  EVENING 


New  York 


Western  New  York* 8  Greatest  Newspaper 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  COMPANY 

Philadelphia 


NEWS 


Chicago 


Detroit 


Boston 


Atlanta 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Contintu'd  from  page  30) 

CINCINNATI 


Local 

Natienal 

Anl^lMtiTC 

FimbcUI 

Tetal 

Cstiss  aad  Ncwsgagevs 

display 

display 

display 

display 

CUMifwd 

LegBl 

idvertiikif 

Commercial-Tribuoe(M) 

1,226,686 

430.306 

49,589 

154,894 

328,375 

298,436 

2,488,586 

Commercial -Tribu  ne  (S) 

529,516 

58,490 

37,148 

65,855 

153,585 

847 

845,440 

Enquirer . 

(M) 

2,809,104 

1,072,724 

246, 156 

457.188 

2,079,671 

83,521 

6,748,366 

Enquirer . 

.(S) 

3,656,731 

856,091 

671.159 

223,404 

2,266,526 

1,518 

7,675,429 

Post . 

.(E) 

4,994,308 

2,059,484 

619.936 

174  535 

2,463,266 

5,729 

10,317,258 

Times-SUr . 

.(E) 

8,671,775 

3,433,316 

1,370,427 

289,492 

2,155,267 

9,339 

15,929,616 

CLEVELAND 

Plain  Dealer . 

(M) 

4,498,977 

2,410,279 

896,118 

661,674 

3,186,015 

75,409 

11,728,472 

Plain  Dealer . 

.(8) 

1,965,038 

1,162,859 

1,020,325 

43,100 

1,142,208 

465 

5.333,995 

Neire . 

.(E) 

5,429,170 

1,817,300 

570,830 

382,823 

760,211 

59,878 

9,020,212 

News . 

.(S) 

1,358,008 

302,943 

465.648 

24,895 

248,276 

667 

2,400,437 

. 

.(E) 

9,371,174 

3,171,793 

920,339 

292,028 

3,030,513 

27,725 

16,813.572 

COLUMBUS 

Diapatcb . 

.(E) 

8  942,523 

3,103,397 

749,420 

591,929 

2,365,422 

26,844 

15,779,535 

Diapatcb . 

.(8) 

2,477,026 

350,071 

784,661 

145,047 

1,088,757 

342 

4,845,904 

Citiien . 

.(E) 

7,581,778 

1,351,305 

673,389 

387,658 

1,618,371 

20,241 

11,632,742 

Ohio  State  Journal. (M) 

1,728,487 

762,000 

221,846 

722,298 

1,020.848 

371,453 

4,826,932 

Ohio  State  Journal 

1.(8) 

588,511 

150,819 

310,355 

110,535 

407.931 

2,699 

1,579,850 

DALLAS 

News . 

(M) 

3,363,693 

2,243,697 

530,280 

502,877 

1,737,547 

36,292 

8,414,405 

News . 

..(S) 

2,005,201 

613.694 

779,481 

282,509 

851,684 

27,028 

4,559,597 

TimeB-Uerald 

(E) 

8,233,263 

2,102,823 

428,704 

313,340 

1,456,369 

10,461 

12,544,960 

TimeB-Herald  . . . 

(8) 

2,902,189 

278,398 

676,452 

153,163 

471,950 

3,507 

4,485,659 

Journal . 

.(E) 

2,137,830 

840,724 

309,408 

202,431 

1,733,253 

291,489 

5,515.135 

Dis;«tch . 

(E) 

3,180,245 

769,828 

233,052 

142,723 

625,896 

293,727 

5,245,471 

DAYTON 

Journal . 

.(M) 

1,188,052 

812,349 

316,714 

237.051 

988,817 

215,833 

3,758,816 

Journal . . 

..(8) 

1,717,285 

434,032 

615,613 

126,963 

654,425 

612 

3,548,930 

Herald . 

.(E) 

6,801.494 

1,441,440 

859,244 

336,791 

1.774.374 

261,230 

11,474,573 

News . 

.(E) 

7,425.673 

2,442,406 

726,565 

300,797 

2,131,332 

84,448 

13,111,221 

News . 

..(8) 

2,018,297 

327,350 

543,724 

147,139 

639,326 

352 

3,676,188 

DENVER 

Boeky  Mt.  News. 

.(M) 

2,952,906 

835,872 

463,087 

213,216 

1,677,845 

348.256 

6,491,182 

Rocky  ML  News. 

..(8) 

907,851 

152,590 

384,917 

16.904 

670,376 

482 

2,133,120 

Post . 

.(E) 

6.853,788 

2,502,809 

700,868 

323,423 

1,910,558 

79,278 

12,370,724 

Post . . 

..(8) 

1,654,377 

628,409 

727,139 

21,870 

1,277,929 

214 

4,309,938 

DES  MOINES 

Register . 

.(M) 

1.248,262 

2,410,666 

602,308 

240,629 

1,430,402 

56,023 

5,988.290 

Register . 

..(8) 

1,455,052 

699.180 

681,563 

61,569 

636,944 

1,595 

3.535,903 

Tribune . 

..(E) 

5,909,488 

2,485,454 

909,964 

224,682 

1.449,770 

20,242 

10,999,600 

DETROIT 

Free  Press . 

.(M) 

4.122,788 

2,349,949 

873,769 

899,453 

2,179,860 

135,842 

10,561,661 

Pree-Press . 

..(8) 

2,061,257 

738,853 

712,343 

261,188 

1,232,010 

3,756 

5,029,407 

News . 

.(E) 

15,723,838 

3,900,048 

977,233 

466,974 

4,207,056 

36,754 

25,311,903 

News . 

..(8) 

2,936,229 

871,935 

1,014,542 

154,907 

2,649  554 

3,452 

7,630,619 

Timee . 

..(E) 

7,375.987 

1,973,000 

554,226 

296,667 

1,438,285 

26.334 

11.664,499 

*Times . . . 

..(8) 

1,563,220 

1,090.899 

520,496 

105,143 

640,298 

2,410 

3,922,466 

*  Ammcan  Weekly  linice included  in  above  Sunday  figuree;  (Nstioral,  829,498:  Automotive.  70,6)4;  Total,  900,192). 


DULUTH 

News-Tribune _ 

.(M) 

2,557,284 

832,000 

224,302 

152,816 

1,080,240 

354,834 

5,201,476 

News-Tribune .  . . 

..(8) 

1,320,660 

206,866 

367,654 

26,169 

268.041 

236 

2,189,626 

Herald . 

..(E) 

4,558.634 

1,862,937 

715,750 

215,998 

1,129,313 

57,899 

8,540,531 

EASTON 

Express . 

..(E) 

6,579.813 

1,587,890 

997,374 

291.886 

895,675 

189,042 

10,541,680 

EL 

PASO 

Times . 

.(M' 

1,518,752 

1.295,827 

391,932 

60,823 

759,590 

40,513 

4,067,437 

Times . 

..(S) 

1.338.372 

2 1C. 704 

485,842 

35,922 

283,456 

1.345 

2,355,641 

Hetald . 

.(E) 

3,254,903 

1,568,217 

876,577 

95,607 

869,414 

7,897 

6,672,615 

Post . 

.(E) 

3,220,596 

1.CC6.45C 

588,161 

67,734 

767.736 

31,069 

5,681,746 

FALL  RIVER 

Berald-News. ... 

..(E) 

3.654.063 

1,711,468 

831,692 

120. 120 

487,076 

159,572 

6,963,991 

FORT 

WAYNE 

Journal -Gasette. . 

.(M) 

3,918,999 

1,066,218 

327,933 

93.255 

1,553.320 

192,919 

7,152,644 

Journal -Gaset  te. . 

..(S) 

1,691,250 

311,720 

519,258 

116,501 

698,604 

1,117 

3,338,450 

NawB-Sentioel . . . . 

..(E) 

7,083,552 

2,288,858 

965,070 

212,213 

1.465,224 

150,600 

12,165,517 

FORT 

WORTH 

Record-Telegram . 

.(M) 

1,658,059 

2,204,211 

553,915 

120,601 

1.085.008 

120,241 

5,742,035 

Star-Telegram _ 

..(E) 

3,406,336 

2.237,564 

553,692 

118,604 

1,104.284 

26,610 

7,447,090 

Star-Telegram 

and 

Record . 

..(8) 

1,981,509 

548,412 

667,965 

125.938 

507,717 

16,460 

3.848,001 

Press . 

..(E) 

4,022,347 

902,008 

376,984 

168,272 

1.037,637 

39,423 

6,546,671 

HARRISBURG 

Courier . 

..(S) 

437,068 

44,480 

37,801 

29.587 

20.774 

2.056 

571,766 

Patriot.  (See  Foot  Note) 

5,003,692 

1,827,600  1,155,007 

131,228 

798,804 

65,175 

8.981,506 

Telegraph . 

..(E) 

2,898,899 

1,157,101 

744,609 

73,238 

645.861 

165,340 

5,685,048 

The  Dallas 
Morning  News 


The 

Dallas  Journal 

(Afi  Optional  Combination) 

give  advertisers  a  coverage 
and  rate  that  represent  the 
best  advertising  value  in 
their  field  — 

wholly  aside  from  the  fact 
that  readers  of  these  papers 
are  mostly  people  of  bet- 
ter-than-average  buying 
power. 


The  rates  of  The  News 
and  The  Journal  when 
used  in  combination 
have  been  substantially 
DECREASED. 


THE  JOHN  BUDD  COMPANY 

Representatives 


NOTE:—  Harriaburg  Newa  (n-eningl  rarria  tbe  same  advertising  as  the  Patriot  (morning).  Linage  of  Patriot 
(motning)  is  given. 

(Continued  on  page  34) 
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When 


Was  Still  a 

One  Eveninj(  Newspaper  Town 


Take  a  good  look  at  W oodivard  Avenue  back  in 

1905  - as  far  as  this  picture  shows,  the  city 

that  opcraies  nearly  400,000  motor  vehicles  today 
appears  to  be  a  one  automobile  as  well  as 
a  one  evening  newspaper  town 


“Believe  it  or  not” — the  bewhisk-  “Gloomy  Gusses”  has  kept  more 
ered  gentleman,  seated  above  so  than  1,800,000  people  from  find- 
importantly  in  1905’s  snappiest  ing  opportunity  here  in  Amer- 
open  model,  left  Detroit  that  ica’s  fastest  growing  city, 
same  year  because  the  motor  y 

city  s  future  looked  dubious.  His  population  since  1920 -more 
keen  judgment  picked  Daven-  than  800,000  people  arrived  dur- 
port  Iowa,  as  the  coming  Amen-  ■  ^t  years.  That’s 

can  El  Dorado.  Doesn  t  his  story  ^  y  y 

remind  you  somewhat  of  the  dark  Au, erica  is  no  longer  a  one 
fears  enjoyed  by  the  later  pessi-  evening  newspaper  town.  The 

Times  has  grown  as  Detroit  has 
However,  no  harm  done.  Neither  grown  . .  more  than  235,000  city 
his  exodus  nor  the  dire  forebod-  circulation  since  1920  . .  to  serve 
ings  of  our  own  contemporary  THE  NEWER  HALF. 


TRUTH 

JUSTtCT 

niBiit 

.SCItVICt 


^  Hte  Tieanty&u^i 


One  of  the  twenty  ~  eight 
Hearst  newspapers  read  by 
more  than  20,000,000  people. 


/ 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

{Continued  front  page  32) 


HARTFORD 


Ueal 

Natiaual 

AhImmCiv# 

Financial 

Tatal 

CiliM  laj  N«gin,»n 

BiaoUr 

Oiafiar 

Jitrlar 

OaaaiM 

Ufa) 

aJTartiainf 

Caannt . 

,.(M) 

S.SU.SIO 

1,130,967 

456,743 

1,441,149 

989,730 

130,4n 

7,642,875 

Oourut . 

,.{8> 

t.m.m 

639,089 

867,009 

406,460 

326,727 

3,832 

6,068,004 

Tudm . 

..(K) 

10, 70,770 

2,8U,203 

1,604,021 

1,226,744 

1,976,822 

148,238 

18,414,799 

HOUSTON 

Chrooiol* . 

..(E) 

6.S20.0«3 

2.276,664 

641,346 

261,919 

2,777.411 

230,460 

11,396,802 

Chrooieie . 

..(S) 

2.021.S32 

663,639 

602,904 

250,496 

776,083 

20,219 

5,134,573 

Pait-Diqjatoh.... 

.(M) 

t.OSS.iSt 

1,646,249 

418,852 

389,820 

2,067,686 

69,659 

9,624,566 

Part-Diiiatoh. . . 

..(8) 

2,80ft,»40 

427,828 

486,738 

168,916 

639,744 

23,871 

4,454,037 

Pna . 

..(E) 

6,192.142 

903,090 

178,901 

133,215 

l.U7,269 

53,042 

7,797,249 

INDIANAPOUS 

Nawi . 

..(E) 

9,608,276 

1,483,752 

1,651,894 

390,116 

3,160,903 

66,302 

18,260,241 

dUr . 

.(M) 

2,923,798 

1,431,916 

388,975 

447,110 

1,827,670 

108,956 

7,128,339 

Ster . 

..18) 

2,996,486 

794,206 

796,153 

11,386 

984,533 

1,600 

5.583,763 

llaiai . 

..(E) 

4.284,937 

1,016,950 

364,465 

194,532 

1,050,254 

29,139 

6.93C,277 

JACKSONVILLE 

JaunuU . 

..(E) 

3,684,666 

859,681 

588,665 

107,636 

1,060,686 

128,440 

6,320,553 

Tima-Unioa . 

.(M> 

3,649,116 

1,187,064 

664,497 

244,281 

1,246,874 

464,053 

8,245,886 

TuMi-DlUOB . 

..(8) 

1,610,629 

406,817 

531,444 

23,284 

600,412 

3,618 

3,178,204 

KANSAS  CITY, 

MO. 

Joanal-Poft . 

..(B) 

2,697,029 

1.196,917 

301,191 

126,527 

1,816,833 

38,183 

6,675,900 

Joarnal-Poit . 

..(8) 

1,0;8,766 

119,883 

439,114 

95,633 

820,088 

4,465 

2,298,738 

TmiM . 

.(M) 

4,807,810 

2,770,871 

649,627 

382,246 

S,0U,611 

35,728 

11,659,293 

8Ur . 

..(E) 

6,066,748 

1,796,084 

704,971 

376,991 

3,083,849 

37,970 

13,665,016 

8Ur . 

...(B) 

3,109,789 

1,189,218 

1,000,623 

225,391 

1,346,003 

6,021 

6,956,056 

KNOXVILLE 

Jouml . . 

,.(M) 

3,731,101 

1,014,601 

636,622 

366,241 

n4,065 

108,190 

6,640,000 

Journal . 

..(8) 

1,626,609 

161,176 

471,105 

103,816 

236,902 

2,928 

2,493,435 

Nent-SoDtinal . . . 

..(E) 

3,413,922 

1,611,374 

408,774 

279,664 

832,430 

26,667 

6,573,721 

Newa-Seotinal. . . 

..(8) 

1,089,712 

226,441 

343,424 

26,140 

329,884 

2,171 

2,016,773 

LOUISVILLE 

Coariar4ouniaL . . .  (M) 

3,961,101 

2,610,660 

661,626 

434,133 

1,796,446 

18,870 

9,389,824 

CourMrJoumal.. 

..(8) 

3,216,097 

664,018 

066,706 

226,268 

639,641 

3,074 

6,328,694 

'nmai . 

..(E) 

6,841,109 

2,660,161 

621,872 

465,086 

1,806,646 

42,410 

13,430,485 

Hmld-Poot . 

..(E) 

4,212,077 

966,647 

206,857 

638,860 

686,619 

264,746 

6,826,105 

HtraM-Pait . 

..(8) 

1,806,638 

140,630 

233,646 

241,286 

174,129 

3,867 

2,698,495 

{Continued  on  page  36) 


No  other  Mat  wlircompekne 


Toronto 


Wood  Special  Gindittoned  Mdt 
meets  every  requirement  for  the  most 
suttsfhctory  casts  in  the/lutomatic  fJutoplate 

ra 


FLONG  CORPORAnON 

HOOSICK  FALLS.  N.Y. 


bl  low  the 
top  line  of 
this  chart.. 


LINtS  1917  1918  1919  1920  1921  1922  1923  1924  1925  1926  1927  1928  1929| 


13.000.000 

12,000.000 


it  points  the 
path  to  pro  fits 


ONE  or  more  of  many  reasons  may 
bring  an  advertiser  into  a  newspaper 
originally.  But  only  profitable  results 
will  keep  him  there  year  after  year. 

This  13-year  chart  .  .  .  covering  a  suf¬ 
ficient  period  to  afford  an  unbiased  picture 
.  .  .  shows  how  emphatically  advertisers 
prefer  The  News  in  Indianapolis.  Each 
year  since  1927,  News  advertising  leader¬ 
ship  has  reached  successive  record  peaks  in 
Indianapolis  newspaper  history. 

In  this  important  and  inviting  market,  con¬ 
centration  in  The  News  is  logical  and  profit¬ 
able  because 


The  News  .  .  .  ALONE  .  .  .  Does  the  Job! 

iMDukiPOiis  Mews 

^  <The  Jndimapotia  RaditBs 

DON  BRIDGE,  Advertising  Director 


New  York: 

DAN  A.  CARROLL 


Chicago: 
J.  E.  LUTZ 
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The  Odds-on  Favorites 
with  National  Advertisers 
for  Over  A  Decade 


The  chart  at  the  right  telU  the  story 
of  national  linage  gains  made  by 
Louisville  newspapers  since  1918. 
The  decided  preference  shown 
The  Courier-Journal  and  The  Louis¬ 
ville  Times  by  national  advertisers 
has  developed  almost  to  the  point  of 
unanimity.  The  merit  of  these  medi¬ 
ums  in  successfully  and  economically 
selling  the  Kentuckiana  Market  is 
being  experienced  by  steadily  increas¬ 
ing  numbers  of  advertisers. 


I^ENTUCKIANA 

Many  advertisers,  years  distant  from  their  fourth  grade 
geography  lessons,  have  heen  unaware  of  the  fact  that 
the  true  Louisville  Market  includes  twenty-four  counties 
of  Southern  Indiana  in  addition  to  the  greater  part  of 
Kentucky.  So  the  name  Kentuckinma  has  been  aptly 
chosen  for  the  Louisville  Market,  being  the  greater  part 
of  Kentucky  and  a  portion  of  Indiana  both  in  name  and 
in  fact. 

Kentuckiana  is  a  key  market  .  .  .  the  sixth  in  size  in  the 
Central  States.  Generous  response  to  the  appeals  of  sales 
promotion  campaigns  elevates  this  prosperous  market  to 
an  important  niche  in  the  Hall  of  American  Markets. 


‘in  '19  '»0  *tl  'Xt  'ts  '14  'xi  '16  'Vf  '18  '24 


^ — I — J__p — , — J  J 

The  Couaiet^Jourtutl  undTimes 
The  Suhdatf  Coarier^^dournMU 


The  Oihet*  Bathf 
The  Other  Sutukufhewysafier^ 
Mean  Millions 


'1#  'to  'tl  "lx  'XX  *14  ^9  ’V»  tt  *X8 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Confintwd  from  page  34) 


LOS  ANGELES 


Ciliu  SBd,N«wtpap«n 

Lseai 

diegisy 

NtliMMi 

dispisy 

AlltMIMtiTB 

pBaacUl 

display 

OassilMd 

Ugsl 

T«lal 

advartising 

Examiiier . 

.(M) 

4,036,399 

2,569,704 

736,125 

1,120,536 

4,699,335 

1,845 

13,163,944 

fExsmiiier . 

..(8) 

3,669, no 

1,211,952 

981,874 

114,263 

1,573,947 

147 

7,551,953 

lUostrated  News. 

..(M) 

2,086,071 

646,046 

289,811 

118,018 

799,161 

273 

3,939,980 

TisMS . 

.(M) 

3,240,505 

2,055,903 

761.530 

1,980,694 

5,052,088 

5,475 

15,096,145 

'  IkBes . 

..(S) 

4,213,472 

743,404 

676,454 

134.249 

1,734,359 

473 

7,502,411 

1  Esptea . 

..(E) 

4,646,575 

1,737,895 

1,025,967 

663,551 

867,691 

433 

8,945,112 

Haaki.. . 

..(E) 

9,402,980 

2,858,682 

998,766 

364,139 

2,517,714 

215 

16,142,796 

Reootd . 

..(E) 

2,883,651 

771,775 

281,288 

127,974 

358,190 

1,957 

4,424,835 

t  Americu  Weekly  linage  included  in  above  Sunday  figuree.  (National,  886,187;  Automotive,  104,962;  Total,  961,149). 

MANCHESTER,  N.  H. 


Uaion-Leader _ 

.iM) 

2.570,022 

1,320,661  1,023,452 

MEMPHIS 

157,063 

571,339 

26,438 

5,668,975 

Cummerasl-AppeaKM) 

4,069,738 

2,202,499 

637,980 

437,376 

1,694,966 

45,771 

9,088,330 

Commerdsl-AppesL  (S) 

2,894,559 

665,401 

726,523 

55,398 

898,937 

5,406 

5,246,224 

Even  log  Appeal. . 

..(E) 

3,370,715 

2,024.187 

911,455 

377,420 

1,664.196 

100,329 

8,448.302 

Prees-Sciimtar... 

..(E) 

5,549,878 

1,470.938  706,306 

MILWAUKEE 

318,468 

726,994 

127,653 

8,900.237 

Sentind . 

■  iM) 

2,128,281 

764,136 

236,936 

414,960 

858,912 

66,998 

4,470,223 

*Sentinel . 

..fS) 

1,226,556 

1,067,288 

430,784 

40,226 

361,596 

1,109 

3,127,559 

Journal . 

..(E) 

8,127,098 

2,744,154 

647,657 

462,709 

2.705,865 

21,254 

14.708,737 

Journal . 

..(8) 

2,167,004 

872,068 

865,699 

53,175 

1,459,995 

176 

5,418,117 

Leader . 

..(E) 

1,159,295 

376,895 

56,928 

57,692 

414,973 

251,148 

2,316,931 

Wnconun  News. . 

..(E) 

4,720,539 

1,634,187 

625,866 

148,553 

1,164,545 

211,826 

8,505,516 

*  American  Weekly  linage  included  in  above  Sunday  figuree.  (National,  829,498;  Automotive,  70,694;  Total,  900,192). 

MINNEAPOLIS 


Journal . 

. (E) 

6,906,851 

2,469,200 

594,267 

422,376 

1,390,983 

9,707 

11,793,384 

Journal . 

. (S) 

1,212,973 

481,224 

620,245 

50,859 

727,541 

126 

3,092,968 

Tribune  (See  Foot  Note) 

6,403,268 

1,971,900 

496,521 

548,142 

2,048,200 

6,059 

11,474,090 

Tribune . . 

. (8) 

1,330,416 

623,949 

646,127 

47,115 

988,254 

565 

3,636,426 

Star . 

. (E) 

4,134,960 

1,119,809 

271,762 

218,697 

888,706 

540,398 

7,174.332 

NOTE: —  Minneapolis  Tribune,  morning  and  evening  sold  in  combination  only.  Linage  of  one  edition  (evening) 


NASHVILLE 


Banner . 

..(E) 

3,492,664 

1,774,007 

669,363 

154,601 

945,189 

79,364 

7,015,188 

Banner . 

..(S) 

1,520,617 

607,230 

465,462 

39,890 

371,154 

2,497 

3,006,850 

Tennessean . 

.(M) 

8,849,286 

1,120,677 

539,359 

215,382 

1,177,043 

93,707 

6,995,4.54 

Tennessean . 

..(8) 

1,282,776 

455,437 

472,731 

60,613 

409,852 

5,395 

2,686,704 

NEWARK 

Can . 

..(8) 

2,762,302 

748,656 

586,413 

489,778 

495,886 

120,066 

5,203,101 

Ledger . 

.(M) 

2,729,281 

459,075 

156,824 

139,740 

717,261 

253,148 

4.455.329 

Ledger . 

..(8) 

1,151,427 

40.818 

95.676 

18.874 

125.846 

9,732 

1,442,373 

News . 

..(E) 

10,279,883 

8,298,906 

1,778,395 

606,508 

4,824,186 

308,473 

21.096,351 

Star-Eagle . 

..(E) 

6,978,169 

1,238,599 

601,539 

181,526 

1,157,752 

250,343 

10,407,928 

NEW 

BEDFORD 

Staiidard(See  Foot  Note) 

2,791,647 

1,002,011 

459,182 

140,639 

570,367 

120,011 

5,083,857 

Standard . 

..(8) 

685,591 

55,344 

341,902 

37,458 

117,464 

135 

1,237,894 

Times . 

..(E) 

8,755,797 

936,450 

646,630 

119,817 

1,305,105 

54,497 

6,818,196 

NOTE:— New  Bedford  Standard. 

evening,  and  Mercury,  uMming,  sold 

in  combination  only.  Linage  of  one 

edition  Standard  (evening)  is  given. 

NEW  HAVEN 

Journal-Courier. . 

.(M) 

3,944,270 

806,619 

689,362 

904,186 

785,926 

175,445 

7,305,808 

Register . 

..(E) 

6,183,451 

2,464,148 

632.034 

817,375 

1,479,614 

84,711 

11,661.333 

Register . 

..«S) 

2,389,898 

356,241 

726,030 

246,325 

386,706 

10,750 

4,115,950 

Tunes . 

..(E) 

1,360,403 

530,269 

227.315 

281,356 

517,840 

102,767 

3,019,950 

NEW 

ORLEANS 

Tunee-Picayune. . 

,.(M) 

7.018,066 

2,545,279 

510,356 

637,186 

2,221,540 

199.189 

13,131,616 

Times-Pica}’une.. 

..(8) 

2.979,299 

621,351 

725,195 

159,514 

1,078,883 

110,795 

6,675,037 

Tribune . 

.(M) 

2,539.169 

1,202,975 

194,801 

334,002 

739,644 

983,460 

5,994,051 

Item . 

..(E) 

4,709,305 

1,483,683 

433,538 

349,563 

811,679 

182,830 

7,970,598 

Item-Tribune.... 

..(S) 

1,326,056 

168,724 

266,145 

92,369 

253,573 

72,916 

2,179,783 

SUtes . 

..(E) 

3,706,475 

1,202,215 

258,132 

352,262 

477,732 

123,400 

6,120,216 

States . 

..(8) 

1,526,635 

301,111 

172.898 

89,063 

267,118 

23,630 

2,380,455 

tNEW  YORK 

Times . . 

..(M) 

12,819,627 

4,194,683 

626,124 

4,375,630 

3,183,694 

20,198,004 

Times . 

...(S) 

5,688,197 

3.788,250 

816,(;C6 

408,239 

2,488,419 

11,964,866 

Herald-Tribune.. 

..(M) 

8,578,940 

3,752,443 

488,823 

2,329,798 

1,225,540 

13,556,923 

Herald-Tribune. . 

..(S) 

3,894,458 

2,685,656 

675,771 

174  083 

772,708 

7,352,822 

Worid . 

.(M) 

2,406,086 

1,474.025 

116,678 

629,877 

4,493,367 

8.373,478 

World . 

..(S) 

2.529,450 

1.096.475 

418,271 

57,919 

1,625,784 

5,251,709 

American . 

..IM) 

2,723,242 

955.964 

63,055 

632,942 

1,212.640 

4,891,846 

American . 

..iS) 

4,664,934 

2,211,265 

623,327 

104,853 

513,422 

7,389,621 

News . 

..(M) 

6,766,037 

1,788,623 

67.279 

121,962 

8.554,600 

News . 

,..(S) 

3,253.233 

493,445 

110,479 

11,159 

3,746,678 

Mirror . 

..(M) 

1,850,860 

601,237 

32,207 

713 

155,548 

2,607,645 

Sun . 

..(E) 

13,053,043 

4,821,309 

888.261 

1,684,681 

195,725 

18,070,077 

Journal . 

..(E) 

11,219,542 

3,246,134 

488.795 

444,230 

36,933 

14,502,609 

Worid... . 

..(E) 

7,997,715 

2,212,732 

153,621 

236,432 

37,371 

10,247,818 

Poet . 

..(E) 

4,432.385 

1,739  C48 

380,253 

1,489,262 

29,741 

6,201,174 

Graphic . 

..(E) 

2,768,984 

602,730 

258,313 

43,532 

522.870 

3,894,584 

Telegram . 

..(E) 

2,683,484 

1,359,137 

377,307 

434,090 

1,893.767 

5,936,388 

Ei^e . 

..(E) 

7,422,806 

2,279,411 

288,541 

708,858 

3,082,561 

12,784.778 

Eagle..... . 

...(8) 

2,606,266 

1,289,579 

719.584 

35,877 

1,168,549 

5,064,394 

Standard-l'iuon.. 

...(E) 

3,393,269 

894,232 

163,755 

348,793 

456,903 

4,744,404 

Times . 

..(E) 

3,247,396 

1,024,203 

138,547 

390,875 

517,645 

4.781 .244 

Times . 

...(8) 

393.683 

312,316 

285,699 

16,630 

154,000 

859,999 

Bronx  Home  Newe.(E) 

1.963,612 

390,147 

109,198 

132,696 

750,919 

293,925 

3,640,497 

Bronx  Honw  News .  (S) 

1,345.971 

30,116 

291,287 

87.130 

358,354 

65 

2,112,923 

t  Chicago  figures  on  page  30  and  New  York  and  Brotddyn  figures  are  fumisbed  by  the  Advertising  Record  Company, 
Inc.,  and  differ  from  tbs  breakdown  used  by  Media  Recoil  for  other  cities  in  that  Automotive  and  Financial  advertisitu; 
are  also  included  under  National  and  Local  Display.  Figures  for  the  Rnmj  Hont  A'etrt  were  supplied  under  publisher's 
affidavit. 

(Continued  on  page  38) 


NEWARK 

New  Jersey* s  Metropolis 

IN  NEWARK,  NEW  JERSEY 

You  Cover  Only  |  The  Market 

Unless  You  Use 

NEWARK  STAR-EAGLE 


Concentrated  Circulation  in  Corporate  Newark 

Circulation  Figures  Show 

STAR-EIAGLE  in  Corporate  Newark.  59,725 

Newark  News  in  Corporate  Newark . 63,972 

The  following  charts  show  how  evenly  these  circula¬ 
tions  are  distributed  and  how  necessary  it  is  to  include 
the  STAR-EAGLE  in  advertising  schedules.  It  is 
clear  that  not  including  the  STAR-EAGLE  means  that 
the  advertiser  automatically  cuts  off  one-half  of  his 
potential  customers. 

Corporate  Newark 
105,246  Families 


NEWARK  STAR-EAGLE 
Corporate  Newark . 59,725 


NEWARK  NEWS 
Corporate  Newark . 63,972 

STAR-EIAGLE  Total  Circulation .  .  100,296 

Six-months  period,  ending  Sept.  30,  1929 

Newark  is  recognized  as  one  of  the  leading  industrial 
cities  of  the  United  States.  Including  its  immediate  sub¬ 
urbs,  it  has  a  population  of  over  1 ,000,000,  and  no  in¬ 
dividual  newspaper  can  cover  this  field.  The  STAR- 
ElAGLE,  with  a  circulation  of  over  100,000  Net  Paid 
copies  daily,  is  needed  for  this  coverage.  Local  adver¬ 
tisers  all  think  so. 


NEW  YORK  CHICAGO  DETROIT  BOSTON  PHILADELPHIA  SAN  FRANCISCO 
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The  Advertisers^  1929 

REPORTof  Results 

from  MILWAUKEE  newspapers 


438  Exclusive 
National  Accounts 
in  1929 

Here  are  a  few  of  the  438  national  accounts 
that  pruned  waste  and  duplication  from  their 
Milwaukee  advertising  progp'ajn  by  using 
The  Journal  exclusively  during  1929 — 


Alemite  Mfg.  Corp. 

Bcndix  Aviation  Corp. 
Puher  Body  Corp. 

Oabriel  Snubbers 
Splltdort  Spark  Plugs 
Weed  Chains 
Willard  Storage  Battery 
Moblloll — Vacuum  Oil  Co. 
Veedol 

Pennzoll — Pennzoll  Co. 
Dunlop  Tire  &  Rubber  Co. 
Oeneral  Tires 
Goodyear  Tires 
Hood  Tires 

Kelly  Springfield  Tires 
Balsam  Wool 
Celotex  Co. 

Duco 

Dutch  Boy  Whl‘«  Lead 
Holland  Furnace  Co. 
Sherwin  Williams  Co. 

Well  McLain  Co. 

Moody’s  Investors  Serv. 

C.  h  C.  Olngerale 
Clicquot  Club  Co. 

Maxwell  House  Coffee 

Postum 

Sanka 

Ovaltlne 

Salada  Tea  Co. 

Seal  Brand  Coffee 
Crape  Nuts 
Post  Toasties 
Cold  Medal  Flour 
Heinz  Rice  Flakes 
Kellogg’s  Corn  Flakes 
Kellogg’s  Bran 
Kellogg’s  Pep 
Kellogg’s  Rice  Krlsples 
PtlUbury  Pancake  Flour 
Kraft  Velveeta  Cheese 
Asso.  Salmon  Puckers 
Beech  Nut  Packing  Co 
Ubby,  McNeil  Ac  Libby 
Upplncott’s  Apple  Butter 
Dr.  Prices  Vanilla 
Sealdsweet  Grapefruit 
Skookum  Apples 
Snider’s  Catsup 
Plelschmann  Yeast 
Bimkist  Citrus  Products 


Armstrong  Linoleum 
Oullstan  Rugs 
Simmons  Co. 

Mlddlshade  Co. 

Better  Homes  and  Gardens 
Ladles  Home  Journal 
Encyclopedia  Brlttanlca 
Good  Housekeeping 
Harper’s  Magazine 
Vogue  and  ’The  Mode 
Bveready  Safety  Razor 
Palmolive  Soap 
Coty.  Inc. 

Dler-Klss 
Houblgant,  Inc. 

Jap  Rose  Soap 
Kolynos  Tooth  Paste 
Lifebuoy  Shaving  Cream 
Tek  Toothbrush 
West  Toothbrush 
Conklin  Pen  Co. 

Cyclone  Fence  Co. 
Eastman  Kodak  Co. 
National  Cash  Register 
Royal  ’Typewriter  Co. 
Sheaffer  Pens 
Wahl  Pen  and  Pencils 
All  Year  aub  of  So.  Calif. 
Thos.  Cook  &  Son 
Guild  Travel  Bureau 
American  Express  Co. 
Canadian  Cunard  ^ 
Cosmopolitan  Tours 
He  Hand  American  Line 
Panama  Pacific  Line 
Goodrich  Zippers 
International  Shoe  Co. 
John  B.  Stetson 
Holeproof  Hosiery  Co. 
Kayser  Hosiery 
ABC  Washer 
Bond  Elec.  Corii. 
Emerallte 
Graybar  Elec.  Co. 
Hamilton  Beach  Mfg.  Co. 
Hot  Point  Iron 
Hoover  Cleaners 
TTior  Washer 
Graybar  Radio 
Grebe  Radio 
Bosch  Radio 


There  is  no  evading  the  fact  that  lineage  is  a  record  of  results — a  composite 
report  of  advertisers  on  dollars  returned  in  sales  and  profits  for  dollars  in¬ 
vested  in  advertising.  Applying  this  measure  of  sales  power  in  Milwaukee,  as 
shown  in  the  1929  lineage  records  below,  advertisers  find  convincing  proof  that 
The  Journal  sells  the  Milwaukee-Wisconsin  market  more  thoroughly,  more  eco¬ 
nomically,  more  profitably  than  any  other  paper  or  combination  of  papers.  Total 
lineage  in  The  Journal  exceeded  that  in  the  other  two  Milwaukee  papers  combined 
by  4,967,523  lines. 

Milwaukee  Newspaper  Lineage — 1929 


ClaaMilieatian 

THE  MILWAUKEE 
JOURNAL 

Morning  and 
Sunday  Papt 

Othar 

Evaning  Paper 

Amusements  . 

594,656 

573,820 

545,791 

Automotive  .  . 

1,509,671 

583,497 

626,122 

Building  Materials  . 

275,912 

71,255 

141,518 

Department  Stores . 

4,680,905 

1,145,644 

1,582,614 

Education . 

35,534 

16,765 

17,373 

'  Electrical  . 

337,014 

175,878 

158,065 

Financial  . 

569,074 

484,024 

178,571 

Food  Products,  Beverages. 

1,226,820 

184,999 

489,111 

Furniture  Stores  . 

1,113,060 

212,341 

354,973 

ft  Medical  . 

326,548 

196,947 

357,625 

Men’s  Wear . 

422,333 

330,736 

332,406 

Miscellaneous  .  . . 

2,008,128 

740,325 

1,064,411 

Musical  Instruments . 

107,178 

34,297 

36,014 

^Official . I 

14,172 

23,128 

205,205 

Radio  . 

1,036,409 

127,780 

717,386 

Resorts  and  Travel . 

405,140 

219,053 

151,000 

Shoes  . 

247,250 

42,595 

109,452 

Women’s  Wear . 

1,043,380 

162,808 

212,791 

Total  Display . 

15,953,184 

5,325,892 

7,280,428 

Total  Local . 

10,594,195 

3,406,951 

4,950,408 

Total  General  . 

5,358,989 

1,918,941 

2,330,020 

Total  Classified . 

3,810,002 

1,069,011 

1,120,332 

Grand  Totals . 

1 9,763,  reO 

6,394,903 

8,400,760 

TThe  Journal  does  not  bid  for  official  advertising. 
ttThe  Journal  does  not  sell  medical  advertisers  posi¬ 


tion,  refuses  objectionable  medical  copy,  and  Is  dis¬ 
couraging  advertisements  set  In  reader  style. 


THJ  MILWAUKEE  JOURNAL 
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FIICST  BY  M 
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B«i<nblicu. 

BapablicaD. 


Dtmoent  &  Chronicle 

. (M) 

Democrat  &  Chronicle 


. fS) 

Journal . (E) 

'American . (S) 

Timei-Union . (E) 


Ucal 

auflay 

3,105,261 

1,456,243 

4,448,515 

687,951 

3,094,613 

4,636,912 


9,400,890 

1,966,843 

2,155,598 

3,267,232 

287,721 


5,004,939 

812,121 

4,985,C54 


6,738,723 

3,379,545 

2,517,119 


6.214,549 


1,586,393 

5,560,773 

1,139,818 

9,091,770 


1,216.668  647,047  668,684  2,835,757 


23.254  8,445,7)1  t 

1,436  4,013,411  I 

3.097  8,67e.W  f 

020  2,07|,n  \ 

3,153  4,685,111  f 

12.766  6,1m!411  ! 


255,961  9,4N,))4 

3,134  1,640,4)1 

124,315  8.278,713 


79,281  10,681, 


905  4.374, 

566,490  8,410, 

570  3.m. 

62,229  14,628, 


Citin  anJ  Neweeayere 


Bulletin . . 

Journal . 

Journal . 

Newi-Tribune . 
Nem-Ttibune. 


.(E) 

(M) 

.(8) 

.(E) 

.(8) 


Eade. 

Eagle. 

Timei. 


.(E) 

.(8) 

(M) 


News  Leader. 
Times  Dispatch . . 
Timee  Dispatch. . 


..fE) 

.(M) 

..(8) 


718,825  72C.220  102,02C 

872,428  286,373  279.357 

1,119,351  454,129  42,046 

2,931,668  1,024,652  558,253 

(Continued  on  page  40) 


1,246,398 

85.5,563 

357,376 

959,700 


61,873 

179,309 

1,424 

90,290 

1,818 


63,907  12,144, 
159,570  7,118, 

6,276  4,148, 


Oregooian . (M) 

Oregonian . (S; 

Oregon.Joumal . . . .  (E) 

Oregon^Joumal . (8) 

News . (E) 

Telegram . (E) 


PORTLAND.  ORE. 


NtliMuI 

AnlMMliva 

FiBUKi*l 

dUplRT 

dUpiir 

displaj 

1,968,947 

512,682 

532,624 

638,617 

700,881 

60,003 

1,824,711 

460.872 

264,177 

166,272 

508.548 

37,983 

794,619 

279,744 

106,965 

657,547 

311,656 

153,606 

PROVIDENCE 


2,541,101 

929,131 

525,648 

847,990 

411,558 

730,719 

440,704 

833,355 

63,655 

870,786 

249,152 

176,647 

7,262 

169,485 

3.108 

READING 

1,858.922 

832,304 

280,827 

159,325 

387,445 

17,591 

944.335 

860,303 

257,577 

RICHMOND 

2,084,691  879.170  452,958 

1,222,799  415,251  435,039 

396,865  520,516  124,715 

ROCHESTER 


Classified 

2,303,005 

1,156,246 

1,574,186 

672,784 

406,798 

863,924 


2,363,917 

2,461,767 

601,517 

181,299 

25,466 


1,236,383 

269.854 

1,107,129 


1,924,959 

1,506,735 

583,027 


15,822,118 

6.588,111 

4,09«,)B 

4.835,481 

494,8N 


NORFOLK 


LkuI 

Natiaual 

AatoiMtiT* 

RntacUl 

Tetal 

CiHbi  mi  Nkwtptyri 

draplay 

diayUy 

diaplay 

display 

QftuiBW 

Ufal 

advartiaint 

Lidgcr-Diq)*tch . 

..(E) 

6,079,066 

2,174.043 

965,371 

306,911 

1,289,631 

165,221 

10,980,243 

Virciiiiaii-Pilot.., 

.(M) 

3,437,541 

1,029,842 

385,805 

251,840 

868,673 

136,100 

6,109,801 

Vugiiuao-Pilot... 

..(8) 

3,149,038 

280,736 

465,816 

100,451 

287,838 

26,381 

4,310,260 

OAKLAND 

PoK-Enquirer. . . 

..(E) 

6,701,287 

1.016,905 

613  605 

286,666 

1,672,471 

346,297 

10,637,231 

Tribune . 

..(E) 

7,183,291 

2,305,818 

536.202 

378,316 

3,638,505 

344,081 

14,386,213 

Tribune . 

..(E) 

1,806,830 

135,884 

665,313 

36,411 

1.236,072 

16,731 

3,897,214 

OKLAHOMA  CITY, 

,  OKLA. 

nirlAlM«n^n  . 

.(M) 

3,115,507 

2,075,634 

483,788 

215,323 

1,688.565 

25,266 

7,604,083 

ntrlAKMitAn  . 

..(8) 

1,625,741 

658,434 

652,600 

123  539 

856,427 

927 

3,817,668 

Umii . 

..(E) 

4,652,791 

2,306,120 

685,591 

230  678 

1,692,248 

6,798 

9,574,226 

Oldn-New* . 

..(E) 

3,883,190 

1,077,112 

704,764 

228,854 

1.168,238 

11,020 

7,073,178 

OMAHA 

Bee-Nein(See  Foot  Note)  3,232,517 

1,363,760 

326,925 

124,142 

739,765 

222,771 

6.009,880 

*Bae-Newi . 

..(8) 

1,106.587 

1,026,458 

418,791 

18,894 

348,147 

423 

2,919,300 

Worid-Herald  (See  Foot 

Note) . 

6,360,264 

2.369,956 

630,066 

225,638 

1,430,634 

595 

10,017,053 

Wotid-Henld.... 

..(8) 

1,966,170 

632,823 

606,044 

40,811 

742,052 

214 

3,882,114 

NOTE: — Omnhn  Bee-Nem  ind  Worid-Henld,  morning  ind  evening,  sold  in  combination  only.  Linage  of  one 

editioo  (Evening)  only  is  given. 

PHILADELPHIA 

Bulletin . 

..(E) 

11,783,337 

3,840,743 

1.4U,886 

499.936 

3,405,712 

33,010 

20,976,624 

Inquirer . 

.(M) 

6,038,677 

2,054,632 

611,199 

613,115 

2,823,573 

376,746 

11,517,842 

Inquirer . 

..(8) 

8,462,221 

966,119 

680,619 

23,304 

1,981,175 

236 

7,102,574 

Nem . . 

..(E) 

4,360,676 

819,263 

171,763 

55,658 

170,472 

709,892 

6,277,713 

Public  Ledger.... 

..(E) 

6,930,772 

2,676,027 

1,048,499 

1,206,143 

2,017,943 

5,250 

12,884,634 

Public  Ledger.... 

.(M) 

2,966,219 

1,847,489 

662,666 

1,290,657 

1,557,931 

441,746 

8,666,608 

Puhik  Ledger.... 

..(8) 

1,706,820 

922,946 

773,870 

13,848 

1,034,163 

286 

4,453,933 

Beoord . 

.(M) 

3,261,806 

1,097,834 

248,568 

298,508 

1,021,331 

339,709 

6,267,748 

Beoofd . 

..(8) 

1,196,184 

243,720 

243,765 

3,629 

648,732 

834 

2,338,864 

PHOENIX,  ARIZ. 


Oaaette . (E)  3.453.532 


Pna4,Gaaetta . (M)  4,593,154 


1,514.828 

684,838 

147,744 

2,182,985 

64,404 

9,429,616 

145,916 

722,362 

42,274 

642,521 

10,438 

2,972,965 

763,900 

819,477 

127,016 

881,835 

122,318 

6,168,078 

PITTSBURGH 

1,848,736 

930  949 

843,898 

1,103,567 

570,725 

9,891,029 

3,406,885 

787,323 

481,049 

2,706,934 

303,253 

19,389,306 

1,002,873 

698,918 

25,465 

1,586,151 

963 

5,886,397 

1,824,986 

464,784 

335,510 

1,220,118 

584,241 

12,351,130 

1,383,672 

705,880 

24,804 

845,470 

433 

5,002,225 

■Son-Telegraph . (8)  2,041,966  1,383.672  705,880  24,804  845,470  433  5,002,225 

'iAmeriean  Weekly  linage  included  in  above  8unday  figures:  (National,  829,498;  Automotive,  70,604;  Total,  900,192)i 


Tabb  Lloyd,  DAILY  NEWS  Statistician, 

/  Says: 


NOW  OVER 

200,000 

Net  Paid  Daily 
Guaranteed 


fFive  years  old  on  March  Slst,  next, 
now  200,000  net  paid  daily  guaran* 
teed,  and  still  climbing.  Such  is 
the  history  of  Philadelphia’s  one 
big  tabloid— the  DAILY  NEWS. 

The  fact  that  the  DAILY  NEWS 
has  paid  its  stockholders  dividends 
from  its  third  full  year  of  publica¬ 
tion  tells  a  meatier  story  ^an  the 
presentation  of  a  mass  of  lineage 
figures  as  evidence  of  outstanding 
local  and  national  advertiser  a4> 
ceptance. 

SECOND  in  evening  field  and  THIRD  in 
entire  field  on  CITY  circulation.  First 
per  thousand  circulation  in  visibility  and 
“uncanny  pulling  power”  at  the  lowest  cost  in  the  market. 

1930  conditions  DEMAND  fine  tooth  comb  media  selections.  More 
intensive  sales  and  advertising  effort  in  every  market  is  essential. 
NOW  is  the  opportune  time  to  cash  in  on  the  Philadelphia  market 
at  low  cost  by  using  this  prolific  producer  and  its  growing  circulation. 

DaiiyIfieWS 

15th  &  Cherry  Sts.,  Philadelphia 


NEW  YORK 
Macfsddao  PubUcatioiis 
2716  Orayrhar  Bldg. 


DETROIT 

1749  W.  Lafayette  Blvd. 


CHICAGO 
Chaa.  H.  Shattuck 
333  N.  Michigan  Ave. 


That  time  and  distance  may  be 
subject  to  your  voice 

/fn  Advertisement  of  the  American  Telephone  and  Telegraph  Company 


The  Bell  Telephone  System  shapes 
the  stuff  of  the  earth  to  your  com¬ 
munication  needs.  It  delves  into 
the  forces  and  methods  that  en¬ 
able  you  to  project  your  voice 
where  you  wish.  It  searches  the 
world  for  the  materials  needed  to 
put  its  discoveries  at  your  com¬ 
mand,  and  fashions  them  into  the 
connected  parts  of  a  nation-wide 
system.  It  has  dotted  the  nation 
with  exchanges,  and  joined  them 
and  the  connecting  companies  with 
the  wires  and  cables  which  enable 
you  to  talk  with  anyone,  anywhere. 

Each  of  the  24  operating  com¬ 
panies  of  the  Bell  System  is  at¬ 
tuned  to  the  needs  of  its  area. 
Each  is  local  to  the  people 
it  serves  and  backed  by 
national  resources  in  re-  m  i 
search,  methods  and 


manufacture.  Each  has  the  ser¬ 
vices  of  the  staff  of  the  American 
Telephone  and  Telegraph  Com¬ 
pany,  which  is  continually  devel¬ 
oping  improvements  in  telephone 
operation.  Each  has  the  advan¬ 
tage  of  the  specialized  production 
of  the  Western  Electric  Company. 
This  production  embodies  the 
results  achieved  by  the  scien¬ 
tific  staff  of  the  Bell  Telephone 
Laboratories,  one  of  the  great  in¬ 
dustrial  research  institutions  of 
the  world. 

Your  telephone  company  is  in 
a  position  to  offer  you  the  service 
which  you  have  today  because 
the  Bell  System  is  organized  to 
meet  your  growing  com- 
munication  needs  with  in- 
■  ^  creasing  satisfaction  and 
^  fj  economy. 


THE  WESTERN  ELECTRIC  COMPANY  SEARCHES  THE  WORLD  FOR  MATERIALS,  AND 
FASHIONS  THEM  INTO  THE  EQUIPMENT  OF  A  NATION-WIDE  TELEPHONE  SYSTEM 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 
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3  k  s  '3  k  k  k  k 


Editor  &  Publisher  The  Fourth  Estate  for  March  8,  1930 


39 


A  Partial  List 
of  Leading  Newspapers 
Using  STAR  ADCRAFT 
SUCCESSFULLY! 


BOSTON  AMERICAN 

DETROIT  TIMES 

HOUSTON  POST-DISPATCH 

ROCHESTER  JOURNAL-AMERICAN 

CHATTANOOGA  TIMES 

PHILADELPHIA  EVENING  BULLETIN 

CLEVELAND  NEWS 

WICHITA  EAGLE 

ST.  LOUIS  TIMES 

SAN  FRANCISCO  EXAMINER 

SACRAMENTO  BEE 

BUFFALO  NEWS 

NEW  ORLEANS  ITEM-TRIBUNE 

THE  SPOKESMAN-REVIEW 

SYRACUSE  JOURNAL-AMERICAN 

LOS  ANGELES  EXAMINER 

ATLANTA  JOURNAL 

AKRON  BEACON-JOURNAL 

OMAHA  BEE-NEWS 

FORT  WORTH  STAR  1ELEGRAM 

UTICA  OBSERVER- DISPATCH 

PORTLAND  NEWS 

SEATTLE  STAR 

JACKSONVILLE  JOURNAL 

FT,  WAYNE  JOURNAL  GAZETTE 

SAN  ANTONIO  EXPRESS 

NEWARK  CALL 

PATERSON  CALL 

WILMINGTON  EVERY  EVENING 

PASSAIC  SUNDAY  EAGLE 

SCHENECTADY  GAZETTE 

WILKES  BARRE  EVENING  NEWS 

CHARLOTTE  NEWS 

grand  rapids  HERALD 

WORCESTER  NEWS 

reading  times 

COLUMBUS  aTIZEN 
YOUNGSTOWN  VINDICATOR 
ALLENTOWN  CHRONICLE  St  NEWS 


“Ideas 
Producing 
Extra  Linage” 

HOUSTON  POST-DISPATCH 

ThaCs 
What 
They  / 
All  Say  ! 

SlAR  ABCRAFT  Service 

225  West  39th  Street  NEW  YORK  CITY 


**The  Great  Newspaper  Linage  Creator** 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  38) 


SALT  LAKE  CITY 


Lecri 

Nalienal 

AntMnAtiv* 

Financial 

Telat 

Ckict  ud  Nuwuptpwt 

display 

display 

display 

display 

QaaaiAad 

Lsgal 

adTartUing 

Tribune . 

..(M) 

4,030,326 

2,118,738 

656,991 

205.067 

1,601,135 

180,257 

8,882,514 

Tribune . 

..(6) 

2,313,759 

553,660 

761,445 

79,254 

557,261 

23,079 

4,288,358 

Deeeret  Nene. .. 

..(E) 

3,340,704 

1,107,539 

677,090 

139,932 

763,763 

166,741 

6,096,369 

Telegram . 

..(E) 

3,250,426 

761,647 

827,017 

81,659 

636,892 

57,591 

5,105,232 

Tclegnm . 

..(8) 

645,022 

128,494 

250,129 

37,405 

177,889 

9,203 

1,248,142 

SAN  ANTONIO 

Eipreee . 

.(M) 

2,415,357 

1,923,860 

357,430 

805,127 

2,199,785 

25,069 

7,726,628 

Eiprem . 

..(S) 

2,924,163 

434,420 

669,925 

186.027 

1,004,313 

17,258 

5,236,106 

Neni . 

..(E) 

5,792,275 

1,876,446 

447,579 

170,776 

2,188,456 

161,277 

10,636,809 

Light . . 

..(E) 

4,216,721 

1,775,449 

325,508 

439,787 

1,318,590 

37,414 

8,113,469 

•light . 

..(8) 

2,075,494 

1,140,600 

649,886 

123,129 

571,630 

4,630 

4,565,419 

SAN  DIEGO 

Ouiao . 

.(M) 

3,663,993 

2,014,644 

519,851 

475,890 

2,515.188 

41,226 

9,257,792 

Cuion . 

..(S) 

8,005,723 

299.072 

769,877 

265,076 

714,266 

6,595 

5,060,609 

Sun . 

..(E) 

5,616,223 

1,221,996 

828,433 

508,907 

1,382,815 

663,747 

10,222,121 

Tribune . 

..(E) 

6,776,820 

2,213,936 

1,231,417 

649,133 

1,909,269 

260,927 

13,041,502 

SAN 

FRANCISCO 

Cbrooide . 

.(M) 

2,637,521 

1,489,208 

544,143  1,328,807 

2,384,904 

610,539 

9.004,122 

Chronicle . 

..(S) 

1,401,027 

630,512 

724,525 

35,406 

1,101,275 

1,116 

.  3,893,861 

ExAiniiHT . 

.(M) 

3,908,790 

2,417,124 

598,525 

877,283 

3,623,108 

11,881111.436,711 

fExuniMr . 

..(8) 

3,299,694 

1,333,200 

950,452 

23,198 

1,532,881 

665 

7,140,090 

Cell-Bulletin..... 

..(E) 

6,952,686 

2,324,447 

724,007 

326,651 

851,354 

5,124 

10,184,269 

Newf . 

..(E) 

4,504,814 

1,241,958 

472,737 

260,152 

.759.12J 

6,450 

8,245,231 

SCRANTON 

Republicen . 

.(M) 

4,610,747 

811,330 

706,948 

262,514 

627,461 

103,667 

7,122,667 

Serantoninn . 

..(S) 

2,246,650 

281,308 

228,676 

68,801 

32,001 

33,757 

2,891,193 

Sun . 

.(E) 

3,651,006 

383,733 

279,323 

195,241 

381,300 

82,188 

4,872,791 

Tmen . 

.iE) 

8,200,240 

2,482,621 

1,055,900 

307,402 

826,530 

68,704 

12,941,397 

SEATTLE 

Paet-IntelUgencer. 

.iM) 

2.951,142 

1,585,357 

416,439 

682,395 

1,969,478 

1,200 

7,606,011 

tPmt-IntailigcDoer. . 

..(S) 

1.081,636 

1,233,347 

741,924 

39.746 

654,335  . 

3,750,988 

8Ur . 

•  lE) 

3,743,230 

1,223,246 

442,639 

315,468 

1,307,958 

38,383 

7,070,924 

Timee . 

.(E) 

6,707,621 

2,560,299 

603,581 

799,792 

2,744,067 

913 

13.416.273 

Timee . . 

..(8) 

1,667,766 

480,080 

683,989 

54,289 

1.356,096 

417 

4,242,637 

SOUTH  BEND 

Ncne-UnMe . 

,.(E) 

5,907,901 

1,375,548 

643.728 

290,944 

1,283,472 

131,694 

9,633,287 

Newe-Timee . 

..(8) 

1,062,906 

172,496 

431,845 

96,609 

330.C11 

199 

2,094,966 

Tribune . 

.(E) 

6,134,524 

1,624,882 

625,044 

288,288 

1,225,078 

114,754 

10,012,570 

Tribune . 

..(8) 

988,146 

166,934 

393,545 

99,238 

294,291 

67 

1,942,221 

SPOKANE 

Spokea  Rev . 

.(M) 

1,777,914 

1,473,474 

366,278 

442,865 

1,732.909 

33,825 

6.827,355 

Spokee.  Rev . . 

..(8) 

1,543,065 

394,664 

600,625 

326,365 

540,431 

4,570 

3,415,620 

Chionide . 

.(E) 

6,897,058 

1,898,470 

619,628 

332,541 

1,860,839 

109,624 

11,718,160 

Prem . 

.(E) 

2,696,636 

850,563 

370.225 

176,736 

666,501 

39,569 

4,700,230 

SPRINGFIELD,  MASS. 

Republicen  (See  Foot 

Note) . 

8.563.660 

2,176,906 

635,896 

362,071 

1,472,700 

63,816 

8,265,049 

Union  (See  Foot  Note) 

3,850,228 

2,221,659 

642,608 

392,968 

1,427,204 

18,404 

8,552,971 

Union  A  Rapublieen(S) 

901,247 

365,963 

633,811 

100.927 

434,229 

707 

3,435,884 

Non: — Siiriiicfield  Umoa,  morninc  and  eveniiic,  add  in  combination  only.  Linace  of  one  edition  (morning)  only 
■  ghrmi.  Republican  and  Newi  add  in  combination  only.  Linage  of  one  edition,  Republican  only,  ia  given.  ^ 


CaiTied  13^70,872 
lines  of  adTeitising 
in  1929 


The  Tribune  carried  721,129  lines 
more  than  the  total  aggregate  linage 
of  Salt  Lakeys  two  other  newspapers. 


Media  Records  figures  for  1928,  Salt  Lake 
Tribune  linage  was:  12,242,141.  This  means 
that  The  Tribune  gained  928,731  lines  of 
advertising  last  year  over  the  year  previous. 


Advertising  Growth  In  Agate  Lines 


VoM  Total  Adv.  All  S 

Salt  Lake  Newspaper! 

1924  . 20,475,980 

1925  . 21,639,912 

1926  . 22,156,680 

1927  . 22,769,726 

1928  . 23,719,150* 

1929  . 25,620,615* 


•Media  Record!  Report. 


TRIBUNE 

Line! 


10,001,726 

10,718,316 

11,370,408 

11,793,026 

12,243,246 

13,170,872 


CompariDK  the 
Tribune's  1929 
total  with  the 
1924  total.  It 
shows  there 
has  been  a  ftain 
of  3,169,140 
lines. 


♦  ♦  ♦  ♦ 


The  February,  1930,  Circulation  of 
The  Salt  Lake  Tribune  was: 

Dail-y  32,125  ftiTK?/*" 
Snnda'y  72,011 


♦  ♦  ♦  ♦ 


ST. 

LOUIS, 

MO. 

Globe-Demoemt. , 

,.(M) 

3,845,584 

2,689,422 

710,093 

1,108,234 

1,380,718 

43.780 

9,777,831 

dobe-Donoent. . 

,...S) 

1,724.686 

746,354 

674,909 

37,061 

1,162,188 

4,581 

4,349,769 

Pori-Diepetch... 

..(E) 

9,886,672 

3,013,440 

549,943 

436,712 

2,217,502 

22,264 

16,126,432 

Poet-Diqntcb.... 

..(8) 

3,371,911 

970,938 

714,943 

66,659 

2,517,482 

2,395 

7,634,328 

Star . 

..(E) 

4,895,007 

1,636,041 

361,740 

166,712 

1,062,556 

27,405 

8,138,461 

Tunes . 

..(E) 

2.>43,062 

854,279 

211,027 

179,117 

644,267 

64.746 

4,496,618 

ST.  PAUL 


Pioneer-Prem. , . 

,..(M) 

3.827,148 

2,402,600 

602,676 

363,922 

1,251,335 

49,772 

8,497,453 

Fkmeer-Prem... 

,...(8) 

1.342.378 

604,121 

662,604 

68,315 

667,130 

1,037 

8,135,485 

Diwnloh . 

...(E) 

5,836,067 

2,445,134 

604,032 

382,682 

1,273,101 

91,932 

10,632,868 

News . 

...(E) 

4,290,250 

1,444,088 

314,950 

146,325 

771,655 

91,986 

7.059.254 

Nene . 

,...(S) 

788,703 

96,150 

341,843 

31,915 

350.861 

881 

1,610,861 

SYRACUSE 


Hemld . 

...(E) 

6.266.890 

1,605,349 

668,690 

225,076 

1,289,387 

158,847 

9,114,239 

Henid . 

...(8) 

1,141,420 

386.728 

632,318 

1U,456 

417,650 

463 

2,692,085 

Journal . 

...(E) 

6,166,004 

1,687,767 

663.780 

161,368 

916,799 

288,012 

8,882,730 

•Amerienn . 

...iS) 

614,129 

944,797 

268,606 

19,802 

259,420 

79 

2,106,832 

Poet  Standard... 

,.,{M) 

8.273,505 

1,333,320 

490,891 

431,964 

1,641,483 

291,035 

7,362,198 

Poet  SUndaid. . 

...(8) 

758,231 

293,203 

493,848 

114,064 

364,216 

9,230 

2,032,792 

TACOMA 

Ledger . 

..(M) 

052,9M 

1,390,628 

279,664 

239,713 

1,738,213 

5,781 

4,606,855 

Ledger . 

...(8) 

1,377,600 

199,985 

742  620 

48  769 

798.603  . 

3.067,667 

Nene-Tribnne. , 

...(E) 

6,423,046 

1,637,190 

322,534 

280,003 

1,750,404 

1,293 

9,414,469 

Times . 

...(E) 

3.150.867 

872,265 

760,629 

133,065 

1,044,398 

34,925 

6,996,149 

*  Amwieu  Wetkly  linage  included  in  above  Sunday  figurea:  (National,  82I),4M;  Automotive,  70,694;  Total,  900,192). 
t  American  Weakly  linage  included  in  above  Sunday  figurea.  (National,  806,187;  Automotive,  104,962;  Total, 
NL146). 

(Continued  on  page  42) 


The  Salt  Lake  Tribune  (daily)  is  the  only  morning 
newspaper  published  in  the  state  of  Utah.  The  Trib¬ 
une’s  daiiy  circulation  is  60  7o  as  large  as  the  aggregated 
circulation  of  the  6  evening  Utah  newspapers.  The 
Sunday  Tribune’s  circulation  is  162%  as  large  as  the 
aggregated  circulations  of  the  other  4  Utah  Sunday 
newspapers. 


f f tbttw 

Charter  Member  “Andit  Bureau  of  Clrrulatlons” 

Charter  Member  “100,000  Group  of  American  Citlei’* 
Member  “Media  Records,  Inc.*' 


Eastern  Representatives 
The  S.  C.  Beckwith  Special 
Agency 


Pacific  Coast  Representatlvea 
M.  C.  Mogensen  A  Co., 
Inc. 


New  York  Chicago  Detroit 
*  Kansas  City  St.  Louis 

AtlanU  Philadelphia 


San  Francisco 
Los  Angeles  SeatUo 

Portland 
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Growing  Washington 


T  TERE  is  the  model  of  the 
^  ^  new  Supreme  Court  Build¬ 
ing  which  has  been  approved, 
the  site  it  is  to  occupy  pur¬ 
chased,  and  the  erection  of  it 
will  be  aggressively  pushed. 

This  is  only  one  unit  of  that 
great  building  program  of  the 
Federal  Government,  which  is 


spending  upwards  of  $200,000,- 
000.00  in  permanent  improve¬ 
ment  in  the  District  of  Colum¬ 
bia  —  and  only  one  factor  in 
th  e  continuous  grow  th  of 
Washington,  which  makes  the 
Washington  Market  incompar¬ 
ably  attractive  to  products  of 
merit. 


It  is  so  easy  to  enter  the  Washington  Market,  for  only  ONE  news- 
paper,  THE  STAR — Evening  and  Sunday — is  necessary  to  completely 
cover  Washington  City  and  the  trading  area  extending  into  Maryland 

and  Virginia, 


Wit  lijjenmg  . 


WASHINGTON,  D.  C. 


New  York  Office: 

Dan  A.  Carroll 
110  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Building 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  40) 

TAMPA 

Lscal 

Natmial 

Awtemtive 

FiaencUl 

Teui 

CitiM  smi 

diepUy 

display 

display 

display 

Classified 

Lscal 

adsartiiinf 

Tines . 

.(E) 

S. 100,940 

963,604 

713,834 

118,195 

1,121,806 

147,947 

6,irj,326 

Tribune . 

(M) 

2,487,654 

1,723,977 

469,804 

99,326 

1,225,697 

97,583 

6,104,041 

Tribune . 

.(8) 

958,856 

238,877 

407,388 

63,777 

387,670 

7,613 

2,054,181 

TRENTON 

Times . 

.(E) 

5,511,203 

1,872,799 

1,022,815 

223,345 

902,294 

285,507 

9,817,963 

Times  Adrertiser. 

.(8) 

1,265,816 

113,121 

309,552 

137,857 

233,971 

5,269 

2,065,586 

TOLEDO 

Tunes . 

(M) 

1,830,970 

393,113 

117,065 

383,750 

589,704 

204,125 

3.518,727 

Tmes . 

.(8) 

3,436.186 

283,518 

425, 76S 

162,570 

453,153 

327 

4,761,523 

BIsde . 

.(E) 

8,518,212 

2,915,489 

1,295,463 

408,401 

2,394,321 

100,938 

15,632,824 

News-Bee . 

.(E) 

5,319,616 

1,222,227 

630,382 

283,173 

2,016,166 

35,493 

9,507,057 

TULSA 

Tribune . 

.(E) 

5,449,278 

1,396,217 

742,311 

132,453 

1,556,793 

87,237 

9,364,289 

Tribune . 

.(S) 

1,287,118 

177,338 

524,686 

159,422 

314,875 

5,002 

2,468,441 

Worid . 

(M) 

4,731,664 

1,822,1(1 

883,024 

245,156 

1,900,071 

33,521 

9,615,627 

World . 

.(8) 

2,003,834 

349,799 

610,315 

211. 32C 

459,029 

5,413 

3,639,710 

UTICA 

Observer  Dispstcb.(G) 

6,363,072 

2,307,468 

917,101 

374,283 

1,265,475 

67,966 

11,295,365 

Ofaeenrer  Dispatch 

(8) 

689,697 

58,129 

407,665 

62,414 

213,519 

277 

1,431,701 

Press . 

IM) 

3,864,2(1 

903.524 

891,488 

502,880 

1,016,514 

201,450 

7,380,147 

WASHINGTON, 

D.  C. 

Herald . 

.tM) 

1,072,857 

323.948 

188,300 

170,996 

1,042,974 

259,043 

8,057,618 

•Hwskl . 

.(8) 

1,353,545 

948,901 

256,858 

16,088 

257,295 

391 

2,833,078 

News . 

.(E) 

1,329,190 

520,295 

247,961 

40,766 

595,661 

13,396 

2,747,269 

Tiines . 

.(E) 

4,242,788 

1,567,346 

826,368 

116,964 

996,214 

62,668 

7,812,348 

Post . 

.(M) 

2,467,223 

1,120,444 

439,123 

502,314 

802,077 

107,706 

5,438,887 

Post . 

..(8) 

2,340,346 

277,152 

437,383 

65,455 

326,811 

887 

3,448,034 

SUr . 

.(E) 

12,019,918 

2,916,465 

981,652 

634,110 

3,134,391 

296,579 

19,983,110 

Star . 

..(8) 

4,333,116 

572,540 

741,946 

44,866 

1,023,251 

1,594 

6,717,313 

WILMINGTON 

Ever;  Ereninc. . 

.(E) 

8,586,561 

854,015 

816,653 

228,769 

767,612 

79.261 

6,332,871 

Journal . 

..(E) 

5,430,718 

1,730,882 

1,143,797 

231,895 

1,035,711 

134,218 

9,707,221 

News . 

.(M) 

691,236 

759,398 

444,018 

191,300 

1,038,206 

53,263 

3,177,421 

Star . 

..(8) 

1,649,459 

141,823 

304,969 

71,425 

146,689 

3.219 

2,317,584 

WINSTON-SALEM,  N.  C. 

Twin  City  Sesiinel .  (E) 

3,665,553 

1,380,459 

666,810 

175,748 

436,168 

89,894 

6,414,632 

Journal  Sentinel. 

..(8) 

604,007 

121,061 

249,204 

32.518 

105,038 

7,477 

1,209,305 

WORCESTER 

Telecram . 

..(8) 

1,733,229 

209,201 

538,649 

54,924 

519,005 

3,370 

3,058,378 

Telegram . 

.(M) 

4,390,692 

2,122,450 

749,459 

274.318 

1,245,903 

169,662 

8,952,484 

Gsiette . 

..(E) 

4,908,868 

2,197,323 

932,915 

298,990 

1,259.523 

95,436 

9,693,055 

Post . 

..(E) 

4,365,661 

890,738 

544,847 

119,733 

746,500 

89,071 

6,756,550 

YOUNGSTOWN 

Vindicator . 

..(E) 

6,593,697 

1,887,312 

619,655 

202,279 

1,273,783 

201,969 

10,778,695 

Vindicator . 

..(8) 

1,072,816 

232,858 

488,324 

97,102 

320,796 

389 

2,212,285 

Telecram . 

..(E) 

6,450,328 

1,557,469 

859,465 

235,619 

1,316,429 

89,162 

10,508,472 

*  American  Weekly  linage  included  in  above  Sunday  figures  (National,  829,498;  Automotive,  70,6C4;  Total,  900,192) 

Other  Linage  Tables  Start  on  Page  52 


EVERY  EVENING 

WILMINGTON,  DEL. 

In  the  First  Two  Months  of 
1930  Recorded  a  GAIN  of 

75,418  Lines  of  Advertising 

Who  Said  Business  Wasn*t  Good? 

9S%  of  Evory  Evoning’a  Roadert  Take 
No  Other  Loccd  Evening  Newepaper 


New  England* s  Second  Largest  Market 

A  Convincing  Story 
Told  by  Figures 

In  1929  The  Providence  Journal-Bul¬ 
letin  led  in  every  classification  of 
advertising  for  Providence  daily  and 
Sunday  newspapers. 

The  lead  in  some  of  the  major  clas¬ 
sifications  follows: 


Linage  of 
Journal-Bulletin 


Percentage 
of  T otal  in 
Providence 
K  exvspapers 


Automobile . 

1,324,562 

82 

Automobile  Accessories. 

859,545 

76 

Beverages . 

148,260 

91 

Boots  and  Shoes . 

380,438 

85 

Department  Stores. . . . 

3,910,757 

71 

Druggists . 

238,857 

96 

Financial  . 

722,846 

91 

Foodstuff . 

1,357,042 

62 

Furniture . 

1,273,946 

83 

Instruction  . 

73,562 

80 

Jewelry . 

Men’s  Furnishings. . . . 

516,647 

91 

396,391 

75 

Musical  Instruments... 

76,488 

89 

Radio . 

836,139 

96 

Railroads  . 

71,651 

75 

Resorts  . 

57,396 

86 

Steamship  and  Travel.. 

261,989 

78 

Women’s  Specialty 

Shops  . 

1,326,688 

83 

Total  Local  . 

15,681,329 

71 

Total  National . 

5,400,246 

77 

Total  Classified . 

5,253,709 

95 

TOTAL  . 

26,335,284 

76 

This  decided  preference  for  The  Jour¬ 
nal-Bulletin  is  due  to  both  the  volume 
and  character  of  circulation.  These 
newspapers  have  a  greater  circula¬ 
tion  than  all  other  English  language 
daily  and  Sunday  newspapers  in  the 
state  combined. 

Member  Audit  Bureau  of  Circulations 

Providence  Journal  Company 

PROVIDENCE,  R.  I. 

Repreeentativee 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  Los  Angeles  San  Francisco  Seattle 
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Looking  West  on 
Federal  St.  This 
Busy  Thorofare 
Stretches  for  6  Miles 
Through  the  Heart 
of  Youngstown’s 
Metropolitan  Area 


One  of  the  World’s  Richest  Markets 

Youngstown’s  High  Individual  Income  Denotes  Tremendous  Buying  Power 


Third  largest  steel  center  in  the  United  States,  Youngstown 
offers  a  unique  market  for  all  types  of  merchandise.  The 
accompanying  figures  give  an  idea  of  the  exceptional  buying 
power  of  Youngstown’s  industrial  population.  Tfie  Youngstown 
Vindicator,  an  independent,  home-owned  newspaper,  must  be 
used  to  reach  this  important  market  effectively. 

The  Youngstown  Vindicator  Leads  in  Total 
Paid  Advertising 

First — 

In  Circulation,  In  News, 
In  Advertising  and  In  SERVICE! 


These  Figures  Tell  The  Story  — 

Government  figures  indicate  a  total  annual 
personal  income  in  Mahoning  County  for 
1928  of  $311,127,000  or  an  average  of 
$1,269  per  capita — fourth  highest  in  the 
entire  country.  Expenditures  in  basic 
classifications  were  as  follows — 

Food . 

Clothing  . 

Household  Goods 

Furniture  . 

Fuel  and  Light.. 

Rent  . 

Miscellaneous  . . . 


$78,750,000 

34,750,000 

13,000,000 

13,000,000 

15,250,000 

45,500,000 

62,750,000 


Evening  and  Sunday 


Youngstown,  Ohio 


THE  KELLY-SMITH  COMPANY 

.  Chicago  ....  Philadelphia 


National  Representatives 

Boston  ....  Detroit 


Atlanta 
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THE 


W  O 


The  producing  capacio 
beyond  that  of  any  otheife 
savings  in  operating  cosli 
occupied  and  in  upkeef 
folding  mechanisms  emb«  ] 
new.  Its  construction  A 
neering  sense  of  the  phri 


It  is,  therefore,  the 
great  newspaper. 


Wood  Newspaper 

501  Fifth  Ave|l 


i  >v 
? 
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D 


PRESS 


of  the  Wood  Press  is  far 
ess.  It  yields  the  heaviest 
time  consumed,  in  space 
Its  inking,  printing,  and 
principles  that  are  wholly 
tra-modern  in  every  engi- 


K- 


e  Iss  par  excellence  of  the 


HiNERY  Corporation 

S^velNew  York  City 
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THE  INQUIRER  SALE 

ONE  of  the  major  newspaper  transfers  in  modern 
journalism  is  recorded  this  week  in  the  pur* 
chase  of  the  hundred-year-old  Philadelphia 
Inquirer,  at  the  peak  of  its  successful  career,  by  the 
Curtis-Martin  Newspapers,  Inc.,  owners  of  the 
Philadelphia  Public  Ledger,  the  Evemng  Ledger  and 
the  New  York  Ezvning  Post. 

The  transaction  represents  the  purchase  of  contrd 
and  is  said  to  involve  an  investment  approaching 
$30,000,000.  Thus  the  famed  daily,  founded  in  1829 
in  a  little  print  shop  in  an  alley  and  after  many 
vicissitudes  brought  to  a  commanding  position  under 
the  direction  of  James  Elverson  and  his  son,  the  late 
Colonel  James  Elverson,  Jr.,  passes  to  the  control¬ 
ling  ownership  of  rival  publishers,  yet  with  the 
promise  that  the  newspaper  shall  not  lose  its  identity 
but  will  continue  on  its  course  with  no  alteration  of 
policy,  staff  or  method. 

What  has  happened  is  that  Mrs.  Eleanor  Elverson 
Patenotre,  who  inherited  the  controlling  interest  from 
her  brother  Colonel  Elverson,  has  sold  her  stock  at 
least  to  the  extent  of  51  or  more  per  cent,  to  Cyrus 
H.  K.  Curtis  and  John  C.  Martin.  The  purchase  of 
the  magnificent  plant  and  equipment  is  outright. 

There  is  a  sentimental  as  well  as  journalistic 
phase  to  the  huge  transfer,  according  to  gossip  in 
Philadelphia.  Mrs.  Patenotre,  until  four  years  ago, 
was  the  wife  of  Jules  Patenotre,  former  French 
Ambassador  to  the  United  States.  He  died  in  1926. 
Their  daughter  is  the  wife  of  Boni  Castellane,  Jr., 
son  of  the  count  who  married  Anna  Gould.  A 
son,  Raymond  Patenotre,  is  a  member  of  the  French 
Chamber  of  Deputies  and  owns  two  French  news¬ 
papers.  He  has  spent  several  months  in  Philadel¬ 
phia  recently.  Mrs.  Patenotre,  following  the  death 
of  her  brother,  set  out  actively  to  operate  the  In¬ 
quirer  and  met  with  great  success,  but  so  urgent 
were  the  pleas  of  her  son  and  daughter  that  she 
spend  more  of  her  time  in  Paris  that  she  finally 
yielded  to  the  opportunity  to  sell  her  interest.  Her 
friendship  for  Mr.  Curtis  and  Mr.  Martin  and  her 
appreciation  of  their  journalistic  capacity  and  ideals 
were  important  influences.  On  the  other  hand  Mr. 
Curtis  and  Mr.  Martin  have  had  a  lively  apprecia¬ 
tion  of  the  Inquirer  and  are  devoted  to  Philadelphia 
and  its  interests.  The  Ledger  and  Evening  Ledger 
have  been  successful  ventures  during  Curtis  proprie¬ 
torship  and  these  newspapers  are  today  published 
from  the  vast  printing  house  on  Independence  Square, 
home  also  of  the  highly  prosperous  Curtis  maga¬ 
zines.  The  Inquirer  is  published  from  the  plant  built 
by  Col.  Elverson  only  a  few  years  ago,  said  to  be 
one  of  the  most  efficient  newspaper  offices  in  America, 
the  cost  of  the  building  and  its  equipment  having 
been  stated  at  more  than  $10,000,000. 

To  some  it  may  seem  curious  that  a  publisher 
should  operate  two  newspapers  in  the  same  field,  but 
this  has  a  precedent  in  Philadelphia  and  indeed  in 
several  other  American  cities.  The  Wanamaker 
family  at  one  time  owned  the  Philadelphia  North 
American,  the  Philadelphia  Record,  the  Philadelphia 
Telegraph,  with  interests  in  other  newspapers  at 
other  times.  From  a  strictly  investment  point  of 
view  the  Inquirer  transaction  is  perfectly  understand¬ 
able,  as  it  has  long  been  profitable  and  its  power 
great.  It  is  a  Republican  newspaper,  while  the 
Ledgers  are  Independent  Republican.  The  Inquirer 
developed  a  six-day  morning  circulation  of  2^,494 
and  a  Sunday  circulation  of  498,281,  and  the  circu¬ 
lation  standing  of  the  morning  Ledger  is  129,807 ; 
that  of  the  Evening  Ledger  208,052  and  the  Sunday 
Ledger  475,136.  In  advertising  linage,  according  to 
the  latest  figures,  the  Inquirer  rated  11,500,000  com¬ 
pared  with  the  morning  Ledger’s  8,600,000,  while  the 
Sunday  Inquirer’s  score  was  7,100,000,  compared 
with  the  Lager’s  4,453,000. 

Cyrus  H.  K.  Curtis  is  now  in  his  80th  year,  active 
and  in  good  health  and  at  present  sojourning  in 
tropical  waters  on  his  yacht.  His  newspaper  ambi¬ 
tions  continue  as  lively  as  ever,  as  is  indicated  by 
this  immense  acquisition  to  his  group.  Mr.  Martin, 
is  of  course,  the  active  executive  force.  The  In¬ 
quirer,  for  many  years  great  in  its  field,  will  be 
greater  and  it  will  be  interesting  to  observe  the 
competition  between  two  important  newspapers  under 
the  same  ownership  in  the  nation’s  third  city. 

Newspapers  that  have  met  the  business  de¬ 
pression  most  courageously  seem  to  be  the  ones 
most  favored  by  advertisers. 


I  ^  L 


Because  to  every  purpose  there  is  time  and 
judgment,  therefore  the  misery  of  man  is  great 
upon  him. — Ecclesiastes,  VIII;  6. 

“WELL  I>ONE,  CLEVELAND  PRESS” 

Honest,  energetic  journalism,  good  law,  and 
common  sense  triumph  signally  in  the  decision 
of  the  Ohio  District  Court  of  Appeals  this 
week  freeing  Louis  B.  Seltzer,  the  editor,  and 
Carlton  K.  Matson,  chief  editorial  writer,  of  the 
Cleveland  Press,  from  the  sentence  imposed  for  con¬ 
tempt  of  court  by  Judge  Walther  of  the  Common 
Pleas  Court  in  Cleveland  last  July.  Seldom  have 
we  read  a  judicial  opinion  so  severe  in  its  chastise¬ 
ment  of  another  court;  seldom  have  we  seen  a  court 
standing  so  firm  for  the  right  of  the  press  to  criti¬ 
cise,  subject  only  to  the  bounds  of  libel  and  decency. 
That  is  significant,  but  it  was  not  unexpected  by 
those  familiar  with  this  case  and  with  the  high  abil¬ 
ity  of  the  Ohio  Court  of  Appeals. 

Much  more  significant  is  the  appellate  court’s 
obiter  dicta  on  the  propriety  of  a  judge  sitting  at 
the  trial  of  men  whose  contempt  against  his  court, 
if  any,  was  not  committed  in  his  presence  nor  in  a 
manner  which  might  prejudice  the  administration  of 
justice.  The  Court  of  Appeals,  while  holding  that 
a  judge  must  retain  the  right  to  punish  summarily 
contempt  committed  in  his  presence,  gives  new 
authority  to  the  argument  that  the  interests  of  justice 
and  the  reputation  of  the  courts  would  be  better 
served  if  contempts  committed  outside  of  the  court¬ 
room  were  referred  for  trial  to  another  bench.  This 
is  a  common-sense  view,  and  one  which  should  find 
wide  advocacy  among  newspaper  men,  the  principal 
sufferers  under  the  “constructive  contempt”  extension 
of  judicial  authority. 

The  new  decision  adds  its  approval  to  the  words 
and  acts  of  the  Press  and  its  editors  for  their  public 
service  in  attacking  a  judge  for  an  attempt  to  cripple 
the  law  enforcement  machinery  of  the  county.  It 
was  a  situation  that  demanded  strong  words,  the 
court  declares,  and  although  that  question  was  not 
at  issue,  it  finds  the  language  of  the  Press  none  too 
strong  for  the  occasion.  Little  can  be  added  to  the 
court’s  comment  on  the  editorials  or  the  newspaper’s 
skilled  legal  efforts  to  defend  them.  To  our  readers 
we  commend  this  decision,  printed  in  full  on  other 
pages,  certain  that  our  “Well  done,  Cleveland  Press,” 
will  find  a  universal  echo. 

Home  folks,  particularly  zvomen,  are  quick  to 
resent  news  items  or  comment  that  treat  the 
unemployment  problem  unsympathetically. 

DOLLAR  WASTING 

SOME  of  the  local  merchants  who  are  fascinated 
by  the  novelty  of  radio  advertising,  in  various 
cities,  will  be  interested  in  the  experience  re¬ 
ported  in  our  news  columns  of  a  Colorado  Springs 
clothing  house.  It  was  decided  to  use  a  half-hour 
broadcast  to  aid  an  annual  clearance  sale  instead  of 
the  usual  newspaper  space  and  the  merchant  in¬ 
structed  his  clerks  to  inquire  from  customers 
whether  they  had  learned  of  the  sale  from  the  radio 
announcement,  the  store  window  display  or  banners 
in  the  street.  None  admitted  having  heard  the  radio 
announcement. 

Still  convinced  that  radio  must  be  a  selling  instru¬ 
ment  the  merchant  used  small  space  in  the  local 
press  to  call  attention  to  his  radio  announcements, 
but  this  also  was  without  result.  Finally  the  store 
abandoned  radio  and  resumed  large  copy  in  the  news¬ 
papers  and  the  sale  immediately  met  success.  The 
money  local  advertisers  are  wasting  today  on  this 
unproved  broadcast  medium  is  chargeable  directly  to 
personal  vanity  or  curiosity.  How  remarkable  that 
a  business  man  will  put  up  money  to  have  some 
tiresome  business  generality  read  over  the  air  on  the 
theory  that  it  will  be  vitalized  by  a  phonograph 
record  or  an  amateur  musician’s  humdrum  per¬ 
formance  I 


HIGH-HANDED  JUDGE 

Another  manifestation  of  the  growing  tendency 
of  judges  to  deny  the  right  of  free  press  is 
'  recorded  from  the  town  of  Elko,  Nev.,  where 
Judge  E.  P.  Carville,  of  the  district  court,  recently 
issued  an  order  from  the  bench  that  newspapers  were 
not  to  report  any  testimony  or  make  any  conunent 
on  a  case  before  the  court.  It  had  to  do  with  the 
alleged  theft  of  sheep  and  as  prominent  men  were 
the  defendants  public  interest  was  intense. 

Judge  Carville  based  his  order  on  the  ground  that 
the  publication  would  interfere  with  the  trial  of  a 
second  case,  soon  to  be  heard  in  the  same  court. 
Involving  other  defendants  and  many  of  the  same 
witnesses  appearing  in  the  first  trial.  He  stated  that 
his  action  was  to  prevent  the  disqualification  of 
jurors  in  the  second  case  and  undue  public  expense 
in  finding  a  jury.  Against  his  statement  was  the  fact 
that  the  newspapers  had  already  published  the  story, 
made  public  at  a  preliminary  hearing. 

Naturally  the  newspaper  men  of  the  town  asked  in 
editorial  columns  by  what  right  or  authority  the  judge 
had  issued  the  order.  The  answer,  of  course,  is  that 
he  acted  by  right  of  eminent  impudence.  Fearing 
citation  for  contempt  the  newspapers  complied  with 
the  ukase.  The  matter  should  not  be  allowed  to 
rest  there.  Judges  who  make  the  rules  as  they  go 
along,  despite  constitutional  right,  are  worthy  targets 
for  editorial  fire. 


Spring  business  starts  now. 

JOHN  HIGGINS  HARRISON 

BECAUSE  he  was  a  good  citizen  first  John  Hig¬ 
gins  Harrison  was  a  good  editor  and  publisher, 
commanding  his  local  field,  deservedly  respected 
by  all  with  whom  he  came  in  contact  and  although 
of  modest  and  retiring  nature  ever  willing  to  take  a 
leading  part  in  progressive  civic  movements  and  in 
organized  efforts  to  elevate  the  standards  of  news¬ 
paper  practice.  His  death  this  week  will  bring  sor¬ 
row  to  a  large  circle  of  intimate  friends  and  asso¬ 
ciates  in  the  mid-west. 

Mr.  Harrison  made  a  great  success  of  Danville 
(Ill.)  Commercial  News,  following  his  early  adven¬ 
tures  in  Chicago  as  a  newspaper  reporter.  He  was 
a  journalist  to  his  finger  tips,  yet  possessed  excellent 
business  judgment,  a  rare  combination  and  one,  by 
the  way,  which  almost  invariably  wins  success.  He 
gave  close  attention  to  his  newspaper,  yet  found  time 
in  which  to  accept  numerous  public  responsibilities, 
only  two  years  ago  serving  as  president  of  the 
Inland  Daily  Press  Association. 

He  was  devoted  to  the  welfare  of  Danville  and 
last  year  gave  to  the  municipality  a  beautiful  tract 
of  land  for  park  purposes.  He  was  in  his  63rd  year 
and  had  enjoyed  good  health  until  recently.  He  will 
be  sorely  missed  in  the  councils  of  the  fourth  estate. 

Great  libel  suits  from  little  items  grow. 

AN  AMBASSADOR’S  PRAISE 

CERTAINLY  Sir  Esme  Howard,  for  more  than 
five  years  British  Ambassador  at  Washington, 
is  in  a  position  to  testify  as  to  the  character 
of  the  typical  American  reporter.  The  diplomat 
volunteered  an  opinion  on  this  subject  in  the  course 
of  an  address  before  the  Pilgrim  Society  in  London 
on  Tuesday  night  and,  in  the  spirit  of  craft  pride. 
Editor  &  Publisher  desires  to  place  the  following 
quotations  in  this  record: 

“It  is  now  six  years  since,  a  very  timid  Ambas¬ 
sador,  I  faced  the  new’spaper  men  who  greeted  me 
on  my  arrival  in  New  York.  Since  then  I  have  come 
in  contact  with  members  of  the  American  press  of 
every  shade  of  thought,  and  on  the  whole  I  feel  that 
I  owe  them  a  great  debt  of  gratitude.  They  have, 
with  hardly  any  exceptions,  treated  me  with  the 
greatest  possible  friendliness  and  courtesy.  I  have 
found  them  eager  to  learn  the  other  fellow’s  point 
of  view,  whether  or  not  they  agree  with  it;  they 
have  always  respected  my  confidence ;  and  among 
them  are  many  friends.  *  *  ♦  Life  will  be  a  duller, 
if  quieter  thing,  for  me  without  them,  and  I  wish 
more  power  to  the  elbow  of  all  of  them  in  the  two 
countries  who  are  engaged  in  making  the  difficulties, 
problems  and  hopes  of  each  better  known  to  the 
other.” 
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LOUIS  B.  SELTZER,  editor  of  the 
Clneland  Press,  on  March  1  ad¬ 
dressed  the  Cleveland  Real  Estate  Board 
during  a  luncheon  at  the  Hollenden  Hotel 
on  “Your  Newspaper  and  Cleveland.” 

Thurman  Miller,  editor  and  owner  of 
the  IVilmington  (O.)  Dailv  News  Jour- 
addressed  the  Cleveland  Retail  Credit 
Men’s  Association  recently. 

William  Yost  Morgan,  owner  and 
editor  of  the  Hutchinson  (Kan.)  News- 
and  Herald,  has  been  elected  representa¬ 
tive  from  Reno  county  to  the  Kansas 
legislature  to  fill  a  vacancy  caused  by 
death.  Mr.  Morgan  was  formerly  lieu¬ 
tenant  governor  of  Kansas  and  presiding 
officer  of  the  state  senate. 

Frederick  Landis,  editor  of  the  Logon- 
port  (Ind.)  Pharos-Tribune  was  the 
speaker  last  week  at  the  annual  “beef¬ 
steak  dinner”  of  the  Columbia  Club  of 
Indianapolis,  in  honor  of  veteran  club 


members. 

Stuart  H.  Perry,  publisher  of  the 
Adrian  (Mich.)  Telegram  and  a  director 
of  the  Associated  Press,  spoke  Feb.  27 
at  Paragould,  Ark.,  under  auspices  of 
the  Paragould  Daily  Press  and  Tri- 
Weekly  Soliphone.  His  subject  was 
"Agriculture  and  Industry.” 

W.  C.  Lusk,  Yankton,  S.  D.,  president 
of  the  Luck-Mitchell  newspaper  group, 
was  the  principal  speaker  at  the  annual 
West  River  Farms  Institute  at  Rapid 
City,  S.  D.,  Feb.  2.''-28. 


Col.  Ernest  A.  Robbins,  editor  and 
publisher  of  the  Camden  (Me.)  Herald, 
is  a  candidate  for  selectman  in  Camden, 
running  on  an  “insurgent”  ticket.  Col¬ 
onel  Robbins  is  a  former  member  of  the 
Republican  State  Committee. 


IN  THE  BUSINESS  OFFICE 

L  ELAND  C.  HESS,  city  circulation 
manager  of  the  Columbus,  Ohio  State 
Journal,  and  Mrs.  Hess,  are  the  parents 
of  a  daughter  born  Feb.  24. 

Thomas  H.  McBride,  city  circulation 
manager  of  the  Sioux  City  (la.)  Tri¬ 
bune,  has  resigned  to  become  candidate 
for  commissioner  of  public  safety. 

M.  J.  Taggart,  formerly  business  man¬ 
ager  of  the  Midland  (Tex.)  Reporter- 
Telegram,  has  joined  the  El  Paso  Times- 
Herald.  T.  Paul  Barron,  president  of 
the_  Reporter-Telegram,  has  assumed  the 
duties  of  general  manager. 

George  L.  Lee,  formerly  of  the  Pon¬ 
tiac  (Mich.)  Daily  Press,  and  for  the 
past  three  months  advertising  manager  of 
the  JanesT’ille  (  Wis.)  Daily  Gazette,  has 
become  advertising  manager  of  the  Cedar 
Rapids  (la.)  Gazette  and  Republican. 
He_  succeeds  to  the  vacancy  caused  by  the 
resignation  the  first  of  the  year  of  J.  S. 
Young,  who  died  recently  in  Sioux  City. 

Robert  Etter,  Jr.,  advertising  manager 
of  the  Loveland  (Col.)  Reporter-Herald, 
recently  was  named  president  of  the 
Loveland  Chamber  of  Commerce. 


IN  THE  EDITORIAL  ROOMS 

^AY  D.  EVERSON,  managing  editor 
of  the  Indianapolis  Neivs  was  a 
speaker  recently  at  the  annual  meeting 
of  the  field  examiners  of  the  Indiana 
state  board  of  accounts. 

Howard  Davis,  managing  editor  of  the 
Williamsport  (Pa.)  Grit,  will  address 
students  of  the  Pennsylvania  State  Col¬ 
lege  journalism  department  March  11. 

Claude  G.  Aikens,  publisher  of  the 
State  College  (Pa.)  Times,  and  Mrs. 
Aikens  are  spending  a  two-months  vaca¬ 
tion  in  Florida. 

Ralph  McGargle,  former  managing 
Mitor  of  the  Big  Rapids  (Mich.) 
Pwneer,  has  joined  the  copy  desk  of  the 
Windsor  (Ont.)  Border  Cities  Star, 

H.  R.  Grohe,  recent  assistant  city  edi¬ 
tor  of  the  San  Antonio  Evening  News, 
the  reportorial  staff  of  the  Houston 
^ex.)  Post-Dispatch,  He  is  acting  city 
Mitor  at  present  during  the  absence  of 
Editor  M.  H.  Jacobs  who  is  touring 
the  West  Indies  on  the  Houston  Cham¬ 
ber  of  Commerce  good-will  cruise. 

J.  C.  Safley,  news  editor  of  the  Holly- 
vwod  (Cal.)  News,  and  author  of  “The 
l^untrv  Newspaper,”  a  new  volume  to 
be  published  in  March,  recently  spoke  at 


the  eighth  annual  Newspaper  Day  at  the 
University  of  Southern  California.  He 
discussed  the  country  newspaper. 

P.  T.  Spitzfaden  has  resigned  from 
the  San  Antonio  Express  city  staff  and 
returned  to  New  Orleans.  Bill  Gaines 
has  been  recalled  to  the  staff  from  the 
Austin  bureau.  Rader  Winget,  former 
courthouse  reporter,  and  R.  W.  Purdon, 
formerly  on  the  night  city  desk,  have 
traded  jobs. 

Oxie  Reichler,  formerly  of  the  Utica 
(N.Y.)  Press  and  Observer-Dispatch 
staffs,  has  joined  the  Yonkers  (N.Y.) 
Statesman. 

Stanley  P.  Barnett,  news  editor  of  the 
Clez'eland  Plain  Dealer,  on  March  10 
will  conduct  a  conference  on  journalism 
as  a  vocation  at  Ohio  Wesleyan  Univer¬ 
sity,  Delaware,  O.,  part  of  the  uni¬ 
versity’s  vocational  guidance  program 
for  its  undergraduates. 

David  L.  Piper,  book  and  music  edi¬ 
tor  of  the  Portland  Oregonian,  was  in¬ 
jured  Feb.  25,  the  result  of  a  fall  from 
a  springboard  at  the  Multnomah  club 
natatorium.  His  head  was  badly  bruised 
and  he  narrowly  escaped  drowning. 

Emory  C.  Pharr,  formerly  court  house 
reporter  on  the  Aurora  (Ill.)  Beacon- 
Nck'S,  is  now  on  the  copy  desk  of  the 
Houston  (Tex.)  Post-Dispatch, 

Delmege  Trimble  has  been  added  to 
the  sports  staff  of  the  Richmond  (Va.) 
Times-Dispatch. 

Kirk  Latta,  former  political  reporter 
for  the  Ttdsa  World  and  secretary  to 
Mayor  Dan  Patton  of  Tulsa,  has  resigned 
to  join  the  publicity  department  of  the 
Purina  Mills  of  St.  Louis. 

Charles  W  alk  has  joined  the  staff  of 
the  Kokomo  (Ind.)  Dispatch,  He  suc¬ 
ceeds  Robert  Bottorff,  who  has  joined  the 
Los  Angeles  bureau  of  the  Wall  Street 
Journal. 

Walter  Karig,  of  the  Newark  (N.J.) 
Evening  Nezvs,  is  in  Laredo,  Tex.,  recu¬ 
perating  from  a  recent  illness  of  pneu¬ 
monia. 

Miss  Katherine  E.  Pickett,  women’s 
editor  of  the  Indianapolis  Star,  addressed 
journalism  students  of  Shortridge  High 
School  in  Indianapolis  recently. 

Frank  S.  Nugent  has  joined  the  news 
staff  of  the  New  York  Times. 

.\rthur  Ruddock  has  joined  the  staff  of 
the  Bridgeport  (Conn.)  Post-Telegram 
as  a  photographer. 

James  T.  Richmond,  contributor  to 
magazines  and  periodicals,  has  been  ap¬ 
pointed  managing  editor  of  Kingston 
(.Ark.)  Ozark  Life,  which  he  formerly 
served  as  field  representative. 

Elliot  Marple,  formerly  correspondent 
for  the  Greenfield  (Mass.)  Recorder  in 
Orange,  joined  the  staff  of  the  Spring- 
jicld  Republican  this  week. 

Harold  Henderson,  formerly  of  the 
Maryz'ille  (Kan.)  Times  and  the  Topeka 
Daily  Capital,  who  recently  recovered 
from  an  11-month  illness,  has  gone  to  the 
staff  of  the  Omaha  Bee-News. 


FOLKS  WORTH  KNOWING 


Walte«  Hoots 


VjH  ALTER  HOOTS,  the  newly  ap- 
™  pointed  circulation  manager  of  the 
Cincinnati  Enquirer,  though  only  35 

_  years  of  age,  has 

had  a  wealth  of 
newspaper  circu¬ 
lation  experience. 

Since  he  was 
a  boy,  when  he 
was  a  champion 
doorbell  ringer 
of  the  Decatur 
(Ill.)  Herald,  he 
has  spent  his 
entire  time,  ex¬ 
cept  for  some 
time  out  during 
the  war,  in  build¬ 
ing  up  circula¬ 
tions  and  study¬ 
ing  distribution  problems. 

After  the  war,  in  which  he  served  in 
the  navy,  he  was  made  assistant  circu¬ 
lation  manager  of  the  Decatur  daily, 
but  left  soon  to  hold  the  same  job  on 
the  Indianapolis  Star,  Then  he  joined 
the  Scripps-Howard  Newspapers,  going 
to  the  Akron  (O.)  Press  as  circulation 
manager.  After  the  merger  of  the  Press 
with  the  Akron  Times,  he  returned  to 
Indianapolis  as  circulation  manager  of 
the  Times. 

Four  years  ago  he  joined  the  Hearst 
organization,  and  w'as  made  assistant 
circulation  manager  of  the  Baltimore 
Nezvs.  Two  years  later  he  went  to 
Chicago  as  circulation  promotion  man¬ 
ager  of  the  Herald  and  Examiner,  from 
which  position  he  went  to  the  Cincin¬ 
nati  daily. 

Mr.  Hoots  believes  that  airplane 
transportation  of  newspapers  will  soon 
be  universally  adopted. 


William  P.  Elliott,  church  editor  of  the 
Topeka  Daily  Capital,  has  gone  to  Corpus 
Christi,  Tex.,  to  become  city  editor  of  the 
Morning  Caller. 

Francis  Clark  of  the  Pittsburg  (Kan.) 
Headlight,  now  is  church  editor  of  the 
Topeka  Daily  Capital. 

Robert  Secrest  has  resigned  from  the 
copy  desk  of  the  Salt  Lake  City  Tribune 
and  gone  to  the  copy  desk  of  the  Atlanta 
Georgian. 

Glenn  R.  Dodd,  formerly  of  the  Fort 
Smith  Times  Record,  has  left  the  Salt 
lutke  City  Tribune  and  returned  to  Fort 
Smith. 

Gus  Brauer,  court  reporter  for  the 
Toledo  Blade,  has  returned  to  work  after 
a  week’s  illness. 

L.  W.  LaRouche,  news  editor  of  the 
Monroe  (Mich.)  Evening  News,  and 
correspondent  for  the  Detroit  News,  is 
spending  several  weeks  in  Charlotte,  N. 
C.,  and  the  Piedmont  section  of  the  two 
Carolinas  for  the  purpose  of  gathering 
(Continued  on  the  next  page) 


Clifford  McBride 

He  makes  millions  laugh. 

The  McBride  pantomime  feature,  made  up  for  full  page  in 
tabloids  and  for  half  page  presentation  in 
standard  size,  has  been  sold  by  this  syndicate 
for  five  years. 

Watch  for  Uncle  Elby  and  his  dog,  Napoleon, 
in  the  funny  McBride  pages — weekly  service. 

Notes  for  busy  editors:  Gus  Mager,  who  does  Oliver’s 
Adventures,  is  a  naturalist.  He  has  many  note-hooks 
filled  with  notes  on  long  hikes.  .  .  .  Will  Rogers 
seldom  rides  a  train.  He  flies.  .  .  .  The  Marrh  number 
of  Country  Home  contains  a  pirate  story  by  Charles  B. 
Driscoll.  .  .  .  Zoe  Berkley  has  heen  vacationing  in  Havana.  .  .  .  The 
hest  child  training  feature  is  soon  to  be  announced  by  McNaught  Syndi¬ 
cate.  .  .  .  Joe  Palooka  is  having  a  great  advance  sale. 


McBride 


The  McNaught  Syndicate^  Inc. 


V.  V.  McNirr 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Cbakus  V.  McAsAit 
General  Manager 


Feg 

Predicted 
3rd  Round 


In  this  special  cartoon  in  The 
New  York  Sun  the  day  be¬ 
fore  the  Sharkey-Scott  fight 
at  Miami,  Feg  Murray  said: 

It  might  end  like  this:  Jack 
KO’s  Phil  with  a  left  to  the 
stomach  in  the  3rd  round. 
Scott’s  claim  of  foul  is  not 
allowed  by  Referee  Magnolia. 

^  ^ 

As  it  turned  out  Peg’s  ad¬ 
vance  dope  on  the  fight  was 
so  deadly  accurate  that  he  has 
been  receiving  letters  from 
fight  fans  asking  him  if  the 
fight  was  on  the  level,  and  if 
it  was,  how  in  the  font  of 
asterisks  did  Murray  know 
that  Sharkey  would  K.O. 
Scott  in  the  third  and  that 
Lou  Magnolia  would  not 
allow  the  claim  of  foul. 

^  ^  ^ 

Well,  it  seems,  it's  just  a  gift. 

Feg  isn’t  betting  on  fights  or 
advising  anyone  to  bet.  but 
his  dope  on  sporting  events 
in  general  is  sane  and  authen¬ 
tic.  And  his  drawings  bring 
flashing  life  to  any  sporting 

page- 

The 

Feg  Murray 

Daily  Sports  Cartoons 
arc  distributed  by 

Metropolitan  Newspaper 
Service 

Maximilian  Elaer,  Jr., 

General  Manager 

150  Nassau  Street,  New  York 
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material  for  a  series  of  articles  on  the 
industrial  situation  in  that  section. 

Milton  F.  Thompson,  recently  on  the 
San  Antonio  (Tex.)  Express  city  staff, 
has  joined  the  Houston  (Tex.)  Press 
staff  as  feature  writer. 

A.  Judson  Evans,  political  writer  of 
the  Richmond  (Va.)  Times-Dispatch, 
has  resigned  to  join  the  staff  of  the  New 
York  Herald  Tribune. 

Starley  Tevis,  veteran  marine  reporter 
on  the  Houston  (Tex.)  Post-Dispatch,  is 
back  at  work  after  a  three-week  illness. 

Laurens  E.  Calvert,  formerly  on  the 
city  staff  of  the  New  York  Times  and 
later  New  York  Times  correspondent  in 
Lon  Angeles,  is  now  on  the  copy  desk  of 
the  Houston  (Tex.)  Dispatch. 

Frank  Kobart,  of  tlie  reportorial  staff 
of  the  Richmond  (Va.)  Times-Dispatch, 
has  resigned. 

Lee  Woods,  Jr.,  former  reporter  on 
the  Galveston  (Tex.)  News  and  recent 
general  assignment  man  on  the  Houston 
(Tex.)  Post-Dispatch,  has  been  pro¬ 
moted  to  radio  editor  of  the  latter  news¬ 
paper  succeeding  Milton  Hall,  new  an¬ 
nouncer  for  radio  statio  KPRC  of  the 
Houston  Post-Dispatch. 

Miss  Polly  Sprinkle,  of  the  news  staff, 
Richmond  (Va.)  Times-Dispatch,  has 
left  that  paper. 

Eddie  Anderson,  recently  court  house 
and  city  hall  reporter  for  the  El  Paso 
(Tex.)  Herald,  has  joined  the  city  staff 
of  the  Houston  (Te.x.)  Post-Dispatch. 

Helen  Robertson,  formerly  of  the  Des 
Moines  Register,  has  succeeded  Mrs. 
Florence  Laganke  Harris  as  home  eco¬ 
nomic  editor  of  the  Cleveland  Plain 
Dealer. 

Miss  Melba  Newton,  Hou.ston  (Tex.) 
Post-Dispatch  reporter,  suffered  three 
fractured  ribs  and  a  broken  collar  bone, 
when  a  car  in  which  she  was  riding  over¬ 
turned  recently.  She  will  be  unable  to 
work  for  three  weeks,  doctors  said. 

Mrs.  Eid  Rider  has  been  promoted  to 
amusement  editor  of  the  Houston  Chron¬ 
icle,  replacing  Mrs.  Charles  Harriston 
who  is  now  on  the  editorial  staff  of  the 
Nc7v  York  Telegram. 

Charles  W.  House,  of  the  news  staff, 
Lynchburg  (Va.)  News,  has  returned  to 
work  after  an  illness  of  eight  weeks. 

George  L.  Watkins,  former  city  hall 
reporter  for  the  Tulsa  Tribune,  has  en¬ 
tered  the  race  for  Democratic  nomination 
for  mayor  of  Tulsa.  Watkins  was  water 
commissioner  of  Tulsa  after  he  left  the 
Tribune.  Two  years  ago  he  was  ap¬ 
pointed  publicity  director  for  the  Tulsa 
school  system. 

James  McGuire,  son  of  James  McGuire, 
of  the  Associated  Press  in  Cleveland, 
after  serving  in  a  reportorial  capacity 
on  the  Cleveland  Plain  Dealer  for  a  year, 
has  resigned  and  returned  to  Oxford  Uni¬ 
versity,  at  Miami,  O.,  to  complete  his 
studies. 

Miss  Frances  (Tomelius,  formerly  with 
the  Oklahoma  Building  and  Loan  Asso¬ 
ciation  magazine,  has  returned  to  the 
editorial  staff  of  the  Tulsa  World. 

Mrs.  Zillah  Cross  Peel,  society  editor 
of  the  Fayetteville  (Ark.)  Daily  Leader. 
recently  addressed  a  combined  meeting  of 
the  journalism  classes  at  the  University 
of  Arkansas. 

Wesley  Day,  formerly  of  Flint,  Mich., 
has  joined  the  reportorial  staff  of  the 
Grand  Forks,  (N.  D.)  Herald.  Henry 
Schmitt,  who  has  been  with  the  Aber¬ 
deen  (S.  D.)  American-N ews  for  a  year 
and  a  half,  is  another  addition  to  the 
Herald  staff. 

Miss  Christine  Chippendale  has  joined 
the  society  department  of  the  Fall  River 
(Mass.)  Herald  Neivs,  filling  the  vacancy 
caused  by  the  resignation  of  Miss  Mar¬ 
garet  C.  Shay. 

John  R.  Walsh,  sporting  writer  for 
the  Woburn  (Mass.)  Daily  Times  and 
vice-commander  of  the  Woburn  Post, 
American  Legion,  was  appointed  proba¬ 
tion  officer  of  the  Woburn  District  court 
Monday  to  succeed  his  father,  who  died 
recently. 

John  Burns  of  the  Fall  River  (Mass.) 
office  of  the  Providence  (R.I.)  Journal 


and  Btilletin,  has  resigned  and  gone  to 
Indiana. 

Henry  Degnan  of  the  editorial  staff. 
Fall  River  (Mass.)  Herald  News,  has 
returned  to  his  desk  following  a  leave 
of  absence  due  to  the  death  of  his  father. 

Edson  B.  Smith,  financial  editor  of 
the  Boston  Herald  and  Traveler,  is  con¬ 
ducting  a  course  in  advanced  financial 
study  under  the  auspices  of  the  Massa¬ 
chusetts  State  Department  of  Education, 
University  Extension  division. 


WEDDING  BELLS 

F  HAMILTON  PECK,  assistant  state 
•  editor  of  the  Syracuse  (N.Y.)  Post- 
Stemdard,  to  Miss  Grace  H.  Higby, 
Johnstown,  N.  Y.,  in  the  Little  Church 
Around  the  Corner,  New  York,  Feb.  22. 
Mr.  Peck  formerly  was  state  editor  of 
the  Utica  (N.Y.)  Daily  Press,  and  Mrs. 
Peck  was  a  reporter  for  that  paper. 

Oscar  Leiding,  aviation  and  automobile 
editor  of  the  Associated  Press  at  Wash¬ 
ington,  D.  C.,  to  Miss  Ruth  Jeter,  Cham¬ 
paign,  Ill.,  Feb.  22. 

Alfred  M.  Swift,  of  the  county  staff  of 
the  VV'estchester  Publishers,  Inc.,  to  Miss 
Ann  Marjorie  Claire  Ryan,  Dobbs  Ferry, 
N.  Y.,  a  Westchester  county  newspaper 
woman,  recently,  at  Dobbs  Ferry. 

Paul  E.  Denton,  Chardon,  O.,  news¬ 
paper  man,  to  Miss  IHorentine  Miller,  of 
Painesville,  O.,  recently. 

Mrs.  Lillian  S.  Elliott,  principal  owner 
of  the  Newcastle  (Ind.)  Courier,  to  Max 
F.  Hosea  of  Indianapolis,  operator  of  a 
large  numl)er  of  independent  telephone 
companies  in  Indiana,  in  Louisville,  Ky., 
recently. 

Fred  Lockley,  special  writer  for  the 
Portland  Oregon  Journal,  to  Miss  Laura 
Simpson  at  the  bride’s  home  in  Portland 
recently.  They  sailed  Feb.  27  for  a  two 
months’  trip  to  Honolulu. 

Clyde  W.  Metcalf,  city  editor  of  the 
Augusta  (Me.)  Kennebec  Journal  for 
the  last  seven  years,  and  Miss  Mildred 
E.  Gaslin. 


PRESS  ASSOCIATION  NOTES 


News  Service  in  the  New  York  head¬ 
quarters.  Holland  was  formerly  with 
the  St.  Louis  Post-Dispatch. 


Stewart  French  has  resigned  as  assist¬ 
ant  superintendent  of  compilors  in  the 
International  News  Service  financial  de¬ 
partment  to  become  sculling  coach  at 
Harvard  university.  Charles  F.  Appel 
will  succeed  French. 

H.  C.  Montee,  director  of  foreign 
service  for  International  News  Service, 
spent  last  week  on  vacation  touring  New 
England. 

Leighton  Blood  has  joined  the  Wash¬ 
ington  staff  of  International  News 
Service. 

Francis  D.  Coleman,  formerly  with 
the  Worcester  (Mass.)  Telegram,  has 
joined  the  International  News  Service 
Boston  bureau  as  assistant  manager. 

Frank  M.  Blunk  has  been  added  to 
the  cable  department  of  International 
News  Service,  New  York.  Blunk  was 
formerly  with  La  Nacion  in  Buenos 
Aires. 


ASSOCIATIONS 

Chicago  advertising  coun¬ 
cil,  by  vote  of  its  executive  board, 
has  decided  to  make  an  annual  evening 
dinner  meeting  a  feature  of  the  council’s 
regular  activities,  the  purpose  being  to 
throw  the  spotlight  on  advertising  once 
a  year  by  attracting  the  entire  Chicago 
advertising  fraternity  as  well  as  some  of 
the  leading  business  men  of  the  city  to 
such  an  affair.  The  committee  in  charge 
of  the  1930  dinner,  which  will  be  held  in 
March  or  April,  consist  of  G.  R.  Cain, 
chairman,  VV.  E.  Macfarlane,  H.  K. 
Clark,  A.  W.  Sherer,  W.  Frank  Mc¬ 
Clure,  Frederic  P.  Seymour  and  Fred  J. 
Ashley, 

A  buffalo  barbecue  is  expected  to  be 
one  of  the  features  of  the  annual  con¬ 
vention  of  the  Oklahoma  Press  As¬ 
sociation  to  be  held  at  Woodward,  June 
6  and  7, 

More  than  250  members  of  Oregon 
advertising  clubs  met  for  their  fourth 
annual  get-together  banquet  in  Memorial 


Union  building  on  the  Oregon  State  Col¬ 
lege  campus.  Representatives  were  pres¬ 
ent  from  the  clubs  in  Portland,  Albany 
Eugene,  Salem  and  Corvallis,  with  the 
Oregon  State  College  Advertisinc 
Club  sponsor  for  the  meeting. 

Lks  Beaux  Arts  et  Belles  Lettres, 
a  San  Francisco  association  of  news¬ 
papermen,  magazine  workers,  printen 
and  press  photographers,  has  filed  articles 
of  incorporation  papers  at  the  state  capi- 
tol  in  Sacramento.  Officers  are  Harvey 
Wing,  president ;  Bob  Purcell,  vice- 
president  and  Frank  Giannini,  secretary- 
treasurer. 

Lewis  S.  Williams,  secretary-mana¬ 
ger  of  the  Cleveland  Advertising 
Club,  has  resigned  and  joined  the 
Sweeney  and  James  Company,  Cleveland 
agency. 

Advertising  Club  of  Boston  has 
named  the  following  members  to  handle 
the  On-To-Washington  drive:  (Chair¬ 
man,  Louis  Munro,  of  Doremus  &  O).; 
entertainment,  Margaret  Matson  and 
Jack  Nicodemus;  business,  Francis  Han¬ 
son  and  Hal  R.  MacNamee;  travel  and 
hotels,  Marion  Brown  and  Howard 
Moulton. 

Dean  W.  H.  Spencer,  head  of  the 
school  of  commerce  administration  of 
the  University  of  Chicago,  addressed  the 
Chicago  Financial  Advertisers'  Asso¬ 
ciation  last  week. 

Annual  summer  social  session  of  the 
Associated  Press  Editors  of  Ohio  will 
be  held  Sunday,  June  8,  at  Springfield. 

Oct.  10-12  has  been  set  as  the  date  for 
the  1930  convention  of  the  Ohio 
Women’s  Newspaper  Association. 
Eleanor  Clarage  of  the  Cleveland  Plam 
Dealer  will  be  chairman  of  the  conven¬ 
tion  committee. 

John  Tanner  of  Plymouth,  Ind.,  was 
elected  president  of  the  Indiana  High 
School  Press  Association  at  a  recent 
meeting  in  South  Bend.  He  succeeds 
Miss  Harriet  Shreiner  of  Elkhart. 

Allegany  County  Publishers  Asso¬ 
ciation  held  its  annual  convention  last 
week  in  Cuba,  N.  Y.,  as  guests  of  E  E 
Conrath,  publisher  of  the  Cuba  Patriot. 
J.  Harvey  Backus  of  the  Andover  News 
was  reelected  president ;  Frank  Herrick 
of  the  Bolivar  Breece,  vice-president, 
and  F.  W.  LeClere  of  the  Friendship 
Register,  secretary  and  treasurer,  C. 
Raymond  Stout  of  the  Rushford  Spec¬ 
tator  invited  the  association  to  be  his 
guests  at  a  May  meeting,  and  the  invi¬ 
tation  was  accepted. 

James  P.  MeNeilis  was  re-elected 
president  of  the  Rhode  Island  Press 
Ci.UB  at  its  annual  meeting  recently  at 
which  Edward  W.  Whiting,  formerly  of 
the  Boston  Herald  editorial  staff  for 
many  years  was  principal  speaker. 
Other  officers  elected  were  Edward  F. 
Sibley,  recording  secretary;  (jwrge 
Wise,  Jr.,  financial  secretary;  David  H. 
Whittemore,  treasurer ;  and  Edward  0. 
Hustedt,  auditor ;  with  Gordon  Ewing. 
James  H.  Hogan  and  Harry  H.  Frist  as 
vice-presidents. 

.\  five-weeks’  training  course  for  edi¬ 
tors  and  business  managers  of  high 
school  publications  will  be  inaugurated 
by  the  University  of  Iowa  school  of 
journalism  during  the  1930  summer  ses¬ 
sion.  This  course  is  to  take  the  place  of 
week-end  conferences  attempting  to  give 
some  instruction  during  the  year. 


FLASHES 


The  editor  says  it  is  much  easier  to 
cut  a  used  razor  blade  joke  from  the 
humorist’s  copy  with  a  pencil  than  with 
a  used  razor  blade. — Detroit  News. 


If  optimism  was  a  negotiable  security, 
most  business  men  who  talk  for  publica¬ 
tion  would  be  billionaires. — Havcrhul 
Ezvning  Gazette. 


Holland  leads  the  world  in  per  capita 
consumption  of  oranges.  Question :  hat 
product  of  Holland  mixes  with  orange 
juice? — Washington  Post. 


Nothing  proves  the  genius  of  AmeriMn 
business  methods  more  conclusively  than 
the  revelation  that  the  tobacco  industry 
has  got  rich  selling  cigarettes  at  a  loss. 
— Lorain  Journal. 
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Excerpts  From  Recent  Letters 
From  Linotype  Users 


....  The  42-pica  Linotype  is  as 
big  a  boon  to  the  newspaper  com¬ 
posing-room  as  the  balloon  tire 
or  the  4 -wheel  brake  is  to  the 
automobile.  .  .  . 

.  .  .  Our  Linotype  is  not  only 
taking  care  if  its  business,  but  is 
making  it  possible  for  us  to  go 
out  and  get  more  business.  I 
don’t  know  what  more  a  fellow 
wants.  .  .  . 

.  .  .  Words  fail  me  at  this  time  to 
properly  express  my  sincere  ap¬ 
preciation  to  the  Mergenthaler 
Linotype  Company  for  the  many 
favors  shown  me  in  the  payment 
of  my  machine,  which  at  times 
were  not  made  as  per  contract. 
Your  company  has  a  human 
heart.  .  .  . 

.  .  .  The  Linotype  is  a  most 
valued  member  of  our  office  staff. 
The  machine  has  more  than  paid 
its  way,  the  company  has  been 
prompt  in  complying  with  any 
requests  we  have  found  it  neces¬ 
sary  to  make,  and  the  service  we 
have  received  has  been  of  the 
sort  that  was  entirely  satisfac¬ 
tory.  .  .  . 

...  It  has  been  a  year  this  month 
that  you  placed  a  Model  8  and  a 
Model  14  in  our  office,  and  I  can¬ 
not  resist  the  urge  at  this  time  to 
express  my  appreciation  as  an 
oi>erator  for  the  mechanical  per¬ 
fection  you  have  attained  on  the 
Linotype.  In  seventeen  years  of 
experience  at  operating,  which 
included  a  No.  1,  3,  5,  9,  14  and  8, 
I  have  never  sat  down  to  a  ma¬ 
chine  that  op>erates  as  smoothly 
as  these.  Our  machines  have  nm 
8  hours  every  day  and  16  hours 
per  day  for  four  months.  The 
slugs  are  perfect  and  the  press¬ 
men  praise  them  highly.  There 
is  no  fatigue  or  ragged  nerves  at 
the  end  of  the  day.  .  .  . 

...  It  will  never  be  necessary 
for  Mergenthaler  to  make  any 
claims  for  its  product,  for  every 
machine  speaks  for  itself.  .  .  . 

.  .  .  The  reputation  of  the  Lino¬ 
type,  as  a  premier  typesetting 
machine,  is  wide-spread  and  se¬ 
cure.  During  our  many  years 
of  contact  with  machinery  in  the 
printing  business  there  has  never 
been  presented  a  more  convinc¬ 
ing  low  maintenance  cost.  Since 
the  installation  of  our  Model  8 
two  years  ago,  we  have  used 
this  machine  for  both  instruc¬ 


tion  and  production  work  in  our 
day  and  evening  school  classes, 
and  have  spent  8  cents  for  re¬ 
pairs.  Surely  such  performance 
as  this  small  expenditure  (and, 
as  you  know,  the  machines  have 
been  used  under  the  most  trying 
conditions)  is  indicative  of  the 
highest  quality  of  engineering 
skill  and  material  used  by  Lino¬ 
type  in  building.  .  .  . 

...  In  the  four  years  our  re¬ 
built  Linotype  has  been  in  our 
shop,  we  have  never  had  oc¬ 
casion  to  call  for  machinist  as¬ 
sistance.  Our  total  expense  for 
repair  and  replacement  of  parts 
used  during  these  four  years  has 
been  less  than  $4.00.  We  feel  that 
this  is  a  good  record  for  a  rebuilt 
composing-machine  in  inexperi¬ 
enced  hands. 

.  .  .  Our  Model  8  is  a  real  cog 
in  the  working  of  our  shop;  in 
fact,  it  is  our  composing-room,  as 
about  90  per  cent  of  all  the  com¬ 
position  is  handled  by  it.  .  .  . 

...  I  believe  the  extra  thin 
spaceband  is  one  of  the  most  im¬ 
portant  things  the  Linotype  Com¬ 
pany  has  ever  done.  We  are  pretty 
fussy  about  our  composition  and 
this  extra  thin  band  has  helped 
us  more  than  you  can  possibly  re¬ 
alize  to  achieve  the  results  we 
are  after.  .  .  . 

...  I  desire  to  compliment  the 
Linotype  Company  on  the  cut¬ 
ting  of  Granjon,  which,  in  our 
plant,  in  the  shortest  imaginable 
time,  has  won  high  favor  and 
popularity  with  some  of  our  most 
fastidious  customers.  .  .  . 

.  .  .  We  want  to  thank  you  for 
your  promptness  in  sending  us 
the  locking  screw  ordered  by 
wire  last  week.  We  telegraphed 
you  at  3:00  P.M.  and  received  the 
part  at  8  o’clock  the  next  morning. 
We  call  that  service  on  every 
one’s  part.  .  .  . 

.  .  .  The  slow  speed  assembler  is 
all  you  claim  it  to  be  and  more. 
It  assembles  the  large  heavy  mat¬ 
rices  with  the  same  smoothness 
as  the  thin,  light  ones.  .  .  . 

.  .  .  We  have  used  a  Model  26 
Linotype  in  our  composing-room 
for  the  past  two  years.  ’The  ma¬ 
chine  has  been  used  exclusively 
as  a  head  letter  machine  and  has 
proved  itself  the  most  satisfac¬ 
tory  machine  for  this  purpose  we 
have  ever  used.  .  .  . 


LINOTYPE 


•  TRADE 
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ONFIDENCE 
IN  LINOTYPE 

North,  East,  South,  West — in  every  part  of 
the  nation — there  is  a  confidence  in  Lino¬ 
type  that  is  more  vital  to  this  organization 
than  its  factories,  processes  or  immediate 
monetary  profit. 

This  confidence  isevidenced  daily  in  shops, 
large  and  small,  when  the  subject  of  com¬ 
position  efficiency  arises.  It  is  voiced  again 
in  letters  we  receive  almost  every  day — 
letters  from  publishers  of  country  news¬ 
papers,  superintendents  and  production 
managers  of  large  metropolitan  dailies, 
machinists  and  operators — men  concerned 
with  Linotype  in  their  daily  work. 

Confidence  of  this  type  is  not  easily  secured. 
It  is  the  result  of  an  honest  effort  for  al¬ 
most  half  a  century  to  build  the  finest  com¬ 
posing  machines  that  money,  brains  and 
unceasing  effort  can  produce. 

That  it  is  accorded  to  Linotype  is  our  great¬ 
est  pride. 


Linotype  metroslack  and  teitype  Series 


MERGENTHALER 

LINOTYPE  COMPANY_J 

Brooklyn,  New  York  *  San  Francisco 
Chicago  *  New  Orleans  ?  Canadian 
Linotype,  Limited,  Toronto  2,  Can. 

Represcntitives  in  the  Principal  Cities  of  the  World 
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DIRECTING  CROSLEY  SALES 


F.  G.  Macomber,  Former  Hartford 
PublUher,  Joins  Radio  Firm 

Frank  G.  Macomber,  former  editor  and 
publisher  of  the  Hartford  (&jnn.) 
Globe,  has  been  appointed  director  of 
radio  sales  for 
the  Crosley  Ra¬ 
dio  Corporation 
of  Cincinnati,  O., 
it  was  announced 
this  week  by 
Powel  Crosley, 
Jr.,  president  of 
the  concern. 

Recently  Mr. 
Macomber  has 
been  treasurer 
and  general  man¬ 
ager  of  Stern  & 
Co.,  radio  distrib¬ 
utors,  in  Hart¬ 
ford.  Prior  to 
entering  this  business  he  was  identified 
with  the  Hartford  Globe. 

Before  going  to  Hartford,  Mr.  Ma¬ 
comber  was  editor  and  publisher  of  the 
Troy  (N.Y.)  News  and  before  that  he 
was  advertising  manager  of  the  Troy 
Record.  At  one  time  he  was  with  the 
business  staff  of  the  New  York  World. 


Koehler  With  Erwin,  Wetey 

O.  O.  Koehler,  formerly  with  the 
treasurer’s  department  of  the  Goodyear 
Tire  and  Rubber  Company,  Akron,  O., 
has  joined  Erwin,  Wasey  &  Company, 
Ltd.,  Chicago  office,  as  comptroller. 
James  O'Connor  of  the  Continental  Il¬ 
linois  Bank  and  Trust  Company  is  now 
assistant  comptroller. 


AcceMory  Firm  Appoint* 

The  Price- Hollister  Company,  Rock¬ 
ford,  Ill.,  manufacturers  of  automobile 
accessories  and  garage  equipment  has 
appointed  the  Klau-Van  Pietersom-Dun- 
lap-Vounggreen,  Inc.,  to  handle  its  ac¬ 
count. 


Ha*  Cap*ule  Account 

H.  Planten  &  Son.,  Inc.,  92  Henry 
street,  Brooklyn,  N.  Y.,  one  of  the  larg¬ 
est  capsule  manufacturers  in  the  coun¬ 
try,  have  placed  their  advertising  account 
with  Kelly,  Spline  &  Watkins,  Inc.,  New 
York. 


Yoder  Join*  Pari*  A  Peart 

J.  P.  Yoder,  secretary  of  the  Federal 
Trade  Commission,  1919-22,  has  joined 
the  staff  of  Paris  &  Peart,  New  York. 
He  was  director  of  advertising  and  pub¬ 
licity  for  the  citv  of  Miami  during  1927 
and  1928. 


Van  Allen  Agency  Appointed 

The  Litchfield  and  Madison  Railway 
Company  has  appointed  the  Van  Allen 
Company,  Chicago  and  Detroit  to  place 
its  advertising  account.  Newspapers 
and  radiocasts  will  be  used. 


Lifner  Promoted 

Eric  T.  Lifner,  formerly  assistant  pro¬ 
duction  manager  of  Edm’und  S.  Whitten, 
Inc.,  Boston  agency,  has  been  made  spe¬ 
cial  assistant  to  the  President  E.  S. 
Whitten.  M.  O.  Osterburg,  formerly 
with  the  United  Shoe  Company,  has 
joined  the  production  staff. 


Ha*  Beverage  Account 

The  Mitchell  Company,  Boston,  has 
been  appointed  to  handle  the  advertising 
of  Haffenreffer  &  Co.,  Boston  beverage 
firm,  makers  of  Pickwick  beverages. 


A.  G.  A.  Appoint*  Gotham 

The  American  Gas  Accumulation  Com¬ 
pany  of  Elizabeth,  N.  J.,  has  appointed 
the  Gotham  Advertising  Company  to 
direct  the  advertising  of  its  various  prod¬ 
ucts. 


New  Albert  Frank  Client 

The  Henry  Mandel  Companies,  of 
New  York,  realty,  constructors  and 
financial  syndicates,  have  appointed  Al¬ 
bert  Frank  &  Co.,  New  York  office,  to 
direct  their  financial  advertising  account 


Daucby  Company  Appointed 

The  Dauchy  Company,  New  York,  has 
been  appointed  to  handle  the  account  of 
the  Stro’use,  Adler  Company,  makers  of 
C/B  Corsets  and  Foundation  Garments. 


CHICAGO  OFFICE  MOVES 


Erwin,  Wasey  A  Co.  Now  in  New 
Carbide  A  Carbon  Building 

Chicago  offices  of  Erwin,  Wasey  & 
Co.,  Ltd.,  advertising,  are  now  on  tne 
eighth  and  ninth  floors  of  the  new  Car¬ 
bide  &  Carbon  building,  230  North  Mich¬ 
igan  avenue.  The  move  was  made 
March  1.  Chester  Foust,  vice-president 
and  general  manager,  said  the  move  was 
necessitated  by  a  larger  creative  staff. 

Erwin,  Wasey  &  Co.  was  formed  in 
1915  in  Chicago  by  the  late  Charles  R. 
Erwin  and  Louis  R.  Wasey.  In  addition 
to  the  Chicago  office,  it  now  has  organ¬ 
izations  in  New  York,  San  Francisco, 
Los  Angeles  and  Seattle,  and  in  13 
European  countries. 


Van  Allen  Promote*  Reed 

John  W.  Reed  has  been  elected  a  vice- 
president  of  the  Van  .\llen  Company, 
Chicago  and  Detroit  advertising  agency. 
He  will  have  his  headquarters  in  the 
Chicago  office,  307  North  Michigan  ave¬ 
nue,  and  will  continue  as  director  of  copy 
and  as  vice-chairman  of  the  board. 


Mitcheltree  Join*  Robin*on,  Lightfoot 

Russell  Mitcheltree,  formerly  vice- 
president  and  copy  chief  of  Street  & 
Finney,  Inc.,  New  York  advertising 
agency,  has  joined  the  staff  of  Robinson, 
Lightfoot  &  Co.,  advertising  agency,  also 
of  New  York  City.  He  will  be  engaged 
in  copy,  plans  and  contract  work. 


Druggists  Name  Agency 

The  Chicago  Retail  Druggists’  Asso¬ 
ciation,  comprising  several  hundred  in¬ 
dependent  druggists  in  that  city,  has  ap¬ 
pointed  Gale  &  Pietsch,  Inc.,  advertising 
agency  of  Chicago  and  New  York,  to 
handle  its  advertising. 


New  Cbappelow  Client 

The  advertising  account  of  the  Perfec¬ 
tion  Manufacturing  Company,  St.  Louis, 
has  been  placed  with  Chappelow  Adver¬ 
tising  Company  of  that  city.  The  com¬ 
pany  manufactures  “Rock-A-Bye”  nur¬ 
sery  swings  and  baby  carriages. 


Preparing  Macaroni  Copy 

Badger  &  Browning,  Boston,  has  been 
named  to  handle  the  account  of  the 
Prince  Macaroni  Manufacturing  Com¬ 
pany.  New  England  newspapers  will 
be  used  as  a  start. 


Bank  Name*  Hir*hon 

The  advertising  account  of  the  Public 
National  Bank  &  Trust  Company  of  New 
York  has  been  placed  with  The  Arthur 
Hirshon  Company,  Inc.,  New  York. 


Carter’*  Ink  To  Thomp*on 

The  Carter’s  Ink  Company  of  Cam¬ 
bridge,  Mass.,  has  placed  its  advertising 
account  with  the  J.  Walter  Thompson 
Company,  Inc. 


Balliett  With  Southern  Agency 

Carl  J.  Balliett,  for  the  past  two  years 
general  manager  of  the  Nomad  Maga¬ 
zine  of  New  York,  has  become  vice- 
president  of  Hoyt-Martin  and  Massey, 
Inc,  agency  of  Durham,  N.  C. 


Ha*  Financial  Account 

The  Wisconsin  Bankshares  Corpora¬ 
tion  announced  the  appointment  of  the 
Dyer-Enzinger  Company,  Inc.,  Milwau¬ 
kee,  as  its  advertising  counsel. 


Appoint*  Young  A  Ruhicam 

The  General  Seafoods  Corn,  of  Glou¬ 
cester,  Mass.,  has  appointed  Young  and 
Rublicam,  New  York,  to  handle  its  ad¬ 
vertising  account. 


Gat  Wranch  Account 

The  Safety  Wrench  &  Appliance  Com¬ 
pany  of  Springfield,  Mass.,  has  placed 
Its  account  with  Rule- Williams,  Inc.,  of 
Worcester. 


CHANGES  OF  OWNERSHIP 

EORGE  E.  HUGHES,  having 
moved  to  Austin  as  assistant  state 
adjutant  of  the  American  Legion,  has 
sold  the  Groesbeck  (Tex.)  Journal, 
weekly,  to  W.  W.  Hawkins,  former 
Stephenvillc,  Tex.,  publisher. 

Montrose  (Cal.)  Crescenta  Valley 
Ledger  has  been  purchased  by  Carrol 
Parcher,  editor  and  part  owner  of  the 
Tujunga  (Cal.)  Record-Ledger.  Roy 
Gates,  the  outgoing  owner  of  the  Ledger, 
plans  to  move  to  Santa  Maria,  Cal. 

J.  R.  McKee  and  Frank  W.  Randall 
have  purchased  the  one-third  interest  in 
the  Spencer  (la.)  Reporter  owned  by 
Mrs.  Ed.  S.  Randall,  widow  of  one  of 
the  former  owners.  Mrs.  Randall’s  son 
Kenneth,  associate  editor,  has  severed 
his  connection  with  the  paper. 

O.  L.  Cook,  publisher  of  the  Bristow 
(Okla.)  Shopper  has  purchased  the 
Shamrock  (Okla.)  Creek  County  Demo¬ 
crat  from  C.  C.  (jrimes.  Mr.  Cook  will 
continue  publication  of  the  paper,  the 
printing  to  be  done  in  Bristow. 

Henry  McCullough  has  purchased  the 
Arapaho  (Okla.)  Bee  from  Buff  Burtis 
and  Paul  Porter  of  the  staff  of  the  Clin¬ 
ton  (Okla.)  Daily  News,  a  member  of 
the  Eugene  C.  Pulliam  chain  of  papers. 

C.  H.  Smirl,  formerly  of  Council 
Bluffs,  has  become  sole  owner  of  the 
Elliott  (la.)  Graphic,  having  acquired 
interests  of  his  partner,  M.  M.  Griffith, 
of  Omaha.  They  bought  the  paper  only 
a  few  weeks  ago. 

J.  B.  Holm,  former  owner  of  the  Kent 
(().)  Tribune,  has  purchased  the  Newton 
Falls  (O.)  Herald. 

W.  H.  Ritzenthaler,  associated  with 
George  Smith,  in  the  publication  of  the 
Scurry  County  (Tex.)  Times-Signal, 
has  sold  his  interest  in  the  newspaper  to 
J.  W.  Roberts  of  O’Donnell,  who  as¬ 
sumed  partnership  with  Mr.  Smith  on 
March  1.  The  publishing  company  is  to 
be  incorporated  under  the  name  of  The 
Snyder  Newspapers,  Inc.  Mr.  Ritzen¬ 
thaler  assumed  control  of  the  O’Donnell 
Enterprise  and  will  have  associated  with 
him  there  Otis  Carter,  former  member  of 
the  Times-Signal  staff. 

John  H.  Middleton,  former  editor  and 
manager  of  the  Rocky  (Okla.)  Herald, 
and  W.  O.  Cannon  have  purchased  the 
Herald  from  J.  W.  Baker. 

J.  S.  Wiley,  formerly  of  the  editorial 
staffs.  Pine  Bluff  (Ark.)  Commercial 
and  Pine  Bluff  Graphic,  has  leased  the 
Star  City  (Ark.)  Ledger  from  J.  T. 
Wimberley,  its  owner  and  former  editor. 
Miss  Verda  McGuffey  will  remain  with 
the  Ledger  as  assistant  editor  and  pub¬ 
lisher. 

Hiram  Impson  and  O.  S.  Stanton, 
Madill,  Okla.,  have  purchased  the  Mc- 
Alester  (Okla.)  Weekly  Guardian  from 
Forrest  A.  Garrett.  They  recently  sold 
the  Madill  Record. 

Two  of  the  oldest  weekly  newspapers 
in  western  Oklahoma  were  merged 
March  1,  following  the  purchase  by 
Gould  Moore  and  Chas.  O.  Frye  of  Sal- 
lisaw,  Okla.,  of  the  Watonga  Republican 
and  the  I  Ya tonga  Herald. 


SCHOOLS 

ARL  J.  JOHNSON,  manager  of  the 
central  division  of  the  United  Press, 
presented  a  motion  picture,  “Reporting 
the  World”,  last  Monday  evening,  Feb¬ 
ruary  24,  before  the  Chicago  alumni 
chapter  of  Sigma  Delta  Chi,  professional 
journalitsic  fraternity. 

Fourth  annual  tour  of  the  journalism 
department  of  the  Oklahoma  City  Uni¬ 
versity  will  start  April  12  and  end  April 
29,  Gilbert  1.  Garretson,  head  of  the  de¬ 
partment,  has  announced.  Six  Texas 
cities  and  six  cities  in  Mexico  will  be 
visited.  There  will  be  33  students  in  the 
party. 

National  convention  of  Alpha  |Phi 
Gamma,  honorary  co-educational  jour¬ 
nalistic  fraternity,  will  be  held  at  Albion 
College,  Albion,  Mich.,  April  11  and  12. 
Sherrill  E.  Leonard  of  Akron,  O.,  execu¬ 
tive  secretary,  and  Richard  P.  Overmyer 
of  the  Toledo  Blade,  national  president, 
completed  plans  for  the  convention  in  a 
conference  in  Toledo  last  week-end. 

Numerous  Southern  Californian  news¬ 
paper  men  were  on  the  program  at  the 
annual  Newspaper  Day  held  recently  at 
the  University  of  Southern  California. 


The  speakers  included  J.  C.  Satley,  city 
editor,  Hollywood  News;  A.  W.  Mc¬ 
Bride,  publisher.  La  Habra  Star;  Ford 
A.  Chatters,  president,  California  News¬ 
paper  Publishers’  Association;  and 
Crombie  Allen,  publisher,  Ontario  Re- 
port.. 

Verner  Lindgren  of  Sioux  City  has 
been  elected  editor  of  the  Iowa  State 
Student,  tri-weekly  paper  at  Iowa  State 
college,  for  the  coming  year,  and  Glenn 
A.  Cook,  Clinton,  has  been  chosen  busi¬ 
ness  manager. 

More  than  300  high  school  journalists 
representing  schools  from  Bakersfield  to 
San  Diego  were  in  attendance  at  the 
eighth  annual  newspaper  day  at  the  Uni¬ 
versity  of  Southern  California,  March  1. 


AD  TIPS 


Addiion,  Vart,  Inc,,  Vara  Bui'dinir,  Baffalo, 
N.  V.  Placing  onlera  with  newtpa|M>ra  In  se¬ 
lected  sectiona  for  the  Merrlaallo  Food  Prodacta 
Company,  Brooklyn,  N.  V. 

Aitkin-Kynett  Company,  1420  Walnut  itreet, 
Philadelphia.  Making  contracta  with  newapapen 
in  rarioiiB  section  for  the  O.  H.  P,  Cigar  Cw- 
pany,  B1  I'roducto  Cigars,  New  York. 

Thomas  E.  Baaham  Company,  McDowell  bond¬ 
ing,  LoulBTllle,  Ky.  Is  Issuing  schedules  to  a 
list  of  newspapers  in  scattered  territory  on  the 
H.  Fendrlch  Cigar  Company,  BTanaville,  Indiana. 

Batten,  Barton,  Duratine  A  Oabom,  Ine,,  8S3 
Madihou  avenue.  New  York.  Again  placing 
copy  with  newspai>era  in  vaiious  sections  for 
the  Cliquot  Club  Company,  ginger  ale,  MllUa, 
Maasaebuaetts. 

Austin  F.  Bement,  Ino.,  Oeneral  Motors  build¬ 
ing,  Detroit,  Mich.  Is  now  placing  the  acconnt 
of  the  La  Cboy  Food  Protlucts  Company,  Detroit. 

Blaokatt,  Sample,  Hummert,  58  East  Wash¬ 
ington  street,  Chicago.  Making  contracta  with 
newspapers  In  various  section  for  the  Veldown 
Company,  Inc.,  New  York. 

Adolph  L.  Block  Advertising  Agency,  42  North 
9th  street,  Portland,  Ore,  Has  secur^  account 
of  the  Hirsch  IVels  Mfg.  Company,  I’ortland, 
overalls. 

(Hen  Buck  Company,  5.5  East  Washington 
street.  Chicago.  Now  handling  account  of  the 
Winger-Knlckernack  Company,  Minneapolis. 

Oavailey  Advertising  Company,  Denver,  Colo. 
Is  sending  orders  to  a  few  newspapers  in  the 
western  territory  on  the  Merchants  Biscuit  Com¬ 
pany,  Denver. 

Collina-Kirk,  Inc.,  810  North  Michigan  avenue, 
Chicago.  Will  make  up  fall  schedules  shortly 
on  the  John  F.  Jelke  Company,  Chicago. 

(Tritchfleld  Company,  110  East  42nd  street. 
New  York.  Has  secured  account  of  the  Color- 
tone  Furniture  Shop,  New  York. 

Crowell,  Crane  A  Williams,  919  North  Michi¬ 
gan  avenue.  Chicago.  Are  sending  copy  to 
newspapers  on  the  Sheaffer  Pen  Company,  Fort 
Madison,  Iowa. 

Dyer-Enzinger  Company,  Century  huildlng, 
Milwaukee,  Wls.  Is  preparing  a  list  of  metro¬ 
politan  newspapers  on  the  Cyclone  Fence  Com¬ 
pany,  Waukegan,  Illinois. 

Emery  Advertising  Company,  406  Pine  street, 
St.  Louis,  Mo.  Is  sending  out  orders  to  a  lilt 
of  newspapers  on  the  Jefferson  Hotel,  St.  Lonli. 

Ferry-Hanly  Company,  1110  Grand  street. 
Kansas  City.  Mo.  Is  using  a  few  newspapers 
on  the  11.  D.  I>ee  Mercantile  Company,  Kansti 
City. 

Heath-Seehoff,  Ino.,  211  West  Wacker  Prlre, 
Chicago.  Now  handling  account  of  Gypsey  Dyei, 
Inc.,  Chicago. 

Kolthoff  Advertising  Company,  Orpheum  build¬ 
ing.  Wichita,  Kas.  Is  sending  copy  to  a  few 
newspapers  in  the  southwestern  territory  on  the 
Southwest  Cracker  Company,  Wichita,  Kansas. 

J,  Edward  Long  Company,  333  North  Michi¬ 
gan  avenue,  Chicago.  Is  now  placing  the  account 
of  Mars,  Inc.,  Chicago,  manufacturers  of  candy 
bars. 

Lord  A  Thomas  and  Logan,  919  North  Michi¬ 
gan  avenue,  Chicago.  Are  issuing  copy  to  news¬ 
papers  quite  generally  on  the  Kotex  Company, 
Chicago. 

Lord  A  Thomas  and  Logan,  247  Park  avenue. 
New  York.  Now  handling  account  for  the  Gen¬ 
eral  Electric  Company,  radio,  Schenectady,  N.  Y. 

Bobert  M.  MoXuUen,  522  5tb  avenue.  New 
Y’ork.  Has  secured  account  of  the  Cream  of 
Rice  Orporatlon,  New  York. 

Kaxon,  Incorporated,  8353  East  Jefferson  ave¬ 
nue,  Detroit,  Mich.  Is  sending  out  copy  to 
newspapers  on  the  Auto  Strop  Safety  Baior 
Company,  New  York  City. 

Midland  Advertising  Company,  Cincinnati,  0. 
Is  preparing  a  list  of  newspapers  for  Burger 
Bros.  Company  (Malt),  Cincinnati. 

E.  J.  Potto  Company,  9  West  11th  street, 
Kansas  City,  Mo.  Is  sending  small  orders  to  s 
few  southwestern  papers  on  the  (Juiseuberry 
Feed  Manufacturing  Company,  Kansas  City. 

Frice-Hannah  Company,  435  North  Michigan 
avenue,  Chicago.  Is  issuing  schedules  to  a  Hit 
of  newspapers  on  the  Fuji  Trading  Company, 
Chicago. 

Frioe-Hannah  Company.  435  North  Michigan 
avenue,  Chicago,  is  sending  out  copy  to  news¬ 
papers  on  the  Pennsylvania  ^It  Company,  Phlls- 
delphla,  Pennsylvania. 

Williams  A  Cunnyngham,  6  North  Ulcblg^ 
avenue,  (Chicago.  Are  now  preparing  a  11*( 
newspapers  on  the  Chicago,  Milwaukee,  A 
Paul  Railway,  Chicago. 

Edwin  Bird  WUson  Company,  Tan  Nnys  build¬ 
ing.  Los  Angeles.  Is  now  placing  the  account  of 
the  Superior  Macaroni  Company,  Los  Angeles. 
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1,550  LOCAL  ADVERTISERS 

Selected 

THE  HARTFORD  TIMES 
Exclusively  in  1929! 

There  can  be  no  better  guide  for  National  advertisers  than 
the  preference  for  a  medium  shown  by  local  merchants  who  can 
quickly  check  results. 

The  Hartford  Times  has  secured  recognition  from  many  sec¬ 
tions  of  the  country  for  its  home  modernizing  section  printed 
each  Saturday  which  is  very  popular  with  its  readers  and  which 
has  rendered  them  a  great  service. 

The  Times  carries  a  great  amount  of  food  and  grocery  advertis¬ 
ing.  Frequently  eight  food  pages  are  printed  on  Friday. 

The  Times  enjoyed  a  great  gain  of  financial  lineage  in  1929. 
Frequently  five  and  six  financial  pages  are  carried  in  the  Wall 
Street  edition. 

The  Times  is  enjoying  a  steady,  healthy  growth  in  circula¬ 
tion,  entirely  unsolicited.  Its  daily  circulation  is  now  approxi¬ 
mately  65,000  copies. 

ADVERTISING  GAIN  IN  1929,  1,229,285 


Total  Lineage .  17,911,558 

Local .  13,229,174 

National .  3,231,942 

Department  Stores .  3,116,204 

Auto  and  Accessories .  1,607,242 

Women’s  Clothing .  1,324,316 

Financial .  1,317,162 

Furniture .  1,304,464 

Food .  1,299,382 

Building  and  Real  Estate .  618,562 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1929  Advertising  Returned  by  1,088  Newspapers  in  More  Than  700  Cities  of  U.  S.  and  Canada,  Showing  Total 

National,  Local,  and  Classified  Volume  ' 


NEWSPAPERS  IN  CITIES  OVER  A  MILLION  POPULATION 


City 

Paper 

Published 

Linage 

Netional 

Local 

ClaMlIied 

Boston.  Mass . 

Chrtslian  Science  Uonitcrie) 

7.838.686 

2,099,775 

5,476,789 

261,122 

Brooklyn,  N.  Y . 

Ciliten . 

4.593,083 

576,140 

1,914,115 

701 , 189 

(Total  includes  1,401,639  Unes  legal) 

Detroit,  Mkb . 

Detroit  Daily. . . , 

.(tab)  (e) 

1,521.422 

92,149 

1,250,735 

178,538 

Saturday  Nisht. , 

. (e) 

2,774,215 

224,409 

2,072,756 

477,050 

New  York  City.  N,  Y. 

Jewish  Forward. 

. (e) 

5.320,112 

2,995,765 

1,510,197 

814,150 

917.321 

917,321 

W»1  St.  Journal . 

_ (me) 

4,507,846 

829,654 

3,372,707 

171,193 

(Total  includes  134.292  Unes  legal) 

Philadelphia,  Pa . 

Jewish  World... 

. (m) 

3,068,910 

848,970 

1,971.740 

248,200 

Sunday  Item. . . , 

. (s) 

173,596 

5,910 

119,240 

1,626 

(Total  includes  46,820  lines  legal) 


Total  Displi 

City  Paper  Published  Linage  National 

Shreveport,  La . Journal . (e)  6,016,234  808,906 

CTotal  includes  100,660  lines  legal) 

Tunes . (ra)  8,448,453  2,192,270 

(Total  includes  78,990  lines  legal) 

Sioux  City,  la . Journal . (me)  6,101,508  1,674,302 

Sunday  edition . (s)  2,092,748  479,542 

(Legal  included  in  classified) 

Troy.  N.  Y . Record . (me)  7,737,414  1,960,738 

(47,031  lines  legal  not  included  in  total) 

Wheeling,  W.  Va. .. .  Intelligencer . (m)  5,982,764  1,702,198 

(Legal  included  in  classified) 

News . . . (e)  7,449,694  1,857,188 

Sunday  edition . (s)  2,993,028  503,316 

Total . fes  10,442,722  2,360,504 


1,674,302 

479,542 


Troy.  N.  Y . 

Wheeling,  W.  Va. . 


I 


Local 

4,575.130 


3,743.208 

1,333,584 


5,199,876 

2.376,565 

7,576,441 


NEWSPAPERS  IN  CITIES  OF  100,000  TO  999,999  POPULATION 


NEWSPAPERS  IN  CITIES  OF  75,000  TO  99,999  POPULATION 


Beaumont,  Tex. 


Berkeley,  Cal. 


Binghamton.  N.  Y. 


Mirror . (e)  11,905.810  2.058,140 

Tribune . (m)  6,549,648  530,964 

(Legal  included  in  classified) 

Enterprise  &  Journal(tne)  16,460,301  4,022,503 

(Total  includes  42,256  lines  legal) 

GateUt . (e)  5,491,934  724.248 

(Total  includes  87,136  Unas  legal) 

Press . (e)  11.321,214  2.611,001 

(91,799  Unes  legal  not  included  in  total) 


8,555,974 

4,750,676 


4,022,503  10,657,006 


1,291,696 

1.268,008 


Charlotte,  N.  C. 


.  .(m)  5.326,965 

269,444  Unes  legal) 

576,869 

3,724,371 

756,281 

..(m) 

7,639,142 

5,055,876 

1,835,106 

748.160 

...(s) 

2.450.126 

1,710,954 

416,542 

322,630 

.(ms) 

10.089,268 

6.766.830 

2,251,648 

1.070.790 

..(•) 

7,912,388 

871,692 

5,940,956 

575.642 

...(s) 

1.919,352 

145,282 

1,485.248 

287,822 

..(es)  9,831.740 

525,098  Unes  legal) 

1,016,974 

7,426.204 

863,464 

...(e) 

5.832,358 

1,579,872 

3,440,500 

746,130 

...(1) 

775,740 

69,986 

507.542 

151,354 

..(es) 

6,608,098 

1.649.858 

3,948,042 

897,484 

Hews . (•)  7.912.388  871,692  5,940,956  575, 

Sunday  edition . (t)  1,919,352  145,282  1,485.248  287, 

Total . (es)  9.831,740  1,016,974  7.426,204  863, 

(Total  includes  525,098  Unes  legal) 

Bee . (e)  5.832.358  1,579,872  3,440,500  746, 

Sunday  edition . (s)  775,740  69,986  507.542  151, 

Total . (es)  6,608,098  1,649,858  3,948,042  897, 

(Total  includes  44,590  lines  roto;  64,666  Unes  legal;  3,458  Unes  readers) 


Hammond.  Ind. 


Johnstown.  Pa. 


RepubUcan . (m)  5.264.980 

Sunday  edition . (s)  1.683.178 

Total . (ms)  6.948,158 

(Total  includes  118J42  Unes  legal) 

Times . (e)  9,428,743 

(Total  includes  368A25  Unes  legal) 

Democrat . (m)  5,152,546 

(Legal  included  is  classified ) 

Tribune . (e)  11.348,764 

(Legal  included  in  classified) 


1,612,128 

547,652 

2,159,780 


2,518,553 

820,988 

3,339,546 


1,021,384 

309,106 

1,330,490 


Lawrence.  Mass. 


Lincoln.  Nebr. 


Eagle . 

4.480,290 

1.S91.359 

2.263.962 

624.969 

Tribune . 

. (•) 

6,332.623 

1.S91.3S9 

4.116.295 

624,969 

Journal . 

7,228,914 

1,691,270 

4.723.544 

814.100 

Star . 

. (•) 

7,245,490 

1,741.026 

4.716.964 

778,960 

Passaic,  N.  J.. 
Pasadena,  Cal. 


(Total  includes  8,540  Unes  legal) 

Berald . (a)  7.445.624  1,406,962 

(121,261  Unes  legal  not  included  in  total) 

Poet . (e)  6,077.498  588,406 

(213.304  Unes  legal  not  included  in  total) 


Star-News . 

...(a) 

10,385,757 

1,363,969 

7,244,939 

1,844,509 

(Total  inclttdea  92440  Unas  legal) 

Pawtucket,  R.  I . . . 

..  Times . 

...(a) 

10,144.420 

1,770,419 

7.499,311 

874.690 

(Legal  jncluded  in  local) 

Portland,  Me . 

..  News . 

...(a) 

5,312.426 

457,674 

3.368.512 

1.486.240 

Press  Herald . 

..{ta) 

9.470.489 

2,216,808 

6.279,160 

842,590 

Express . 

...(e) 

8,706.130 

2,226.922 

5,570,303 

795,297 

Sunday  Telegram. . 

...(s) 

2.976.644 

350,600 

2.353.869 

234,615 

(Total  includes  lines  legal  (m)  131.931,  (e)  113,608,  (s)  37,560) 


Racine,  Wis... . 
Saginaw.  Mich. 
St.  Joseph.  Mo. 


Journal-News . (e)  8,236.634 

News . (es)  12.532.904 

Slock  yard  Journal.... (e)  591,554 

(Total  includes  26,112  Unes  legal) 

Gaxctte . (ms)  4.864.748 

(Total  includes  141.470  lines  legal) 

News-Press . (e)  7.369.964 

(Total  includes  3.304  Unes  legal) 


1.433,516 

1,736.042 

88,733 


5,861,604 

9.561.474 

443,667 


941,514 

1,235,388 

33,044 


FIRST  IN  America 

The  Charlotte  Observer  leads  in  circulation  All  new^apcra.  Morning 
and  Evening,  in  the  States  of  North  and  South  Carolina.  It  ta  the 
largest  newspaper  between  Richmond  and  Atlanta  and  Washington' 
and  Birminghsun.  The  Observer  occupies  the  unique  position  of  being 
the  only  morning  newspaper  in  AMERICA  published  in  a  city  of 
leas  than  100,000  population  having  a  circulation  in  excess  of  48,000 
daily  and  more  than  50,000  Sunday.  The  Observer  leads  all  netrs* 
papers,  both  Morning  and  Evening,  in  the  two  states,  in  volume  of 
advertising  carried  each  year. 


Allentown,  Pa .  Call . (m)  13,025,292 

Sunday  edition . (s)  1,494,752 

Total . (ms)  14,520,044 

(Total  includes  247,506  lines  legal) 

Chronicle  b"  News . (e)  9,324,923 

(Total  includes  103  292  Unes  legal) 

Leader . (e)  1,092,000 

(Total  includes  1,120,000  lines  legal) 

Camden,  N.  J . Courier . (me)  10,965,434 

(Total  includes  400,792  Unes  legal) 
Sunday  (Courier-Post. . .  (s)  330 , 067 


2,446,878 
201 , 796 
2,648,674 


9,426,144 

1,124,396 

11,550,540 


(Sunday  edition  started  November  3,  1929) 


Chattanooga,  Tenn.. 


Elizabeth,  N.  J , . . 


News . 

..(e) 

7,851,704 

1,722,638 

5,157,879 

971.187 

Times . 

.(m) 

6,013,702 

1,159,156 

3.966,295 

888,251 

Sunday  edition . 

..(8) 

2.691,877 

441,438 

1,954,673 

295,766 

Total . 

.(ms) 

8,705,579 

1,600,594 

5,920,968 

1.184,017 

Journal . 

..(e) 

12,564,832 

1,632,708 

9,062,956 

1.413,454 

(Total  includes 

455.714  Unes  legal) 

El  Continental . 

.(ms) 

3,400,068 

478,086 

2,616,152 

305,850 

Dispatch-Herald . 

..(«) 

8,241,695 

1,550,322 

5,559,936 

1,131,459 

Sunday  edition . 

...(s) 

1,479.948 

427,374 

730,886 

321,688 

Total . . 

.  .(es) 

9,721,643 

1,977,696 

6,290,822 

1,453,125 

(155,603  Unes  legal  not  included  in  total) 

Times . 

..(e) 

8,427,370 

1,934,343 

4,935,216 

1,295,052 

(Total  includes 

262,759  Unes  legal) 

{Continued  on  page  54) 


From  Seven  To  Ten 
Million  Dollars 


This  is  the  sum  for  general  construction  an<d  builciing  in  the 
Triple  Cities,  Binghamton,  Johnson  City  and  Endicott, 
assured  or  in  prospect  for  1930. 

That  1930  may  prove  to  be  a  record  year  for  construction 
in  this  area  is  indicated  by  a  survey  which  shows  that  new 
projects  aggregating  more  than  $3,500,000  are  definitely 
scheduled.  General  construction  will,  it  is  predicted,  add 
a  like  amount  to  the  year's  total  and  other  work  now  under 
way  costing  more  than  $3,000,000  will  be  completed. 

This  is  just  one  line  of  activity  in  the  great  Binghamton 
market  "a  market  of  more  than  500,000  industrious  and 
contented  people. 


The  BINGHAMTON  PRESS 

Covers  this  vast  market  like  a  toell-fUting  glove 
and  is  listed  nationally  as  third  in  point 
of  density  of  coverage  in  the  home  zone. 

THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 
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Intertype  Vogue  was  designed  for  and 
is  used  for  body  text  by  VOGUE  Maga¬ 
zine,  published  by  Conde  Nast  Publica¬ 
tions,  Inc.,  Greenwich,  Connecticut  and 
Graybar  Building,  NewiYork,  N.  Y. 


i 


+ 


"Enthusiastically  Approved 

by  Advertisers:" 

INTERTYPE  VOGUE 


Since  its  appearance  early  in  this  year  Intertype  Vogue 
has  been  the  greatest  seller  of  any  face  Intertype  ever 
introduced.  Progressive  advertisers  can  now  add  the 
touch  that  gives  added  interest  to  their  sales  message. 
And  they  can  do  this  at  no  greater  cost  than  that  of 
commonplace  composition.  Intertype  matrix  composi¬ 
tion  ON  ANY  LINE  COMPOSING  MACHINE  is 
economical  composition.  Intertype  Vogue  is  made  in 
two  tones — Light  and  Bold — both  tones  are  made  in  all 
sizes  from  8  Point  to  36  Point. 


SOME  RECENT  BUYERS  OF 
INTERTYPE  VOGUE 

Chicago  Tribune . Chicago,  Illinois 

Chicago  Daily  News . Chicago,  Illinois 

Detroit  News . Detroit,  Mich. 

Register-Tribune . Des  Moines,  Iowa 

Hartford  Courant . Hartford,  Conn. 

Edward  Langer  Printing  Co . Now  York,  N.  Y. 

Machine  Composition  Company . Boston,  Mass. 

Newell  Press . Warren,  Penna. 

Typographic  Service  Co . Los  Angeles,  Calif. 

Victor  H.  Borg . Bridgeport,  Conn. 

H.  O.  Bullard . Now  York,  N.  Y. 

The  Composing  Room . New  York,  N.  Y. 

The  Stow-Whittakor  Co.,  Inc . New  York,  N.  Y. 

Isaac  Goldman  Company . New  York,  N.  Y. 

Akron  Typesetting  Company . Akron,  Ohio 

Printers  Supply  Company . Omaha,  Neb. 

Von  Hoffman  Press . St.  Louis,  Mo. 

Typesetting  Service  Corp . Providence,  R.  I. 

Viggers,  Inc . Los  Angeles,  Calif. 

Charles  D.  O'Brien  Co . New  York,  N.  Y. 

Hillison  &  Etten  Co . Chicago,  Illinois 

Paterson  Composition  Co . Paterson,  N.  J. 

Conde  Nast  Press . Greenwich,  Conn. 

Commanday  Brothers,  Inc . New  York,  N.Y. 

Terminal  Linotypers  . New  York,  N.Y. 

Fred  A.  Crowell,  Inc . New  York,  N.  Y. 

Giegengach-Trapp  Co . Now  York,  N.Y. 

Roy  Press . Now  York,  N.Y. 

Garfield  Press . Now  York,  N.Y. 

Chas.  Hendricks,  Jr . NowYork,  N.Y. 

S.  E.  Mourner . NowYork,  N.Y. 


INTERIYPE  MATRICES 
ARE  SMOOTH  RUNNING 
ON  ALL  LINE 
COMPOSING  MACHINES 


INTERTYPE  VOGUE 

CAN  BE  OBTAINED  FROM  ANY  OF  THE  FOLLOWING  INTERTYPE  OFFICES: 
BROOKLYN.  N.Y.,  360  FURMAN  STREET;  CHICAGO.  130  NORTH  FRANKLIN 
STREET:  NEW  ORLEANS.  816  HOWARD  AVENUE.  SAN  FRANCISCO.  152 
FREMONT  STREET;  LOS  ANGELES.  1220  SOUTH  MAPLE  AVENUE;  BOSTON. 
80  FEDERAL  STREET;  CANADA.  TORONTO  TYPE  FOUNDRY  COMPANY.  LTD.. 
TORONTO:  LONDON.  BERLIN.  DISTRIBUTORS  THROUGHOUT  THE  WORLD 


SET  IN  INTERTYPE  VOGUE  AND  VOGUE  BOLD.  8  PT  SLIDE  NO  376 A  SP.  B 


tising  leader,  gained  369,022  lines. 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Confintu’d  from  page  52) 


City 

Papor  PublUhad  Linage 

National 

Local 

Evansville,  lod . 

,  Pras . 

...(e) 

7,737.324 

1,039,486 

5,784,240 

Sunday  edition .... 

...(s 

1,980,202 

193,606 

1.547.070 

Total . 

..(es) 

9,717,526 

1,233,092 

7,331,310 

Flint,  Mich . 

Journal . 

...(e) 

15,251,390 

1,987,384 

11,354,602 

Sunday  edition .... 

...(s) 

2,252,264 

189,490 

1,719.032 

Total . 

. .(es) 

17,503,654 

2,176,874 

13,073,634 

(Total  includes  122,320  lines  legal) 

Freeport,  N.  Y . 

Naisau  Review .... 

...(e) 

4,867,700 

691,288 

2,952,923 

(Total  includes  201,038  lines  legal) 

Gary,  lod . 

Post-Tribunt . 

...(e) 

11,045,690 

1,410,797 

8,532,474 

Grand  Rapids,  Mkh, 

.  Press . 

...(e) 

15,428,182 

2,908,374 

10,454,612 

(Total  includes  1,528  lines  legal) 

Hollywood,  Cal . 

Csfcsen . 

...(e) 

5,636,631 

916,710 

3,659,992 

News . 

...(e) 

4.349,505 

523.663 

2,928,757 

Indianapolis,  Ind . . . . 

Commercud . 

.  .(nt) 

810,134 

84,402 

76,220 

(Total  includes  549,980  lines  legal) 

Jersey  City.  N.  J. . . . 

Jersey  Journal . 

...(e) 

7,759,386 

2,542,000 

3,586,369 

Lansing,  Mich . 

Stale  Journal . 

...(e) 

12,650,638 

2,048,746 

8,848,532 

(Total  includes  82,194  lines  legal) 

Little  Rock,  Ark . 

Arkansas  Democrat. 

...(e) 

7,428,834 

1.293,917 

5,010,409 

Sunday  edition , . . , 

...(s) 

2,022,916 

371.322 

1,419,250 

Total . 

. .  (es) 

9,451,750 

1.675.239 

6.429,659 

(Total  includes  87,780  lines  legal) 

Arkansas  Gazette.. . 

.(ms) 

11.560.416 

2,366,280 

7,007,322 

(Total  includes  196,770  lines  legal) 

Long  Beach,  Cal . 

Press-Teletram. , . . 

..(es) 

13,162,611 

2,503,459 

8,210,860 

Sun . 

..(m) 

4,935,135 

443,108 

3,346,737 

Sunday  edition .... 

...(s) 

1.732,643 

183,724 

1,180,558 

Total . 

.(ms) 

6,667,778 

626.832 

4,527,295 

Long  laUnd  City. 
N.  Y . 


Milwaukee,  WU. 
Orange.  N.  J. . . . 


Honoluln  T.  H. 


Star . (e)  5,176.440 

(Total  includei  198,439  lines  legal) 
Courier-Citisen  &  Leader(,me)  S ,  730 , 239  1 , 

(121,658  lines  legal  included  in  local) 

Item . (e)  6,706,406  1 

(Total  includes  128,520  lines  legal) 

Tdegram-News . (e)  6,666,100  1 

Sunday  edition . (s)  1,269,744 

Totol . (es)  7,935,844  1 

Btrdd  &  Sonntagpost.(es)  3,978,578 

Conritr . (e)  5,890,234  5, 

(Total  includes  126,224  lines  legal) 

Star-BulUtin  . (e)  6,695,951  1 

Advertiser . (m)  4,082,972 

Sunday  edition . (s)  2,176,184 

Total . (ms)  6,259,156  1 

_ (Continued  on  page  56) 


ClassiSed 

893,060 

239,498 

1,132,558 

1,787,184 

343,742 

2,130,926 


1,102,419 

2,063,614 


1,044,736 

897,085 


1,156.858 

1,671,166 

1,023,344 

220,688 

1,244.012 


2.417.590 

1,145.290 

368,361 

1,513.651 


.949  2,915,204 

,172  3,926,471 

.552  4,632,334 

,530  4,262,958 

.796  712,166 

,326  4,975,124 

.956  2,450,038 

.184  . 

,511  4.097.489 

.240  2,792,580 

,523  1.561,485 

.763  4.354,065 


850,612 

334,782 

1,185,394 

629,589 

399,826 


ONE  QUALITY 


PRINTING  PLATES  VS.  CASTS 


In  the  making  of  Certified  Dry  Mate  we  never  lose  eight 
of  their  ultimate  purpoee. 

To  provide  good  printing  plates  eo  that  publishers  may 
turn  out  well  printed  papers  day  In  and  day  out  is  the  one 
and  only  function  of  Certified  Dry  Mats. 

it  is  well  to  bear  In  mind  that  between  Just  casts  and 
printing  plates  there  is  quite  a  distinction  and  a  differ¬ 
ence.  This  distinction  and  difference  are  readily  made 
apparent  to  those  who  try  some  Certifieds. 

Where  they  use  Certified  Dry  Mats  they  do  not, have  to 
discard  from  one  to  three  casts  before  they  have  usable 
printing  plates.  With  Certified  Dryl  Mats  every  cast  is  a 
good  printing  plate. 

To  try  some  Certifieds  in  your  own  plant,  under  your  own 
working  conditions,  will  not  entail  any  expense  to  you, 
nor  obligate  you  in  any  way.  You  will  find  that  there  is  a 
difference  in  dry  mats. 

To  compare  is  to  know. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York,  N.Y 
/btdependab/e  sfenofypinq  use  Certified  Dry  Mats 

MAOeiNThe  USA. 


Albany  Evening  News, 


ning  paper,  gained  1,009,723^ 
play  advertising. 


THE  GANNETT  NEWSPAPERS 

Albany,  N.  Y.,  Knickerbocker  Preei  Albany,  N.  Y.,  Evening  Newt  Brooklyn.  N.  Y..  Dally 
Eimlra,  N.  Y.,  Star-Gaiette-Advertiier  Elmira.  N.  Y.,  Sunday  Telegram  :•}  Ithaca,  N.  Y,> 
Journal-Newi  Newburgh-Beacon,  N.  Y.,  Newt  Ogdeneburg,  N.  Y..  Republican-Journal 
Olean,  N.  V.,  Herald  Rochester,  N.  Y.,  Timet-Union  Rochester,  N.  Y., 
Democrat  A  Chronicle  Utica,  N.  Y„  Observer- Dispatch  Hartford, 

Conn.,  Times  Plainfleid.  N.  J..  Courier-News 
Malona,  N.  Y..  Telegram 


/ 
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Are  You  Riying  a' Cover  Charee 
AnYour  Blacks  White  Eneravine? 


(Cover  Charge:  a  charge  for  serv¬ 
ices  you  do  not  require ;  an  extra 
price  added  to  cover  overhead) . . . 

Here  is  a  New  Idea  in 
Plate  Making  that  will 
Interest  Every  Buyer  of 
Photo  Engraving! 


I  HE  average  photO'engraving  plant  is  equipped  with  men 
and  machinery  to  make  all  kinds  of  printing  plates — line,  copper 
halftone,  color,  etc.,  etc. 

Production  costs  are  necessarily  high  because  the  greater  portion  of 
thc\work  is  so  diversified;  quantity  production  on  a  standardized 
basis  is  impossible! 

To  effect  real  economies  in  cost,  to  insure  a  uniform  high  quality  of 
production,  and  to  meet  the  insistent  demand  for  speed,  we  are 
organized  and  equipped  to  make  just  one  type  of  engraving — 

BLACK  and  WHITE 
on  Zinc 

Ai^  because  of  specialization,  we  can  offer  you  tangible  benefits  on 
this  class  of  work  that  the  average  photo^engraver  would  find  it 
impossible  to  equal. 

This  is  the  age  of  specialization!  Are  you  interested  in  buying  line 
engravings  and  coarse^screen  halftones  that  are  actually  better 
plates . . .  delivered  with  greater  speed . . .  and  at  a  cost  that  represents 
a  real  economy? 

Used  the  coupon  for  further  information  about  your  particular 
requirements  or  better  still,  send  an  initial  order  and  let  us  give  you 
a  practical  demonstration  of  what  we  are  talking  about. 

24  Hour  Service! 
GENERAL 

PHOTO 'ENGRAVING  CORPORATION 

Dmly  Mirror  Building  235  East  45  th  Street 

Otew  (I^)  york^ 


Let  US  Explain  how  "Specializa^ 

tion"  enables  us  to  give  you . 

Better  plates  —  More  speed  — 
Greater  economy. 


Mail  This  Coupon  Today 


General  Photo-Engraving  Corp. 

235  East  45th  street 
New  York  City 

Gentlemen : 

Without  obligation,  please  let  us  know 
more  about  your  proposition.  Our  require¬ 
ments,  briefly,  are  as  follows: 


j  Very  truly  yours, 

I  Name . 

I 

j  Firm . 

I 

I  Address . 
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In  Peoria 


ADVERTISING- 
J-T  2,291,726 
2t!P  PAPER. 
S2, 064, 334  / 


ADVERTISING 
J-T.  1,840, 365 
2112  PAPER, 
V  1,763,919 


cotvcetv- 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  54) 


Local 

7.337,573 


Classified 

1,615,674 


4.887.661 

309,671 

5,197,332 


1,127.224 

122,039 

1,249,263 


City 

Pftterson.  N.  J. 


Paper 

Published  Linage 

National 

Call . 

10,594,193 

1,510,792 

(Total  includes  130,154  lines  legal) 

A'eics . 

. (e) 

9,729,717 

927,815 

(Total  includes  186,324  lines  legal) 

Press-Guardian . 

. (e) 

7,447,912 

1,333,355 

Sunday  edition. 

. (s) 

646,906 

215,170 

Total . 

. (es) 

8,094,818 

1,548,525 

(Total  includes  99,698  lines  legal) 

Transcript . 

7,728,241 

1,835,603 

Portland,  Ore. . . 
Sacramento,  Cal. 


Schenectady,  N.  Y . 


Seattle.  Wash. 


(30,049  lines  legal  not  included  in  total) 

Journal . (es)  12,720,009  2.291,726 

(76,048  lines  legal  not  included  in  total) 

Star . (e)  9,267,555  1,676,170 

Sunday  edition . (s)  2,516,644  388,164 

ToUl . (es)  11,784,199  2,064,334 

(97,059  lines  legal  not  included  in  total) 

Journal  of  Commerce. (m)  2,019,873  11,470 

Union . (ms)  5.760.468  457,240 

(Total  includes  35,028  lines  legal) 

Gasette . (m)  10,819,473  1,732,850 

(Total  includes  95,452  lines  legal) 

Union-Star . (e)  8,275,456  1,201,065 

(Total  includes  520,881  lines  legal) 

Journal  of  Commerce,  (m)  1,806, OCX)  144,000 

(Total  includes  795,2(X)  lines  legal) 


6,195,913 

1,760,033 

7,955,946 

966,280 

4,243,624 


1.395.472 

368,447 

1,763,919 

1,029,471 

1,024.576 


St.  Petersburg,  Fla . 


Washington,  D.  C . . 
Waterbury,  0>nn . . . 


Independent . 

. (e) 

4.884.850 

652,734 

3,253,152 

978,964 

(Legal  included  in  classified) 

Times . . 

. . . .  (m) 

6,053,391 

852,445 

3,220,652 

1,824,228 

Sunday  edition . . . 

_ (s) 

1,660.365 

283,808 

1,001,420 

368,900 

Total . 

. . .  (ms) 

7,713,756 

1,136,253 

4,222,072 

2,193,128 

(Total  includes  162,303  lines  legal) 

United  States  Daily,  .(m) 

581,473 

Democrat . 

. (e) 

6,102.434 

781,064 

4,704,431 

616,939 

(56,829  lines  legal  not  included  in  total) 

Republican . . 

.  ...(m) 

7,069.093 

1,634,696 

4,559,264 

875,133 

Sunday  edition . . . 

. (s) 

1,933,712 

461,262 

1,291,107 

181,343 

Total . 

. . .  (ms) 

9,002,805 

2,095.958 

5,850,371 

1,056,476 

American . 

- (e) 

8,486,480 

2,077,154 

5,516,726 

892,600 

(37,474  lines  legal  not  included  in  total) 

(25,441  lines  legal  not  included  in  (ms)  total) 

Beacon . 

- (e) 

8,435,729 

1,486,939 

5,464,963 

1,453,181 

Sunday  edition . . . 

. (s) 

3,685,962 

394.044 

2,722,356 

568,078 

Total . . 

. . . .  (es) 

12,121,691 

1,880,983 

8,187,319 

2,021,259 

(Total  includes  32.130  lines  legal) 

Eagle . 

...(ms) 

11,822,314 

2,112,628 

6,575,415 

3,134,271 

Eatle . 

....(e) 

6,710,116 

1,088,703 

3,133,550 

2,487,863 

(Continued  on  page  58) 


...A  Million  Line  Gain 
. in  Schenectady 

.  .  .  the  GAIN  of  1,000,192  agate  lines  in 
paid  advertising,  made  during  1929  over  the 
previous  year  by  The 

Schenectady  UNION-STAR 

.  .  .  indicates  the  alertness  of  shrewd  advertisers 
in  reaching  a  good  and  constantly  expanding 
market  in  the  Evening  .  .  .  with  a  good  and 
increasing  result-hringing  newspaper,  the  circula¬ 
tion  Unit  of  which  is  the  FAMILY,  in  the  home. 

Steadily  increasing  circulation  ...  an  average 
daily  gain  for  the  year  1929  of  893  copies  per 
day  over  the  previous  year  .  .  .  keeps  adding  thou¬ 
sands  of  eonsumers  to  this  amazingly  responsive 
UNION-STAR  marketplace. 

Schenectady  UNION-STAR 

“Always  in  the  Home  Every  Evening  for  Everybody’* 


Chicago 


CHAS.  H.  EDDY  CO. 
National  Representative 
NEW  YORK 


THE  PEORIA 
JOURNAL'TRANSCRIPT 

Chai.  H.  Eddy  Co.  Donn’js  Itl  Chicago 

Kafl.  BeprccenUtivea  til,  k**  York  Boston 
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BERRY-MINGLE  Speedy  Composing  Room  Equip¬ 
ment  Preferred  for  the  Intensive  Speed  Demands  of 


The  New  York 
Daily  News 


erwr 


in  Design 
in  Finish 
in  Construction 
in  Efficiency 

'HIRTEEN  Berry-Mingle  Speedy  Heavy 
Duty  Make-up  Tables  are  in 


the  compos¬ 
ing  room  of  the  Daily  News  new  home.  To 
the  right  is  part  of  the  Make-up  Section. 
Berry-Mingle  Speedy  Heavy  Duty  Clear  Vi¬ 
sion  Make-up  Tables  facilitate  the  entire 
.  ■  ■  make-up  of  the  paper. 

;  One  of  the  popular  features  embodied  in 
the  construction  of  these  tables  is  the  waist- 
J  line-level  top;  no  back-bending  or  over- 
/  /  reaching  for  plugging  material  —  saving  the 
j  energy  of  the  make-up  man  and  the  minutes 
/  for  the  newspaper. 

/  A  place  for  everything  and  everything  in  its 
/  place  for  quick  action,  easy  handling — all  leads, 

j  slugs,  dashes,  rules,  within  eyesight  and  on  waist- 

/  line-level. The  Berry-Mingle  Speedy  Make-upTables 

/  belong  to  the  Berry-Mingle  Speedy  Newspaper 

'  equipment  originations. 

Berry-Mingle  Speedy  Furniture  Preferred  for 
the  Daily  News  in  the  Following  Departments: 

( 1 )  for  the  Editorial  Room  (  6  )  for  the  P.  &  A.  Syndi- 

(2)  for  the  Telegraph  Room  cate  Room 

(  3  )  /or  the  Photograph  Studio  )  for  the  Comp’g  Room 

(4)  /or  the  Photo-Engraving  for  ths  Book-keeper 

Department  (  9  )  for  the  Cashier 

(5)  for  the  Publication  Office  (10)  for  the  Paymaster 

f  Visit  the  Daily  News  new  up-town  plant. 

See  Berry-Mingle  Speedy  Equipment  in  action. 
The  Best  Evidence  —  The  Best  Decision. 
Berry-Mingle  Speedy  equipment  is  made  to  fit 
your  requirements. Every  Berry-Mingle  Speedy 
is  an  original  Speedy  for  your  plant.  What’s 
good  for  the  Daily  News  is  good  for  you. 


:5-> 


BERRY-MINGLE  CO.,  INC 


Printing  Production  Engineers 

175  Fifth  Avenue  BrnLomo  New  York 

Complete  Engineering  Facilities 'for  Modem  Newspapers 
and  Printing  Establishments  .  .  .  Write  for  Particulars 


No.  259 

BERRY-MINGLE 

Speedy  Heavy  Duty  Stationary 
Make-up  Table 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continwd  from  page  56) 


1,477,413 
US. 080 


Local 

4.870,780 


9,727.039 

2,178.172 


Total  B  Dia. 

City  Paper  Publishad  Linaco  National 

Wilkes  Barre.  Pa _  Netes . (e)  6.207.040  824.860 

(Total  includes  122.668  lines  lesal) 

Record . (m)  12,786.032  1,477.413 

Sunday  Independent ..  (s)  2.656.747  US, 080 

(Total  include*  18,366  lines  legal) 

(Six  months  Sunday  adv.  legalized  July  1) 

Timts-Leader . (e)  12.064,178  1,833,902 

(Legal  included  in  classified) 

Vonkers,  N.  Y . Herald . (e)  6.4S3.870  1.068,998 

(Total  includes  737,642  lines  legal) 


NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 


Claaaifiad 

388,732 


1.581.S80 

325,129 


1 


Anderson,  Ind . 

Bulletin . 

..(e) 

6,550,684 

1,097,768 

4,927,734 

376,740 

(Total  includes  148,442  lines  legal) 

Herald . 

.(m) 

3,394,962 

422.930 

2.544.052 

427,980 

Sunday  edition . 

..(s) 

1,688,830 

208,260 

1,334,970 

145.600 

Total . 

.(ms) 

5,083,792 

631,190 

3.879,022 

573,580 

Asheville,  N.  C . 

Citizen . . 

.(ms) 

7,008,007 

1.491,436 

4,642,078 

874,493 

(Legal  included  in  local) 

Times . 

..(e) 

5,223,358 

731,794 

3,435,572 

760,116 

Sunday  edition . 

..(*) 

1,176,462 

117.362 

869,540 

173.250 

Total . 

.(es) 

6,399,820 

849,156 

4.305,112 

933,366 

(Total  includes  312,186  lineslegal) 

Atlantic  City,  N.  J.. . 

Press-Union . 

.(me) 

9,007,398 

1,985,695 

5,624,021 

1,171,252 

Sunday  Press . 

,..(s) 

1,965,718 

208,529 

1,501,795 

254,755 

(Total  includes  (me)  225,383  lines  legal;  Sunday  527  lines  legal) 

Augusta,  Ga . 

Herald . 

..(e) 

4,347,240 

1.228,148 

2,806,676 

312,416 

Sunday  edition . 

,..(s) 

1,425,154 

327.363 

979,092 

118,699 

Total . . 

.  .(es) 

5,772,394 

1,555,511 

3,785,768 

431,115 

(190,824  lines  legal  not  included  in  total) 

Austin.  Tex . 

American . 

.  .(m) 

4,021,528 

1,261,736 

2,125,270 

634.522 

Sunday  edition...., 

...(s) 

2,041,662 

339,808 

1,347,808 

354,046 

Total . 

.(ms) 

6,063,190 

1,601,544 

3.473.078 

988,568 

Statesman . 

..(e) 

3,978,128 

1.250,396 

2.110,080 

617,652 

(Legal  included  in  classified) 

Bay  City.  Mich . 

Times . 

...(e) 

6,681,206 

1,256,794 

4.919,474 

504,938 

Sunday  edition . 

,..(s) 

1,599,444 

220,500 

1,263,346 

115,598 

Total . 

.  .(es) 

8,280,650 

1,477,294 

6,182,820 

620,536 

Bethlehem,  Pa . 

Globe-Times . 

...(e) 

8,509,718 

1,514,632 

6.379.940 

615,146 

Brockton,  Mass . 

Enterprise . 

...(e 

6,287,428 

1,472,856 

3.814.594 

896,602 

(103476  lines  legal  included  in  total) 

Times. . . . . 

,..(e) 

4,571,245 

398,825 

3.417,099 

705,600 

(49,721  lines  legal  included  in  total) 

Cedar  Rapids,  Iowa.. 

.  Gazette-Republican . . 

...(e) 

7,203,098 

1,889,327 

4.609.928 

598,824 

Sunday  edition . 

...(*) 

1,587,336 

455,877 

964,308 

164,806 

Total . 

. .(es) 

8,790,434 

2,345,204 

5,574,236 

763,630 

(107464  lines  legal  included  in  total) 

Charleston,  S.  C . 

.  News  A  Courier.... 

.(m) 

3,744,146 

1,525,454 

1,961,890 

256,802 

Sunday  edition . 

..(s) 

1,709,876 

334,068 

1,244,250 

131,558 

Total . 

(ms) 

5,454,022 

1,859,522 

3,206,140 

388,360 

Post . 

..(e) 

5,933,928 

1,824,172 

3,665.606 

444,150 

Charleston,  W.  Va . . . 

.  Gazette . 

.(m) 

7,630,840 

1,461,950 

4.797.436 

1,090,488 

Sunday  edition . 

..(s) 

2,851,744 

235,151 

2,290,029 

311,213 

ToUl . 

. .  (ms) 

10,482,584 

1,697,101 

7,087,465 

1,401,701 

(296417  lines  legal  included  in  total) 

Chelsea,  Mass . 

Record . 

...(e) 

2,693,754 

246,750 

2.447,004 

(Local  includes  classified  and  legal) 

Chester,  Pa . 

Times . 

..(e) 

6,511,087 

1,866,384 

3,595,828 

583,932 

(464,943  lines  legal  included  in  total) 

Columbia,  S.  C . 

.  Record. ...V . . 

...(e) 

3,425,184 

674,086 

2.388,400 

296,744 

Sunday  edition . 

...(*) 

985,278 

139,762 

739,662 

97,944 

Total . 

. .(es) 

4,410,462 

813,848 

3.128.062 

394,688 

(73,864  lines  legal  included  in  total) 

State . 

..(m) 

3,795,932 

1,348,760 

1,975,526 

325,416 

Sunday  edition . 

...(•) 

2,008,538 

437,570 

1,314,922 

239.092 

Total . 

.(ms) 

5,804,470 

1,786,330 

3,290.448 

564,508 

(163,184  lines  legal  included  in  total) 

Oilumbas,  Ga . . 

.  Ledter . 

..(e) 

4,562,166 

1,002,239 

2,978,451 

581,476 

Sunday  edition .... 

..(s) 

1,699,551 

263,235 

1,264,998 

171,318 

Total . 

.(es) 

6,261,717 

1,265,474 

4,243,499 

752,794 

Covington,  Ky . . 

.  Post . 

..(e) 

2,885,484 

94,122 

2,307,102 

484,260 

Sunday  edition . 

..(s) 

884,044 

54,698 

593,334 

236,012 

Total . 

.(es) 

3,769,528 

148,820 

2,900,436 

720,272 

Davenport,  la . 

,  Democrat  &*  Leader. 

..(e) 

6,575,674 

1,854,748 

4,318,510 

402,416 

Sunday  edition . 

..(s) 

2,022,230 

502,348 

1,333,668 

186,214 

Total . 

.(es) 

8,597,904 

2,357,096 

5,652,178 

588,630 

Times . 

..(e) 

9,781,170 

2,381,344 

6,426,350 

973,476 

Decatur,  lU . 

.  Herald . 

(me) 

5,302,459 

840,782 

3,841,056 

649,484 

Sunday  edition . 

..(s) 

1,489,570 

269,861 

1.037,613 

182,577 

Total . 

(ms) 

6,792,029 

1,110,643 

4.878,669 

832,061 

(Total  includes  29,343  lines  legal) 

Elmira,  N.  Y . 

,  Advertiser . 

.  .(m) 

4.757,018 

2,181,228 

1,628,326 

845,754 

Star-Gazette . 

...(e) 

8,426,572 

2,188,606 

5,314,722 

844,396 

Sunday  Telegram. . 

...(s) 

949,172 

137,872 

767,354 

43,946 

(Advertiser  — 

101,710  lines  legal  included  in  total) 

(Star-Gazette  - 

—  78,848  lines  legal  included  in  total) 

Galyeston,  Tex . 

.  News . 

. . .  (m) 

4,790,832 

1,221,321 

2.524,355 

1,045,156 

Sunday  edition . . . . 

...(s) 

1.669,108 

294,228 

1,095,902 

278,978 

Total . 

,  .(ms) 

6,459,940 

1,515,549 

3,620,257 

1,324,134 

Tribune . 

...(e) 

5,044,432 

1,500,222 

2.739,169 

805,041 

Glendale,  Cal . 

.  Hems  Press . 

...(e) 

6,695,094 

994,854 

4,244,002 

1,201,298 

(Total  includes  254,940  lines  legal) 

Greensboro.  N.  C... 

.  News . 

. .  (m) 

5,404,777 

1,380,285 

3,637,620 

386,872 

Sunday  edition.. . . . 

...(*) 

2,200,775 

295.781 

1,757,028 

147,966 

Total? . 

.  .(ms) 

7,605,552 

1,676,066 

5,394,648 

534,838 

Record . 

...(e) 

5,188,162 

606,620 

4,139,184 

404,278 

(38,080  lines  legal  included  in  total) 

(Continued  on  page  60) 


The  Dollars  and  Cents 
Value  of  a 

PERFECT  MAT 

Every  Time 


First,  there’s  the  dollars-and-cents  advantage  of  condi¬ 
tioning  the  mat  for  better  molding  with  much  less  pres¬ 
sure. 

Second,  the  cash  advantages  of  a  perfectly  FORMED 
contour,  without  high  spots  or  low  spots  and  WITH¬ 
OUT  BUCKLING  under  maximum  shrinkages. 

Third,  the  direct  savings  effected  by  eliminating  mitlrt. 
overs  and  loss  of  mats  and  plates  after  molding. 
Fourth,  the  savings  in  the  pressroom — less  impression, 
less  wear  on  plates  and  press,  and  fewer  blanket  replac^ 
ments. 

And,  finally,  savings  of  time,  and  a  better  looking  news¬ 
paper — both  of  which  have  a  dollars-and-cents  circula¬ 
tion  value. 

The  Sta-Hi  FORMS  the  mat,  and  removes  all 
conditioning,  in  THIRTY  SECONDS. 

If  you  think  the  above  claims  are  exaggerated,  or  that  this  radi¬ 
cally  improved  process  does  not  have  dollars-and-cents  value  ont 
of  all  proportion  to  the  cost,  we  will  respectfully  refer  you  to 
FIFTY  leading  American  newspapers.  Complete  information  and 
a  list  of  near-by  users  will  be  sent  to  you,  by  mail,  on  request 

STA-HI  NEWSPAPER  SUPPLY  COMPANY,  Inc. 

52  West  34th  Street,  New  York,  N.  Y. 

Lo*  Angeles,  Calif.  Portland,  Oregon  Seattle,  Washin|ton 

6724  Hollywood  Blvd.  417  Oregonian  Building  1 235  Westlake  Avenut,  N. 

Already  used  by 
SO  Leading  American 
Newspapers 


Sta-hi  Electric 

DRY  MAT  FORMER 


Our 

New  Home! 


ON  March  15  Liberty  is  moving.  Our 
office  will  be  located  in  the  new  36  story 
News  Building  at  220  East  42nd  Street,  New 
York. 


In  the  new  News  Building  all  of  the  New  York 
offices  of  our  publishing  interests  will  be 
housed — The  News,  New  York’s  picture 
newspaper;  Liberty  Magazine;  the  eastern 
advertising  offices  of  The  Chicago  Tribune; 
P.  and  A.  Photos,  Inc.;  and  the  New  York 
office  of  the  Ontario  Paper  Company. 

Thus  will  be  combined  in  one  magnificent 
new  office  building  all  the  publishing  enter¬ 
prises  that  have  sprung  from  the  parent  com¬ 
pany,  The  Chicago  Tribune. 

The  News  Building,  exemplifying  the  high¬ 
est  ideals  in  modern  office  building  construc¬ 
tion  and  service,  has  attracted  a  high  class 
group  of  tenants.  The  International  Paper 
and  Power  Company  will  occupy  fourteen 
floors.  The  National  City  Bank  has  leased  a 
ground  floor  corner  to  provide  a  complete 
unit  of  its  world-wide  banking  and  invest¬ 
ment  organization. 

Exceedingly  convenient  location,  perma¬ 
nently  protected  light  on  all  four  sides,  an 
imposing  entrance  and  a  magnificent  lobby, 
high  speed,  full  automatic  control  elevators, 
a  central  vacuum  cleaning  system,  and  ther¬ 
mostatic  heat  control  in  each  office  are  some 
of  the  features  which  make  the  News  Building 
an  ideal  home  not  only  for  Liberty  Magazine 


Oimplicity,  refreshingly  new,  is  the  key-note  of  the 
News  Building  . . .  unbroken  lines  soaring  skyward  . . . 

In  this  magnificent  structure,  architects  John  M.  Howells 
and  Raymond  M.  Hood,  whose  work  includes  the 
world-famous  Tribune  Tower  of  Chicago,  have  pointed 
the  way  to  a  new  and  beautiful  chapter  in  American 
office-building  construction. 


but  for  any  organization  interested  in  office 
comfort,  service,  and  convenience. 

After  March  15,  all  communications  should 
be  addressed  to  our  new  home,  220  East  42nd 
St.,  New  York.  Telephone:  Vanderbilt  6900. 

Liberty 

cA  IVeekly  Jor  Everybody 


BIGGEST  NEWSDEALER  CIRCULATION  OF  ANY  MAGAZINE 


/ 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Contintwd  from  page  58) 


Total  Display 

Papar  ^  **"  Publishad  Linaya  National  Local  Classifiad 

News . (m)  S. 478, 793  1,228,374  3,898,670  351.749 

Sunday  edition . (s)  732,694  292,376  251,822  188,496 

Total . (ms)  6,211,487  1,520,750  4,150,492  540,245 

Piedmont . (e)  4,933,011  1,350,811  3,279,397  362,803 

Journal . (e)  5,801,348  1,142,385  4,227,440  431,522 

News . (e)  3,607,891  448,343  2,640,435  401,633 

(Total  includes  108,480  lines  legal) 

Sunday  Record . (s)  1,060,066  124,600  919,506  15,960 

Nassau  Star . (e)  3,236,551  519,099  2,082,346  544,154 

(91,952  lines  legal  included  in  total) 

Transcript . (e)  5,617,715  1,570,385  3,374,658  672,672 

CUizen  Patriot . (e)  9,461,466  1,529,042  7,113,754  818,670 

Sunday  edition . (s)  2.182.719  233,072  1,726,801  222,846 

Total . (es)  11,644,185  1,762,114  8,840,555  1,041,516 

Gazette . (e)  10.086,146  1,645,812  7,320,978  1,119,365 

Sunday  edition. . (s)  2,488,346  334,936  1,781,962  371,448 

Toul . (es)  12,574,492  1.980.748  9,102,940  1,490,804 

News . (e)  8,609,090  1,230,362  6,124,006  1,254,722 

(Classified  and  legal  combined) 

Intelligin.er- Journal  &■ 

New  Era . (me)  7,648,695  2,050,817  4,249,101  1,183,311 

Sunday  News . (s)  810,147  78,473  517,674  212,931 

(166,535  lines  legal  included  in  total) 

Sun . (ra)  4,794,342  1,311,156  3,124.8M  358,288 

Journal . (e)  4,690,574  1,309,854  3,027,416  333.304 

(Legal  included  in  local) 

News . (e)  8,701,905  5,615,562  1,666,210  1,414,036 

(Total  includes  6,077  lines  legal) 

News . (e)  3.569,706  612,962  1.264,556  487,256 

Sunday  ed . (s)  935,368  137,340  677,614  113, «0 

Total . (es)  4,505,074  750,301  2,942,170  601,216 

(Total  includes  211,386  lines  legal) 

Telegraph . (m)  5.017,493  1,386,749  3,001,123  581,746 

Sunday  ed . (s)  1,811,163  367,496  1,251,286  188,073 

ToUl . (ms)  6,828,656  1,754,245  4,252,611  769,819 

(Total  includes  51,981  lines  legal) 

Capital  Times . (e)  5,463,787  911,855  3,634,127  669,615 

Sunday  ed . (s)  1,347,227  140,294  1.010,786  1996,147 

Toul . (es)  6,811,014  1,052,149  4,644.913  895,762 

(218,190  lines  legal  included  in  total) 

Wisconsin  Slau  Journal(es)  9,022,594  1,582,448  5.838.532  1,313,858 

(287,756  lines  legal  included  in  toUl) 

Star . (m)  5,585,770  1,062,444  3.648,1/7  790.808 

Sunday  ed . (s)  1,493,201  47,946  1,187,926  256,987 

Toul . (ms)  7.078.971  1,110,390  4,836,103'  1,047,795 

(84,683  lines  legal  included  in  toUl) 

Press . (e)  4,090,912  534,768  2,851.060  671,354 

(33,730  lines  legal  included  in  toUl) 

CkronicU . (e)  9.443.659  1,516,872  7.121.478  793,761 

(11.548  lines  legal  included  in  toUl) 

News . (e)  10,786.180  950,124  9,396,062  352,120 

(Toul  includes  87.874  lines  legal) 

Berkshire  Eagle . (e)  9,792,174  1,593.732  7,049.462  651,294 

(92,680  lines  legal  included  in  toUl) 

Press . (e)  13,513,262  1.544,270  9.909.844  1,829,814 

(ToUl  includes  229,334  lines  legal) 

Star . (e)  3,903.548  621,798  2,941,519  245.369 

Sunday  ed . (s)  1,974,928  147,088  1,685,109  78.009 

Toul . (es)  5,878.476  768,886  4.786.212  323,378 

Chieftain . (m)  4,383,526  009.462  2.885.162  700,378 

Sunday  ed . (s)  1.328,278  248,892  759.948  315,084 

Toul . (ms)  5,711,804  858.354  3,645,110  1.015.462 

(192,878  lines  legal  included  in  total) 

Star-Journal . (e)  7,266,308  1,606,234  4.610,088  904,106 

(91,350  readers  and  54.530  lines  legal  included  in  toUl) 

News . (e)  3.062,258  333,371  2.265,305  336,474 

(127,106  lines  legal  included  in  total) 

Times . (m)  4,712.540  1,481,074  3.039.666  191,800 

Sunday  ed . (s)  2.536.430  377.612  1,951,514  197,304 

Toul . (ms)  7,248.970  1,858,686  5,001.180  389,104 

If’or  d- .Vncj . (e)  7,672,186  1,593,426  5.512.T26  566.034 

Mercury-Herald . (m)  9,033,797  1,482,041  6.344,459  1,048,718 

Sunday  ed . (s)  2.909,775  465,620  2,203.367  218,907 

Total . (ms)  11.943,572  1,947,651  8.547.826  1.267,625 

(180,460  lines  legal  included  in  total) 

Niws . (e)  7,075,491  751,145  4,821.740  813.428 

(Total  includes  689,178  lines  legal) 

Outlook . (e)  4,428.500  551,096  3,163.020  574,632 

Sunday  ed . (s)  1.534,441  263,536  1,118.124  150,540 

Toul . (es)  5,962,941  814,632  4,281,144  725,172 

(Toul  includes  141,993  lines  legal) 

SUte  Journal . (m)  5,644,114  1,110,704  3,536,862  889,560 

Sunday  ed . (s)  2,292.668  276.556  1,744,050  265,496 

Toul . (ms)  7.936,782  1,387,260  5,280,912  1,555,056 

(100,142  lines  legal  and  13,412  readers  included  in  toUl) 

State  Register . (e)  7,366,202  1,697,255  4,743,614  925,333 

Sunday  ed . (s)  2,514,559  299.494  1,928,150  286,915 

Toul . (es)  9,880,761  1,996,749  6,671,764  1.213.248 

Press . (e)  3,863,804  296,128  2,905,378  *  637.840 

(Toul  includes  24,458  lines  legal) 

(Note:  Press  figures  for  March  3-Dec.  31,  1929) 

Sun . (m)  4,775,484  1,424,486  2.456.244  781,186 

(113,568  lines  legal  included  in  toUl) 

News . (e)  8,933,948  1,477.728  6,625,416  783.524 

Sunday  ed . (s)  2,235,996  345,954  1,662,836  226,618 

Toul . (es)  11,179,944  1,823,682  8,298,252  1,010,142 

(87.868  lines  legal  included  in  toUl) 

(Continued  on  page  62) 


City 

Greenville,  S.  C. 


Hamilton,  Ohio 


Haverhill.  Mass. 
Hempstead,  L.  I 


Holyoke,  Mass 
Jackson,  Mich. 


Kenosha.  Wis, 


Lancaster,  Pa, 


Lima.  O 


Macon,  Ga. 


A  mat  that  runs  uniformly,  i$ 
fast  to  work  and  produces  clean, 
fine  stereos  is  certainly  an  un¬ 
usual  mat.  Morley  Mats  have 
proven  to  have  these  features. 
Any  stereo  man  who  has  had 
trouble  with  other  mats  in  these 
respects,  should  ask  for  a  trial 
with  Morley  and  be  convinced.^* 

Morley  Mats  are  produced 
with  extreme  care  and  precision 
to  provide  the  utmost  in  fine 
printing.  Our  growing  number 
of  users  is  our  best  advertise¬ 
ment. 


Muncie.  Ind, 


Muskegon,  Mich. 


Pittsfield,  Mass. 


Pontiac,  Mich. 


Portsmouth,  Va 


Pueblo,  Colo 


MORLEY  BUTTON 
MANUFACTURING  CO. 

PORTSMOUTH,  NEW  HAMPSHIRE 


Guincy,  Mass. 


Roanoke, ^Va. 


SanU  Monica  Cal 


Springfield,  III. 


Springfield._Mo , 


Springfield,  Ohio, 
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The  Terre  Haute  Tribune 

DOUBLES 

Its  Advertising  Lead 

In  February,  1930,  The  Tribune  led  the  second  paper  165,494 
lines  in  total  advertising,  which  was  more  \Jian  twice  as  much 
as  the  Tribune’s  lead  over  the  second  paper  in  February,  1929. 

In  January,  1930,  The  Tribune’s  Lead  was  84%  Greater 
than  it  was  in  Janusury,  1929 


NATIONAL  ADVERTISING 

In  national  advertising  for  the  first  two  months  of  1930 
THE  TRIBUNE  GAINED  8,148  Lines 
The  Second  Paper  LOST  86,212  Lines 
Over  the  Same  Period  of  1929 


The  TRIBUNE’S  Present  Net  Paid  Circulation  Exceeds 

25,000  Daily 
30,000  Sunday 

An  increase  of  2,000  Daily  and  6,000  Sunday  over  the  latest  yearly  audit  A.  B.  C. 

The  above  facts  and  figures  show  what  is  going  on  in  Terre  Haute.  More 
and  more  space  buyers  are  turning  to  The  Tribune  all  the  time,  as  they  are 
proving  to  themselves  The  Tribune  is  by  far  the  best  advertising  investment 
in  Terre  Haute. 

The  Tribune’s  rate  of  6c  per  line  is  just  half  that  of  the  forced  combina¬ 
tion  daily  and  Ic  under  the  second  paper  Sunday,  although  The  Tribune 
has  by  far  the  greater  Sunday  circulation. 


The  Tribune* s  Rotogravure  Section  is  the  only  rotogravure  section  in  Terre  Haute.  It  is  made 
up  principally  of  local  pictures  and  our  circulation  exceeds  30,000.  We  have  a  flat  rotogravure 
rate  of  I  Sc  per  line. 


The  Terre  Haute  Tribune 


OVER  FIFTY  YEARS  A  NEWSPAPER 


Terre  Haute* s  Only  Home  Owned,  Home  Edited,  And  Home  Managed  Newspaper 


Publisher  The  Fourth  Estate  for  March 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  60) 


I 


City 

Stamford,  Coon. 


Topdm,  Kaa. 


Union  City,  N.  J. . 


Woatariy,  R.  I . 

Wichita  Falla,  Tea. 


WiUiamaport,  Pa.. 


Woonaocket,  R.  1.. 


Total 

Papar  Publiahad  Linayo 

..  ASxxate . (e)  8,829,576 

(99,022  Unaa  legal  included  in  total) 

..  Record . (e)  8,474,368 

(127,162  Unei  legal  included  in  total) 

..  CapiUl . (m)  6,119,974 

Sunday  ed . (a)  2,655,457 

Total . (ma)  8,775,431 

(185,528  Unea  legal  included  in  total) 

Slate  Journal . (e)  5 ,342 ,631 

(79,058  Unea  legal  included  in  total) 

, .  Hudaon  Diapatch . (m)  5,472,089 

(442,510  Unea  legal  included  in  total) 

.,  Newa-Tribune . (ma)  6,771,114 

(Legal  included  in  claaaified) 

Tima-HeraU . (e)  4,940,586 

(Legal  included  in  claaaified) 

..  Sun . (es)  3,750,530 

.,  Record-Newa . (ma)  3,224,312 

(Legal  included  in  claaaified) 

Times-Herald . (e)  7,483,532 

(Legal  included  in  claaaified) 

.  .^Gaaette  ft  Bulletin. .  .(m)  5.331.788 

Sun . (e)  7,385,910 


. (e)  5,297,026 

(83,634  Unea  legal  included  in  local) 


National 

1,239.378 

Local 

6,346,578 

CUsslfiad 

1,144,598 

1,816,654 

5,703,978 

826,574 

1,648,115 

268,254 

1,916,369 

3,288,999 

1,979,474 

5.268,473 

1,004,143 

400,918 

1,405,061 

730,107 

3,964,268 

569,198 

965,441 

3,452.506 

611,632 

1,760.402 

4,147,192 

863,520 

1,421,686 

2,869,482 

649,418 

749,098 

1,416,226 

2,805.390 

1.409,842 

217,470 

339.644 

1,774,766 

1,007,478 

700,028 

1,433,614 

1,431,220 

3,898,174 

5,954,690 

1,284,206 

3,873,352 

139.468 

NEWSPAPERS  IN  CITIES  OF  25,000  TO  49,999  POPULATION 


Abilene,  Tea . 

. .  News . 

, . .  .(m) 

3,558.660 

908,880 

2,140,418 

508,362 

Sunday  edition. . . 

- (s) 

1,745,814 

301,924 

1,255,702 

188,188 

Total . 

.-.  .(ms) 

5,304,474 

1,210,804 

3,366,120 

697,550 

Reporter . 

....(e) 

3,750,586 

902,482 

2,327,528 

520,576 

Aberdeen,  Wash. . . 

..  World . 

....(e) 

6,048,126 

1,141,028 

4,251,870 

655,228 

Alameda,  (^ . 

..  Tinus-Star . 

....(e) 

2,497,656 

439,936 

1,342,460 

580,020 

(Total  includes  135,240  lines  legal) 

Alhambra,  Cal. . . . 

..  Post-Advocate . 

....(e) 

4,252.948 

627,172 

2,958,480 

542,080 

(Total  includes  124.670  lines  legal) 

Alton  ni . 

..  Teletraph . 

....(e) 

5,446,350 

863,100 

3,768,408 

814,842 

(Legal  included  in  classified) 

Amarillo,  Tea . 

..  News . . 

. . .  .(m) 

5.071,654 

1,325.030 

2,973,222 

773,402 

Amaterdam,  N.  Y . . 


Anderaon,  S.  C . 

Anmaton,  Ala . 


Appleton.  Wia. 
Aahland,  Ky . . 


Bangor,  Me . 

Baton  Rouge,  La. . . 


Battle  Creek,  Mich. 


Bellingham.  Wash. . 


Sunday  edition . (a)  1,956,864  327,600  1,41(1 

Total . (ma)  7,028,518  1,652,630  4,383 

Globe . (e)  5,544,924  1,318,492  3,575 

(Legal  included  in  local) 

Recorder . (e)  4,730,680  949,358  3,454 

(Total  includes  74,715  lines  legal) 

iiaU . (e)  2,924,936  500,853  2,251 

Star . (e)  3,649,548  656,684  2,701 

(Total  includes  58,156  Unea  legal) 

PoslCresunt . (e)  7,070,854  1,134,910  5,355 

Independent . (e)  5,981,010  773,822  3.848 

(Total  includea  447.048  lines  legal) 

Star-Beacon . (e)  6,017,546  963,690  4,689 

(Total  includes  87,570  lines  legal) 

Beacon-News . (es)  10,659,435  1.713,797  7.151 

(Total  includes  142,118  lines  legal) 

News . (m)  6.885,466  1,508.780  4,411 

Advocate . (ms)  5,768,868  1,113,378  4.561 

State-Times . (e)  6,617,940  1,113,378  4.138 

(Evening  total  includes  425,712  lines  legal) 

,  Moon-Journal . (e)  7,946,457  917,154  5,743 

(Total  includes  213,477  lines  legal) 

Adeocote . (e)  3,579,618  630,882  2,733 

(Total  includes  74,228  lines  legal) 

Herald . (ml  4,815,016  1,119,006  3.20( 

Sunday  edition . (s)  1,048,404  243,012  691 

Total . (ms)  5,863,420  1,362,018  3,89: 

(Total  includes  24,318  lines  legal) 

HeraU . (e)  5,493,180  1,201,172  3,673 

(Total  includes  34,090  lines  legal) 

News . (e)  1,351,151  170,548  97! 

(Total  includes  116,942  lines  legal) 

(Note: —  Linage  report  lor  period  April  1-December  31) 


1,410,052 

4,383,274 

3,579,030 


1,134,910 

773,822 


1,508.780 

1,113,378 

1,113,378 


1,119,006 

243,012 

1,362,018 


,200,228 

691,460 

,891,688 


Beloit,  Wis . 

News . 

...(e) 

5,697,415 

1,048,201 

4,070,990 

578,224 

(Legal  included  in  classified) 

Biddeford,  Me . 

Journal . 

...(e) 

2,523,808 

749,868 

1,614,074 

144,026 

(Total  includes  35,840  lines  legal) 

Biloai  and  Gulfport, 

Miss . 

Herald . 

...(e) 

3,001,344 

602,952 

1,960,112 

191,040 

(Total  includes  247,240  lines  legal) 

Bloomington,  lU . 

Pantagraph . 

...(e) 

6,626,528 

1,413,790 

4,684,686 

528,052 

Sunday  edition . .  . . 

...(s) 

1,362,505 

204,876 

1,058,033 

99,596 

Total . 

..(es) 

7,989,033 

1,618,666 

5,742,719 

627,648 

Boise,  Ida . 

Statesman . 

. .  (ms) 

5,569,130 

1,509,018 

3,400,950 

594.482 

(Total  includes  54,680  lines  legal) 

Bristol,  Conn . 

Press . 

...(e) 

4,144,826 

529,186 

3,235,078 

380,562 

Bristol,  Va.-Tenn. . . . 

Herald  (kiurier  & 

News 

Bulletin . 

.{men) 

4,498,382 

940,044 

3,042,826 

510,706 

Bnriington,  la . 

Casette . 

...(e) 

4,622,716 

1,208,424 

3,102,596 

311,696 

(Legal  included  in  local) 

Burlington,  Vt . 

Free  Press . 

..(m) 

7,309,195 

1,641,836 

5.200,976 

466,383 

Butler,  Pa . 

Eagle . 

...(e) 

6,249,964 

1,241,142 

4,169,872 

646,800 

(Total  includes  192,150  Unes  legal) 

Butte,  Mont . 

Mont.  Standard _ 

, . .  (m) 

6,899,802 

1,945,860 

3,761,142 

1,192,800 

(Legal  included  in  classified) 

Casper,  Wyo . 

Herald  ft  Trcbune. 

.  (mesl 

3,536,442 

1,142,316 

1,954,764 

214,088 

(Total  includes  225.274  Unes  legal) 

Chami>aign,  Ill . 

News-Gasette . 

...(e) 

6.820.338 

1,207,850 

4,996,628 

510,538 

(Total  includes  105,322  Unes  legal) 
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Bloomington  Merchants 


Are  No  Santa  Clauses!! 


They  Used 

5,742,719  Lines  in  1929 

(A  Gain  of  568,486  Lines) 

Solely  because  they  knew  The  Pantagraph 
influenced  practically  every  buyer  in  Central 
Illinois,  and  that  this  advertising  would  bring 
a  profitable  return. 

One-Paper  Coverage  Has  Developed  More 
Readers,  Greater  Sales  Volume  and 
Lowered  Advertising  Costs 

Many  of  these  merchants  have  used  Panta¬ 
graph  columns  for  over  50  years,  and  are 
highly  appreciative  of  the  advantages  that 
come  with  a  one-paper  market. 

Surely  no  group  of  advertisers  can  be  better 
judges  of  a  medium.  Their  cash  registers 
form  the  basis  of  their  judgment. 

Total  Linage  1929 — 7,989,033  Lines 

(A  Gain  of  666,919  Lines) 


A  New  Factor  in  the 


Prosperity  of  Bloomington 


State  Farm  Mutual 
Life  and  Auto  Ins.  Co. 

The  new  8-story  building 
shown  at  left  has  just  been 
dedicated,  and  every  foot 
of  floor  space  is  needed  to 
conduct  the  business  of  this 
constantly  growing  concern. 

The  nation  -  wide  activities 

_ _  ^  I  of  this  company  in  1929 

brought  over  $6,000,000.00 
'  into  Bloomington,  an  out¬ 

standing  contribution  to  the 
prosperity  of  this  commu- 
nity. 

An  Annual  Payroll  of  $420,802.20 


This  concern  provides  profitable  employment  for  300 
women  and  59  men  in  Bloomington,  and  has  been  a 
decided  factor  in  a  higher  scale  of  pay  for  all  women 
in  Central  Illinois. 

The  importance  of  $35,066.85  each  month  in  new  busi¬ 
ness  for  Bloomington  cannot  be  ignored. 

imlg  fatttagraiili 

BLOOMINGTON,  ILL. 

Representatives:  CHAS.  H.  EDDY  CO.,  New  York,  Boston,  Chicago 
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Three-Fourths  From 
Less  Than  Seven  Per  Cent 


During  1928,  when  the  Bureau  of  Advertising  of  the  A.  N.  P.  A., 
estimated  that  $225,000,000  was  invested  in  national  newspaper 
advertising  by  more  than  6,000  advertisers,  the  Bureau  secured 
estimates  of  national  newspaper  appropriations  from  412  adver^ 
tisers  who  invested  $165,983,000,  or  73.8%  of  the  $225,000,000. 

Which  is  a  splendid  proof  that  the  worthwhile  bulk  of  national 
newspaper  business  comes  from  a  comparatively  small  number 
of  advertisers.  Less  than  seven  per  cent.  (6.86%  to  be  more  ex^ 
act)  of  the  6,000  provide  very  nearly  three  fourths  of  the  total 
money  volume. 

In  the  face  of  this  fact  it  is  worthwhile  to  know  and  remember 
that  Editor  Publisher's  subscribers  include  those  who  paid 
for  nearly  94%  of  the  appropriations  where  definite  figures  are 
known. 

This  forces  the  conclusion  that  Editor  Publisher  must  be  a 
''must"  on  all  newspaper  promotion  media  lists  if  the  majority  of 
those  controlling  the  bulk  of  newspaper  appropriations  are  to  be 
properly  impressed  by  advertising  publishers. 
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City 

Papar  Published 

Linage 

Clearwater,  Fla . 

.  s»» . 

.  .(e) 

1,889.876 

Sunday  edition . 

..(s) 

469.669 

Total . 

.  .(es) 

2.359,545 

(Total  includes  178,445  lines  legal) 

Clinton,  la . 

.  Herald . 

..(e) 

4.879.300 

(Total  includes  110,952  lines  legal) 

Colorado  Springs, 

Colo . . 

.  Gazette . 

.(m) 

4,426,198 

Sunday  edition . 

..(s) 

1.998.542 

Total . . 

.(ms) 

6,424,780 

(Total  includes  37,996  lines  legal) 

Telegraph . 

..(e) 

4,972,450 

(Total  includes  3,528  lines  legal) 

Concord,  N.  H . 

Monttor-  Patriot . 

. .  (e) 

4,998,686 

(Total  includes  92,932  lines  legal) 

Corpus  Christi,  Tex . , 

.  Caller . 

.(ms) 

4.347.014 

T  imes . 

.(es) 

3,749.844 

Cun.berland,  Md . . . 

.  Times . 

..(e) 

6.-598,731 

Sunday  edition . 

.  .(s) 

1,291,187 

Total . 

.(es) 

7,889,918 

(Legal  included  in  local ) 

Danbury.  Conn . 

,  .Veins . 

..(e) 

7,367,884 

Times . 

..(e) 

4.030.698 

(Legal  included 

in  local) 

Danville,  Ill . 

.  Commercial- Neu's .. . 

.  .(e) 

7,701,137 

Danville.  Va. 


Dttbn  lue,  la . 


Durham,  N.  C. . . . 
East  Liverpool,  O. 
Enid,  Okla . 


Eau  Claire,  Wis. . 
Elgin.  Ill . 

Elkhart,  Ind . 

Elyria.  O . 

Everett.  Wa  sh _ 

Fairmont.  W.  V’a. 


1,118,806  4,170.S86 


Fitchburg,  Mass.,, 
Fond  du  Lac,  Wis. 
Fort  Smith,  Ark. . . 


Gloveraville,  N.  Y. 


Great  Falls,  Mont. 


Green  Bay,  Wis . . 
Hagerstown,  Md. 


(Total  includes  76.202  lines  legal) 

Register . (m)  2,463,510 

Sunday  edition . (s)  1.345,456 

Total . (ms)  3,808,966 

(Total  includes  10,488  lines  legal) 

Bee . (e)  4,053,742 

(Total  includes  10,091  lines  legal) 

Telegraph-Herald  6* 

Times- Journal . (es)  5,987,958 

(Total  includes  149,996  lines  legal) 

Herald . (ms)  5,844,481 

Sun . (e)  3,806,966 

Review . (e)  6,325,410 

(Local  includes  6,678  lines,  readers; 

News . (ml  4,633,503 

Sunday  edition . (s)  1,490.678  223,160  1,148.098 

Total . (ms)  6,124,181  1,081,598  4,190.361 

(Total  includes  193,970  lines  legal) 

Eagle . (e)  4,633,503  858,438  3,042,263 

(Total  includes  189,532  lines  legal) 

Leader  &  7'We«raiR..(mes)  4.805,878  1,279,236  3,137,652 

Courier- Sews . (e)  8.178.506  1,226,960  5,957,868 

(Total  includes  104,314  lines  legal) 

Truth . fe)  5,991.800 

(Legal  included  in  local) 

Chronicle  Telegram. . . .  (e)  6,626,522 

(Total  includes  249,760  lines  legal) 

Herald . (e)  5,889,870 

Sunday  edition . (s)  1 , 163 .5.54 

Total . (es)  7,053,424 

(Total  includes  136,248  lines  legal) 

Times . (m)  2,982,028 

Sunday  edition . (s)  1,146, 348 

Total . (ms)  4.128.376 

(Total  includes  337,652  lines  automobile;  164,650  lines  legal) 

West  Virginian . (e)  3,735,032  719,194  2,391,774 

(Total  includes  311,780  lines  automobile;  140,812  lines  legal) 

SeiKiiirl . (e)  6,123,614  969,136  4.908.414 

(Legal  included  in  local) 

Commcmwealth  Reporter. (e)  5,344.346  1,220,872 

(117,  727  lines  legal  not  included  in  total) 

Southwest  American .  .(m)  4,441,234  1,398,768 

Sunday  edition . (s)  1 , 545 ,852  320 , 642 

Total . (ms)  6,987,086  1,719.410 

(Total  includes  29,736  lines  legal 

Times  Record . (e)  4,433,226 

(Total  includes  24,276  lines  legal) 

Herald . (m)  2,940,882 

(Total  includes  59,374  lines  legal) 

Leader  Republican . (e)  4 , 558, .596 

(Total  includes  114,212  lines  legal) 

Tribune . (m)  7,706,363 

(Total  includes  55,958  lines  legal) 

Leader . (e)  2,708,160 

(Total  includes  78,890  lines  legal) 

Press-Gazette . (e)  9,041,802 

(Legal  included  in  local) 

Globe . (e)  1,928.318  . 

Herald . (m  5,098,720  1,217,216  3,289.412 

Mail . (e)  5,072,884  1.203,384  3,368.764 

(Legal  included  in  classified) 
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UNAGE 

City 

Jackson,  Miss . 

Difiplay 

National  Local 

Claaaifiad , 

260,441 

1,269,317 

181,673 

132.088 

293,863 

43,718 

392,529 

1,563,180 

225,391 

Jamestown,  Y. . . . 

1,143,277 

3,334,501 

290,570 

977,522 

2,874,886 

.537,322 

Janesville,  Wis . 

208,558 

1,516,942 

269,514 

1,186,110 

4.391.828 

806,836 

Johnson  City,  Tenn., 

980.742 

3.382,105 

.537.936 

1,238.244 

3,442,572 

224.572 

Joplin,  Mo . 

949,746 

2.615,144 

782,124 

464,002 

2,633.764 

652.078 

1.024,134 

5.. 364. 184 

210.413 

112,570 

1,143.660 

34,957 

Joliet,  Ill . 

1,136,704 

6.507,844 

245,370 

1,169,175 

5.476.082 

722.627 

Kingston,  N.  Y . 

251,678 

3,297,665 

481.355 

Kokomo,  Ind . 

1,571,164 

5. 340.. 594 

713.160 

LaCrossc,  Wis . 

8<)8.798 

1.446.382 

140,914 

147,966 

1,135.044 

58,374 

1,016,764 

2.582,426 

199,288 

1,012.592 

2,839,312 

191,747 

LaFayette,  Ind . 

1,743,620 

3.638,460 

455,882 

Lebanon,  Pa . 

Lexington,  Ky . 

1,112,174 

4,-529,658 

251,840 

413.238 

3,191.076 

202,652 

1,091,790 

4.841,592 

286.034 

;  total  includes  105,994  lines  legal) 

858.438 

3.042,263 

.543.270 

1  Lockport.  X.  Y . 

Total 

OlMlay 

Paper 

Publiahad 

Linage 

Netional 

Local 

Clarion  Ledger. . 

3,441,732 

544,068 

2.364.530 

Sunday  edition . 

. (s) 

1,651,510 

167,636 

1,378,202 

Total . 

- (ms) 

5.093.242 

711,704 

3,742,732 

(Legal  included  in  classified) 

News . 

6,634,670 

1,544.298 

4,301,920 

Classi^i^ 

532.tS4 

>«5.»S2 


601. 42( 

(Note. —  Rotogravure  section  started  Feb.  10,  1929;  230,720  lines.  Lo^ 
Roto;  12,040  lines  national  Roto,  not  included  in  total) 


Journal . 

...fe) 

8,710,058 

1,037,568 

6,686,610 

'M.OflO 

(Total  includes  187.880  lines  legal) 

Post . 

. . .  (m) 

7.947,474 

1,037,286 

6,059,828 

850, 

(Total  includes  211,681  lines  legal) 

Gazette . 

...(e) 

5,973,926 

1,159.885 

3.977.092 

736.232 

(Total  includes  100,716  lines  legal) 

Chronicle  &  Staff- 

News . 

.  (me) 

3,152,436 

656,530 

1,318,248 

329, «2 

Sunday  edition . , . , 

...(s) 

1,645,770 

243,418 

2,166,414 

84,  KM 

Globe . 

. .  .(m) 

4,247,264 

1,326,514 

2,398,1.58 

472,052 

Sunday  edition  . . . . 

....(s) 

1,865,388 

200,088 

1,387,834 

267,792 

Total . 

. .  (ms) 

6,112,652 

1,526,602 

3,785,992 

739.844 

739,578 

1,048,460 

262.668 

1,311,128 

736,834 

17,542 

7.54.376 


5.391.456 

4,181,618 
81 3.. 596 
4.995,214 

1,812,286 

835,506 

2.647,792 


3,783,091 

2,700,278 

1,049,132 

3,749,410 


114,982 

6.58,252 


388,990 

889,364 


523,978 

86.856 

610.834 

191.562 

65,170 

256,732 


(Total  includes  60,214  lines  legal) 

News-Herald . (e)  5,192,656 

(Total  includes  23,814  lines  legal) 

Herald-News . (es)  11,240,852 

(Total  includes  117,194  lines  legal) 

Freeman . (e)  5,928,150 

(Total  includes  205,972  lines  legal) 

Tribune . (e)  5,917,212 

(Legal  included  in  local) 

Tribune  &*  Leader- 

Press  . (e)  4,542, 600 

Sunday  edition . (s)  1 , 181,376 

Total . (es)  5,723,976 

(Legal  included  in  local) 

Journal  &  Courier.,  .(me)  6,116,222 

(Total  includes  88,410  lines  legal) 

News-Times . (e)  4,549,538 

(Total  includes  130,200  lines  legal) 

Herald . (ms)  6,363,000 

(Total  includes  143,696  lines  legal) 

Leader . (e)  6,747,664 

Sunday  edition . (s)  2,073 , 246 

Total . (e)  8,820,910 

(Total  includes  11,830  lines  legal) 
Union,  Sun  &  Journal.(a)  4,879,098 
(Total  includes  511,840  lines  legal) 

(Continwd  on  page  65) 


1,523,326  2,956.940 


1,215,480  8,116,276 


990,485  4,350,864 


1,120,770  4,406,388 


1,198,876 

300,062 

1,498,938 


3,029,956 

809,676 

3,839,632 


1,068,060  4,273,570 


1,303,022  2,749,782 


811,454  4,564.8.54 


1,138,466 

234,920 

1,373,386 


5,102,118 

1,639,232 

6,741,3.50 


688. Sli 
1. '91. 902 
380.821 
4.50,054 

313,708 

71,638 

385.406 

686. 182 

366.534 

842.996 

495.460 

198.884 

694.344 


9)8,460  3.138,464 


313.684 

174.846 

488.530 


1,397,858  2.698,220 


416.570  2.048,970 


931.392  3.010.6.30 


1,693,398  5.053.293 


1,008,112  1,495.354 


1,514,394  6.848,184 


High  Point,  N.  C. . . 

.  Enterprise . 

- (e) 

3,980.3-54 

Sunday  edition . . . 

- (s) 

897.652 

Total . 

- (es) 

4.878.006 

Homestead.  Pa . 

.  Messenger . 

. . . . (e) 

2,981.064 

Hutchinson,  Kan . . . 

.  Herald . 

. . .  (ms) 

4.720.590 

News . 

. . . . (e) 

6,742.036 

Inglewood,  Cal . 

News . 

. (e) 

2,293.106 

(Total  includes  180,194  lines  legal) 

624,960 

193.144 

818,104 

331.382 

1,165.584 

1,163.904 

248,998 


3.070,1.58 
634.298 
3.704.456 
2.399.124 
2.666.6.36 
4. 687.. 564 
1,721.668 


.592.092 

,500,736 

285 . 236 
70.210 
355.446 
250.558 
888.370 
890., 568 
142.226 


Naturally 


THE  JAMESTOWN  JOURNAL 

gives  greatest  coverage  of 

JAMESTOWN,  N.  Y. 

The  JOURNAL  carried  more  local  display, 
more  national  display  and  more  total  advertising 
than  any  other  local  daily. 

For  the  year  1929  the 
JOURNAL  LED  BY  691,936  LINES! 

In  1929  the  JOURNAL  carried  8,710,058  lines. 

There  was  an  increase  over  1928  of  79?  in  local 
display  linage  and  24%  in  national  linage. 

The  JOURNAL  now  leads  other  local  daily  by 
28%  in  Jamestown  circulation  (A.  B.  C.). 

THE  CITY  IS  THE  MARKET. 

,^0%  more  retail  outlets  in  Jamestown  alone 
than  in  all  outlying  districts  combined. 

THE  JOURNAL  IS  THE  PAPER. 

Only  EVENING  paper. 

Greatest  City  Circulation. 

Leads  in  Local.  National  and  Total  AdvertisinK. 

The  JULIUS  MATHEWS  SPECIAL  AGENCY 
New  Y'ork  —  Boston  —  Chicago  —  Detroit 


annual  tabulation  of  newspaper  linage 
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Total  Display 

Papar  Published  Linage  National  Local  Classified 

Journal . (el  4,672,962  676,564  3,223,794  637,210 

(Total  includes  135  394  lines  lejial) 

Times-Herald . (e)  5,996,074  904,118  4,572,330  619,626 

(Legal  included  in  local) 

Chronicle . (e)  5,439,445  888,303  3,957,848  548,380 

(Total  includes  44,914  lines  legal) 

Leader  Tribune . (ms)  5,234,226  682,682  3,925,544  574, 4)> 

(Total  includes  51,594  lines  legal) 

Star . (e)  8,175,636  1,373,036  5,942,594  710, 8>2 

(Total  includes  149,114  lines  legal) 

Sews . (es)  9,083,886  1,470,196  7,085,274  [396,9.56 

(Total  includes  131,460  lines  legal) 

Globe  Gazette . (e)  6,576,920  1,392,440  4.612.860  »89,1U 

(Total  includes  182,476  lines  legal) 

Massillon,  0 .  Independent . (e)  6,907,586  802,788  5.752.768  352,0)0 

(74.806  lines  legal  not  in  total  also  46,102  lines  page  1  advertsing  not  included 
in  total) 

Michigan  City,  Ind.  .  Dispatch . (e)  1,685,820  271,330  1,239,567  92,260 

(Total  includes  82,663  lines  legal) 

Krws . (e)  3,234,742  497,084  2,421,692  315,956 

Middletonn,  Conn...  Press . (e)  5,623,023  905,891  4,342,044  375,088 

(Legal  Included  in  classified) 

Middletown.  O .  Journal . (e)  4,903.092  704,835  3,315.942  825,070 

(Total  includes  56,224  lines  legal) 

News-Signal . (m)  3,0.51,086  411,852  2,001,  )38  588,158 

Sun  lay  edition . (s)  1,623,790  162,385  1,217,622  242.312 

Total . (ms)  4,684,876  574,238  3.221,950  830,480 

(Total  includes  58,198  lines  legal) 

Moline,  Ill .  Dispatch . (e)  8,857,226  1,355,395  5,739,445  680.582 

(Total  includes  81,802  lines  legal) 

Monroe.La .  Post . (m)  1,160,166  108,780  893,090  156,128 

Sunday  edition . (s)  463,190  6,580  427.490  29.120 

Total . 'ms)  1,623,356  115,350  1,322,580  185,248 

(Post  started  publication,  June  12,  1929) 

(Total  includes  168  lines  legal) 

Sexs-itar . (e)  5,239,350  1,134,420  3, 634, ,554  311,710 

(158,676  lines  legal  indaiel  in  total) 

Morgantown.  W.  Va. .  Dominion-News . (m)  1,857,774  3-39,945  1,146,691  323,2')0 

'51,877  lines  legal  included  in  total) 

Post . (e)  2,481,346  675,983  1,235.0)0  .388.122 

(Total  includes  181,181  lines  legal) 

Muskogee.  Okla .  Phoenix . (m)  3,08.3,905  1,216,645  1,457.732  ,377,142 

Sunday  edition . (s)  1,254, .508  289.383  824,635  137,588 

Total . (ms)  4,3.38,414  1.50.5.028  2,282.357  514,730 

(Total  includes  35,286  lines  legal) 

Times- Democrat . (e)  4,535,429  1,499,576  2,444,097  441.119 

(Total  includes  150,636  lines  legal) 

Newark,0 .  Advocate . (e)  5,831,196  1,123,287  4,011,955  572.0)8 

(Total  includes  123,886  lines  legal) 

Xewburgh-Beacon,  N. 

Y .  Xews . (e)  5,387,6.32  1,166,368  3,698,982  4  48,824 

(Total  includes  73,458  lines  legal) 

New  London.  Conn . .  Day . (e)  5,875,324  1,441,384  3,768,492  665,448 

Newport.  R.  I .  Xews . (e)  6.838,541  773,820  5,803,493  261,228 

(Legal  included  in  local) 

Norristown,  Pa .  Register . (e)  2,906,834  248.738  2,206,414  299,222 

(Total  includes  152,460  lines  legal) 

Times-Herald . (e)  6,240,923  872,133  4,583,594  785.196 

(Legal  and  classified  combined) 

Norwalk,  Conn .  Hour . (e)  4,380,698  810,908  3,260,964  308,826 

(54.590  lines  legal  not  included  in  tot  .1) 

Ogden.  Utah .  Standard  Examiner ....  (e)  5,084,891  1,187.501  3.003,574  788,711 

Sunday  edition . (s)  1,712,711  396,081  1,136,506  177,457 

Total . (es)  6.797,602  1,583,582  4,140,080  966,168 

(Total  includes  107,772  lines  legal) 

OilCity.  Pa .  Blizzard . (e)  3,152,618  399,812  2,642,052  63.868 

(Total  includes  46,8to  lines  legal) 

Derrick . (m)  5,712,817  1,000.329  4,599,585  112,903 

Clean,  N.Y .  Times . (e)  5,007,210  812,000  3,689,210  476,000 

(Total  includes  30,000  lines  legal) 

0«*ego.N.Y . 'Palladium-Times . (e)  4,744,512  812,000  3,595,316  220.990 

(Total  includes  115,906  lines  legal) 

Ottumwa.  la .  Courier . (e)  5,824,308  1,262,898  4,055,156  506,254 

O’nuboro.  Ky .  Messenger . (ms)  4,105,318  940,478  2,967,524  83,020 

(Total  includes  1 14,296  lines  legal) 

Inquirer . (es)  3,995,838  854,868  3,027,262  81,228 

(Total  includes  32,480  lines  legal) 

Paducah,  Ky .  Sun-Democrat . (es)  6,897,520  1,410,416  4.739.630  705,474 

(Total  includes  42,000  lines  legal) 

Parkersburg,  W.  Va..  News . (m)  3,058,608  351,344  2,296,028  293,818 

Sunday  edition . (s)  1,898,218  198,884  1,624,938  68,068 

ToUl . (ms)  4,956,826  550,228  3,920.966  361,886 

(Total  includes  123,746  lines  legal) 

Fla .  Journal . (m)  2,576,854  759,318  1,237,278  455,392 

Sunday  edition . (s)  3,309,026  764,666  2,010,834  449,260 

Total . (ms)  5,885,880  1,523.984  3,248,116  904,642 

(Total  includes  125,628  lines  legal) 

Xews . (e)  1,126,048  191,282  836,906  97,118 

(Total  includes  84,266  lines  legal) 


THE  COMMERCIAL  APPEAL 


Appeal 


Manor., 


Mansfield.  0 


Charge  Millionaire  Pajd  $1(W,()00  For  Death  Potion 

Docraiiic^ . 


DICE  GAME  LOSERS  TRAILED 
IN  DOUBUJIURDER  MYSTKY 


rJMemphis  Papers 
Know  Their  Type  Metal 


You  can’t  fool  these  three  high'grade 
Memphis  newspapers  on  matters  relating 
to  type  metal — they  know  their  type  metal. 

With  them,  as  with  thousands  of  other 
publications,  Imperial  is  the  last  word  when 
it  comes  to  type  metal.  Imperial  has  not  won 
this  confidence  of  America’s  press  over  night. 
For  years  they  have  been  specializing  on  type 
metal  and  type  metal  only.  They  have  studied 
every  angle  of  the  needs  of  type  metal  users, 
and  whether  it  is  an  analysis  or  advice  on 
the  use  of  metal,  experience  enables  Imperial 
to  give  the  right  answer. 

If  you  are  using  any  other  metal,  it  will  pay 
you  to  talk  to  our  representative  and  find  out 
to  your  own  satisfaction  why  Imperial  Type 
Metal  and  the  Plus  Plan  have  become 
standardized  in  the  majority  of  newspaper 
plants  in  the  United  States. 


Imperial  Type  Metal  Company 

Manufacturing  only  the  following  type  metals: 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


UNOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia  *  New  York  *  Chicago  ♦  Los  Angeles 


(Continued  on  page  66) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  page  62) 


Citjr 

Jackson,  Miss. 


City 

Paper 

Published 

Linage 

Clearwater,  Fla . . 

.  Sa« . 

. (e) 

1.889,876 

Sunday  edition .  . 

. (s) 

469,669 

Total . 

_ (es) 

2,359.545 

(Total  includes  178,445  lines  legal) 

Clinton,  la . . 

,  Herald . 

. (e) 

4,879.300 

(Total  includes  110,952  lines  legal) 

Colorado  Springs. 

Colo . 

.  Gazette . 

....  (m) 

4,426,198 

Sunday  edition . . 

. (s) 

1,998,542 

Total . 

...  (ms) 

6,424,780 

(Total  includes  37,996  lines  l^al) 

Telegraph . 

. (e) 

4,972,450 

(Total  includes  3,528  lines  legal) 

Concord.  N.  H . 

.Vf  oniior-  Patriot . . 

. (e) 

4,998,686 

(Total  includes  92,932  lines  legal) 

Corpus  Christ!,  Tex . , 

.  Caller . 

. . . .  (ms) 

4,347,014 

Times . 

. . . .(es) 

3,749,844 

Cumberland,  Md . . . 

.  Times . 

. (e) 

6,598,731 

Sunday  edition . . 

. (s) 

1,291,187 

Total . 

....  (es) 

7,889,918 

(Legal  included  in  local  1 

Danbury.  Conn . 

.  Srws . 

. (e) 

7,367,884 

T  imes . 

. (e) 

4.030.698 

(Legal  included  in  local) 

Danville.  Ill . . 

,  Commercial^Kews 

. (e) 

7,701,137 

Display 


Danville,  Va. 


Dubn  ]ue,  la . 


Durham,  N .  C . . . . 
East  Liverpool,  O. 
Enid,  Okla . 


Eau  Claire,  Wis. . 
Elgin,  Ill . 

Elkhart,  Ind . 

Elyria,  O . 

Everett.  Wa  sh _ 

Fairmont,  W.  Va. 


Fitchburg,  Mass.. 
Fond  du  Lac,  Wis . 
Fort  Smith,  Ark. . . 


1.279.236 

1,226,960 


3.137,6.'i2 

5,957,868 


1,118,806  4,170.586 


739,578  5,391,456 


Gloversville,  N.  Y. . . 


Great  Falls,  Mont.  . . 


Green  Bay,  Wis. 


(Total  includes  76.202  lines  legal) 

Register . (m)  2,463,510 

Sunday  edition . (s)  1 , 345 , 456 

Total . (ms)  3,808,966 

(Total  includes  10,488  lines  legal) 

Bet . (e)  4,053,742 

(Total  includes  10,091  lines  legal) 

Telegraph-Herald  &• 

T  imes-Journal . (es)  5,987,958 

(Total  includes  149.996  lines  legal) 

Herald . (ms)  5,844,48! 

Sun . (e)  3,806,966 

Reriev! . (e)  6,325,410 

(Local  includes  6,678  lines,  readers;  total  includes 

News . (it.  )  4 . 633 , 503 

Sunday  edition . (s)  1,490,678 

Total . (ms)  6,124,181 

(Total  includes  193,970  lines  legal) 

liagle . (e)  4,633,503 

(Total  includes  189,532  lines  legal) 

Leader  &  Telegram.. (mes)  4,805,878 

Courier-  Kews . (e)  8,178,506 

(Total  includes  104,314  lines  legal) 

Truth . fe)  5,991,800 

(Legal  included  in  local) 

Chronicle  Telegram. ..  .(e)  6,626,522 

(Total  includes  249,760  lines  legal) 

Herald . (e)  5,889,870 

Sunday  edition . (s)  1,163,554 

Total . (es)  7.053.424 

(Total  includes  136,248  lines  legal) 

Times . (m)  2,982,028 

Sunday  edition . (s)  1 , 146,348 

ToUl . (ms)  4.128.376 

(Total  includes  337,652  lines  automobile;  164,650  lines  legal) 

Weit  Virginian . (e)  3,735,032  719,194  2,391,774 

(Total  includes  311,780  lines  automobile;  140,812  lines  legal) 

Sentinel . (e)  6,123,614  969,136  4,908.414 

(Legal  included  in  local) 

Commomtealth  Reporter. (e)  5,344,346  1,220,872 

(117,  727  lines  legal  not  included  in  total) 

Southwest  American .  .(m)  4,441,234  1,398,768 

Sunday  edition . (s)  1 , 545 , 852 

Total . (ms)  6,987,086 

(Total  includes  29,736  lines  legal 

Times  Record . (e)  4,433,226 

(Total  includes  24,276  lines  legal) 

Herald . (m)  2,940.882 

(Total  includes  59.374  lines  legal) 

Leader  Republican . (e)  4 , 558 , 596 

(Total  includes  114,212  lines  legal) 

Tribune . (m)  7,706,363 

(Total  includes  55,958  lines  legal) 

Leader . (e)  2,708,160 

(Total  includes  78,890  lines  legal) 

Press-OazeUe . (e)  9,041,802 

(Legal  included  in  local) 


National 

Local 

Claaaifiod , 

260,441 

1,269,317 

181,673 

132,088 

293.863 

43,718 

392,529 

1,563,180 

225,391 

Jamestown,  N.  Y. . . , 

1,143,277 

3,334,501 

290,570 

977,522 

2,874,886 

537,322 

Janesville,  Wis . 

208,558 

1.516,942 

269,514 

1,186,110 

4.391,828 

806,836 

Johnson  City,  Tenn. 

980,742 

3,382,106 

.537,936 

Joplin,  Mo . 

1,238.244 

3.442,572 

224,572 

949,746 

2.615.144 

782,124 

464.002 

2,633,764 

652,078 

1,024,134 

5,364,184 

210,413 

112.570 

1.143,660 

34,957 

Joliet,  Ill . 

1,136,704 

6,507,844 

245.370 

Kingston,  N.  Y . . 

1,169,175 

5.476,082 

722.627 

251,678 

3.297,665 

481,355 

Kokomo,  Ind . 

1,571,164 

5. 340,. 594 

713,160 

LaCrosse,  Wis . 

868,798 

1.446,382 

140,914 

147,966 

1,136.044 

58,374 

1,016,764 

2,582,426 

199,288 

LaFayette,  Ind . . 

1,012,592 

2,839,312 

191,747 

Lebanon,  Pa . 

1,743,620 

3,638,460 

455,882 

Lexington,  Ky . 

1,112,174 

4.529,658 

251,840 

413,238 

3,191,076 

202,652 

1,091,790 

4,841.592 

286,034 

otal  includes  105,994  lines  legal) 

858,438 

3.042,263 

543,270 

Lockport.  N.  Y . 

223,160 

1,148,098 

114,982 

1.081.598 

4,190.361 

658,2.52 

858,438 

3.042,263 

.543,270 

Total 

Display 

Paper 

Published 

Linaga 

National 

Local 

Clarion  Ledger.. 

3,441,732 

544,068 

2.364,530 

Sunday  edition. 

. (s) 

1,651,510 

167,636 

1,378,202 

Total . 

- (ms) 

5,093,242 

711,704 

3,742,732 

(Legal  included  in  classified) 

News . 

6,634,670 

1,544,298 

4,301,920 

Claia!^ 

S32.t$t 

>0S.»S! 

Ml.lOt 


60l,i2i 

(Note. —  Rotogravure  section  started  Feb.  10,  1929;  230,720  lines.  Locil 
Roto;  12,040  lines  national  Roto,  not  included  in  total) 


Journal . 

...(e) 

8,710,058 

1,037,568 

6,686,610 

798,000 

(Total  includes  187.880  lines  legal) 

Post . 

. . .  (m) 

7,947,474 

1,037,286 

6,059,828 

850,3i| 

(Total  includes  211,681  lines  legal) 

Gazette . 

...(e) 

5,973,926 

1,159,885 

3,977,092 

nt.ai 

(Total  includes  100,716  lines  legal) 

Chronicle  &  Staff- 

News . 

.(me) 

3,152,436 

656,530 

1,318.248 

329, «2 

Sunday  edition . . . . 

...(s) 

1,645,770 

243,418 

2,166,414 

84.104 

Globe . 

. .  .(m) 

4,247,264 

1,326,514 

2,398,1.58 

472,052 

Sunday  edition  . . . , 

....(s) 

1,865,388 

200,088 

1,387,834 

267,702 

Total . 

. .  (ms) 

6,112,652 

1,526,602 

3,785,992 

739.041 

(Total  includes  60,214  lines  legal) 

News-Herald . (e)  5,192,656 

(Total  includes  23,814  lines  legal) 

Herald-News . (es)  11.240.852 

(Total  includes  117,194  lines  legal) 

Freeman . (e)  5,928,150 

(Total  includes  205,972  lines  legal) 

Tribune . (e)  5,917,212 

(Legal  included  in  local) 

Tribune  &*  Leader- 

Press . (e)  4,. 542. 600 

Sunday  edition . (s)  1 , 181 ,376 

Total . (es)  5,723,976 

(Legal  included  in  local) 

Journal  &  Courier.. ,  (me)  6,116,222 
(Total  includes  88,410  lines  legal) 

News-Times . (e)  4,549,538 

(Total  includes  130,200  lines  legal) 

Herald . (ms)  6,363,000 

(Total  includes  143,696  lines  legal) 

Leader . (e)  6,747,664 

Sunday  edition . (s)  2,073,246 

Total . (e)  8,820,910 

(Total  includes  11,830  lines  legal) 
Union,  Sun  &  Journal. (a)  4.879,098 

(Total  includes  511,840  lines  legal) 

(Continued  on  page  65) 


1,523,326  2,956,940 


1,215,480  8,116,276 


990,485  4,350,864 


1,120,770  4,406,388 


1,198,876 

300,062 

1.498.938 


3,029,956 

809.676 

3,839,632 


1,088,050  4,273,570 


1,303,022  2.749,782 


811,454  4,564.854 


1,138,466 

234.920 

1,373,386 


5,102,118 

1,639,232 

6,741,3.50 


9J8.450  3.13S.4'>4 


1,048,4<>0 

262.668 

1,311,128 

736.8.34 

17,542 

7.54.376 


320.642 

1.719,410 


4.181.618 

813,596 

4,995,214 

1.812,286 

835,506 

2,647,792 


3,783,091 

2,700,278 

1,049,132 

3,749.410 


1,397,858  2,698,220 


416,570  2.048,970 


931,392  3,010.630 


1,693,398  5,0.53,293 


1,008,112  1.495.354 


1.514.394  6,848,184 


388,990 

889,364 

702 . 408 

245 . 728 

523.978 

86.8.56 

610,834 

191..  562 
65,170 

2.56,732 

171,724 

246,064 

340.383 

313.684 

174,846 

488..  530 

312.872 

413,182 

498.764 

903.714 

125,804 

679.224 


Herald . 

.(m 

5,098,720 

1,217,216 

3,289,412 

.592.092 

Mail . 

..(e) 

5,072,884 

1,203,. 384 

3,368,764 

.500,736 

(.Legal  included 

in  classified) 

High  Point,  X.  C. . , 

. .  Enterprise . 

..(e) 

3,980,354 

624.960 

3.070,1.58 

285.236 

Sunday  edition . 

..(s) 

897.652 

193,144 

6.34.298 

70,210 

Total . 

.(es) 

4.878.006 

818,104 

3.704.4.56 

355,446 

Homestead,  Pa . 

, .  Messenger . 

..(e) 

2,981.064 

331.382 

2,399,124 

250.558 

Hutchinson,  Kan . . , 

. .  Herald . 

(ms) 

4.720,590 

1,165.. 584 

2 ,666,636 

888.370 

News . 

..(e) 

6,742.036 

1,163.904 

4.687.564 

890.568 

Inglewood,  Cal .... 

. .  News . 

..(e) 

2.293,106 

248,998 

1.721,668 

142,226 

(Total  includes  180,194  lines  legal) 

Naturally, 


THE  JAMESTOWN  JOURNAL 

gives  greatest  coverage  of 

JAMESTOWN,  N.  Y. 

The  JOURNAL  carried  more  local  display, 
more  national  display  and  more  total  advertising 
than  any  other  local  daily. 

For  the  year  1929  the 
JOURNAL  LED  BY  691,936  LINES! 

In  1929  the  JOURNAL  carried  8,710,058  lines. 

There  was  an  increase  over  1928  of  7^  in  local 
display  linage  and  24%  in  national  linage. 

The  JOURNAL  now  leads  other  local  daily  by 
28%  in  Jamestown  circulation  (A.  B.  C.). 

THE  CITY  IS  THE  MARKET. 

^0%  more  retail  outlets  in  Jamestown  alone 
than  in  all  outlying  districts  combined. 

THE  JOURNAL  IS  THE  PAPER. 

Only  EVENING  paper. 

Greatest  City  Circulation. 

Leads  in  Local,  National  and  Total  Advertising. 


The  JULIUS  MATHEWS  SPECIAL  AGENCY 
New  York  —  Boston  —  Chicago  —  Detroit 


688,571 

1.791.902 

380.821 

450,051 

313.761 

71,631 

385.406 

686.112 

366.534 

842.996 

495.460 

198.884 

694.344 


annual  tabulation  of  newspaper  linage 
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Memphis  Press-Scimitar 


Total  Display 

Papar  Publithsd  Linage  National  Local  Classified 

Journal . (el  4,672,962  676,564  3,223,794  637,210 

(Total  includes  135  394  lines  legal) 

Times-Herald . (e)  5,996,074  904,118  4,572,330  619,626 

(Legal  included  in  local) 

Chronicle . (e)  5,439,445  888,303  3,957,848  548,380 

(Total  includes  44,914  lines  legal) 

Leader  Tribune . (ms)  5,234,226  682,682  3,925,544  574.4)'> 

(Total  includes  51,594  lines  legal) 

n  Star  . (e)  8,175,636  1,373,036  5,942,594  713,8)2 

(Total  includes  149,114  lines  legal) 

Mansfield,0 .  (es)  9,083,886  1,470,196  7,085,274  [396,956 

(Total  includes  131,460  lines  legal) 

MasonCity,Ia .  Globe  Gazette . (e)  6,576,920  1,392,440  4,612.860  ’89.114 

(Total  includes  182,476  lines  legal) 

Ma«illon,0 .  Independent . (e)  6,907,586  802,788  5.752,768  352,050 

(74,806  lines  legal  not  in  total  also  46,102  lines  page  1  advertsing  not  included 
in  total) 

Michigan  City,  Ind..  Dispatch . (e)  1,685,820  271,330  1,239.567  92.2(>0 

(Total  includes  82,663  lines  legal) 

Keu’S . (e)  3,234,742  497,084  2,421.692  315,956 

MiUdletOA-n.  Conn...  Press . (e)  5,623,023  905.891  4,342,014  375.088 

(Legal  included  in  classified) 

Middletown,  O .  Journal . (e)  4,903.092  704,836  3,315,942  825,070 

(Total  includes  56,224  lines  legal) 

News-Signal . (m)  3,051,086  411.852  2.00  4,438  588,168 

Sun  lay  edition . (s)  1.623,790  162,385  1,217,622  242,312 

Total . (ms)  4,684,876  574,238  3,221,950  830.480 

(Total  includes  58,198  lines  legal) 

Moline.  Ill .  Dispatch . (e)  8.857.226  1,355,395  5,739,445  680,582 

(Total  includes  81,802  lines  legal) 

Monroe.  La .  Post . (m)  1.160,166  108,780  893,090  156,128 

Sunday  edition . (s)  463,190  6,580  427,490  29,120 

Total . 'ms)  1,623,356  115,350  1,322.580  183,248 

(Post  started  publication.  June  12,  1929) 

(Total  includes  168  lines  legal) 

Sex's-itar . (e)  5,2.49,350  1,134,420  3,634,534  311,710 

(158,676  lines  leg.al  indulel  in  total) 

Morgantown,  W.  Va..  Dominion-News . (m)  1,837,774  3,49,945  1,146,691  323.250 

'51,877  lines  legal  included  in  total) 

Post . (e)  2,481,346  675,983  1,235,050  388,122 

(Total  includes  181,181  lines  legal) 

Muskogee,  Okla .  Phoenix . (m)  3,083,905  1,216,645  1,457.732  377.142 

Sunday  edition . (s)  1,254, .508  289.383  824,635  137,588 

Total . (ms)  4,3.48,414  1,505,028  2,282,357  514.730 

(Total  includes  35,286  lines  legal) 

Times-Democrat . (e)  4.5,45,429  1,499, 576  2,444.0)7  411,119 

(Total  includes  150,636  lines  legal) 

Xewark.O .  Advocate . (e)  5,831,196  1,123,287  4.011,955  572.058 

(Total  includes  123,885  lines  legal) 

Newburgh-Beacon,  N. 

Y .  .Vett'S . (e)  .5, .487, 6.42  1,166,368  3,698,982  448,824 

(Total  includes  73,458  lines  legal) 

New  London,  Conn. .  Day . (e)  5,875,324  1,441,384  3,768.492  665,448 

Newport,  R.  I .  Sews . (e)  6,8,48,541  773,820  5.803.493  261,228 

(Legal  included  in  local) 

Norristown,  Pa .  Register . (e)  2,906,834  248,738  2,206,414  299.222 

(Total  includes  152,460  lines  legal) 

Times-Uerald . (e)  6,240,923  872,133  4,583,594  785,196 

(Legal  and  classified  combined) 

Norwalk.  Conn .  Hour . (e)  4,380,698  810,908  3,260,964  308,826 

(54,590  lines  legal  not  included  in  tot  .1) 

Ogden.  Utah .  Standard  Examiner...  .la)  5,084,891  1,187,501  3,003,574  788,711 

Sunday  edition . (s)  1,712,711  396,081  1,135,505  177,457 

Total . (es)  6,797,602  1,583,582  4,140,080  966,168 

(Total  includes  107,772  lines  legal) 

OilCity,  Pa .  Blizzard . (e)  3,152,618  399,812  2,642,052  63,868 

(Total  includes  46.8to  lines  legal) 

Derrick . (m)  5,712,817  1,000,329  4,599,585  112,903 

Clean,  N.V .  Times . (e)  5,007,210  812,000  3,689,210  476,000 

(Total  includes  30,000  lines  legal) 

Oswego,  N.Y . '  Pattadium-Times . (e)  4,744,512  812,000  3,595,316  220,990 

(Total  includes  115,906  lines  legal) 

Ottumwa.  la .  Courier . (e)  5,824,308  1,262,898  4.055.156  506,254 

Ky .  Messenger . (ms)  4,105,318  940,478  2,967,524  83,020 

(Total  includes  114,296  lines  legal) 

Inquirer . (es)  3,995,838  854,868  3,027,262  81,228 

(Total  includes  32,480  lines  legal) 

Paducah,  Ky .  Sun-Democrat . (es)  6,897,520  1,410,416  4,739,630  705,474 

(Total  includes  42,000  lines  legal) 

Parkersburg.  W.  Va..  News . (m)  3.058,608  351,344  2,296,028  293.818 

Sunday  edition . (s)  1,898,218  198,884  1,624,938  68,068 

Total . (ms)  4,956,826  550,228  3,920,966  361,886 

(Total  includes  123,746  lines  legal) 

Pensacola,  Fla .  Journal . (m)  2,576,854  759,318  1,237,278  455,392 

Sunday  edition . (s)  3,309,026  764,666  2,010,834  449,260 

Total . (ms)  5,885,880  1,523,984  3,248,116  904,642 

(Total  includes  125,628  lines  legal) 

ffevis . (e)  1,126,048  191,282  836,906  97,118 

(Total  includes  84,266  lines  legal) 

{Continued  on  page  66) 
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THE  COMMERCIAL  APPEAL 


Marion. 


uJMemphis  Papers 
\  Know  Their  Type  Metal 


YOU  can’t  fool  these  three  high-grade 
Memphis  newspapers  on  matters  relating 
to  type  metal — they  know  their  type  metal. 

With  them,  as  with  thousands  of  other 
publications,  Imperial  is  the  last  word  when 
it  comes  to  type  metal.  Imperial  has  not  won 
this  confidence  of  America’s  press  over  night. 
For  years  they  have  been  specializing  on  type 
metal  and  type  metal  only.  They  have  studied 
every  angle  of  the  needs  of  type  metal  users, 
and  whether  it  is  an  analysis  or  advice  on 
the  use  of  metal,  experience  enables  Imperial 
to  give  the  right  answer. 

If  you  are  using  any  other  metal,  it  will  pay 
you  to  talk  to  our  representative  and  find  out 
to  your  own  satisfaction  why  Imperial  Type 
Metal  and  the  Plus  Plan  have  become 
standardized  in  the  majority  of  newspaper 
plants  in  the  United  States. 


Imperial  Type  Metal  Company 

Manufacturing  only  the  following  type  metals: 


UNOTYPE 

ELROD 

INTERTYPE 

UNOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia  *  New  York  -  Chicago  -  Los  Angeles 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  page  65) 


City 

Parth  Amboy.  N.  J... 
Patmboii,  Vo . 

PUiafidd,  N.  J . 

Poet  Huron.  Mich. . . 
Portimoutii.  O . 


P«par 


Published 


Total 

Linage 


Potttvilk.  Pa. 


POngblnepaie.  N.  Y. 
Onincy.  Ill . 


Boctne.  Wis... 
KoMsh.  N.  C. 


Richmond.  Cal. 
Richmond.  lad. 


Ritanide.  Cal . 

Rock  Idand.  Ill . 

Rome.  N.  Y . 

St.  Cloud.  Minn.... 


Salam,  Maaa. 
Salem.  Ore... 


San  Ansalo.  Taa. 


San  Bernardino.  Cal.. 


Sanduiky,  O. 


San  Pedro,  Cal. 
Santa  Ana.  Cal. 


Santa  Barbara,  Cal. 


Sharon.  Pa. 


Sbd>oyBan,  Wia . 

Sioux  Falla,  S.  D. . . . 

So.  Manchester,  Conn. 

South  Norwalk,  Conn 
Spartanburg,  S.  C... . 

Steubenville.  O . 

Superior,  Wia . 

Taunton,  Mata . 

Texarkana,  Arfc-Tex,, 

Tonawanda,  N.  Y... , 

Torrington,  Conn.... 
Tuacalooaa,  Ala . 


Tucaon.  Aria. 


Ntws . (e)  6,811,560 

(Total  includes  89430  lines  legal) 

Protrtu-Indtx . (e)  2,230,760 

Sunday  edition . (a)  543 , 018 

Totel . (ea)  2,773,778 

Comritr-News . (e)  9,756,404 

(Total  includea  143,962  lines  legal) 

Times-Htrald . (e)  7,460,488 

(Legal  included  in  local) 

Sun . (m)  2,447,800 

Stmday  edition . (s)  1,7M,288 

Total . (ms)  4,176,088 

(Total  includea  100,100  Unea  legal) 

Timts . (e)  7,008,134 

(Total  includaa  133,560  Unas  legal 

Journal . (e)  4,619,480 

(Total  includes  92459  lines  legal) 

Sunday  Courier . (s)  2,218,144 

B*raU-Wkit . (mas)  4,888,002 

(Total  includes  40,530  lines  legal) 

Timos-CaU . (a)  5,843,740 

(Total  includea  184,884  lines  legal) 

News  ft  Obaerver _ (m)  6,533,282 

(Legal  included  in  local) 

Times . (a)  4,600,666 

(Total  indudas  227456  Unes  legal) 

Indtptndtnl . (e)  3,5''8,149 

(Total  includes  216,395  lines  legal) 

Item . (ma)  4,277,250 

(Total  includes  39,284  lines  legal; 

PaUodinm . (a)  5,675.740 

(Total  includes  66,738  lines  legal;  1 

Press . (e)  6,072,010 

(Total  includes  217,980  lines  legal) 

Arms . (e)  8,311,352 

(Legal  included  in  classified) 

Sentinel . (e)  3 , 565 , 655 

(Total  includes  101,871  lines  legal) 
Times-Journal&  Press.lo)  3,217,028 
(Total  includes  145.151  Unes  legal) 

News . (e)  5,374,656 

Copilal-Joumal . (e)  4.079,684 

(Total  includes  87,122  Unes  legal) 

Times . (m)  4,917,612 

Sunday  edition . (s)  2,321, 788 

ToUl . (ms)  7.239,400 

(Total  includes  742  lines  legal) 

Standard . (e)  5,042,856 

(Total  includes  12476  Unes  legal) 

Sun . (m)  5,499,298 

Sunday  edition . (s)  1,740, 802 

Total . (ms)  7,240,100 

(Total  includes  348,348  lines  legal) 

Telegrant . (e)  4,849,460 

(Total  includes  67,774  Unes  legal) 

Register . (m)  3,648,750 

(Total  includes  54,152  Unes  legal) 

Star-Journal . (e)  4,404,946 

(Total  includea  39,830  Unes  legal) 

News-Pilot . (e)  3,907,512 

(Total  includes  24,808  Unes  legal) 

Retister . (e)  7.887,222 

Tiuus . (e)  3.615.000 

(Total  includes  26,000  lines  legal) 

Press . (m)  4.469.082 

Sunday  edition . (s)  1,410,132 

Total . (nas)  5,879,214 

(Total  includes  385,251  Unes  legal) 

Herald . (e)  6,116.348 

(Total  includes  43,204  Unes  legal) 

News-TeUpaph . (e)  6,720,672 

(Total  includes  61,138  lines  legal) 

Press . (e)  7.223,459 

(Classified  and  legal  combined) 

Artus-Leader . (e)  5,317,708 

Sunday  edition . (s)  1 . 3(X) .  168 

Total . (es)  6,617,876 

(Total  includes  158.200  Unes  legal) 

Herald . (e)  4.277,096 

(Total  includes  16,450  Unes  legal) 

Sentinel . (e)  3,594,842 

Herald . (ms)  5,028.632 

Journal . (e)  4,749,556 

Herald-Star . (e)  10,063,018 

(Total  includes  200,5(X>  Unes  legal) 

TeUpam . (e)  5.826.702 

(Total  includes  124,572  lines  legal) 

Gasette . (e)  5,003,119 

(Legal  included  in  local) 

Gasette  ft  News . (ms)  4,973,220 

(Total  includes  20,076  Unes  legal) 

News . (e)  3,112,228 

(Total  includes  140.150  Unes  legal) 

Retister . (e)  3,400,194 

News . (e)  3,079,161 

Sunday  edition . (a)  845,502 

Total . (es)  3.924,663 

(Total  includes  63,240  lines  legal) 

Star . (ms)  5.862,562 

(Total  includes  180,373  Unes  legal) 


Display 

National  Local 


1,119.244  4,994,150 


172,158  1,746 

38,276  447 

210,434  2,193 

1.350,216  7,307 


.122 

398 

520 

258 


1,058,890  5,906,670 


1,036,614  1,170. 

201.210  1,210, 

1,237,824  2,380, 

1,039,402  5,080, 

693.379  3.770, 

165,728  1,868, 

1,299,716  3,011, 

984.424  1.125, 

1,848.364  4,209, 

530,320  3,617, 

572,488  2,226, 

768,880  2,959, 

3,218  lines  readers) 
1,035,650  4,001, 

,568  Unes  readers) 
1.232,280  3,637, 

1,369,620  6,096, 

677.878  2,490 

715,128  2,143, 

1,306,347  4,068, 

1,035,356  2,313, 

805,896  3,581, 

279.832  1,859, 

1,085,728  5,441, 

789,796  3,710, 

1,135,330  3.336, 

307,454  1,256. 

1,442,784  4,593, 

1,445,668  2,636, 

752,458  2,538, 

956,088  3,001, 

728,126  2,653, 

1,102,738  5,283 

350,000  2,683 

557,523  2,761 

224,901  953 

782.424  3,714 

655,872  4,549, 

994,672  4,682, 

1,355,979  5,207 

1,669,700  2,965, 

379,962  762, 

2,049,662  3,727, 


250 

310 

560 

320 

580 

960 

,106 

.446 

730 

,936 

,987 

,334 

,886 

,004 

188 

416 

,098 

,309 

836 

.928 

.298 

,226 


760 

346 

106 

844 

228 

992 

056 

.838 

000 

.228 

507 

735 

244 

566 

044 

354 

286 

640 


443,310  3,626.806 


485.736  2.735. 

1,312,752  3,169, 

1,304,744  2,940, 

1,385,832  8,015, 

1,292,886  3,797, 

1,178,535  3,607. 

1,234,128  3,253, 

nl 

438,800  2,395 

615,132  2,499, 

481,488  2,384, 

96,248  728, 

577.736  3,112, 


894 

138 

126 

084 

906 

849 

922 


350 

312 

008 

320 


1,051.468  3,683,251 


Clasaifiad 

608,636 

312,480 

57,344 

369,824 

954,968 

494,928 

141,396 

316,208 

457,604 

754,852 

62,962 

183,456 

536.620 

748,986 

475,188 

224,854 

542,269 

506,534 

569,898 

984,746 

845,544 

295,490 

213,651 

532.658 

529,788 

181,916 

711,704 

529,788 

710,304 

145,558 

855,862 

699,174 

303,912 

406,994 

501,522 

1.154,300 

554,000 

814,461 

182.343 

996,804 

868,028 

982,296 

660,436 

524,454 

157,920 

682,374 

190.540 

485,736 

546,742 

504,686 

461,552 

611,338 

216,735 

465,094 

137,834 

285,712 

140,121 

21,246 

161.367 

998,772 


City 

Waltham,  Mass 

Warren.  O . 

Washington,  Pa 
Waterloo,  la. . . 


Watertown,  N,  Y... . 
Waukegan,  lU . 


Paper 


Published 


Total 

Linage 


Display 

National  Local 


West  Palm  Beach, 
Fla . 


White  Plains,  N.  Y. 
Wilmington,  N.  C. . . 


Yaldma,  Wash. 


York.  Pa.... 

Zanesville,  O. 


News-Tribune . 

...(e) 

4,995,522 

393,848 

4.089,666 

(Total  includes 

1 10,474  Unes  legal) 

Tribune  Chronicle. . . 

..(e) 

6,020,616 

1,159,690 

4,860,926 

Observer  ft  Reportp 

.(me) 

11,393,050 

1,933,652 

8.847,416 

Courier . 

...(e) 

7,001,050 

1,564,150 

4.783.226 

Tribune . 

.(ms) 

4,856,320 

700,476 

3,554,768 

(Total  includes 

107,842  Unes  legal) 

Timet . 

..(e) 

4,951,555 

1,399,426 

2,923,270 

(Total  includes 

81.865 

i  Unes  legal) 

Sun . 

..(e) 

4,764,494 

722,722 

3.383.856 

(Total  includes 

222,376  Unes  legal) 

Times . 

..(e) 

2,963,338 

434,154 

1.606.892 

(Total  includes 

528,178  lines  legal) 

Reporta . 

. .  e) 

9,860,592 

823,298 

7.638,582 

Star . 

.  .(m) 

2,966,782 

877,954 

1.757,462 

Sunday  edition . 

..(s) 

1,378,118 

144,606 

1.108,772 

Totel . 

.(ms) 

4,344,900 

1,022,560 

2,866,234 

Herald . 

.(m) 

3,718,932 

711,606 

2,500,988 

Sunday  edition . 

..(s) 

1,625,414 

256,634 

1,184,778 

Totel . 

.(ms) 

5,344,346 

968,240 

3,685,766 

(Total  includes 

114,954  Unes  legal) 

Republican . 

..(e) 

5,948,194 

1,073,730 

4,028,318 

(Totel  includes 

217,280  Unes  legal) 

Dispatch . 

..(e) 

10,776.864 

1,505,406 

8,180,802 

Gazette  ft  Daily . , , . 

.(m) 

6,480,698 

679.224 

5,218,304 

(Classified  and 

legal  combined) 

Times  Recorder . 

.(m) 

6,864,216 

1,521,422 

4,610,172 

Sunday  edition . 

..(s) 

1,727,446 

85,190 

1.592,108 

Totel . . 

.(ms) 

8,591,662 

1,606,612 

6,202,280 

(Total  includes 

97,706 

Unes  legal) 

Sitnal . 

..(e) 

6,799,077 

1,521,422 

4,610,172 

(Total  includes  32,569  lines  legal) 


Claaiii,^ 

««.J11 


«U.N] 

M3.«i 

W.lk 

M4.IU 

1.391,71) 

331.3«i 

U4.7« 

4«.W 

U7.|« 

151,24) 

439,(») 

517.41) 

1, 090.154 
5U,170 

634.914 
50.141 

68S,0I] 

634.914 


NEWSPAPERS  IN  CITIES  OF  20,000  TO  24,999  POPULATION 


Attleboro,  Mass. . . . 

.  Sun . 

. (e) 

4.852,749 

654.934 

Bartlesville,  Okla. . . 

.  Examiner . 

4,082,624 

627,186 

Enta  prise . 

. (e) 

3,367,966 

578,228 

Beaver  Palls,  Pa. 


Bloomington,  Ind . 
Breckenridge,  Tex. 
BrownsviUe,  Tex.. 


Cheyenne,  Wyo. . 
0>ming,  N.  Y.... 


(Total  includes  71,256  lines  legal) 

News-Tribune . (e)  7.482,888  1,029,000 

(Total  includes  148,960  lines  legal) 

WorU . (e)  3,014.004 

Anterican . (es)  1,857,254 

HnaU . (es)  317,478 

(Legal  included  in  classified) 

Wyo.  Slate  Tribune-Leader 

(e)  3,136,765 

(Total  includes  77,056  lines  legal) 

Leader . (e)  4,093,110 

(Total  includes  41,566  lines  legal) 


659,120 

353,122 

54,951 


1.034.553 


657,139 


(Corsicana,  Tex . Sun . (e)  7,970,282 

Decatur,  Ala .  Daily . (e)  2,474.280 

(Total  includes  27,020  Unes  legal) 

Eureka,  Cal .  Humboldt  Times . (m)  3,921,750 

(Total  includes  158,956  lines  legal) 

Findlay,  Ohio . Republican . (m)  6,258,672 

Courip . (e) 

Freeport,  Ill .  Journal-Standard . (e) 

Gardner,  Mass .  News . (e) 


643,636 

512,652 


3,952,977 

3,053,680 

2,496,410 

5,950,560 

2.354,884 

1.270.472 

213,054 


1,877,330 

2,927,568 


7,326.646 

1,810,078 


823,466  2,393,930 


(3astonia,  N.  C. 


2,420,334 

5,033,818 

3,351,572 

2,715,524 


Gasette . (e) 

(Total  includes  92,918  lines  legal) 

Review . (m)  6,014,582 

(Total  includes  100,548  lines  legal) 

Tribune . (e)  5,977,762 

(Total  includes  103,698  Unes  legal) 

Ber ten  Record . (e)  9,317,896 

(Total  includes  546,518  Unes  legal) 

Ironton,  O .  Tribune . (e)  2,470,888 

Sunday  edition . (s)  641 , 550 

Total . (es)  3,112,438 

(Total  includes  102,382  Unes  legal) 

Jefferson  City,  Mo.. .  Capital  News . (m)  3,170,076 

(Total  includes  144,046  Unes  legal) 

Post-Tribune . (e)  3,662,078 

(Total  includes  126,126  Unes  legal) 

Kankakee,  Ill .  News . (e)  3,059,686 

(Total  includes  29,890  lin^  legal) 

Kewanee,  lU . Star-Courier . (e)  4,267,088 

Lakeland,  Fla . Ledgp  &  Star-Telepam(e)  2,644,768 

Sunday  edition . (s)  874,566 

Total . (es)  3,519.334 

(Total  includes  121.310  Unes  legal) 

Logansport,  Ind . Press . (ms)  3,488,996 

,  (Total  includes  86,996  Unes  legal) 


Greensbtug,  Pa. 


Hackensack,  N.  J . . . 


1,038,632 

1,038,632 

901,392 

467,110 

647,976 

1.052.324 

1,055,292 

1,046,500 

440,720 

148,890 

589,610 

1,399,922 

820,778 

420,378 

805,602 

479,598 

21,826 

501,424 


4,733,890 

1,115,688 

3,540,048 

2,564,044 

1,866,298 

4.107,614 

4.064,676 

6,671,014 

1,897,096 

355,700 

2,252,796 

2,365,104 

2,376,136 

2,433,858 

3,308,326 

1,857.478 

782,670 

2,460,148 


588,000  2,814.000 


Avalanche . 

. . .  (m) 

3,462,466 

556.276 

2,268,952 

637.2M 

Sunday  edition. . . . 

...(s) 

1,879,934 

255,290 

1,389,598 

235.046 

Total . 

. .  (ms) 

5,342,400 

811,566 

3,658,550 

871. 2M 

Journal . 

...(e) 

1,879,934 

255,290 

1,389,598 

235.046 

Times  Republican , . 

...(e) 

4,259,785 

1,042,280 

3,111,765 

105,740 

Times  Haald . 

...(e) 

4,510,543 

999,705 

3.100,643 

410,105 

Times . 

...(e) 

2,895,375 

460,175 

2,175,200 

153.375 

Parsons,  Kan .  Sun. 


(Total  includes  106,625  Unes  legal) 

.  4,024,500 

(Total  includes  90,202  Unes  legal) 

Pocatello,  Idaho .  Tribune . (e)  3,490,158 

Sunday  edition . (s)  1 , 050 , 224 

Total . (es)  4.540,382 

(Total  includes  113,260  Unes  legal) 

Pittsburg,  Kan . Sun . (ms)  3,834,838 

(Total  includes  2,576  Unes  legal) 

Beadlitht . (e)  4,160,058 

(Total  includes  31,416  Unes  legal) 

(Continued  on  page  67) 


732,522  3,033,324 


717,584 

197.372 

914,956 

916,202 

916,202 


2,319,254 

768,348 

3,087,602 

2,533,188 

2,829,568 


I 


244.UI 

401.7SI 

222.012 

354.361 


233.660 

49.373 


147. S26 
278.411 


124.530 

545.304 

486.150 

266.014 

592.370 

320.410 

108.332 

754.006 

754.096 

1,053.864 

136.031 
31. 6U 
167.650 

221.004 

339.031 

175.560 

153,160 

188,510 

67.942 

256.452 


186.452 

346.122 

78.442 

424.564 

382.822 

382,272 


%all  taUc  Oltijram 


FIRST  through 
Traffic — First  to 
the  Stands 


'^.lU 

*.712 

ll.M 

!4.7« 

«.Ui 

7,140 

1.241 

9.002 

7.412 

O.iSO 

U.I70 

14.914 

0.141 

3.0(1 


Total 

Display 

City 

Paper 

Published 

Lin«f« 

National 

Local 

Classified 

Pottstown.  Pa . 

News . 

3,929,126 

882,008 

2,730,765 

316,353 

News-Tribune. . 

2,491,450 

496,912 

1,708,875 

193,480 

Sunday  edition. . 

. (S) 

983,660 

193,760 

736,711 

53,189 

Totsd . 

3,475,110 

690,672 

2,445,586 

246,669 

(Total  includes  92,183  lines  legal) 

Royal  Oak,  Mich. . . . 

Tribune . 

. (e) 

1,339,117 

112,130 

995,708 

119,367 

(Total  iiutludes  111,913  lines  legal) 

Salisbury,  N.  C . 

Post . 

. (e) 

2,945,236 

708,428 

1,736,833 

498,645 

Sunday  edition . 

. (s) 

807,408 

155,624 

573.636 

78,148 

ToUl . 

3,752,644 

864,052 

2,310,469 

576,793 

(Legal  included  in  classified) 

Shimnkin.  Pa . 

,  News . 

. (e) 

2,401,414 

634,508 

1,702.302 

64,604 

Temples  Tex . 

.  Telegram . 

3,630.734 

785,514 

2,845,220 

(Local  includes  legal  and  classified) 

—  .  T»» 

7,248,662  . 

Genius . 

. (e) 

6,624,576  . 

Walla  Walla,  Wash. . 

.  Bulletin . 

4,415,768 

1,046,486 

2,961,980 

407.302 

Sunday  edition. 

. (s) 

1,269,912 

174,034 

995,862 

100.016 

Total . 

5,685,680 

1,220,520 

3.957,842 

507,318 

(Legal  included  in  local) 

Wausau.  Wis . 

.  Record-Herald . . , 

5,548,970 

1,104,334 

3,774,526 

468,048 

(114,156  lines  legal  included  in  total) 

Whittier,  Cal . 

,  News . 

4,716,068 

644,854 

3,736,852 

334,362 

14.914 


Bradford,  Pa . 

Bridgeton,  N.  J . 


Arfniore.01da . ArdmoreUe . (es)  3.954,748  739,410  2,732,4«4  319, 22g 

(Total  includes  163,646  lines  legal) 

Aibory  Park.  N.  J...  Pras . (es)  8.410.305  1,124,141  6.404,435  704.396 

(Total  includes  121.060  lines  legal) 

Avgusta,  Me .  Kennebec  Journal.. .  .(m)  3,754,464  1,039,052  2,345,952  369,446 

BsUvia.  N.  Y .  Navs . (e)  4,518,094  784,182  3,357.732  375.914 

Benton  Harbor,  Mich.  News- Palladium . (e)  5,000.632  720,412  3,725,484  433,860 

(Total  includes  110,740  lines  legal) 

Blickwell.  Okla .  Tribune . (m)  2,189,439  509,131  1.456.630  171.388 

Sunday  edition . (s)  711,668  114,082  557,410  40,176 

ToUl . (ms)  2,901,107  623,213  2,014,040  211,564 

(Total  includes  52,290  lines  legal) 

News . (e)  2.208.073  509,131  1,490,314  208.628 

Boone,  Iowa .  News-Republican . (e)  2,317,045  604,618  1,618,725  93,702 

BowUng  Green.  Ky. . .  Park  City  News . (e)  2,450,433  471,129  1,792,349  186.955 

Sentinel-Tribune . (e)  2.524,887  412,045  1,444,228  553,362 

(Total  includes  115.252  lines  legal) 

Bradenton.  Fla .  Herald . (e)  1,699,502  283,332  1,193,458  222,712 

Sunday  edition . (s)  650,454  101,738  495,180  53,536 

Total . (es)  2,349,956  385,070  1,688.638  276,248 

(Legal  included  in  local) 

Bradford.  Pa .  Era . (m)  4,949,880  651,045  4,142,135  196,700 

Bridgeton.  N.  J .  News . (e)  4,442,109  756,455  3,444,847  240.807 

(Legal  included  in  local) 

Brownwood,  Tex .  Bulletin . (e)  2,100,000  430,000  1,720,000  266,000 

(Total  includes  50,000  lines  legal) 

Catto,Ill .  CUiten . (e)  2,241,498  734,608  1,367,940  101,486 

(Total  includes  37,464  lines  legal) 

Cambridge,  Ohio. .. .  Jeffersonian . (e)  3,804,536  755,163  2,529,473  404,953 

(Total  includes  114,947  lines  legal) 

Cape  Girardeau,  Mo.  Southest  Missourian . (e)  3,515,022  720,076  2,282,476  475,692 

(Total  includes  36,778  lines  legal) 

Centralis,  ni .  Sentinel . (e)  3,499,747  703,023  2.510,270  239,442 

(Total  includes  24,472  lines  legal)  ^ 

Chillicothe.  O .  Scioto  Gatette . (e)  4,446,610  750,848  3,074,554  ▼  621,208 

Otbume.  Tea .  Review . (es)  2,153,914  626,780  1,395,716  131,418 

(Legal  included  in  classified) 

(This  paper  was  changed  from  a  morning  to  an  evening  paper  on  January 
19,  1930) 

Coatesville  Pa . Record . (e)  4,039,700  . 

Cofleyville,  Kan . Journal . (e)  3,769,948  749,728  2,723,392  266,042 

(Total  includes  30,786  lines  legal) 

Concord.  N.C .  Tribune . (e)  2,394,110  . 

Connellsville.  Pa .  Courier . (e)  3,822,581  595,752  2,804,893  295,404 

(I..egal  included  in  total.  126,532  lines) 

Coimeravine.  Ind....  News-Examiner . (e)  2,395,938  768,746  1,627,192  . 

Cortland.  N.Y . Standard . (e)  3.679,796  754,673  2,561,190  |  154,775 

(Total  includes  113,515  lines  legal) 

Culver  City,  Cal .  Star-News . (e)  2,502,472  329,966  1,642,676  f  44,806 

(Total  includes  115,024  lines  legal) 

Donors,  Pa .  Herald-American . (e)  3,514,310  421,498  3,036,670  29,228 

(Total  includes  26,914  lines  legal) 

Dothan.  Ala .  Eagle . (e)  2,653,861  479.994  '’2,173,867  '* . 

D**tland  Tea .  Telegram . (mes)  1,635,399  289,733  1,196,706  148,960 

®«*naba,  Mich . Press . (ms)  3.804.802  714,126  2,990,064  85,008 

(Tota[  includes  15,604  lines  legal) 

Eugene,  Ore .  Guard . (e)  4,978,973  906,621  3,011,841  960,502 

(Total  includes  100,009  lines  legal) 

Register . (ms)  5,124,903  893,943  3,223,493  1,007,467 

(Local  includes  88,777  lines  legal) 

Pa .  News-Herald . (e)  5,969,080  823,086  5,017,054  85,960 

(Total  includes  42,980  lines  legal) 

.  Messenger . (e)  3,461.533  359,105  2,999,876  80,119 

(Total  includes  22,433  lines  legal) 

News . (e)  3,580,262  560.168  2.781.772  189,406 

(Total  includes  48,916  lines  legal) 

wad  IsUnd.  Neb...  Independent . (e)  4,171,902  1,068,648  2,644,586  458,668 

wnnfield.  Mass .  Recorder . (e)  3,881,682  733,992  2,964,206  183,484 

wenvOle,  Mias .  Democrat  Times . (e)  3,563,858  [  347,424  2,447,424  682,000 

(Total  includes  87,100  lines  legal) 

(Continued  on  page  68) 


739,410 

2,732,464 

319.228 

1,124,141 

6.404,435 

704.396 

1,039,052 

784,182 

720,412 

2,345,952 

3.357.732 

3,725,484 

369.446 

375.914 

433.860 

509,131 

114,082 

623,213 

1,456,630 

557,410 

2,014,040 

171.388 

40.176 

211,564 

509,131 

604,618 

471,129 

412,045 

1,490,314 

1,618,725 

1,792,349 

1,444,228 

208,628 

93,702 

186.955 

553,362 

283,332 

101,738 

385,070 

1,193,458 

495,180 

1,688.638 

222,712 

.'3,536 

276,248 

651,045 

756,455 

4,142,135 

3,444,847 

196,700 

240,807 

430,000 

1,720,000 

266,000 

734,608 

1,367,940 

101,486 

755,163 

2,529,473 

404,953 

720,076 

2,282,476 

475,692 

703,023 

750,848 

626,780 

2.510.270  239,442 

W 

3,074,554  ▼  621,208 
1,395,716  131,418 

Independent . 

..(e) 

4,171,902 

Recorder . 

..(e) 

3,881,682 

Democrat  Times. . . . 

..(e) 

3,563,858 

(Total  includes 

87,100 

lines  legal) 

749,728 

2,723,392 

266,042 

595,752 

2,804,893 

295,404 

768,746 

1,627,192  . 

754,673 

2,561,190 

1  154,775 

329,966 

1,642,676 

r  44,806 

421,498 

3,036,670 

29,228 

479.994 

289,733 

714,126 

'’2.173,867''*. 

1,196,706 

2,990,064 

148,960 

85,008 

906,621 

3,011,841 

960,502 

893,943 

3,223,493 

1,007,467 

823,086 

5,017,054 

85,960 

359,105 

2,999,876 

80,119 

560.168 

2.781.772 

189,406 

1,068,648 

733,992 

[347,424 

2,644,586 

2,964,206 

2,447,424 

458,668 

183,484 

682,000 

—for  literature  showing  the  "Hewspaper 
Special,  and  other  bodies,  on  our 
wonderful  1930  chassis. 


WATCH  a  Harley^Davidson 
Package  Truck  thread  its 
way  through  a  ma2ie  of  traffic — 
making  speed  without  speeding 
—  and  you  will  see  why  it  is 
unbeatable  for  bundle  delivery. 


Narrower  and  shorter  than  any 
car  or  truck,  motorcycle  equips 
ment  will  gain  at  least  one  block 
in  every  three,  safely  and  easily.  It 
can  always  be  swung  right  into  the 
curb,  even  on  the  busiest  streets, 
to  deliver  its  load  at  the  stand. 


HARLEY'DAVIDSON 

I  Capacity 

Mail  the  Coupon 


A  Package  Truck  demonstration 
by  your  local  Harley'Davidsbn 
dealer  will  convince  you — with' 
out  placing  you  under  any  obliga' 
tion.  Why  not  phone  him  today? 


HARL^-DAVIDSON  MOTOR  CO. 

Dept.  E.  P.,  Milwaukee,  Wis. 

Interested  in  the  Package  Truck  for  the  newspaper  business. 
Send  literature. 

Name _ 


annual  tabulation  of  newspaper  linage 
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ANNUAL  TABULATION  OP  NEWSPAPER  LINAGE 


City 


Paper 


Published 


Total 

Linaye 


Display 

National  Local 


cu 


(Continued  from  page  67) 


City 

Guthrie,  Olda . 

Hasting,  Neb . 

Hibbing,  Minn . 

Hickory,  N.  C . 

Holland.  Mich . 

Homell  N.  Y . 

Huntington.  Ind. . 


Independence.  Kan... 

lova  City,  Iowa . 

Iron  Mountain.  Mich 

Ironwood  Mich . 

Ithaca.  N.  Y . 

Jonesboro.  Ark . 

Keokuk,  Iowa . 

Key  West.  Fla . 

Kingsport,  Tenn . 


Klamath  Palls,  Ore... 


La  Porte,  Ind . 

U  Salle.  ni . . 

Lawton,  Okla . 

Lewistown.  Pa . 

Longriew,  Wash . 

McAlester,  Okla. . . . . 

Mankato,  Minn. ... 
Marietta,  Ohio . 

Marinette,  Wis . 

Marquette,  Mich. . . . 

Martins  Ferry,  O . . . . 

Mattoon,  Ill . 

Meadville,  Pa . 

Minot.  N.  D . 

Missoula,  Mont . 

Monroe,  Mich . 

Morristown,  N.  J. . . 

Mount  Carmel,  Pa.. 

Muscatine,  Iowa .... 

Newburyport,  Mass. 

New  Kensington,  Pa. 

Niles.  Ohio . 

Ogdensburg.  N.  Y.... 

Ottawa,  ni . 

Owosao,  Mich . 

Palestins,  Tea . 

Peeksldll.  N.  Y . 

ProTO,  Utah . 

Redlands,  Cal . 


Total  Display 

Paper  Published  Linage  National  Local 

Leader . (e)  1,77S.648  421.064  1,182,748 

Sunday  edition . (s)  738,024  114,996  562,492 

ToUl . (es)  2,513,672  536,060  1,745,240 

(Total  includes  24,388  lines  legal) 

Tribune . (e)  3,344,880  1,112,972  1,822,324 

(Legal  included  in  classified) 

Tribune . »  3,102,862  663,782  1,944,824 

(Total  includes  285,348  lines  legal) 

Record . (e)  2,710,862  678,720  1,626,506 

(Total  includes  135,254  lines  legal) 

Sentinel . (e)  3,426,583  757,470  2,437,126 

(Total  includes  19,257  lines  legal) 

Tribune-Times . (e)  3,520,398  824,169  2,232,454 

(Total  includes  25.823  lines  legal) 

Herald-Press . 'e)  1,880,298  274,988  1,440,348 

(Total  includes  42,714  lines  legal) 

(Statement  from  Aug.  1  to  Dec.  31,  1929) 

Reporter . (e)  3.920,444  717,591  2,987,214 

(Total  includes  27,409  lines  legal) 

Press-Citizen . (e)  3,693,666  885,882  2,432,164 

(Total  includes  89.698  lines  legal) 

Sews . (e)  3,324,336  768,964  2,379,083 

(Total  includes  62.286  lines  legal) 

Globe . (e)  4,146.177  695,600  3,313,520 

Journal-Sews . (e)  6,038,340  953.372  4,363,618 

(Total  includes  67,830  lines  legal) 

Tribune . (es)  2,164,036  476,560  1,571,430 

(Total  includes  66,376  lines  legal) 

Sun . (e)  2,442,624  574,882  1,743,742 

(Total  includes  124,000  lines  legal) 

GateCUy . (e)  3,0  0,460  785,638  2,023,238 

(Total  includes  114,380  lines  legal) 

CUiten . (e)  2,469,369  487,662  1,528,480 

(Total  includes  309,288  lines  legal) 

Times . (e)  1,166,480  331,352  744,072 

Sunday  edition . (s)  569,436  106,876  451,640 

Total . (es)  1,735,916  438,228  1,195,712 

(Classified  includes  legal) 

Herald-News . (m)  3,029,158  590,648  1,681,418 

(Legal  included  in  classified) 

Herald-News . (e)  3,596,707  599,354  2,201,310 

(Legal  included  in  classified) 

Herald-Argus . (e)  3,761,851  719,894  2,950,584 

(Total  includes  78,024  lines  legal) 

Post-Tribune . (e)  4,304,279  717,724  3,435,173 

(Total  includes  31,178  lines  legal) 

Constitution . (es)  3,096,541  593,887  2.246,862 

(Total  includes  58,096  lines  legal)  , 

Sentinel . (e)  5,646,956  699,020  4,588,906 

(Legal  included  in  local) 

News . (e)  3,038,282  673,728  2,078,172 

(Total  includes  10.806  lines  legal) 

News-Capital . (es)  2,816,814  694,904  2,015,384 

(Legal  included  in  classified) 

Free  Press . (e)  4,838.806  1,075,354  3,479,616 

Times . (e)  4,043,373  825,706  2,669,646 

Sunday  edition .......  (s)  472 , 542  68,166  342 , 706 

ToUl . (es)  4,515,915  893,872  3,012,352 

(Total  includes  123,177  lines  legal) 

EatleStar . (e)  2,666,622  550,942  1,974,112 

(Total  includes  72,100  lines  legal) 

Mining  Journal . (m)  4,505,956  825,650  3,422,636 

(Legal  included  in  classified) 

Times . (e)  4,914,000  804,000  3,797,336 

(Total  includes  114,111  lines  legal) 

Journal-GatetU . (e)  2,767,464  719,922  1,726,102 

(Total  includes  124,362  lines  legal) 

Tribune  RrpHUscan.. (me)  5,618,839  793,718  4,619,762 

(Total  includes  74,012  lines  legal) 

News . (e)  4,214,560  1,143,148  2,651,698 

(Total  includes  40,327  lines  legal) 

Missoulian . (ms)  3,801,476  . 

Sentind . (e)  2,685,004  . 

News . (e)  5,164,180  685,482  3,862,684 

(Total  includes  253,512  lines  legal) 

Jerseyman . (e)  3,166,722  312,676  2,310,896 

(Total  includes  84,000  lines  legal) 

Hem . (s)  2,872,419  523,184  1,739,261 

(Readers  and  legal  included  in  classified) 

Journal  St  Newt- 

Tribunt . (e)  3,576.626  767,722  2,640,358 

News . (e)  2,816,674  704,169  2,112,505 

(Local  includes  c  assified  and  legal) 

DispaUh . (e)  5.480,356  500,244  4,547,750 

(Classified  includes  legal) 

Times . (e)  3.315,760  395,451  2,693,446 

(Total  includes  74,963  lines  legal) 

Republican  Journal. ...la)  2,350,684  761,292  1,357,468 

(Total  includes  73.850  lines  legal) 

Republican  Timet . (e)  4,043,173  682,449  2,936,654 

(Total  includes  159,292  lines  legal) 

Artus-Prest . (e)  4.532,547  702,786  3,667,468 

BeraU . (e)  2,284,912  381,920  1,788,976 

Union . (e)  2,963,038  547,870  2,160,914 

(Total  includes  72,8(W  lines  legal) 

Herald . (e)  227,038  49,686  160,342 

(Total  includes  7,210  lines  legal) 

Poets . (e)  4,284,462  691,026  3,135,594 

(Total  includes  107,360  lines  legal) 


188,230 

285,922 

114,003 


137,056 

653,520 


49,676 


127,604 

143,937 


91  056 
10,920 
101,976 


757,092 

796,043 

13,169 

120,204 

277,792 

359,030 

275.576 

106,526 


283,836 

424,844 

61,670 

486,514 


69,468 

257,670 

198,513 

197,078 

131,347 

379,387 


362,502 

217,280 

609.974 


168,546 


432,362 

151,900 

158,074 

260,778 


162,293 

114,016 

181,454 


9,800 

356,482 


5,727,950 

2,061,230 

665,994 

2,727,214 


150,360 

57,624 

207,984 


409,584 

208,908 

271,082 

212,730 

264,502 

117,866 


Rutland,  Vt .  Herald . (m) 

St.  Augustine,  Fla . . .  Record . (e) 

Sunday  edition . (s) 

Total . (es) 

(Total  includes  203,756  lines  legal) 

Salina,  Kan .  Journal . (e)  5,553,842 

(Legal  included  in  local) 

San  Mateo,  (^l .  Times  St  News-Leader,  {a)  3,765,851 

(Total  includes  203,824  lines  legal) 

Santa  Cruz,  Cal . Sentinel . (m)  3,033,072 

(Total  includes  211, lib  lines  legal) 

Santa  Rosa,  (^ . Press-  Democrat . (ms)  5,325,796 

(Total  includes  317,800  lines  legal) 

Republican . (e)  3,239,726 

(Total  includes  94,276  lines  legal) 

Sarasota,  Fla .  Herald . (ms)  1,634,643 

(Total  includes  263,095  lines  legal) 

Sterling,  Ill . Gazette . (e)  4,386,697 

(Total  includes  53,081  lines  legal) 

Streator,  III .  Times- Press . (e)  3,817,866 

(Legal  included  in  classified) 

Sunbury,  Pa .  Hem . (e)  3,164,672 

DaUy . (e)  3,001,305 

(Legal  included  in  classified) 

Tallahassee,  Fla . Florida  State  News . (e)  2,432,305 

(Total  includes  20,000  lines  legal) 

Tamaqua,  Pa .  Courier . (e)  2.438,412 

(Local  includes  legal  and  classified) 

Tiffin.  O .  Tribune . (e)  1,579,326 

Valdosta,  Ga .  Times . (e)  2,371,264 

V  ancouver.  Wash . 


1,272,415  4.107.896 

371.251  1.424,639 


138,500  499,844 

509,761  1.924,483 


<4,4)1 

J4,)« 

>»,1U 


1,112,650  4,187,190 

517,944  2.525.165 


553,854  1.467,060 

1,076,810  2,124,268 


1,117,214  1.242,850 

271,313  933.502 


596,862  3,492,930 

697,718  2.826.582 


254,(111] 

734.412 

806.411 

785,346 

1««,73) 

743,124 

203,Si4 


789,600  2,235.268 

657,913  2,166,350 


302.305  2,100,000 


578,014  1,860,398 


1,579.326 


Wilson.  N.  C.. 


Columbian . 

...(c) 

3.200.071 

583,177 

2,269,869 

3U,17( 

(Total  includes 

32,851  lines  legal) 

County  Star . 

..(e) 

4,154,134 

665,229 

2,810,789 

574,391 

(Total  includes 

103,725 

lines  legal) 

(Commercial . 

.(ms) 

3,312,808 

643,720 

2,289,324 

296.0M 

(Total  includes 

.83,720  lines  legal) 

Sun . 

..(e) 

3,683,694 

545,804 

2,727,788 

300.946 

(Total  includes 

79,156  lines  legal) 

Times-Mirror . 

..(e) 

4,811,113 

981,349 

3.506.672 

267,652 

(Total  includes 

55,440  lines  legal) 

Sentinel . 

.(m) 

3,228,596 

824,194 

2,102,674 

301,728 

(Legal  included 

in  local) 

Freeman . 

..(e) 

2,251,018 

456.904 

1,794,114  . 

T  imes . 

..(e) 

1,643,390 

435 , 134 

1,144,290 

63,966 

(Legal  included 

in  local) 

A  merican . 

..(e) 

2,829,667 

445,495 

2,125,452 

172,480 

(Total  includes 

86,240  lines  legal) 

Times . 

..(e) 

2,082,287 

632,660 

1.275,090 

37.826 

(Total  includes  136,711  lines  legal) 


NEWSPAPERS  IN  CITIES  OF  10,000  TO  14,999  POPULATION 


411,384 

140,434 

551,782 


1,456,692 

744,912 

2,201,514 


851,312 

710,752 


3,240,272 

1,864,114 


504,252  2,612,582 


413,400  1,707,400 


Ada,  Oka .  News . (e)  2,067,002 

Sunday  edition . (s)  917,714 

Total . (es)  2.984,716 

(Total  includes  53,564  lines  legal) 

Adrian,  Mich .  Telegram . (e)  4,297,720 

Albert  Lea,  Minn.. . .  Tribune . (e)  2,908,990 

(Total  includes  181,776  lines  legal) 

Alpena,  Mich .  News . (e)  3,574,550 

(Total  includes  160,790  lines  legal) 

Ames,  Iowa .  Tribune  (s' Times . (e)  2,407,100 

(Total  includes  150,000  lines  legal) 

Anaconda,  Mont .  Standard . (m)  1,822,058 

(Total  includes  65,604  lines  legal) 

Anaheim,  Cal . Bulletin . (e)  3,334,674 

(Total  includes  45,724  lines  legal) 

Annapolis,  Md . Capital . (e)  3,021,956 

(Total  includes  105,000  lines  legal) 

Antigo,  Wis .  Journal . (e)  2,122,596 

(Total  includes  24,528  lines  legal) 

Arkansas  City.  Kan . .  Traveler . (e)  4.532.388 

(Total  includes  21,910  lines  legal;  89,404  lines  readers) 

Ashland.  Wis .  Press . (e)  2,615,022  542,318  1,993,670 

(Total  includes  20,622  lines  legal) 


497,271  1,167,152 


248,640  2.668,316 


468,930  1,524,306 


642,166  3,619,896 


Times-Gazette . 

....(e) 

4,037.550 

591,002 

3,054,562 

391,986 

Budget . 

....(e) 

2,535.610 

670,278 

1.602,566 

262,766 

Astorian . 

. . . .  (m) 

1,828,913 

444,756 

1,115,342 

180,478 

Sunday  edition ... 

. (s) 

640,573 

173.376 

416,230 

44.900 

Total . 

. . .  (ms) 

2,469,486 

618,132 

1,531.572 

225.378 

(Total  includes  94,404  lines  legal) 

Baker,  Ore .  Democrat-Herald . (e)  2,395,190 

(Total  includes  80,626  lines  legal) 

Beatrice.  Neb . Sun . (e)  1,874,698 

Sunday  edition . (s)  601,678 

Total . (es)  2,476,376 

(Total  includes  78,694  lines  legal) 

Bellefontaine,  O . Examiner . (e)  3,922,544 

(Total  includes  90,846  lines  legal) 

Bend,  Ore . Bulletin . (e)  3,063,760 

(Total  includes  96,845  lines  legal) 

Bennington,  Vt .  Bonnes . (e)  3,157,140 

Benton,  Ill .  News . (e)  1,824,811 

(Total  includes  19475  lines  legal) 

Big  Springs,  Tez . Herald . (e)  2,588,768 

Sunday  edition . (s)  878 , 69b 

Total . (es)  3,467,464 

Bismarck,  N.  D .  Tribune . (e)  2,629,787 

(Total  includes  70,  349  lines  legal) 

Blytbeville,  Ark . Courier  News . (e)  2,056,000 

Boulder,  Colo . Camera . .....(e)  2,573,430 

(Total  includes  62,741  lines  legal) 

Boteman,  Mont . Chronicle . (ms)  2,512,370 

((Classified  includes  legal) 

(Continued  on  page  69) 


575,260  1,628,984 


457,912 

148,709 

606,620 


1.246.742 

423,850 

1,670,592 


577,082  2,952,638 


610,316  2,197,559 


536,642 

417,270 


2,547.334 

1.364.916 


252,294 

93,198 

345,492 

845,726 


2,048,144 

717,038 

2,765,182 

1,477,322 


550,000 

348,379 


1,366,000 

2,914,995 


500,638  1,860,278 


139.104 

177,042 


10.000 


14S,4U  s 
32.301 
177,054 


206.130 

152.3M 


296.920 

I 

135.300  j 
89,421  j 


700,070  2,050,580  538,300 


104,832 

159.012 

58,412 


110,320 


91,330  ! 

29.120  M 
120,470  ^ 


201.978 

159,040 


73.10* 

23,250 


288.330 

68,460 

336.790 

236.390 


140,000 

147.313 


151.256 


i 
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City 

Bnttkboro,  Vt. 
Briitol.  Pa . 


Bristow.  Okla. . . 
Brownsville.  Pa- 

Bucyrus.  0 . 

OfdiDac,  Mich. . 
Canton.  lU . 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  68) 

Total  Display 

Paper  Published  Linage  National  Local 

t .  Rtformer . (e)  3.925.152  679,406  3. 245.741 

. Courier . (e)  1,444,072  267,134  1,013,761 

(Total  includes  73,486  lines  legal) 

.  Record . (e)  1,351,770  333,270  955, 48( 

(Total  includes  13,076  lines  legal) 

>a .  Telegraph . (e)  3,162,208  553,154  2,374.79: 

(Total  inludes  62,160  lines  legal) 

.  Telegraph-Forum . (e)  2,932,063  555,884  2,124,301 


National 

Local 

Clasaified 

679,406 

3,245,746 

267,134 

1,013,768 

89,684 

333,270 

955,486 

49,938 

553,154 

2.374.792 

172,102 

555,884 

2,124,305 

190,393 

Carlisle.  Pa . 

Carthage,  Mo... 

Centralia,  Wash. 


Chanute,  Kan.. 
Chillicothe,  Mo. 


(Total  includes  61,481  lines  legal;  classified  includes  23,261  lines  readers) 

Nev/s . (e)  2,372,502  371,441  1,780,336  87,971 

(Total  includes  132,754  lines  legal) 

Ledger  &  Register . (e)  1,738,627  594,477  1,003,268  95,186 

(Total  includes  45,696  lines  legal;  total  does  not  include  6,272  lines  readers) 

Sentinel . (e)  2,662,996  . 

Press . (e)  2,078,860  383,463  1,486,558  173,887 

(Total  includes  34,951  lines  legal) 

ChronicU . (e)  2,968,511  650,601  2,303,910  189,861 

(Total  does  not  include  51,996  lines  legal) 


Claremont,  N,  H . , . 


Clarksdate,  Miss.... 
Clarksville,  Tenn . , . 
Clearfield.  Pa . 


Clinton,  Ind . . 

Conneaut,  0 . 

Coshocton,  Ohio .... 
Coeur  d'Alene,  Ida. . 

Cushing,  Okla . 

DeKalb.IU . 


Denton,  Tex . 

Dodge  City,  Kan . . 


Dover,  0 . 

Duncan  Okla. 


El  Centro,  Cal. . 
El  Dorado,  Kan . 


Elisabeth  City,  N.  C . 

Paribault,  Minn . 

Frederick,  Md . 


Tribune . (e)  2,732,324 

Constitution-Tribune...  (e)  2,071,706 

(Total  includes  34,888  lines  legal) 

Eagle . (e)  2,447,564 

(Total  includes  12,421  lines  legal) 

Register . (e)  2,482,998 

Leaf-Chronicle . (e)  2,106,436 

Progress . (e)  3,425,072 

(Total  includes  71,638  lines  legal) 

Clintonian . (e)  1,631,980 

(Total  includes  36,190  lines  legal) 

Neu/s  Herald . (e)  2,801,985 

(Total  includes  59,416  lines  legal) 

Tribune . (e)  3,788,266 

(Total  includes  57,904  lines  legal) 

Press . (e)  2,344,090 

(Total  includes  129,164  lines  legal) 

CAiseti . (e)  2,190,748 

(Total  includes  58,240  lines  legal) 

ChronicU . (e)  3,219,132 

(Total  includes  23,618  lines  legal) 

Record-Chronicle . (e)  3,300,332 

Globe . (e)  3.763.424 

(Total  includes  64,540  lines  legal) 

Reporter . (e)  3.627,876 

(Total  includes  54.810  lines  legal) 

Banner . (e)  952,918 

Sunday  edition . (s)  460,068 

Total . (es)  1,504,686 

(Total  includes  5,180  lines  legal) 
Imperial  VoUey  Press. .{e)  2,966,936 

(Total  includes  131,704  lines  legal) 

Times . (e)  3,094,882 

(Total  includes  49,140  lines  legal) 


Fort  CoQina,  Colo.. 


Advance . 

...(e) 

1,946,938 

News . 

...(e) 

2,476,334 

Post . 

..(m) 

3,582,628 

News . 

...(e) 

4,844,266 

Express-Courier. . . 

..(es) 

4.140,710 

Fostoria,  Ohio. 
Fremont.  Neb. 

Fullerton,  Cal. 


Gainesville,  Pla. 
Globe,  Arix . 


Goehen,  Ind . 

Grand  Haven,  Mich.. 


2,176,314 

1,413,972 


1,641,010 

1,566,201 

2,412,802 


Greeley,  Colo. 


(Total  includes  89,516  lines  legal) 

Review . (e)  3,341,286 

Tribune . (e)  3,277,757 

(Total  includes  93,345  lines  legal) 

News  Tribune . (e)  3,525,242 

(Total  includes  56,000  lines  legal) 

Sun . (ms)  2,089.874 

Arixona  Record . (n»)  2,102, 856 

(Total  includes  102,886  lines  legal) 

Democrat . (e)  1,153,923 

Tribune . (e)  2,216,522 

(Total  includes  169,351  lines  legal) 
Tribune . (me)  3,994,767 


2,701,692 

2,681,707 


731,304 

379,008 

1,110,312 


1,299,301 

1,823,150 

2.570.576 

3.747,948 

3,222,884 


1,519,007 

1,196,132 


843,600 

1,586,697 


Greenville,  Pa . 

Greenwood,  S.  C.... , 

Hanover,  Pa . 

Harlingen,  Tex . 

Harrisburg,  III . 

Hendersonville,  N,  C. 

Herkimer,  N.  Y . 

Huron.  S.  D . 

Hudeon,  N.  Y . 

Keene.  N.  H . 

Eniton,  N.  C . ! 

la  Grande,  Ore . 

lawrence,  Kan 
liieoln.  Ill . I 

Uttle  Falls,  N.  Y..,. 
Gtah...,.’.”." 


(Total  includes  109,893  lines  legal  and  locals) 

Record  Argus . (e)  2,659,476  472,655  2,186,821  . 

Index-Journal . (es)  2,684,098  537, .540  1,945,294  142,170 

(Total  includes  59,094  lines  legal) 

Sun . (e)  3,584,504  579,067  2.799.371  172,242 

(Total  includes  33,824  lines  legal) 

Star . (e)  1,722,000  280,000  1,400,000  35,000 

(Total  includes  70,000  lines  legal) 

Register . (e)  2,792,945  559,378  2,173,146  35,431 

(Total  includes  24,990  lines  legal) 

Times-News . (e)  1,591,478  277,704  1,060,164  44,128 

(Total  includes  209,482  lines  legal) 

Telegram . (e)  2,199,692  492,811  1,509,595  197,286 

HuronUe . (e)  4,125,240  807,898  2,913,736  287,602 

(Total  includes  116,004  lines  legal) 

Star . (m)  2,482,494  359,030  1,849,344  165,984 

(Total  includes  108,136  lines  legal) 

Sentinel . (e)  4,695,278  884,618  3,638,040  172,620 

Free  Press . (e)  2,309,608  469,098  1,782,704  57.806 

Observer . (e)  3,317,790  661,304  2,466,744  189.742 

Journal-World . (e)  4,315,094  864.962  3,450,132  . 

Courier . (e)  2,273,762  512,828  1.623,237  75,810 

(Total  includes  61,887  lines  legal) 

Times . (e)  2,413,952  464,425  1,949,527  . 

BeraU . (es)  2,049,488  342,944  1.577.828  128,716 

Journal . (e)  1,657,166  415,426  875.704  . 

Record . (e)  5,674,962  727,754  4,348,036  480.634 

(Total  includes  118,538  lines  legal) 

News . (e)  1,786,582  397,796  1.139.726  150.108 

Sunday  edition . (s)  506,114  155,974  310,786  36,680 

Total . (es)  2,292,696  553,770  1,450,512  186,788 

(Total  includes  101,626  lines  legal) 


Total  Display 

City  Paper  Published  Linage  National  Local  Classified 

Madisonville,  Ky . . . .  Messenger . (e)  2,015,916  761.376  1,146,390  51,912 

(Total  includes  56,238  lines  legal) 

Marion,  HI .  ReptMican . (e)  1,744,190  577.318  958,174  103,572 

(Total  irKludes  45,486  lines  legal) 

Marysville.  Cal .  Appeal-Democrat . (e)  3,272,318  739,200  1.992.032  371,574 

(Total  includes  169,512  lines  legal) 

Medford,  Ore . News . (ms)  3,085,992  785,442  1,969,702  231,168 

(Total  includes  99,680  lines  legal) 

MerriU.Wis .  Herald . (e)  2,127,440  112,000  1,666.000  349,440 

Miami,  Okla .  News-Record . (e)  2,896,306  694.694  1,940,946  104,706 

(Total  includes  155,960  lines  legal) 

Miami,  Arix .  .irisona  Silver  Bdt. ..  .(.e)  1,009,610  424,494  408,828  56,868 

(Total  includes  1 19,420  lines  legal) 

Middlesboro,  Ky _  News . (e)  1,294,468  356,020  881,552  16,529 

(Total  includes  40,376  lines  legal) 

MitcheU,  S.  D .  Republican . (e)  3,600,730  828,380  1,852.578  845,460 

(Total  includes  74,312  lines  legal) 

Monrovia,  Cal .  News-Post . (e)  2,129,726  418,730  1,431,038  193,802 

(Total  includes  86,156  lines  legal) 

Mt.  Vernon,  Ill .  Register- News . (e)  3,069,654  674,660  2,129,244  172,480 

(Total  includes  93,170  lines  legal) 

Mt.  Vernon.  Ohio....  EefiKUtcan  News . (e)  2,770.768  556,752  2,074,436  143,752 

(Legal  included  in  local) 

Banner . (e)  1,732,136  190,974  1,469,622  73,360 

(Legal  included  in  local) 

Murphysboro.nl _ Independent . (e)  1,593.760  430,304  1,037,750  63,224 

(Total  includes  62,482  lines  legal) 

New  Philadelphia,  O.  Times . (e)  3.474,170  676,914  2,481.150  316,106 

(Legal  included  in  local) 

Newton,  Iowa .  News . (e)  3.178,126  496,902  2,382,590  197,036 

(Total  includes  101,598  lines  legal) 

Newton,  Kan .  Kansan-Republican.... (t)  1,545,050  205,950  1,264,466  50,162 

(Total  includes  24,472  lines  legal) 

NUes,  Mich .  Star . (e)  3,123,134  35,464  2,351,160  187,138 

(Total  includes  88,340  lines  legal) 

Norfolk,  Neb .  News . (e)  2,882,250  828,772  1,788,666  364,812 

Oreida,  N,  Y .  Dispatch . (e)  1,345,470  448,504  818.370  78,596 

Oneonta,  N.  Y . Star . (m)  3,324,122  675,940  2.385,500  191,678 

(Total  includes  70,924  lines  legal) 

Ottawa.  Kan .  Herald . (e)  4.029.844  658,924  3,370,920  . 

(Classified  and  legal  included  in  local) 

PainesviUe,  Ohio .  TOegraph . (e)  3,016,892  607,362  2,042,060  173,506 

(Total  includes  193,964  lines  legal) 

Palatka,  FU .  News . (e)  1,577,702  342.566  1,053.640  93.31(h 

(Total  includes  88,186  lines  legal) 

Palo  Alto,  Cal .  Times . (e)  3,887,814  540,302  2,671,396  566,286 

(Total  includes  109,830  lines  legal) 

Pampa,  Tex .  News . (e)  1,799,840  229,978  1,451,856  96,964 

Sunday  edition . (s)  573.804  120,078  428.946  21,420 

Total . (es)  2,373,644  350,056  1,880,802  118,384 

(Total  includes  24,402  lines  legal) 

Paris,  lU .  Beacon-News . (e)  2,928,778  573,738  2.138,288  160,057 

(Total  includes  56,695  lines  legal) 

PhoenixviUe,  Pa . Republican . (e)  2,864,721  521,762  2,209,458  89,721 

(Total  includes  43,780  lines  legal) 

Plainview,  Tex . Herald . (e)  1,625,846  257,250  1,233,890  123,480 

Sunday  edition . (s)  703.682  57,442  612,136  30,576 

Totel . (es)  2,329,528  314,692  1,846,026  154,056 

(Total  includes  14,754  lines  legal) 

(Figures  represent  linage  from  March  15  to  Dec.  31.  inclusive.  Publicatiotv 
started  March  15) 

Plattsburg,  N.  Y _ News . (m)  6,538,154  934,850  4,106,424  1,496,880 

Port  Angeles,  Wash..  News . (e)  3,863.830  877,540  2,601,148  192,304 

(Total  includes  192,838  lines  legal) 

Port  JervU,  N.  Y _  Union-CaseUe . (e)  2,710,400  455,451  2,254,949  . 

(Local  includes  classified  and  legal) 

Princeton,  Ind .  Democrat . (e)  2,373,537  600,142  1,540,111  201,150 

(Total  includes  33,114  lines  legal) 

Clarion-News . (e)  2,667,454  667,406  1.726.350  231,380 

(Total  includes  42,318  lines  legal) 

Pulaski,  Va . Southwest  Times . (es)  1,233,480  303,165  868,387  61,928 

(Classified  includes  legal) 

Rapid  City,  S.  D _ Journal . (e)  2,950,486  685,076  1,861,398  221,088 

(Total  includes  182,924  lines  legal) 

Redwing,  Minn _ Republican . (e)  1,991,122  714.574  1,125,320  83.272 

(Total  includes  67,956  lines  legal) 

Redwood  City,  Cal...  Tribune . (e)  2,199,127  208,544  1,353,142  451,269 

(Total  includes  186,172  lines  legal) 

RosweU.  N.  M . Dispatch . (ms)  3,430,878  424,242  2,850,618  128,872 

(Total  includes  27,146  lines  legal) 

Salem,  Ohio .  News . (e)  4,684.603  611,877  3,778,943  235,612 

(Total  includes  58,170  lines  legal) 

San  Benito.  Tex . Light . (e)  828,548  216,860  527,184  45,262 

(Total  includes  39,242  lines  legal) 

Sanford,  Fla . Herald . (e)  1,739,306  352,408  995,568  161,464 

(Total  includes  229,866  lines  legal) 

San  Luis  ObUpo.  Cal.  rs/sgramfir  rrtftulw. (me)  3.622.634  743,680  2,234,066  339.726 

(Total  includes  305,368  lines  legal) 

SanUFe,  N.  M .  New  Mexican . (e)  1,540,470  491,890  901.096  92.079 

(Total  includes  55,408  lines  legal) 

SaultSte. Marie. Mich.  News . (e)  2,811,928  592.973  2,088,240  130,714 

ShelbyviUe,  Ind . Democrat . (e)  4,803.004  516,204  4,155,144  84,757 

(Total  includes  46,899  lines  legal) 

So.  SL  Paul.  Minn ...  Erpor/rr . (e)  1,055,040  165,466  796.194  50,540 

(Total  includes  42,840  lines  legal) 

Staunton,  Va . Leader  tr  News  Leader(mee)  3,461,509  732, 35<  2,575,180  111,904 

(Total  includes  42,068  lines  legal) 

StevensPoint,  WU...  Journo/ . (e)  2,918.382  584,955  2,172,284  127,415 

(Total  includes  33,728  lines  legall 

Stroudsburg,  Pa . Record . (e)  1,896,332  453,106  1,176,868  266,358 

Suffolk,  Va .  News-Herald . (e)  1,982,806  395,206  1,466,808  94,248 

(Total  includes  26,544  lines  legal) 

Sweetwater.  Tex .  Reporter . (es)  2,664,473  604,702  1,737,694  322,077 

Tarentum,  Pa .  VaUey  DaUy  News.. .  .(a)  4,444,083  294,117  3,991,076  110,685 

(Total  includes  48,205  lines  legal) 

(Continued  on  Page  70) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Contitmed  from  page  69) 


city 

Harlan,  Ky. 


Twin  Palls,  Idaho _ 

Two  Rivers,  Wis . 


Tyrone,  Pa. 
Urbana,  Ill. 


Valparaiso,  Ind. 
Vandergrift,  Pa. 


Waynesboro,  Pa. 


Wenatchee,  Wash _ 


West  Chester,  Pa. . . , 


Williamson,  W.  Va. .. 
Winchester,  Va . 


Winsted,  Conn . 

Wisconsin  Rapids, Wis 
Xenia,  Ohio . 


Total 

Paper  Published  Linage 

News . (m)  2,031,736 

Reporter . (e)  2,116,282 

(Total  includes  21,500  lines  legal) 

Heratd . (e)  2,066,761 

Courier . (e)  2,329,670 

(Total  includes  122,220  lines  legal) 

I' idelte- Messenger . (e)  2,121,275 

Xews . (e)  2,852,906 

(Legal  included  in  classified) 

Record  HeraU . (e)  2,747,420 

(Total  includes  144,326  lines  legal) 

World . (e)  5,743,913 

(Total  includes  69,093  lines  legal) 

Local  News . (e)  4,436,723 

(Legal  included  in  classified) 

News . (e)  2,072,322 

(Total  includes  196,336  lines  legal) 

Star . (e)  3,686,900 

(Total  includes  2,882  lines  legal) 

CUiten . (e)  2,677,694 

Tribune . (e)  2,814,238 

GastUe . (e)  4,712,542 

(Total  includes  38,920  lines  legal) 


National 

Local 

ClassiSad 

484.974 

1.546,762 

352,604 

1.704,178 

38,000 

378.231 

1,573,306 

113,946 

451,990 

1,656,508 

98,952 

459,506 

1.509.564 

152,205 

367.430 

2.244.431 

241,045 

550,739 

1,769,663  ' 

282,692 

1,145,137 

3,961,197 

568,498 

935,499 

2,555,192 

946,032 

409,808 

1,431,262 

34.916 

637,168 

3,039.540 

7,351 

419,368 

2.154,768 

103,558 

588,826 

2,011,772 

213,646 

544,208 

1,832,940 

214,116 

3,144,769 

1,342,628 


NEWSPAPERS  IN  CITIES  OF  5,000  TO  9,999  POPULATION 


AbQeoe,  Kan .  Reflector . (e)  3,277,652 

(Total  includes  191,240  lines  legal) 

Albany,  Ore .  Democrat-Herald . (e)  2,533,258 

(Total  includes  84,154  lines  legal) 

Albion,  Mich .  Recorder . (e)  2,324,580 

(Total  includes  56,672  lines  legal) 

Athens,  O .  Messenger . (es)  3,526,988 

(Total  includes  73,684  lines  legal) 

Atlantic.  Iowa .  News-THegrapk . (e)  1,951,370 

(Total  includes  71,491  lines  legal) 

Beaver,  Pa .  Times . (e)  3,994,340 

(Total  includes  123,746  lines  legal) 

Bemidji,  Minn .  Pioneer  . (e)  1,688,148 

(Total  includes  59,559  lines  legal) 

Canandaigua,  N.  Y. .  Messenger . (e)  2,192,834 

(Total  includes  42,462  lines  legal) 

Canon  City,  Colo _  American . (e)  2,057,636 

(Total  includes  22,862  lines  legal) 

Carbondale,  Ill .  Free  Press . (e)  1,763,532 

(Total  includes  23,268  lines  legal) 

CatakiU,  N.  Y .  MaU . (e)  3,533,255 

Centerville,  la .  lowegian  and  Cititen..  .(e)  2,137,758 

(Total  includes  76,664  lines  legal) 

Cherokee,  Iowa .  Times . (e)  1,639,801 

(Total  includes  60,199  lines  legal) 

Childress,  Tex .  Index . (es)  1,948,128 

Circleville,  O .  Herald . (e)  2.008,398 

Clifton  Forge,  Va.. . .  Review . (e)  1,448,818 

(Legal  included  in  local) 

Colton,  Cal .  Courier . (e)  1,435,532 

(Total  includes  215,329  lines  legal) 

Concordia,  Kan .  Blade-Empire . . .  . .  (e)  1 , 762 , 285 

Corvallis,  Ore . Gazette  Times . (e)  2,253,426 

(Classified  includes  legal) 

Crookston,  Minn . . . .  Times . (e)  1,386.247 

(Total  includes  169,932  lines  legal) 

Cuero,  Tex .  Record . (e)  2,061,420 

Sunday  edition . (s)  500 ,578 

ToUl . (es)  2,561,998 

(Total  includes  35,876  lines  legal) 

Danville,  Ky. .  Messenger . (e)  1,707,874 

(Total  includes  119,552  lines  legal) 

Decatur,  Ind .  Democrat . (e)  1,882,385 

(Total  includes  60,214  lines  legal) 

Devils  Lake,  N.  D. . .  Journal . (e)  1,732,000 

(Total  includes  20,000  lines  legal) 

Dowagiac,  Mich .  News . (e)  2,244,942 

(Total  includes  50,288  lines  legal) 

Durango.  Colo . Herald- Democrctt . (e)  1,953,000 

(Total  includes  43,080  lines  legal) 

Dti0uoin,ni . CaU . (e)  1,112,176 

(Total  includes  9,956  lines  legal) 

E.  Stroudsburg,  Pa.,.  Sun . (m)  2,192,764 

(Total  includes  48,454  lines  legal) 

Edwardsville,  Ill . Intelligencer . (e)  1,831,669 

Eldorado,  Ill .  Journal . (e)  790,846 


Fairfield,  loara .  Ledger . (e)  1,716,500 

(Total  includes  15,000  lines  legal) 

Fairmont,  Minn . 5ni<<iiW . (e)  1,781,574 

(Total  includes  91,480  lines  legal) 

Palls  City,  Nebr .  Journal . (e)  1,382,196 

(Total  includes  24,323  lines  legal;  2i 

Fredericksburg,  Va.. .  Fru  Lance-Star . (e)  3,172,148 

Pulton,  Mo . Sun-GateUe . (e)  1,315,580 

(Total  includes  8,148  lines  legal) 

Gallon,  O .  Inquirer . (e)  1.845,620 

(Total  includes  21.420  lines  legal) 

Gettysburg.  Pa .  Times . (e)  2,874,760 

(Legal  included  in  local) 

Great  Bend.  Kan .  Tribune . (e)  2,342,014 


Greensburg,  Ind .  News. 


(Total  includes  47,265  lines  legal;  40,172  readers) 


(Total  includes  40,000  lines  legal) 


348,278 

341,174 

358,883 

1,660,120  . 
1,047,242 

717,766 

52,402 

143,553 

478,646 

1,490,300 

284,480 

464.282 

709,492 

42,541 

428,958 

1,507,306 

89,280 

99.557 

361,862 

39.159 

528,515 

1.869,168 

128,439 

683,149 

853,937 

51,237 

282,291 

1,493,876 

46,004 

560.000 

1,120.000 

32,000 

371,126 

1,725,178 

98,350 

976,320 

869,125 

64,475 

265,230 

795,690 

41,300 

374,822 

1,817,942 

105,112 

346,724 

1,112,419 

372,526 

264,838 

il) 

526,008  . 

563,500 

988,000 

150,000 

411,894 

1,090,236 

187,964 

354,830 
1,621  readers) 

953,932 

28,850 

Paper  Published  Ulnage  national  Local  ClasiJJ^ 

Enterprise . (es)  1,300,334  485,134  772.192  43 

(Note;  changed  from  a  morning  to  evening  paper,  Aug.  5, 1929;  legal  inclajed 


Display 

National  Local 


Harrisonburg,  Va. . . 
Hartford  City,  Ind. 


Holdenville,  Okla. , . 


Hope,  Ark . 

Hot  Springs,  S.  D . . . 

Jamestown,  N.  D . . . 

Kendall ville,  Ind. . . 
Kirksville.  Mo . 


La  Junta,  Colo . 


in  local) 

.  News-Record . (m)  3,150,455 

(Total  includes  108,367  lines  legal) 

.  News . (e)  1,628,942 

(Total  includes  44,422  lines  legal) 

News . (es)  2,461,117 

(Total  includes  65,109  lines  legal) 

Star  and  Press . (e)  1,243,099 

(Total  includes  42,903  lines  legal) 

Star . (e)  1,238,140 

(Total  includes  63,100  lines  legal) 

Sun . (e)  2,456,062 

(Total  includes  53,872  lines  legal) 

News-Sun . (e)  2,366,357 

Express . (e)  2,263,688 

(Total  includes  15.288  lines  legal) 

Democrat . (e)  1,775,312 

(Total  includes  8,400  lines  legal) 

Reporter . (e)  2,190,523 

(Total  includes  29,560  lines  legal) 

Review- Journal . (e)  2,578,965 

(Total  includes  75,722  lines  legal) 

Record . (e)  1,542,818 

(Total  includes  17,304  lines  legal) 
Herald  &  Democrat. .  .(m)  1.142. 638 

(Total  includes  29.484  lines  legal) 
Herald  d;  Democrat . . . .  (e)  561 ,008 

(Total  includes  13,888  lines  legal) 


Lewistown,  Mont.. . .  Democrat-News . (ms)  4,320,554 

(Legal  included  in  classified) 

Utchfield,  ni .  News-Herald . (e)  1,195,637 

(Local  included  in  national) 

Little  Palls,  M  inn ... .  T ranscript . (m)  1 , 303 , 734 

(Total  includes  41,970  lines  legal) 

Livingston,  Mont _  Enterprise . (m)  2,329,586 

(Total  includes  86,520  lines  legal) 

Malone,  N.Y .  TeUgram . (e)  3,312,028 

(Legal  included  in  local) 

Mandan,  N.  D .  Pioneer . (e)  2,011,358 


Las  Vegas,  Nev. 


Lawrenceville,  Ill. , 


Leadville,  Colo. 


Marshall.  Mich. 


Marshfield,  Wis. 


Maryville.  Mo. 


Mauch  Chunk,  Pa . . . 

Medina.  N.  Y . 

Mexico,  Mo . 

Monmouth,  III . 


Monterey.  (^. 


Mount  Vernon,  Wash 


Mt.  Carmel,  Ill. 


Chronicle . (e)  1,950,144 

(Total  includes  92,988  lines  legal) 

News-Herald . (e)  2.678.935 

(Legal  in-Iuded  in  local) 

Forum . (e)  2,137,282 

(Total  includes  30,772  lines  legal) 

Timrs-News . (e)  4,916,800 

Jo%rnal . (e)  2,119,208 

Ledger . (e)  1,601,491 

(Total  includes  66,836  lines  legal) 

Review  .\tlas . (e)  2,555,580 

(Total  includes  71,210  lines  legal) 

Times . (e)  2,027,158 

(Total  includes  44,415  lines  legal) 

Peninsula  Herald . (e)  3,451,518 

(Total  includes  105,868  lines  legal) 

Observer . (e)  1 . 889 , 702 

(Total  includes  10,020  lines  legal) 

HeraU . (e)  2,258,424 

(Total  includes  74,774  lines  legal) 
Republican-Register _ (e)  1.408,806 


Nacogdoches,  Tex... .  Sentinel . (e)  2,193,618 

(Total  includes  23,842  lines  legal) 

Norwich.  N.  Y . . (,e)  2.082,598 

(Total  includes  101,920  lines  legal) 

Olney.  Ill .  MaU . . . (e)  951.700 

(Total  includes  7,700  lines  legal) 

Orange,  Cal .  News . (e)  3,028,656 

(Total  includes  50,000  lines  legal) 

Oregon  City,  Ore ... .  Enterprise . (m)  1,878,226 

(Total  includes  102,578  lines  legal) 

Oroville,  Cal .  Mercury-Register . (e)  1,683,304 

(Total  includes  112,532  lines  legal) 

Pendleton,  Ore .  East  Oregonian . (e)  3 , 262 , 792 

(Total  includes  57,281  lines  legal) 

Perry.  la .  Chief . (e)  2,155,762 

(Total  includes  66,668  lines  legal) 

Petaluma,  Cal .  Argus-Courier. . (me)  3,978,310 

(Total  includes  137,452  lines  legal) 

Petoskey,  Mich .  News . (e)  2,027,541 

(Total  includes  77,093  lines  legal) 

Pomeroy,  O .  Tribune . (es)  1,163,200 

(Total  includes  26,600  lines  legal) 

Plymouth,  Ind .  Pilot . (e)  1,795,709 

(Total  includes  59,766  lines  legal) 

Pontiac,  Ill . Leader . (e)  2,174,046 

Pratt,  Kan .  Tribune . (e)  1,997,912 

(Total  includes  60,312  lines  legal) 

Prescott,  Arix . Courier . (e)  2,257,521 

(Total  includes  170,303  lines  legal) 

Prescott.  Aril . Journal-Miner . (m)  3,039,008 

Sunday  edition . (s)  6,343,974 

ToUl . (ms)  9.382,982 

(Total  includes  668,094  lines  legal) 


753.949 

2.146.428 

U.Ui 

222,278 

1,301,178 

O.tN 

252,608 

2,065.040 

78.3it 

298,855 

860,956 

«,J5| 

439,800 

655,700 

w.m 

621,656 

1.661,450 

117.0II 

400,939 

1,788,696 

174.722 

387,072 

1,773,128 

U,200 

434,378 

1,303,134 

».«) 

267,722 

1,580,397 

312.144 

504,036 

1,848,000 

151.21; 

290.976 

1,209,000 

25.5)4 

134,288 

868,490 

110,);i 

71,862 

437.150 

3I.IM 

morning  to  evening  paper  Sept.  1,  Wet) 

1,557,486 

2,145,038 

346.111 

1,104,211 

91.424 

351,110 

910,654  . 

328,650 

1,739,136 

175.210 

638,092 

2,550,842 

12).M4 

507,063  1.312.737 

include  97,244  lines  legal) 

94.)I4 

526.876 

1,202,726 

127,554 

477,631 

2,067,324 

133.9M 

391,930 

1,453,970 

240,610 

2,800,000 

1,612,800 

504,071 

520,910 

1,511,188 

87,000 

394,632 

1.105,182 

S3.7W 

511,492 

1,686,600 

284.271 

396,970 

1,522,955 

42.811 

578,074 

2,072,420 

495.154 

375,582 

1.500,600 

3.540 

460,838 

1,521,520 

201.202 

465,038 

1  readers) 

887,334 

38.514 

393,708 

1,688,708 

87.340 

569,684 

1,326,892 

84, 1C 

336,000 

480,000 

128.IW 

375,173 

2,353,483 

250.4N 

318,542 

1,253,154 

203.051 

352,376 

840,056 

254.)« 

786,422 

2,297,526 

111.545 

338.940 

1,671,530 

78.6» 

676,522 

2,933,140 

238.Nt 

430,655 

1,404,315 

115,471 

400,000 

700,000 

34,440 

404,005 

1,150,261 

181.447 

1,008,000 

1,120.000 

2,128,000 


1.427.328 

4.281.984 

5,709,312 


88,256 

Ravenna,  0 . . 

. . . .  Record . 

...(e) 

2.290,260 

345,464 

1,530,256 

(Total  includes  90,748  lines  legal) 

Redding,  Cal . 

...  Courier-Free  Press,. 

...(e) 

1,299,368 

304,878 

732,844 

47,267 

Searchlight. 

. . .  (m) 

1,236,623 

220,891 

940,613 

Sunday  edition . 

....(s) 

224,748 

50,231 

161,107 

51,000 

Total . 

..(ms) 

1,461,371 

271,122 

1,101,720 

(Continued  on  Page  71) 


Tot»I  Ditplay 

City  Paper  Published  Lina^  National  Local  Classified 

Urichsville.  O . Chronicle . (e)  1,696,926  348,418  1,273,048  75,460 

V'inita,  Okla .  Journal . (e)  1,422,400  560,000  420,000  420,000 

(Total  includes  22,400  lines  legal) 

(Note:  Statement  for  period  April  1-Dec.  31,  1929.) 

Visalia,  Cal .  rimes-Della . (e)  2,795,184  801,367  1,671,173  125,514 

(Total  includes  197,130  lines  legal) 

Wa.Tensburg,  Mo . Slar-Journal . (e)  3,045,151  382,927  2.522,598  50,521 

(Total  includes  89,105  lines  legal) 

Warsaw,  Ind .  Times . (e)  1,930,300  950,000  800, .SOO  180,000 

(Legal  include  1  in  classified) 

Warsaw,  Ind .  Union . (e)  1,439,940  301,140  960,000  86,800 

(Total  includes  92,000  lines  legal) 

Washington  C.  H.,  O.  Herald . (me)  2,081,608  526,960  1,446,508  108,140 

(Legal  included  in  local) 

Watsonville,  Cal .  Pataronian . (e)  2,933,672  443,982  2,043,300  323, 4(X) 

(Total  included  122,990  lines  legal) 

Watsonville,  Cal .  Register . (m)  3,366,382  547,162  2,240,362  489,720 

(Total  includes  89,138  lines  legal) 

Webster  City,  la .  Freeman-Journal . (e)  2,453,122  598,024  1,553,048  182,700 

(Total  includes  91,350  lines  legal) 

Welch,  W.  Va .  Xevs . (e)  2,229,471  500,151  1,487,176  60,536 

(Total  includes  181,608  lines  legal) 

Willmar,  .Minn .  Tribune . (e)  1,180,186  304,486  757,708  49,168 

(Total  includes  68,824  lines  legal) 

Wilmington,  O .  Xtw;-Journal . (e)  2,275,000  386,610  1,. 562, 666  265,580 

(Total  includes  60,144  lines  legal) 

Woodland,  Cal .  Den^ocrat . (e)  2,184,028  429,800  1,506,092  135,506 

(Total  includes  112,630  lines  legal) 

246,316  Woodland,  Cal .  Mail . (m)  1,095,962  181,118  781,550  75,306 

Sunday  edition . (s)  209,986  33,964  154,602  15,470 

115,200  Total . (ms)  1,305,948  215,082  936,152  90,776 

(Total  includes  63,938  lines  legal) 


annual  tabulation  of  newspaper  linage 


( Contimied  from  page  70) 


Total  Display 

Paper  Publlshad  Linage  National  Local 

News . (m)  2,031,312  417,627  1,537,522 

(Legal  included  in  classified) 

Sews . (e)  1,289,520  302,512  970,398 

(Total  includes  4,830  lines  legal) 

Sews . (e)  921,498  436.800  456,000 

(Total  includes  13,728  lines  legal) 

Republican . (e)  2,630,266  .197,340  1,978,676 

(Total  includes  70.758  lines  legal) 

Caledonian-Record . (e)  3,612,605  790,560  2,761,411 

Press . (e)  1,692,172  269,578  1,390,175 

Index- Journal . (e)  2,014,712  393,638  843,360 

(Total  includes  192,112  lines  lejal) 

Times . (e)  2,340,782  391,963  1,849,242 

(Total  includes  27,046  lines  legal) 

Chronicle . (e)  1,621,875  324,375  1,380,040 

(Total  includes  4,600  lines  legal) 

Tribune . (e)  2,334,976  463,834  1,767,248 

(Legal  included  in  local) 

Sentinel . (e)  1,998,796  . 

Democrat . (e)  4,264,876  898,240  3,065,510 

(Legal  included  in  local) 

Tribune . (e)  1,842,910  344,642  1,327,775 

(Total  includes  74,944  lines  legal) 

Advocate . (e)  3.350,371  496,748  2,599,100 

(Total  includes  48,207  lines  legal) 

Press . (e)  1,084,302  231,000  718,102 

(Total  includes  20,000  lines  legal) 

Courier  Hub . (e)  1,732,680  319,592  1,296,456 

(Total  includes  16,926  lines  legal) 

Sews . (e)  842,074  153,599  451,943 

(Total  includes  1 74,538  lines  legal) 

Journal . (e)  2,802,520  480,172  2,179,002 

(Total  includes  39,396  lines  legal) 

Press . (e)  3.028,414  .567,592  2,375,408 

(Total  includes  7,288  lines  legal) 

Commercial . (e)  2,201,914  .188,526  1,600,382 

(Total  includes  71,368  lines  legal) 

Tribune . (e)  1,971,998  209.454  1,590,932 

(Total  includes  159,905  lines  legal) 

Review . (m)  2.374.390  447,944  1,542,652 

Republican  Times . (e)  2,108.596  403,620  1,509,046 

(Total  includes  68,474  lines  legal) 

Sews . (e)  2,238,014  537,712  1,521,410 

(Total  includes  55,538  lines  legal) 

Chronicle . (e)  2,283,988  496,230  1,495,396 


Classified 


City 

RhineUnder. 


Robinson, 


Rogei*. 


Rushville,  Ind. 


St  Johnsbury, 

St  Msrys-  Pa. 

Sslinss,  Cal. . . 


Soinour. 


Shenandoah.  la. 
Sherman,  Tea . , 


South  Haven.  Mich 


Stillwater.  Okla. 


Stoughton.  Wis 


NEWSPAPERS  IN  CITIES  LESS  THAN  5,000  POPULATION 


Stuart,  Fla, 


103  950  Total  Display 

City  Paper  Published  Linage  National  Local  Classified 

78,127  Ballston  Spa,  N.  Y...  /oarnal . (e)  671.851  112,339  466,776  24,849 

(Total  includes  67,887  lines  legal) 

141,638  Burlington.  Kan . Republican . (e)  1,768,074  312,018  1,350,818  70,616 

(Total  includes  34,622  lines  legal) 

11,707  Caldwell,  Kan .  Messenger . (e)  1,197,176  236,488  933,808  20,802 

(Total  includes  6,078  lines  legal) 

383,794  Cameron.  Mo .  Sews-Observer . (e)  1,398,800  449,700  941,100  4,500 

127,456  (Total  includes  3,500  lines  legal) 

Dinuba,  Cal .  Sentinel . (e)  1,430,436  323,680  938,140  85,778 

123,354  (Total  includes  82,838  lines  legal) 

Eureka  Springs,  Ark. .  Times-Echo . (e)  611,800  537,040  71,400  . 

246,106  (Total  includes  3,360  lines  legal) 


Toronto,  0. 


Tomnda.  Pa. 
Trenton,  Mo. 


(Continu^  on  page  72) 


(Total  includes  46,256  lines  legal) 


48%  of  the  Buying  Public  are 
Within  72  Hours’  Shipping  Dis¬ 
tance  of  the  Elgyptian  Market 

With  population  equal  to  that  of  Maine  or  Oregon, 
more  tillable  land  than  all  of  New  England  and 
criss-crossed  with  2,500  miles  of  railroads,  con¬ 
necting  in  all  directions  to  north,  south,  east  and 
west  markets  it  is  no  wonder  that  nation^ 
advertisers  are  bidding  for  the  business  of  this 
profitable  area,  where  the  expenditures  of  the 
Illinois  Central  railroad  alone  exceeded  $11,500,- 
000  Last  year. 

Egypt’s  Associated  Dailies  cover  this  area 
thoroughly  and  completely,  and  there  is  no  other 
way  to  otoin  coverage  of  this  area. 

Farm  products  in  this  new  Egypt  were  valued 
at  $83,000,000  last  year  and  1,400  manufacturing 
establishments  produced  over  $400,000,000  in  goods 
last  year. 

It  is  an  ideal  territory  to  include  in  your  next 
schedule. 


EGYPT’S  \ 

ASSOCIATED  DAILIES  \ 

^ton  Evening  News  Mount  Carmel 

Free  Press  Republican-Register 

^  Quoin  Call  Mount  Vernon  Registe 

Wdondo  Journal  Murpdiysboro  Indepenc 

"•"“burg  Register  West  Frankfort  Ameri 

‘jAurenwville  Record  Cairo  Citizen 

■Anon  Republican  Centralia  Sentinel 

ALL  LOCATED  IN  SOUTHERN  ILLINOIS 


For  information 
write  Secretary 
Oldham  PaUley, 
Marion,  lllinoie 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  71) 


city 

Toronto,  Ont . 


Paper 

PublisHed 

Linaite 

Free  Press _ 

. (e) 

1,664,977 

Tribune . 

. (e) 

928.774 

Journal . . 

. (e) 

1.525,  KM 

Telegram . 

. (e) 

973.450 

Total 

City 

Geneva,  O . 

HeakltbuTE.  Col 

Lisbon.  O . 

Norton,  Kan .  TrUt 

(Total  included  17.978  lines  le^al) 

Red  Blull,  Cal .  Times-SentineL . (m)  1,186,212 

(Total  includes  114,012  lines  legal) 

Rochester,  Ind .  Srws-Senlitul . (e)  1,386,266 

(Total  includes  144,270  lines  legal) 

Sandpoint,  Idaho ... .  Bulletin . (e)  478,632 

Vinton,  la .  Times . (e)  1,490,000 

(Total  includes  140,000  lines  legal) 

Wallaoe,  Idaho .  Press  Times . (e)  1,534,442 

(Total  includes  10,500  lines  legal) 

Willows.  Cat .  Journal . (e)  1,387,924 

Winnemuoca,  Ney . . .  Humboldt  Star . (e)  1,414,026 

(Total  includes  140,384  lines  legal) 


Display 


National 

310.408 

213.850 

Local 

1,262,072 
714,924  , 

Clauified 

92.497 

240,702 

601.286 

113,484 

242,855 

736,301 

93.044 

Vancouver,  B. 

378,854 

777,742 

85,400 

119,658 

307,551 

51,423 

300,000 

840,000 

210,000 

268,162 

1,213,696 

52,584 

Victoria,  B.  C. 

251,972 

1,134,952  . 

394,100 

810,242 

69,3 

Winnipeg,  Man. 


NEWSPAPERS  IN  THE  DOMINION  OF  CANADA 


Woodstoclc,  Ont. 


Total  Display 

Paper  Published  Linage  National  Local 

.  Globe . (m)  8,023,841  3.679.345  2,806,558 

(Total  includes  22,741  lines  legal) 

Mail  &  Empire . (m)  7,913,993  4.098,157  2,594.991 

(Total  includes  89,298  lines  legal) 

Tdegram . (e)  17,552,991  2,532,402  10,458,367 

(92,348  lines  legal  included  in  local) 

Star . (e)  14,238,252  3,424,766  10,313,486 

Sunday  edition . (s)  2,262,213  1,659,677  602,536 

ToUl . (es)  16,500,465  5,084,443  10,916,022 

(Total  includes  84,100  lines  legal) 

Province . (e)  12,048,200  3,391,758  5.995,915 

Sunday  edition . (s)  2,898,433  659,933  1,636,586 

Total . (es)  14,946,633  4,051,691  7,632,501 

(Legal  included  in  local) 

Star . (m)  3,416,537  592,512  2,137,577 

(Total  includes  67,690  lines  legal) 

•SuK . (e)  11,333,476  2,949,338  6,554,240 

(Total  includes  75,502  lines  legal) 

Colonist . (m)  8,879,514  2,412,900  4,953,438 

(Legal  included  in  local) 

Times . (e)  6,229,464  1,606,942  3,948,366 

(Legal  included  in  local) 

Free  Press . (me)  15,166,213  4,476,553  7,378.375 

Tribune . (e)  12,919,361  3,175,785  7,356,719 

(66,019  lines  legal  included  in  national  and  local) 

Sentinel-Review . (e)  4,022,123  1,427,589  2,402,003 


ClsuHi^ 

».«6,52J 

W.JSi 

♦•5*2.221 

i.705,|:t 

2I.StS 

2.6*0,52; 

*01,»u 

2.2*2, 4« 
*18,151 
1.154.M 
1.511.1:4 

*74.154 

3.311,28'; 

2.386.15: 

192.331 


Calgary,  Alta . 

Herald . 

...(e)  12.049,091 

2,404,974 

5,809.917 

3,834,200 

Charlottetown.  P.  B.  I  Guardian . 

..(m)  3,356,930 

1,441,020 

1,805,223 

103.665 

(Total  includes  7,022  lines  legal) 

Chatham,  Ont . 

Hews . 

...(e)  4,977,938 

1,923,782 

2.815,400 

191,156 

(Total  includes  47,600  lines  legal) 

Chicouttmi,  P.  0  •  •  •  ■ 

Le  Progres  du  Saguenay  (e)  2,157, 794 

1.111.449 

706,273 

340,072 

(Legal  included  in  clasnfied) 

Edmonton,  Alta . 

BuBelin . 

...(e)  6.243.104 

1,445.682 

4,063,962 

675,710 

(Total  includes  57,750  lines  legal) 

Journal . 

...(e)  9,934,086 

3,141.304 

5,293,064 

1.439.487 

(Total  includes  60,231  lines  legal) 

Pt.  Wniiam,  Ont . . . . 

Times- Journal . 

...(e)  6,078,436 

1,572,676 

4.070,696 

435,064 

Gndph,  Ont . 

Mercury . 

...(e)  4,634,878 

1,524.933 

2,766,659 

343,286 

HaUfax,  N,  S . 

Chronicle . 

..(m)  3,290,789 

1,789,046 

1,133,328 

368,415 

Star . 

...(e)  3.749.410 

1,650,908 

1,733,410 

365,092 

Hamilton,  Ont . 

Spectator . 

...(e)  11.998,198 

4,218,974 

6.308.692 

1,470.532 

Kingston,  Ont . 

Whig-Standard . 

...(e)  5,316,581 

2.020.743 

2.982.504 

313,334 

(Legal  included  in  total) 

Kitchener,  Ont . 

Record . 

...(e)  6,611.066 

1.895,740 

4.232.844 

482,482 

Lethbridge,  Alta . 

,  Herald . 

...(e)  4.695.943 

1,571,516 

2,615,855 

476,260 

(Total  includes  32,312  lines  legal) 

London,  Ont . 

Advertiser . 

.(me)  3,575,620 

1,467.340 

1,661,320 

446,960 

Free  Press . 

.(me)  8,761,800 

4,372,350 

3,137,625 

1,251,825 

Montreal.  P.  0 . 

Gazette . 

,..(m)  9,616.740 

4,431.757 

4,799,772 

385,211 

Lt  Devoir . 

..(es)  1.. 568, 360 

La  Patrie . 

...(e)  4.7.53.770 

2.275,101 

2,156,492 

322.177 

(35,000  ’ines  legal  not  included  in  total) 

La  Presse . 

...(e)  14.655.2.50 

12.340,910 

2,314.340 

Standard . 

.(Sat)  1,885,136 

917,092 

968.044 

Nelson.  B.  C . 

News . 

..(m)  2,895,152 

1.077,139 

1,593,019 

205.541 

(Total  includes  19,453  lines  legal) 

New  Westminster, 

B.  C . 

British  Columbian . . 

...(e)  4,832,761 

1,673,641 

3,069.059 

131.441 

(48,620  lines  legal  included  in  total) 

Niagara  Falls.  Ont.. . 

Review . 

...(e)  4,855.043 

1.503,489 

2,984.030 

367,524 

Oshawa.  Ont . 

Timet . 

,..(e)  3,788,176 

1.248.688 

2,084,950 

454.538 

(Legal  included  in  local) 

Ottawa,  Ont . 

Citiven . 

.(me)  9,551.964 

5,899,799 

2,735,113 

917,052 

(36,721  lines  legal  not  included  in  total) 

Journal . 

.(me)  9,001,402 

3.035.797 

5.347.943 

617,662 

Le  Droit . 

...(e)  3,056.472 

960.996 

1,874,480 

221,106 

Owen  Sound,  Ont . . . . 

Sun-Times . 

...(e)  3,751,350 

1,365,630 

2,204,622 

161,860 

(Total  includes  19,238  lines  legal) 

Peterboro,  Ont . 

Examiner . 

...(e)  4,617,718 

1,781,654 

2,608,354 

227,710 

Portage  La  Prairie, 

Man . 

Graphic . 

...(e)  1.632,556 

641,040 

606,914 

411,602 

(Classified  includes  legal  and  transient) 

Port  Arthur,  Ont. . . . 

News  Chronicle  (e) . 

.  4.665.871 

1.368,510 

2.806,605 

457.460 

(Total  includes  33.296  lines  legal) 

Prince  Albert,  Sasic. . . 

Herald . 

...(e)  2,978,599 

1,220,203 

1,500,408 

257,988 

Ouebec,  P.  0 . 

L’ Action  Catholiijue . 

...(e)  2,601,249 

801,617 

2,496,639 

104,610 

(Legal  included  in  local) 

L'Evenement . 

..(m)  4,987,745 

1,273,342 

3,039,913 

674,490 

LeSoUa . 

...(e)  8,711,725 

3.207,300 

4,008,150 

1,396,275 

Star . 

...(e)  17,423,106 

5,008,253 

9,928,306 

2,486,547 

Regina,  Saak . 

Leader-Post . 

.(me)  8,362,834 

3.456.263 

3,708,443 

1.198,128 

Star . 

...(e)  6,343.674 

1,133,757 

3,901,022 

1,282,589 

(Total  includes  26,306  lines  legal) 

St.  Catharines.  Ont. . 

Standard . 

...(e)  6.727,394 

1,978.052 

4,403.197 

346,135 

St.  Thomas,  Ont . 

Times- Journal . 

...(e)  4,275,218 

1,496,446 

2,546,114 

232,658 

Sault  St.  Marie.  Ont. 

Star . 

...(e)  4,042,864 

1,380,218 

2,662,646 

Saskatoon,  Sask . 

Star-  Phoenix . 

.(me)  8,219.673 

3,430,965 

3.865,514 

923,194 

(Legal  included  in  local) 

Sherbrooke,  Oue . 

La  Tribune . 

...(e)  2,946,650 

1,386,913 

1,371,808 

187,929 

Record . 

...(e)  3.894.584 

602,730 

2,768,984 

522,870 

(3,331  lines  legal  not  included  in  total) 

Stratford,  Ont . 

Beacon-Herald . 

...(e)  4,307,122 

1,512,151 

2.547,211 

247,760 

Sydney,  N.  S . 

Post . 

.(me)  3,604,982 

1,140,814 

2,239,440 

224,728 

Three  Rivers,  P.  0 . .  • 

Le  Nourdlisie . 

...(e)  3,569.789 

1,543,718 

1,919,191 

106,880 

(Legal  included  in  local-national) 


HODGES  HEADS  A.  F.  A. 
CONVENTION  GROUP 


26th  Annual  Conwention  to  Be  Held 
in  Washington,  Majr  18—21 — 
Many  Groups  to  Meet 
Concurrently 


Gill)ert  T.  Htxlges,  member  of  the 
board  of  the  Advertising  Federation  of 
America  and  a  member  of  the  executive 
board  of  the  A'etc:  York  Sun,  will  head 


Fsancis  H.  Sisson  Gilbebt  T.  Hodges 

the  general  convention  committee  of  the 
26th  annual  convention  of  the  Federa¬ 
tion,  to  be  held  at  the  Willard  Hotel, 
Washington,  D.  C,  May  18  to  21,  inclu¬ 
sive. 

Francis  H.  Sisson,  vice  president  of 
the  Guaranty  Trust  Company,  New 
York,  will  be  chairman  of  the  general 
program  committee.  Vice-chairmen  of 
the  program  committee  will  be  T.  F. 
Driscoll,  advertising  manager  of  Armour 
&  Co.,  Chicago;  Walter  A.  Folger,  Pa¬ 
cific  Telephone  &  Telegraph  Company, 
San  Francisco ;  and  Harold  Stonier,  edu¬ 
cational  director  of  the  American  Insti¬ 
tute  of  Banking,  a  section  of  the  Ameri¬ 
can  Bankers  Association,  New  York. 

The  chairman  of  the  publicity  com¬ 
mittee  will  be  Frederic  W.  Hume,  New 
York. 

There  will  be  four  chairmen  of  the  at¬ 
tendance  committee:  Robert  J.  Virtue, 
of  Charles  H.  Eddy  &  Co.,  Chicago ; 
Lorry  A.  Jacobs,  Southland  Life  Insur¬ 
ance  Co.,  Dallas,  Tex.;  Herbert  Hils- 
cher,  San  Francisco;  and  a  chairman  in 
the  East  to  be  announced  later. 

These  appointments  were  announced 
this  week  by  C.  C.  Younggreen,  A.  F.  A. 
president. 

The  outstanding  feature  of  the  con¬ 
vention  will  be  a  bantfuet  on  Tuesday, 
May  20.  Monday  afternoon,  Tuesday, 
and  Wednesday  will  be  devoted  to 
speaking  sessions.  Efforts  will  be  made 
to  have  delegates  arrive  on  Sunday, 
however,  as  an  informal  reception  at  the 
Washington  Club  will  probably  be  given 
Sunday  evening.  Monday  morning  will 
be  given  over  to  registration  and  sight¬ 
seeing  trips.  The  annual  business  ses¬ 
sion  will  be  held  Wednesday  afternoon. 

Side  trips  before  and  after  the  con¬ 
vention,  and  a  golf  tournament  on  Thurs¬ 
day  are  being  arranged.  The  transporta¬ 
tion  committee  is  already  making  plans 


for  handling  the  thousands  of  delegates 
who  will  want  to  visit  Mount  Vernon, 
Arlington  National  Cemetery,  and  the 
numerous  public  buildings,  museums  and 
other  show  places  in  the  District  oi 
Columbia. 

Railroad  rates  of  a  fare  and  a  half  for 
the  round  trip  have  been  granted  k 
certified  delegates.  Many  visitors  are 
expected  to  go  by  automobile. 

Among  the  departmental  groups  that 
have  already  decided  to  hold  meetings  at 
the  convention,  according  to  informa¬ 
tion  received  at  the  A.  F.  A.  head¬ 
quarters,  are:  Newspaper  Advertise 
Executives  Association,  the  Public  Utili¬ 
ties  Advertising  Association,  the  .Agri¬ 
cultural  Publishers  Association,  Country 
Newspaper  Department,  Association  of 
Newspaper  Classified  Advertisinjj  Man¬ 
agers,  the  Direct  Mail  Advertising  As¬ 
sociation,  the  Manufacturers  Merchan¬ 
dise  Advertising  Association  and  the  Na¬ 
tional  Association  of  Teachers  of  Mar¬ 
keting  and  Advertising.  In  addition  to 
the  departmental  meetings,  there  will  ht 
the  Advertising  Club  Officers’  Confer¬ 
ence,  the  meeting  of  the  Federation  oi 
Women’s  Advertising  Oubs  and  the  an¬ 
nual  meeting  of  the  Advertising  Com¬ 
mission. 


GOLLAN  ADDRESSES  STUDENTS 


Sunday  Editor  of  La  Prensa  Telia  of 
Argentine  Joumaliem 

Jose  Santos  Gollan,  Sunday  m^aziK 
editor  of  La  Prensa  of  Buenos  Aires,# 
delivering  a  course  of  lectures  at  ti* 
Missouri  University  Sch(K)l  of  Journal¬ 
ism  at  the  invitation  of  Dean  Waltrr 
Williams. 

Mr.  Gollan’s  first  lecture  told  of  the 
lieginning  of  printing  in  South  Amena 
The  first  press  used  in  Argentina,  k 
said,  was  built  by  two  Jesuit  priests® 
the  jungles  of  the  Misiones  territory® 
1588,  to  print  religious  works  in  the 
native  language  of  the  Guarani  Indiam 
The  second  one  was  brought  from  Sja® 
in  1764  to  Cordoba,  and  was  used  in  W® 
to  support  the  Church,  the  Monarw 
and  Argentine  independence.  It  law 
until  the  civil  wars  of  1862,  when  the 
citizens  of  Salta  melted  its  worn  type 
into  ammunition  to  repel  guerillas. 

In  the  second  lecture  Gollan  outlined 
the  policies  of  La  Prensa. 


DAILY  SUES  RUMANIA 


London  Standard,  Convicted  of  LiW. 

Wants  $60,000  from  Govemm*®! 

The  London  Evening  Standard, 
cording  to  the  Bucharest  newspaptf  ^ 
vantul,  has  started  suit  against  the  M- 
manian  State  for  $60,000.  , 

The  Standard  was  recently  condei^ 
to  pay  this  sum  to  Barbu  Jonescti,  fnei® 
of  the  former  Crown  Prince  Carol,  w 
London  libel  action.  It  declares  the  ^ 
formation  on  which  the 
was  based  was  suppli^_  by  the  10^ 
Rumanian  Foreign  Minister,  M.  ITOci 
and  printed  in  good  faith. 
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N  Y  HERALD  COMPANY  WINS  RE-TRIAL 
OF  lO-YEAR-OLD  CONTRACT  SUIT 

Appellate  Division  of  Supreme  Court  Sustains  Validity  of  Glass 
Contract  but  Reverses  Award  Because  of  Error  in 
Direction — Three  Principals  Dead 


Anew  trial  has  been  ordered  by  the 
Appellate  Division  of  the  New 
York  Supreme  Court  in  an  action  for 
breach  of  contract  brouRht  by  Palmer, 
DeWitt  &  Palmer  against  the  New  York 
Herald  company.  Part  of  a  double  ver¬ 
dict  awarding  the  firm  $34,275.68  is  re¬ 
versed  by  the  court’s  order,  only  $3,- 
374.13  being  allowed  on  the  first  cause 
of  action.  The  second  cause  of  action 
must  be  re-tried  because  of  an  error 
of  the  lower  court  in  directing  the  ver¬ 
dict  for  damages. 

The  litigation,  which  dates  back  10 
years,  is  not  only  regarded  as  an  im¬ 
portant  one  for  newspapers  in  that  re¬ 
sponsibility  for  advertising  contracts  is 
placed,  but  it  is  hailed  as  one  of  the 
most  unusual  in  legal  circles.  Three  of 
the  original  principals  in  the  case  have 
died  a^  the  newspaper  involved,  the 
New  York  Herald,  has  been  merged 
with  the  Tribune  as  the  New  York 
Herald  Tribune. 

Justice  McAvoy  of  the  Appellate 
Division,  writing  the  opinion,  describes 
at  length  the  committee  system  of  news- 
peper  management  which  the  late  James 
Gordon  Bennett  instituted.  The  defend¬ 
ant  company  offered  the  system  as  proof 
of  its  claim  that  the  original  contract 
with  John  Glass  to  be  the  Herald’s 
western  advertising  representative  was 
void  for  lack  of  mutuality.  It  was 
pointed  out  that  the  committees  served 
only  to  give  information  to  Mr.  Bennett 
and  never  had  authority  to  run  the  news¬ 
paper  without  sanction  from  him  for 
every  act. 

Glass,  the  original  plaintiff,  has  since 
died  and  assigned  his  claims  to  Palmer, 
DeWitt  &  Palmer.  The  suit  was 
hro'ught  on  the  basis  of  nullification  of 
Glass’s  contract  by  the  late  Frank  Mun- 
sey  when  he  acquired  control  of  the 
Herald  from  the  Bennett  estate  in  1920. 

The  alleged  contract  engaging  Glass 
for  t^ee  years’  service  as  western  ad¬ 
vertising  representative  provided  for  a 
commission  of  10  per  cent  of  the  net 
advertising  produced  by  proper  repre¬ 
sentation  of  the  defendant  in  the  terri¬ 
tory  which  was  designated.  The  con¬ 
tract  went  into  operation  January  1, 
1919.  In  January,  1920,  the  executors  of 
the  Bennett  estate  contracted  to  sell  the 
Herald  stock  to  Frank  Munsey,  free  of 
all  contracts.  On  January  20,  1920,  the 
manager  of  the  company  wrote  to 
Robert  W.  Candler,  who  was  an  officer 
and  director  of  the  Herald  company  and 
counsel  of  the  Bennett  estate,  respecting 
this  Glass  contract,  and  said  that  the 
arrangement  or  contract  was  for  three 
v«rs,  and  would  not  be  accepted  by 
Munsejr;  that  it  should  be  terminated 
immediately.  Thereupon  Glass  was  dis¬ 
charged. 

By  direction,  the  jury  in  the  lower 
court  last  March  awarded  $3,374.13,  in¬ 
cluding  interest,  for  the  balance  of 
unpaid  coinmissions  earned  d'uring  the 
Wr  in  which  the  employment  continued 
to  the  discharge.  A  second  award 
of  ^,709.93  was  made  for  damages  re- 
*)"bng  from  the  breach  of  the  contract 
through  its  repudiation  and  the  loss  of 
earnings  thus  arising  during  the  balance 
of  the  term.  It  is  this  aw'ard  which  is 
the  higher  tribunal. 

The  prime  contention  of  the  defend¬ 
ant  IS  that  there  was  no  authority,  express 
w  mplied,  in  the  advertising  manager, 
tkWitt,  to  make  such  a  contract  as  the 
^  suit,  because  the  circumstances 
following  appeared  in  proof  as  to  the 
conduct  oi  the  business  which  negatived 
the  notion  of  a  right  to  make  the 
wrangement,”  Justice  McAvoy  wrote. 

to  the  time  of  Bennett’s  death 
“*  had  conducted  this  company  as  a  one- 
J]Wn  corporation,”  the  court  continued, 
he  had  committees  in  charge  of  vari- 
branches  of  the  business,  but  their 
^cipal  function  was  to  furnish  infor- 
™tion,  aM  no  important  action  was 
*cn  during  his  lifetime  without  his 


personal  approval.  There  was  no  inde¬ 
pendent  authority  exercised  even  though 
Bennett  was  abroad  most  of  the  time, 
and  his  board  of  directors  even  acted 
only  on  cable  instructions.  He  exer¬ 
cised  complete  control  over  every  detail 
of  his  three  newspapers. 

“It  is  claimed  that  after  his  death  Mr. 
Candler,  the  counsel  for  the  company 
for  many  years  and  a  surviving  director, 
called  a  meeting  of  the  board  of  directors 
and  resolutions  were  adopted  and  com¬ 
municated  to  the  staff,  to  the  effect  that 
the  publication  of  the  papers  was  to  be 
continued  under  the  supervision  of  the 
board  of  directors,  and  that  a  further 
notice  was  sent  to  the  heads  of  all 
departments  instructing  them  to  refer  all 
matters  of  importance  to  the  board. 

“The  notice  read  that  until  further 
notice  the  board  of  directors  must  re¬ 
ceive  reports  on  all  matters  out  of  the 
ordinary  routine  that  occurred  during  the 
day’s  work,  ‘in  connection  with  any  of 
the  details  of  your  department  or  sub¬ 
department  under  your  jurisdiction.  You 
will  also  actfuaint  the  board  with  such 
suggestions  for  improvements  or  changes, 
as  may  seem  to  you  proper.’  ” 

The  defense  sought  to  establish  that 
DeWitt,  as  an  individual,  could  not  im¬ 
pose  a  liability  upon  the  company  in 
the  form  of  a  contract  with  Glass,  but 
the  higher  court  does  not  sustain  this 
view,  pointing  out  that  the  parties 
actually  operated  under  the  agreement 
from  January  1,  1919  to  January  16, 
1920. 

“Glass  was  bound  by  an  implicit 
promise  on  his  part  to  give  proper  repre¬ 
sentation  in  his  territory  to  the  defend¬ 
ant’s  newspaper  business,”  the  court 
ruled.  “Proper  representation  could  be 
defined  as  a  service  which  would  be 
deemed  a  reasonable  carrying  on  of  the 
trade  or  business  in  which  the  parties 
were  engaged.  While  it  was  not  an 
exclusive  service  contract  and  did  not  so 
provide,  it  was  such  a  service  as  per¬ 
sons  in  the  newspaper  trade  understood. 

“The  Glass  contract  was  in  operation 
for  more  than  a  year,  and  there  is 
nothing  to  indicate  that  any  attempt 
would  have  been  made  to  cancel  it  had 
it  not  been  for  the  sake  of  the  Herald 
and  Telegram  to  Mr.  Munsey.” 

On  the  second  cause  of  action,  the 
court  held  the  plaintiff  can  be  given  the 
gross  receipts,  which  if  the  contract  had 
been  performed  would  have  been  taken 
in  by  Glass,  less  the  expenses  to  which 
he  would  have  been  put  in  earning  them. 

“Besides,”  said  the  court,  “the  actual 
loss  to  Glass  was  not  the  full  amount 
which  he  might  have  received  from  the 
Herald,  but  that  sum  less  the  other  earn¬ 
ings  which  the  time  and  facilities  of  his 
office  left  free  by  the  absence  of  this 
Herald  engagement  enabled  him  to  make 
from  other  clients.” 

The  court  concludes  declaring  that 
“the  question  of  whether  or  not  there 
was  diminution  in  desirability  of  the 
Herald  and  Telegram  as  advertising 
media,  a  falling  off  in  the  use  of  various 
accounts  of  advertising  in  the  territory 
supplied,  a  likelihood  of  depreciation  in 
the  various  trades  served,  a  possibility 
of  loss  of  clients,  were  all  matters  of 
jury  risk,  which  should  have  been  left 
to  that  arm  of  the  court  to  solve  the 
amount  of  damages  for  the  unexpired 
term  of  the  contract.” 


POLICE  CRITICISED 

Relations  between  press  and  police  in 
Elizabeth  promise  to  be  better  as  the  re¬ 
sult  of  complaints  laid  before  the  police 
commission  on  Feb.  27  by  New  York 
and  Newark  newspaper  men,  charging 
Capt.  Jo.seph  Coughlin  and  Sergeant  Pat¬ 
rick  Coyle  with  exceeding  their  authority 
and  threatening  physical  and  property 
harm  to  a  camera  man  at  the  funeral  of 
a  Standard  Oil  explosion  victim. 


ON  CARIBBEAN  CRUISE 

Houston  newspaper  people  who  are 
now  on  the  French  steamer  Cuba  sailing 
the  Atlantic  ocean  and  Caribbean  sea  on 
the  Houston  Chamber  of  Commerce’s 
fourth  annual  West  Indies  cruise  are  M. 
H.  Jacobs,  city  editor  of  the  Houston 
Post-Dispatch,  Bob  Connor,  church 
editor,  Houston  Chronicle,  and  Lillian 
Gilbert,  reporter  for  the  Houston  Press 
and  niece  of  Marcellus  E.  Foster,  editor 
of  the  Press. 


“FROSTED  FOOD”  TEST 
HELD  IN  SPRINGHELD 


General  Food  Sales  Company  Demon¬ 
strates  New  Idea — National 
Advertising  Held  in 
Abeyance 


Springheld,  Mass.,  March  6 — 
Nationwide  attention  was  attracted  here 
today  when  General  Food  Sales  Com¬ 
pany  conducted  its  heralded  “World 

The  Eyes  of  the  World 
will  be  on  Springfield  Thursday! 


Birdseye  Frosted  Foods 

make  their  bow  to  the  public  right  here  in  this  city 
OH  that  day 


Newspaper  Copy  Which  Heralded 
“Frosted  Food”  in  Springfield,  Mass. 


Premiere”  of  frosted  foods.  Ten  stores 
displayed  fresh  meat,  fish,  vegetables  and 
fruit  preserved  at  50  degrees  below  zero 
by  the  quick  freezing  process  invented 
by  Clarence  Birdseye  of  Gloucester. 

Marion  Harper,  vice  president,  selected 
this  city  and  the  four  Springfield  news- 
pepers  for  this  experiment  in  food  mer¬ 
chandising.  For  a  week  a  carefully 

lanned  advertising  program  has  been 

uilding  up  interest,  with  full  pages, 
plenty  of  white  space  and  avoidance  of 
“talking  price.”  Mr.  Harper  estimated 
that  a  $12,000,000,000  market  is  tapped 
by  the  freezing  idea  and  its  possibilities. 
He  said  that  80  per  cent  of  the  nation’s 
annual  food  budget  is  spent  for  perish¬ 
able  foods,  all  of  which  are  subject  to 
treatment  by  the  Birdseye  method. 

Executives  of  meat  packing  companies, 
attending  the  annual  institute  of  Ameri¬ 
can  meat  packers  in  New  York,  are 
expected  here  tomorrow  to  view  the 
working  out  of  the  distribution  system. 
Government  officials,  merchandising  and 
marketing  experts,  according  to  Mr. 
Harper,  have  hailed  the  new  system  as 
presaging  a  revolution  in  food  selling 
procedure.  A  subsidiary  firm,  Batchel- 
der,  Snyder,  Door  and  Doe  of  Boston, 
has  been  organized  to  pack  the  meat  for 
the  campaign  here. 

Mr.  Harper  and  his  staff  are  concen¬ 
trating  every  effort  in  Springfield  just 
now  and  plans  for  widening  distribution 
and  eventual  national  advertising  are 
being  held  in  abeyance  during  the  rush 
of  the  local  campaign’s  start.  At  least 
eight  weeks  of  intensive  selling,  spurred 
by  advertising  and  demonstrations,  will 
be  put  here. 

The  Sprinfield  Advertising  Club  and 
a  New  York  club  were  this  week  the 
first  in  the  United  States  to  have  a  meal 
of  frozen  foods. 


RIGHT  TO  REFUSE 
ADS  SUSTAINED 


Louisiana  Supreme  Court  Rules  News¬ 
paper  Is  a  Private  Business,  With 
Privilege  of  Dealing  or  Not 
Dealing  With  Anybody 


Shreveport,  La.,  Mar.  6. — Newspapers 
in  Louisiana  have  the  right  to  accept  or 
reject  advertising  as  they  see  fit,  the 
Supreme  Court  of  Louisiana  ruled  Wed¬ 
nesday  is  the  case  of  Rai  Zodiag  Fried- 
enburg  et  al.  vs.  Shreveport  Times  Pub¬ 
lishing  Company,  Ltd.,  of  Shreveport, 
La. 

Rai  Zodiag  Friedenburg  and  others 
sought  actual  damages  of  $10,000  from 
the  newspaper  for  refusing  to  accept  ad¬ 
vertising  for  a  stock  of  goods  they  re¬ 
ceived  through  a  sheriff’s  sale. 

Text  of  the  decision  follows: 

“Defendant  is  the  publisher  of  a  news¬ 
paper.  Plaintiffs  are  merchants  who  pur¬ 
chased  at  sheriff’s  sale  the  entire  stock 
and  fixtures  of  ‘Zodiag,  Incorporated.’ 
The  latter  had  not  paid  its  advertising 
bills  due  defendants.  When,  therefore, 
the  plaintiffs  sought  to  advertise  such 
stock  of  goods  in  defendant’s  pages,  the 
latter  refused  to  accept  the  advertise¬ 
ment  and  thereupon  plaintiffs  sued  de¬ 
fendant  for  $10,000  actual  damages, 
$1,000  for  humiliation  and  worry  and 
$1,000  exemplary  damages. 

“The  defendant  excepted  that  plain¬ 
tiff’s  petition  disclosed  no  cause  of  ac¬ 
tion,  and  the  trial  judge  maintained  the 
excepticHi  and  dismissed  the  suit. 

“The  weight  of  authority  is  that  the 
publishing  of  a  newspaper  is  a  strictly 
private  enterprise,  and  the  publishers 
thereof  are  free  to  contract  and  deal  or 
refuse  to  contract  and  deal  with  whom 
they  please.  [Mack  vs.  Costello,  Ann.  cases 
1916  A.  384;  Commonwealth  vs.  Boston 
Transcript  Company,  144  N.  E.  Rep.  400; 
Journal  of  Commerce  Publishing  Com¬ 
pany  vs.  Tribune  Company,  26  Fed.  Ill 
(C.  A.)]  and  at  any  rate  it  is  for  the 
legislature  and  not  for  the  courts  to  de¬ 
clare  that  a  business  has  become  im¬ 
pressed  with  a  public  use.  [6  R.  C.  L. 
227  (Sec.  219)1.  There  is,  however,  one 
case  holding  the  contrary  doctrine,  to 
wit,  Uhlman  vs.  Sherman  Ohio  Nise 
Prius,  N.  S.  225,  but  we  prefer  to  fol¬ 
low  the  weight  of  authority. 

Decree,  for  the  reasons  assigned  the 
judgment  appealed  from,  is  therefore 
affirmed.” 

The  firm  of  Smitherman,  Tucker  and 
Mason,  attorneys  for  the  defendant, 
(jiioted  among  others  the  following  au¬ 
thority  in  their  brief : 

Mack  vs.  Costello,  Ann.  cases  1916  A. 
384;  wherein  the  court  states  that  “the 
publication  of  a  newspaper  is  strictly  a 
private  business.  It  may  be  begun  or  dis¬ 
continued  at  the  will  of  the  publisher. 
The  publisher  in  publishing  a  newspaper 
assumes  no  ‘office,  trust,  station,’  in  a 
public  sense,  or  enters  into  any  public  or 
contractual  relation  with  the  community 
at  large.  It  may  be  the  publishing  of  a 
newspaper  is  a  quasi-public  business;  but, 
if  so,  only  because,  from  long  existence, 
it  is  regarded  as  a  public  necessity.  But 
as  much  might  be  said  of  the  hardware 
or  grocery  business,  and  yet  no  one 
would  contend  that  a  grocer  or  hardware 
dealer  could  be  compelled  by  manadamus 
to  sell  his  wares  if  he  preferred  to  keep 
them  on  his  shelf.  Nor  may  the  court 
inquire  into  the  motives  of  the  appellant. 
M'hether  she  is  activated  by  malice  or 
connivance,  or  mere  caprice,  is  wholly 
immaterial,  so  far  as  the  jurisdiction  of 
the  court  is  concerned.” 

Mever  vs.  Nebraks,  262  U.  S.  390  ;  67 
L.  Ed.  1042,  43  Sup.  Ct.  Rep.  625 :  “The 
free  and  untrammeled  right  to  contract  is 
a  part  of  the  liberty  guaranteed  to  every 
citizen  by  the  constitution,  is  well  settled 
in  our  jurisprudence  and  no  longer  open 
to  question.” 


SPANS  too  YEARS 

The  Norwalk  (0.)  Reflector-Herald 
has  passed  its  100th  birthday  and  will 
formally  celebrate  the  event  this  spring 
with  a  special  edition.  R.  C.  Snyder  is 
publisher. 
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TWELVE  APPAREL  FIRMS  CO-OPERATING  ,  TYPOGRAPHIC  PRIZES 

IN  SMASHING  MEN’S  FASHION  DRIVE  n’Sf s,Ss  «f  tSJ  AWARDED  IN  CHICAGO 

■  ■  United  States  will  invade  New  York 

Manufacturers  Buying  16-Page  Spread  in  Saturday  Evening  anend  the  sixth  annual  Society  of  Typographic  Aru  pie^, 


TYPOGRAPHIC  PRIZES 
AWARDED  IN  CHICAGO 


Post  While  Dealers  Are  Expected  to  Take  Tie-up  Copy  in 
Dailies — Cluett-Peabody  Has  Continuous  Campaign 

By  ROBERT  S.  MANN 


/  / 


Efforts  to  open  the  spring  buying 
season  for  men’s  clothing  with  a 
wave  of  advertising  ten  days  before 
Easter  are  being  made  by  a  committee 
representing  the  advertising  departments 
of  twelve  large  apparel  manufacturers. 
.\ccording  to  one  member  of  the  com¬ 
mittee,  George  S.  Stroud,  advertising 
manager  of  B.  Kuppenheimer  &  Co., 
Inc.,  many  newspapers  are  planning  to 
issue  special  fashion  sections  about  April 
10  to  12.  He  said  that  he  had  person¬ 
ally  presented  the  plan  to  about  50 
newspapers  and  all  had  agreed  to  make 
a  .'pecial  advertising  effort  at  that  time. 

The  plans  of  the  committee,  as  well 
as  plans  of  some  individual  houses, 
center  around  a  tie-up  of  newspaper 
advertising  by  the  retailers  with  national 
magazine  space  paid  for  by  the  manu¬ 
facturers.  The  basic  idea  is  that  news¬ 
paper  advertising  used  in  conjunction 
with  magazine  space  provides  the  punch 
that  results  in  actual  sales,  while  on  the 
other  hand  the  newspaper  advertisements 
may  be  increased  in  pulling  power  if 
timed  with  the  release  of  the  magazine 
announcement. 

This  idea  has  also  been  worked  out 
individually  by  at  least  one  firm  which 
is  participating  in  the  co-operative  effort. 
Cluett,  Peabody  &  Co.,  Inc.,  is  issuing 
a  series  of  “timed”  advertisements  for 
retailers,  which  are  designed  to  be  used 
in  local  newspapers  as  close  as  possible 
to  the  dates  when  magazine  advertise¬ 
ments  appear.  Enough  electros  and 
mats  were  ordered  by  dealers  in  Janu¬ 
ary  and  February  to  fill  approximately 
200  newspaper  pages,  it  is  stated,  and 
the  campaign  will  continue  through  most 
of  the  year. 

The  co-operative  effort  of  the  twelve 
manufacturers,  however,  will  come  to  a 
climax  with  the  appearance  of  a  16-page 
spre^  in  the  Saturday  Evening  Post  on 
April  12,  Md  with  the  simultaneous  ap¬ 
pearance,  it  is  exported,  of  a  burst  of 
newspaper  advertising  which  will  get 
the  spring  fashion  season  for  men  well 
under  way  before  Easter  Sunday, 
April  20. 

Members  of  the  committee  beside  Mr. 
Stroud  are:  D.  H.  Steele,  of  Wilson 
Brothers;  A.  E.  Smith,  of  Alfred 
Decker  &  Cohn ;  and  A.  O.  Buckingham, 
of  Quett-Peabody  &  Co.,  Inc.  Addi¬ 
tional  manufacturers  contributing  to  the 
plan  are:  Hawes  &  Potter;  J.  P.  Smith 
Company ;  Holeproof  Hosiery  Company ; 
Pioneer  Suspender  Company;  Middi¬ 
shade  Company ;  Moorhead  Knitting 
Company;  Crofut-Knapp  Company,  and 
H.  B.  Glover  &  Co. 

All  these  firms  are  sending  cony,  mats 
and  electros  of  newspaper  advertisements 
to  thousands  of  dealers  with  suggestions 
for_  the  tie-up.  The  campaign  was  ex¬ 
plain^  to  a  recent  convention  of  retail 
clothiers  in  Chicago  and  was  received 
with  approval,  according  to  Mr.  Stroud. 

The  slogan  of  the  magazine  spread, 
“Correct  Apparel  for  Spring,”  will  be 
the  keynote  of  the  dealer  advertising 
too.  The  campaign,  which  is  being  han¬ 
dled  by  the  Dunham-Lesan  Company, 
Chicago  advertising  agency,  will  be  re¬ 
peated  in  the  fall,  Mr.  Stroud  said.  If 
results  are  satisfactory,  a  co-operative 
spring  and  fall  fashion  announcement 
m^  be  made  a  permanent  affair. 

The  Cluctt-Peal>ody  tie-up  plan  al¬ 
ready  menti^ed  differs  from  the  com¬ 
mittee’s  project  in  being  a  continuing 
affair.  ^  'The  companv  is  using  color 
pages  in  several  national  magazines  to 
advertise  its  five  named  brands  of 
shirts,  and  is  supplying  retailers  with 
electros  or  mats  of  newspaper  adver¬ 
tisements,  each  based  on  the  current 
magazine  release.  Each  advertisement  is 
marked  with  the  week  when  it  is  to  ap¬ 
pear,  a  precaution  which  not  only  in¬ 
creases  its  pulling  power  hut  tends  to 
present  the  dealer  from  delaying  its  use 
indefinitely. 


An  indication  of  the  dealer's  attitude 
toward  the  tie-up  plan  is  seen  in  the 
fact  that  they  ordered  98,000  lines  of 
advertisements  for  newspaper  use  in 
Januai^,  and  373,000  lines  in  February, 
according  to  figures  made  publjc  by 
Paul  M.  Hollister,  account  executive  of 
Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  the  advertising  agency  in  charge 
of  the  Cluett,  Peabi^y  account. 

It  had  been  estimated  that  from  200,- 
000  to  300,000  lines  of  these  “timed”  ad¬ 
vertisements  would  be  sent  out  monthly. 
Not  only  is  the  newspaper  advertising 
urged  by  the  Cluett,  Peabody  salesmen, 
but  a  house  organ  is  sent  to  dealers  with 
proofs  of  each  month’s  group  of  adver¬ 
tisements. 

Tests  have  "roved  conclusively,  accord¬ 
ing  to  Mr.  Hollister,  that  newspaper 
advertising  run  within  48  hours  of  the  ap¬ 
pearance  of  a  large  magazine  announce¬ 
ment  will  pull  from  two  to  four  times  as 
well  as  if  delayed  a  week.  Consequently 
the  Cluett,  Peabody  campaign  puts  em¬ 
phasis  on  persuading  the  retailer  to  fol¬ 
low  a  consistant  advertising  program. 
One  special  10,000-line  newspaper  cam¬ 
paign,  offered  to  only  one  store  in  a  city, 
is  based  on  the  slogan,  “Shirt  Head¬ 
quarters,”  and  consists  of  fifty  200-line 
advertisements,  to  be  run  weekly.  Fifty- 
seven  dealers  have  already  ordered  this 
series.  Another  series  is  to  be  distrib¬ 
uted  through  rotogravure  services. 

Still  another  set  of  newspaper  adver¬ 
tisements  carried  in  every  Quett, 
Peabody  salesman’s  portfolio  makes  no 
mention  of  any  brands.  This  is  for  use 
when  a  dealer  says  he  has  too  many 
shirts  on  hand  to  permit  him  to  stock 
the  Arrow  line.  In  such  a  case  the  sales¬ 
man  offers  to  help  stage  a  special  sale  of 
the  old  stock  at  cut  prices  which  will 
still  make  a  profit.  A  full-page  news¬ 
paper  advertisement,  complete  except  for 
the  prices,  is  offered  the  dealer  for  this 
sale,  but  may  also  be  had  in  smaller 
size. 

“The  difference  between  what  a  well- 
timed  advertisement  will  sell  and  what 
a  badly-timed  advertisement  wwi’t  sell 
is  sheer  waste,”  Mr.  Hollister  told  a  con¬ 
vention  of  retail  advertising  men  in  New 
York  recently.  “In  planning  your 
.schedules,  know  when  the  national  ad¬ 
vertisements  will  appear.  Run  your  ad¬ 
vertisement  within  48  hours  after  the 
magazine  advertisement  appears,  and  it 
will  outpull  a  later  newspaper  advertise¬ 
ment  at  least  two  to  one.  That  isn’t 
argument;  it’s  tested  fact.” 

The  Arrow  campaign  this  year  stresses 
the  “Sanforizing”  process  by  which  fit  is 
guaranteed  after  laundering.  This 
process  w'as  invented  by  Sanford  Cluett, 
vice-president  of  the  manufacturing  com¬ 
pany.  As  the  cloth  was  pulled  over 
rollers  and  through  washing,  merceriz¬ 
ing,  and  dyeing  baths  under  the  old 
process,  it  was  necessarily  stretched 
lengthwise,  and  laundering  permitted  it 
to  go  back  to  its  previous  shape.  The 
new  plan  includes  machinery  to  pull  the 
cloth  at  both  sides  before  it  is  cut,  and 
is  said  to  prevent  what  is  ordinarily 
known  as  shrinking. 

LANCASTER,  CAL.,  SALE 

Cameron  &  Hublard,  publishers  of  the 
Laneaster  (Cal.)  Antelope  Valley  Led¬ 
ger-Gazette,  have  sold  their  interest  in 
the  Palmdale  (Cal.)  South  Antelope 
Valiev  Press,  to  Fred  B.  Hitchings  of 
Salt  Lake  City.  For  many  years  Hitch¬ 
ings  was  Utah  representative  for  the 
Western  Newspaper  Union. 

SAM  COLE  IN  CHARLOTTE 

Sam  H.  Cole,  much  traveled  and  ex¬ 
perienced  “king”  of  newsboys,  and  his 
wife,  were  in  Charlotte,  X.  C.,  last  week 
addressing  the  new.sboys  of  the  Charlotte 
News  and  showing  them  how  to  sell 
newspapers. 


convention  of  the  Columbia  Scholastic 
Press  Association,  Columbia  University, 
March  12-15. 

PUBLISHED  HALF  TONES 
50  YEARS  OLD 

First  Reproduction  by  This  Process 
Appeared  in  Old  New  York  Graphic 

in  1880 — Morgan,  One  of  Accred¬ 
ited  Inventors,  Now  in  London 

March  4  marked  the  fiftieth  anniver¬ 
sary  of  the  first  published  halftones, 
which  were  printed  in  the  New  York 
Daily  Graphic  on  March  4,  1880.  In 
celebration  of  the  date  Stephen  H.  Hor- 
gan,  credited  with  being  the  inventor  of 
the  process,  is  now  in  London,  England, 
to  be  the  guest  of  honor  at  a  luncheon 
given  by  William  Gamble  and  other  Eu¬ 
ropean  authorities  on  picture  printing. 

Mr.  Horgan,  who  was  a  pioneer  in 
various  forms  of  illustrated  journalism, 
first  proved  in  1897  that  the  halftone 
could  be  printed  by  the  modern  news¬ 
paper  press. 

The  invention  of  the  half-tone  process 
has  given  rise  to  heated  controversy,  par¬ 
ticularly  as  to  who  was  the  first  to  use 
the  process.  The  difference  of  opinion 
is  largely  due  to  various  definitions  of 
the  process. 

The  Encyclopedia  Britannica  credits 
Fox  Talbot  of  England  with  suggesting 
the  method  in  1852.  In  New  York  in 
1875  W.  A.  Leggo  and  his  brother  made 
an  important  contribution  to  the  process. 
George  Meisenbach,  of  Munich,  also  cred¬ 
ited  with  being  the  inventor,  patented  a 
process  in  1882,  while  Frederick  Ives, 
an  American,  was  producing  satisfactory 
work  four  years  later.  The  Leggo’s 
method  was  improved  upon  by  Louis  Ed¬ 
ward  Levy  in  1891.  The  Encyclopedia 
states  that  the  process  did  not  leave  the 
experimental  stage  until  Meisenbach 
used  a  single  line  screen  which  was  turned 
round  during  exposure. 

SUIT  FOLLOWS  CONTEST 

Second  Prize  Winner  Sues  Daily  for 
Price  of  Automobile 

As  a  result  of  a  circulation  contest 
conducted  last  summer,  in  which  the 
winner  of  the  second  prize  alleges  her 
award  was  not  delivered,  the  Somerset 
Newspapers’  Inc.,  publishers  of  the 
Somerset  (Pa.)  Daily  Hcro/rf,  was  named 
defendant  in  a  suit  for  $1,070  filed  in  the 
county  court  March  3,  by  Miss  Mary 
.\.  E.  Brashear  of  Somerset. 

In  her  allegation  Miss  Brashear  sets 
forth  that  a  circulation  contest  was 
started  by  the  defendant  in  July  of  last 
year  and  concluded  Sept.  28,  1929,  when 
the  judges  reported  that  she  had  received 
the  second  highest  number  of  votes  and 
that  she  was  entitled  to  the  second  prize, 
a  sedan  automobile  valued  at  $1,070. 
The  prize  has  not  been  delivered,  the 
plaintiff  contends,  and  she  is  bringing 
suit  for  the  value  of  the  automobile,  plus 
interest  from  the  date  the  contest  ended. 

COAST  PAPER 

O.  M.  CanntMi,  for  the  past  ten  years 
publisher  of  the  Santa  .Maria  (Cal.) 
Times,  has  sold  tjiat  paper  to  Ernest  L. 
Peterson,  former  p’ublisher  of  the  Dick¬ 
inson  (N.  D.)  Press,  a  weekly.  The 
transfer  took  place  as  of  March  1.  The 
.sale  was  handled  by  M.  C.  Moore,  news¬ 
paper  broker. 

LISTS  S.  D.  PAPERS 

directory  of  the  newspapers  of 
South  Dakota  has  lieen  compiled  and 
publi.shed  by  the  department  of  Printing 
and  Rural  Journalism,  South  Dakota 
State  College.  The  new  directory  lists 
two  morning  and  13  afternoon  dailies, 
one  semi-weekly,  and  265  weekly  news¬ 
papers. 


Six  Examples  for  Highest 
Honors — 1,500  Entries 
in  Contest 

The  jury  representing  the  Chicago 
Society  of  Typographic  Arts  has  aa- 
nounced  six  awards  for  excellence  om 
of  1,5(X)  entrees  submitted  in  the  annual 
exhibit  of  Chicago  fine  printing.  The 
awards  follow : 

1.  Book — Log  of  the  Auxiliary  Schoo¬ 
ner-Yacht  “Northern  Light,”  entered, 
printed  and  engraved  by  R.  R.  Donnelley 
&  Sons  Company.  Designed  and  typo, 
graphic  layout  by  William  A.  Kittredge,  1 

2.  Calendar  for  1930 — Entered  and  I 
printed  by  Bertsch  &  Cooper.  Designed 
by  Osward  Cooper.  Engraved  by  Peer¬ 
less  Engraving  Company. 

3.  Folder — “Consider  the  Giraffe,”  en¬ 
tered  by  Wm.  H.  Rankin  Company, 
advertising  agency.  Printed  by  Walton 
Spencer,  designeid  by  Edgar  Miller, 
typographic  layout  by  P.  R.  Smith. 

4.  Newspaper  advertisement  —  "State¬ 
ment  of  Condition,”  entered  by  Graves. 
McQeish  &  Campoell.  Designed  by  E 
E.  McCleish,  typographic  layout  by 
Bertsch  &  Cooper. 

5.  Poster — “Pewter  Grey,”  entered  by 
Modern  Advertising  .\rt.  Designed  ^ 
Murray  Wickard,  lettering  by  Edwin  W. 
Krauter.  Courtesy,  Hart,  Schaffner  & 
Marx. 

6.  Small  Folder  —  “Cosmetics  This 
Christmas,"  entered  and  designed  1? 
Paul  M.  Ressinger.  Printed  by  Georgt 
Domke,  typographic  layout  by  J.  M, 
Bundscho,  Inc.,  engraved  by  Collins- 
Inglis,  Inc. 

INTERVIEW  RECORDED 

St.  Paul  Girl  Reporter  Got  Story 
Without  Taking  Note* 

St.  Paul  (Minn.)  Daily  News  re-  | 
porter.  Rose  McKee,  took  detailed  notes 
on  an  interview  without  the  use  oi 
paper,  pen,  or  pencil  last  week. 

The  story  was  about  an  arrangement 
between  the  police  department  ^d  a  local 
record-making  studio  for  taking  down 
criminal  confessions  cm  phonograph  rec¬ 
ords. 

The  proprietor  wanted  to  show  her  in 
detail  how  a  record  was  made  but  sina 
it  was  only  half  an  hour  before  the  hone 
edition  deadline,  she  didn’t  have  the  time. 
But  such  an  explanation  didn’t  cool  the 
ardor  of  the  proprietor. 

Quickly  the  reporter  said,  “Allri^t 
we’ll  make  a  record.  You  tell  itie  the 
story  and  I’ll  ask  my  questions  while  we 
are  talking  into  the  mike  and  there’ll  be 
no  time  wasted.”  That  pleased  the  man. 

In  less  than  10  minutes  the  reporter 
hurried  out  of  the  store,  having  heard 
her  own  interview  reproduced^  on  a 
phonograph  and  having  it  in  detail  in  the 
record  under  her  arm. 

Miss  McKee  was  formerly  a  rwrter 
on  the  Hartington  (Neb.)  Cedar  Cowtj 
News. 

PANHANDLE  MEET  APRIL  18-1* 

Annual  meeting  of  the  Panhandle 
Press  .Association  of  Texas  will  he  held 
at  Memphis.  Tex.,  April  18  and  1  ■ 
Homer  Steen,  editor  of  the  Floyd  Comh 
Hesperian,  president,  has  annmmcM 
Other  officers  are :  Olin  E.  Hinkle. 
Pampa  Daily  Nctvs,  vice-president;  Ly¬ 
man  E.  Robbins,  Memphis  Democrat, 
secretary.  Directors  include  T.  A.  I^J'" 
ders,  McLean  Nnvs,  Deskin 
Wellington  Leader;  J.  Claude  Wells, 
former  owner  and  editor  of  t’ne  Mem¬ 
phis  Democrat. 

POLICE  REPORTER  HONORED 

Denver  city  officials,  policemen  and 
fellow  newspaper  men  presented  a  solKl 
gold  badge  to  John  Cleveland 
Feb.  25  in  commemoration  of  his  ** 
cemtinuous  years  of  service  as  police 
porter  for  the  Dem.’cr  Post.  O**  ,. 
face  of  the  badge  are  the  words,  “Polict 
Reporter,”  and  on  the  back  the  insc^ 
tion,  “To  John  Feeney,  from  Friends. 


PENNSYLVANIA  GROUP 

ncHTiNG  puBucmr 


W.  A.  WHITE  REMINISCES 


NEW  GRAND  FORKS  M.  E. 

Jack  Van  Campen  Crewe,  who  has 
been  news  editor  of  the  Gratui  Forks 
(N.  D.)  Heraid  for  three  months,  has 
been  made  managing  editor,  succeeding 
John  B.  Cooley.  Mr.  Crewe  went  to 
the  Herald  from  the  copy  desk  of  the 
St.  Paul  Pioneer  Press,  and  previously 
had  been  with  the  Rochester  (Minn.) 
Post-Bulletin.  Mr.  Cooley  has  resigned 
from  the  Herald,  effective  April  1,  after 
ten  years  service  as  managing  editor. 


Editor  Compares  "Colorful”  Days  of  t 

Past  With  Today  s  EfBciency  said,  1 
William  Allen  White,  editor  of  the  liquor 
Emporia  (Kan.)  Gazette,  harked  back 
to  the  days  “when  the  editorial  depart¬ 
ment  had  more  weight  than  the  adver- 
,  '  .  in  an  interview  last 

week  in  West  Palm  Beach,  Fla.  Mr. 
that  are  mem-  White  was  en  route  to  Key  West  where 
r-,.- X  he  embarked  for  Haiti  as  a  member 
drive  of  President  Ha)ver’s  Haiti  Commis¬ 
sion.  ■ 

The  famous  editor,  in  surveying  the 
American  journalism. 


224  Dsilie*  and  Weeklies  Co-operat 
ing  in  Sending  Puff  Matter 
Back  to  Manufac¬ 
turers 

- -  rising  department,' 

Two  hundred  and  twenty-four  daily 
and  weekly  newspapers  ' 
bers  of  the  Penn.sylvania  Newspaper 
Publishers  Association  started  a  drive 
against  free  publicity  last  week  by- 
using  a  standard  green-striped  envelope 
of  varying  sizes  to  return  all  press  agent  past  35  years  in 
material  to  the  manufacturer  who  paid 
for  having  it  sent  out. 

This  campaign  to  convince  the  manu¬ 
facturer  that  his  money  for  free  space 
is  being  wasted  will  last  60  days. 

For  the  most  iiart,  the  name  of  the 
newspaper  returning  the  material  is 
stamped  on  the  outside  of  the  green- 
striped  envek>pes  and  each  one  contains 
an  enclosure  reading : 

"The  material  in  this  envelope  is 
being  sent  to  you  by  the  (name  of 
paper)  because  there  is  no  room  in  our 
news  columns  for  it. 

“If  you  will  look  over  this  material, 
for  the  preparation  and  mailing  of 
which  you  have  paid  considerable  money, 
you  will  realize  that  it  is  not  news  and 
therefore  is  valueless  to  newspapers. 

"We  cannot  afford  to  give  away  our 
valuable  space  any  more  than  you  can 
afford  to  give  away  your  product. 

“Please  have  us  taken  off  your  mail¬ 
ing  list  for  this  kind  of  publicity  and 
save  yourself  money  to  be  spent  for 
legitimate  advertising  at  regular  rates. 

(Name  of  Paper).” 

It  is  estimated  that  the  224  newspapers 
will  use  about  50,000  envelopes  during 
March  and  April. 

Daniel  N.  Slep,  general  manager  of 
the  Altoona  Mirror  and  president  of  the 
Publishers’  Association  made  the  follow¬ 
ing  comment  on  the  drive : 

“Flooding  of  newspaper  offices  with 
free  publicity  matter  from  hundreds  of 
sources  has  reached  the  point  where  it 
is  almost  unbearable.  The  P.  N.  P.  A. 
hopes  to  convince  manufacturers  of  this 
fact  and  to  demonstrate  to  them  that 
their  money  is  being  wasted  in  sending 
out  this  material. 

"I  realize  that  cut-throat  newspaper 
competition  causes  some  publishers  to 
give  away  space  and  that  we  need  to 
educate  editors  and  publishers  as  well  as 
manufacturers.  This  we  are  trying  to 
do.  Nothjng  cheapens  advertising  as 
much  as  giving  a  lot  of  publicity  with 
every  piece  of  paid  copy.  It  is  like  say¬ 
ing  to  the  advertiser  that  we  haven’t 
faith  in  o'ur  advertising  columns  there¬ 
fore  we  want  to  give  space  in  the  news 
columns  to  be  sure  the  advertiser  gets 
his  money’s  worth. 

"This  asscKiation  will  do  all  in  its 
power  to  convince  both  the  publisher  who 
uses  free  publicity  as  a  sop  to  advertisers 
*nd  the  manufacturer  who  asks  too 
much  for  his  money  that  they  are  on  the 
wrong  track. 

“As  for  the  firm  that  advertises  in  the 
magazines  and  over  the  radio  and  sends 
its  publicity  to  newspapers  I  have  only 
contempt.  Only  a  fool  newspaper  pub¬ 
lisher  would  let  that  material  get  into 
print.” 


CHIDSEY  BOOK  OUT 

“Pistols  in  the  Morning,”  a  novel  by- 
Donald  Barr  Chidsey,  of  the  Nezv  Or¬ 
leans  Times-Pieayune,  has  been  released. 
It  is  his  third  book. 


ISSUES  TOURIST  GUIDE 

The  New  Vork  Herald  Tribune  issued 
its  fifth  annual  Tourist  Guide  to  Europe, 
March  2.  It  was  32  pages,  tabloid  size. 


The  Spokane  Country  Leads  32  States 

in  Automobiles  to  Families  -  and  beats  48  of  the 
100  Major  Markets  in  Number  Cars  Owned.  -  - 

— N.  B.  For  Every  Car  Pictured  Below  There  Are  250  More  in  Spokane  Country. 


SPOKANE  (X)UNTRY-- 130,806  PASSENGER  CARS 


O.VE  CAR  TO  EVERY  I  l-J  FAMILIES 

Sunday  Spokesman-Review,  Spokane  Chronicle 
AND  Spokane  Daily  Times 
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1929  Sales  24^%  Over  1928  -  Spending  Over  $77,000,000  During  1930 


According  to  the  latest  edition,  "A  Study  of  All  Ameri¬ 
can  Markets.’’  January  1st,  1929,  passenger  car  registrations 
in  the  counties  embraced  within  the  influence  zone  of  THE 
SPOKESMAN-REVIEW  and  CHRONICLE  numbered  130,- 
806,  compared  with  117,651  for  the  Seattle  market  and 
154,582  for  the  Portland  market.  The  percentage  of  auto¬ 
mobiles  to  families  in  the  Spokane  Country  leads  32  states, 
including  such  markets  as  Illinois,  Pennsylvania,  Florida,  Mis¬ 
souri,  and  Oklahoma. 

There  were  20,332  new  automobiles  sold  in  the  Spokane 
Country  during  1929,  an  increase  of  24}^%  over  1928. 
Based  upon  exhaustive  local  trade  surveys  and  estimates  of 
replacements  by  nationally  recognized  authorities,  the  Spokane 
Country  automotive  bill  for  1930  will  exceed  $77,000,000. 

The  per  capita  spendable  income  of  the  Spokane  Country 
leads  32  states,  and  the  per  family  wealth  is  $3,104  above  the 
nation’s  average.  According  to  U.  S.  Dept,  of  Agriculture, 
the  1929  gain  in  crop  values  for  Washington,  Oregon  and 


Idaho  alone  was  $41,265,000,  or  48%  of  the  entire  nation’s 
farm  increase.  The  Spokane  Country  alone  produces  1-IOcb 
of  the  nation’s  wheat  and  ships  l-5tb  of  its  commercial  apples. 
1929  farm,  mine  and  lumber  production  was  over  $400,000,- 
000.  The  Spokane  Country  is  relatively  an  exceptional  auto¬ 
motive  market — an  outstanding  field  for  intensive  sales  activity 
during  1930. 


SELLS  JOBBING  BUSINESS 

Hte  job  printing  plant  of  the  Register 
Printing  Company,  Sandusky,  O.,  re- 
Wly  merged  with  the  Alvord-Peters 
vbmpany  into  Sandusky  Newspapers, 
Inc.,  has  been  sold  to  Howard  E. 
Steohens,  of  Grand  Rapids,  Mich.  San¬ 
dusky  Newspapers  publishes  the  Regis¬ 
ter  and  the  Star-Journal. 


Through  the  102,000  circulation  of  the  Sunday  SPOKES¬ 
MAN-REVIEW  and  SPOKANE  DAILY  CHRONICLE  you 
reach  nearly  all  the  prosperous  families  in  Spokane  and  the  522 
cities  and  towns  of  the  field— and  at  a  saving,  through  the 
associated  rate,  of  $23.80  a  page  gross.  Adding  to  this  cover¬ 
age  the  18,000  circulation  of  the  SPOKANE  DAILY  TIMES, 
you  reach  an  additional  14,000  prosperous  country  homes  and 
4,000  small-town  and  city  homes.  Altogether,  a  complete 
coverage  of  122,000  in  one  of  America’s  outstanding  automo¬ 
tive  markets  for  1930.  Special  information  famished  promptly. 


NEW  DAILY  FOR  FLINT 

new  daily  paper  will  be  started 
®bout  July  1  in  Flint,  Mich.,  by  the  Flint 
Saturday  Night,  Major  Alfred  Birdsall, 
«4tor  of  the  weekly,  announced  this 
'*,***•  Additional  machinery  will  be  pur- 
David  E.  Johnson,  Flint  capi- 
Ulist,  owns  the  Saturday  Night. 


REVIEW-CHRONICLE  GENERAL  ADVERTISING  BUREAU 
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Editor  &  Publisher  The  Fourth  Estate  for  March  8 ,  1930 


THE  AGE  OF  REASON  has  always  been  with  us;  the  Age  of  Enginterinj 
is  a  comparatively  new  period.  The  marvels  of  our  generation  are  mostly 
the  results  of  engineering.  The  business  or  the  Industry  which  fails  to  li«v| 
engineering  applied  to  Its  activities  has  nothing  to  look  forward  to  buttkst 
inevitable  "LAW  OF  DIMINISHING  RETURNS." 


Those  engaged  in  the  publishing  and  print¬ 
ing  business  are  fully  conscious  of  the  fact 
that  they  represent  one  of  the  world  s 
oldest  industries,  yet  many  of  them  fail  to 
realize  that  engineering  can  and  must  be 
applied  to  their  activities.  The  American 
Type  Founders  Company  has  always 
known  that  successful  publishers  and 
printers  are  its  best  customers.  With  this 
in  mind,  it  organized,  a  few  years  ago, 
its  now  well-known  Engineering  Depart¬ 
ment.  It  sought  and  obtained  the  services 
of  men  whose  practical  experience  was 
recognized  in  the  trade.  Then,  the  services 
of  these  men,  whose  practical  experience 
was  augmented  by  the  careful  study  of 
working  conditions  in  various  plants 
throughout  the  country,  were  offered  to 
newspaper  publishers  and  printers.  The 
result  was  that  engineering  as  applied  to 
publishing  and  printing  plants,  in  hundreds 
of  instances,  has  represented  in  a  most 
impressive  way  the  difference  between 
profit  and  loss. 


SERVICE 

Generally  Represents  the 
Difference  Between  Real 

PROFITS  and  LOSSES 

The  test  of  time  has  proved  the  value  of  the  Engineering  Service  of  the  Aimri- 
can  Type  Founders  Company.  The  results  achieved  have  made  it  appreciated  by 
those  who  sought  it.  At  the  present  time  a  staff  of  twelve  experienced  engi¬ 
neers  is  maintained  to  serve  the  publishers  and  printers  of  the  United  States. 

The  more  recent  installations  of  newspaper  equipments  were  in  the  plants  of  the 
Chicago  Daily  News  and  the  Philadelphia  Evening  Bulletin,  while  new  steel  com¬ 
posing  room  equipments  are  now  being  built  for  the  new  plants  of  the  Courier- 
Express  at  Buffalo  and  the  Times-Press  at  Akron,  Ohio.  In  addition  to  the  above, 
comparatively  recent  installations  of  new  steel  newspaper  equipments  have  been  1 
made  in  the  following  named  newspaper  plants,  showing  how  universally  used  is 
the  service  of  the  Engineering  Department  of  the  American  Type  Founders  Com¬ 
pany:— Express,  San  Antonio,  Texas;  Times-Herald,  Dallas,  Texas;  Evening  Tele¬ 
graph,  Alton,  III.;  Tribune,  Great  Falls,  Mont.;  Tribune,  Greeley,  Colo.;  Journal, 
Salina,  Kansas;  Republic,  Rockford,  III.;  News-Gazette,  Lima,  Ohio;  Press,  Pitts¬ 
burgh;  Record,  Philadelphia;  Times,  Detroit;  Herald  and  Examiner,  Chicago;  Frn 
Press,  Detroit;  Telegram-Gazette,Worcester,  Mass.;  Evening  News,  Quincy,  Mass.; 
News,  Buffalo;  Enquirer,  Cincinnati;  Republican,  Scranton,  Pa.;  News-Tribune, 
Beaver  Falls,  Pa.;  Record,  Wilkes-Barre,  Pa.;  Spokesman-Review,  Spokane,  Wash.; 
News,  Charlotte,  North  Carolina;  Express-Courier,  Fort  Collins,  Colo.;  Tribune, 
Cheyenne,  Wyoming;  State  Journal,  Springfield,  III.;  The  Day,  New  London,  Conn. 

Whatever  your  plant  problems  are,  consult  the  Engineering  Department  direct,  or 
make  known  your  desires  to  our  Salesmen  or  the  nearest  Selling  House. 

Those  who  seek  the  services  of  the  Engineering  Departmerst  of  the  American 
Type  Founders  Company  do  so  with  full  knowledge  that  nothing  will  be  sug- 
gested  or  recommended  which  will  not  bring  about  its  own  financial  return. 
The  service  of  the  Engineering  Department  is  a  gratuitous  one  offered  in 
appreciation  of  past  patronage,  and  with  hope  of  meriting  the  publisher's  and 
the  printer's  future  favorable  consideration. 


AMERICAN  TYPE  FOUNDERS  COMPANY 


Boston,  AAass. 

Richmond,  Va. 

Pittsburgh,  Pa. 

Chicago,  III. 

Atlanta,  Ga. 
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Cleveland,  Ohio 

Washington,  D.  C. 

St.  Louis,  AAo. 

Philadelphia,  Pa. 
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Cincinnati,  Ohio 

Detroit,  AAich. 
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Seattle,  Wash. 
Spokane,  Wash. 
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Los  Angeles,  Cal. 
Vancouver,  B.  C 


Newspaper  Equipment  Made  With  Full 
Knowledge  of  Newspaper  Requirements 


These  make-up  tables  are  de¬ 
signed  for  unit  construction 
and  the  features  to  be  ob¬ 
tained  are  many  and  various. 


I  he  rear  side  ot  this 
table  is  equipped  with  a 
full-length  bank,  with 
lights  above,  for  holding 
labor-saving  material 
units;  provision  is  made 
in  the  center  of  table 
for  a  truck  for  holding 
empty  galleys,  dead 
slugs,  etc. 


^  Just  as  we  are  leaders  in  the  designing  of  Type  Faces^. 

so  are  we  foremost  in  the  designing  of  Modern  Printing  Plant  Equipment.  The  above  illustration 
shows  the  “Clear  View”  style  of  Newspaper  Make-Up  Table.  The  excellent  features  of  this 
were  originally  suggested  by  Mr.  W.  A.  Penney,  Superintendent  of  the  New  York  Times  com¬ 
posing  room,  and  were  developed  and  supplied  by  our  Engineering  Department.  We  have  also 
supplied  similar  tables  to  numerous  newspapers  throughout  the  country. 


The  Ad  Assembling  Cabinet  here  shown  is  the 
modern  adaptation  of  what  the  name  implies. 
About  2000  pounds  of  cut-to-measure  spacing 
material  may  be  stored  in  compartments  made 

■  for  the  purpose.  It  embod¬ 
ies  every  facility  for  saving 

I  k  J 
labor  and 


increasing  pro¬ 
duction.  This,  too,  is  of 
unit  construction  whereby 
many  various  favorable  fea¬ 
tures,  such  as  additional 
case  room,  etc.,  may  be  ob¬ 
tained  without  the  usual 
cost  of  special  designs. 


AMERICAN  TYPE  FOUNDERS  COMPANY 
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X)HN  H.  HARRISON  DIES 
AT  MIAMI  BEACH 


Was  Former  President  of  Inland 
Press  Association  —  Suffered 
Stroke  in  St.  Louis  in 
December 


John  H.  Harrison,  62,  editor  of  the 
Danville  (Ill.)  Commercial-News  and 
president  and  treasurer  of  the  Conuner- 
cial-News  Company,  died  at  3  o’clock 
Sunday  afternoon  in  St.  Francis  hospital 
in  Miami  Beach,  Fla. 

Mr.  Harrison,  publisher  of  the  Com¬ 
mercial-News  and,  before  the  merger  of 
the  Evening  Commercial  and  the  Morn¬ 
ing  News  in  1903,  publisher  of  the  old 
Evening  Commercial  from  December, 
J897,  was  stricken  with  paralysis  Nov. 
1,  1929,  in  St.  Louis,  Mo.,  where  he  was 
on  business. 

He  was  removed  to  the  Missouri 
Baptist  hospital  in  St.  l.x>uis  and  on 
Dec.  21,  1929,  his  condition  showing 
marked  improvement,  he  was  taken  to 
Miami  Beach,  Fla.,  where  he  and  Mrs. 
Harrison  were  living  at  the  Pancoast 
Hotel. 

Hopes  of  an  early  recovery  were 
blasted  about  10  days  ago  when  he  suf¬ 
fered  a  relapse  and  he  steadily  grew 
worse,  being  taken  to  St.  Francis  hos¬ 
pital  March  1,  where  he  died. 

Funeral  services  were  held  Thursday 
afternoon,  March  6,  at  the  St.  James 
M.  E.  church,  Danville,  the  body  hav¬ 
ing  been  brought  by  Mrs.  Harrison 
Wednesday,  March  S,  from  Florida. 

John  Higgins  Harrison  was  born  Nov. 
30,  1867,  in  Lebanon,  Ind.,  the  son  of 
Thomas  Henry  and  Minta  Higgins  Har¬ 
rison.  The  father  was  the  publisher  of 
the  Lebanon  (Ind.)  Pioneer,  which  he 
later  sold  and  purchased  a  paper  in 
Michigan  City,  Ind.,  where  he  died. 

Mr.  Harrison  was  a  direct  descendant 
of  Col.  Richard  Harrison,  who  was  an 
officer  under  Oliver  Cromwell,  and  his 
forefathers  fought  in  both  the  Revolu¬ 
tionary  and  Civil  Wars. 

He  was  graduated  from  the  Lebanon, 
Ind.,  high  school  in  1884  and  received 
his  M..\.  degree  from  DePauw  Univer¬ 
sity  in  1891.  He  received  newspaper 
training  between  his  high  school  and 
university  studies  as  office  boy  in  the 
offices  of  the  Lebanon  Pioneer,  and  fol¬ 
lowing  his  graduation  from  college  he 
went  to_  work  as  a  cub  reporter  on  the 
old  Indianapolis  Sentinel,  later  going  to 
the  Chicago  Tribune. 

W.  J.  Parrett,  manager  of  the  Com¬ 
mercial-News,  and  a  partner  since  May 
1,  1898,  of  Mr.  Harrison,  spent  consid¬ 
erable  time  in  St.  Louis  and  Miami 
Beach  with  his  as.sociate  of  32  years. 

Mr.  Harrison  was  a  leader  in  eastern 
Illinois  politics,  had  held  many  appoin¬ 
tive  positions  under  state  administrations 
and  was  a  memtier  of  many  organiza¬ 
tions,  including  the  Illinois  Press  Asso¬ 
ciation  and  the  Inland  Daily  Press 
Association,  serving  as  president  in  1923 
and  1924  of  the  former  and  president  in 
1927  and  1928  of  the  latter  organization. 

He  was  a  member  of  the  Union 
League  Club  in  Chicago,  the  Country 
Club  in  Danville,  past  commander  of 
Athelstan  Commandery,  Knights  Temp¬ 
lar,  the  Shrine  and  a  32nd  degree 
Mason.  He  was  also  a  member  of  the 
Elks  and  the  St.  James  M.  E.  church. 


CHARLES  E.  BROWN 

Charles  E.  Brown,  51,  editor  and  pub¬ 
lisher  of  the  Cordele  (Ga.)  Dispatch, 
died  Feb.  28.  after  l)eing  stricken  with 
apjoplexy  in  his  office.  He  had  owned  the 
Dispatch  since  1908  and  had  transformed 
it  from  a  weekly  into  a  daily  paper. 


ROSS  MUNRO 

Ross  Munro,  executive  in  the  Toronto 
office  of  Lord  &  Thomas  and  Logan, 
died  Feb.  28,  after  an  illness  following 
an  operation  in  November.  Mr.  Munro 
had  a  wide  experience  as  a  newspaper 
writer  and  advertising  man.  He  had 
been  managing  editor  of  the  Ottent’a 
(Ont.)  Free  Press,  night  editor  of  the 
Ottazva  Journal,  and  news  editor  of  the 
Toronto  Globe  and  later  of  the  Toronto 


Star.  In  1927  he  joined  William  Find¬ 
lay  Company,  Ltd,  advertising  agents, 
Toronto,  and  continued  a  member  of  the 
staff  of  Lord  &  Thomas  and  Logan, 
which  absorbed  the  William  Findlay 
Company  a  year  ago. 


E.  P.  MICKEL,  VETERAN 
PRINTER,  DIES 

Founder  of  Southern  School  of  Print¬ 
ing,  Nashville,  Succumbs  to 
Injuries  Received  in 
Auto  Crash 

'E.  P.  “Dad”  Mickel,  founder  and  di¬ 
rector  of  the  Southern  School  of  Print¬ 
ing  in  Nashville,  Tenn.,  and  one  of  the 
best  known  men  in  the  printing  industry, 
died  at  his  home  there  Feb.  as  the 
result  of  injuries  received  in  an  automo¬ 
bile  accident  Jan.  21.  Mr.  Mickel  had 
spent  almost  his  entire  life  in  the  print¬ 
ing  business,  having  had  experience  as  a 
journeyman,  foreman,  superintendent, 
estimater,  sales  manager  and  publisher 
of  a  weekly  newspaper. 

A  native  of  Marshall,  Mich.,  his  youth 
was  spent  in  Kansas,  where  his  father 
moved  when  he  was  but  a  boy.  At  the 
age  of  13  years  he  entered  the  office  of 
the  Burlington  Press  in  Kansas,  where  he 
learned  the  printing  trade.  In  his  early 
manhood  he  published  a  weekly  news¬ 
paper  in  Brownwood,  Tex.,  and  from 
there  he  went  to  Nebraska,  where  he  was 
first  connected  with  the  Lincoln  Ne¬ 
braska  Stale  Journal  and  later  with  the 
Lincoln  Daily  Star,  as  business  manager. 
He  spent  three  years  in  Mexico  City, 
leaving  there  in  1909  to  go  to  Boston  to 
become  superintendent  of  the  Griffith- 
Stillings  Company,  well-known  printing 
house  there. 

He  resigned  that  position  in  1911  to 
go  to  Nashville  as  secretary  of  the  Nash¬ 
ville  Printers'  Club,  a  position  he  had 
held  continuously  to  the  day  of  his  death. 
He  was  also  the  secretary  of  the  South¬ 
ern  Masters  Printers  Federation  and  for 
four  years  was  president  of  the  Printing 
Trades  Secretary-Managers  Association, 
but  on  resigning  in  1922  he  was  elected 
president  emeritus. 

At  various  times  in  his  career  he  had 
been  connected  with  the  commercial  side 
of  large  daily  newspapers  and  always 
manifested  a  keen  interest  in  the  pub¬ 
lishing  and  editorial  phases  of  news¬ 
papers.  He  had  written  many  articles 
on  subjects  pertaining  to  the  printing 
trade  and  was  the  author  of  “Bricks 
Without  Straws,”  “Little  Journeys 
Through  the  Market  Places  With  Print¬ 
ing  Salesmen”  and  “What  Shall  It 
Profit  You?”  He  had  spoken  before 
groups  of  master  printers  and  other 
l)odies  in  more  than  50  cities  of  the 
United  States.  His  services  as  a  con¬ 
vention  and  club  speaker  were  in  con¬ 
stant  demand. 

One  of  the  organizations  of  which  he 
was  a  meml>er  was  the  Fossils,  Inc.,  New 
York,  a  club  of  pioneer  amateur  journal¬ 
ists,  who  published  their  own  papers 
many  decades  ago. 


WILLIAM  V.  KELLEY,  JR. 

William  V.  Kelley,  Jr.,  son  of  the 
chairman  of  the  board  of  the  Miehle 
Printing  Press  and  Manufacturing  Com¬ 
pany,  Chicago,  died  Feb.  28,  in  Sydney, 
Australia,  of  injuries  sustained  in  an  au¬ 
tomobile  accidem  two  days  before,  ac¬ 
cording  to  a  cablegram  received  by  his 
father.  Young  Kelley  was  the  I^s  An¬ 
geles  representative  of  the  Miehle  com¬ 
pany  and  was  in  Australia  on  a  com¬ 
bined  business  and  pleasure  trip.  His 
wife  and  two  children  survive  him  in 
Beverlv  Hills.  Cal.  The  body  will  be 
returned  to  California  and  thence  to  Chi¬ 
cago  for  burial. 


W.  A.  SALTER 

W.  A.  .Salter.  4.s,  publisher  of  the 
Krrn'ille  (Tex.)  .Mountain  week¬ 

ly.  died  Tuesday  at  Kcrrville.  He  had 
been  in  ill  health  some  time,  but  recent¬ 
ly  was  stricken  while  in  San  Antonio 
attending  a  meeting  of  the  South  Texas 
Press  .\ssociation  directors.  He  was 


born  in  Kansas  and  later  lived  in  Okla¬ 
homa,  from  which  state  he  went  overseas 
during  the  world  war.  His  brother,  C. 
E.  Salter,  then  co-publisher  with  him  of 
Mountain  Sun,  died  only  last  year. 


J.  J.  FUHR 

J.  J.  Fuhr,  publisher  of  Scandinavian 
newspapers,  died  at  Winnipeg,  Manitoba, 
Feb.  23.  His  home  was  in  Duluth,  Minn. 
Born  in  Norway,  Mr.  Fuhr  came  to  the 
United  States  in  1905.  He  purchased  the 
Duluth  Skandinav,  weekly  language 
paper,  in  1917  from  Charles  Lindbergh, 
father  of  Colonel  Lindbergh.  He  also 
owned  the  Grand  Forks  Scandinav.  the 
Superior  (Wis.)  Tidende,  the  Dominion 
Skandinav,  and  the  Danish-Canadian, 
Winnipeg. 


GEORGE  A.  BARRY 

(jeorge  A.  Barry,  84,  former  publisher 
of  the  Monrovia  (Cal.)  Daily  News, 
died  at  Santa  Monica,  Cal.,  Feb.  22,  of  a 
heart  attack.  Barry  served  three  and 
one-half  years  in  the  Civil  War.  After 
the  war  he  became  an  editorial  writer 
for  the  Pittsburgh  Gasette,  later  moving 
to  Wisconsin,  where  he  founded  the  Eau 
Claire  Telegram.  He  founded  the  Mon¬ 
rovia  News  28  years  ago,  selling  it  in 
1923. 


A.  D.  DRIVER 

A.  D.  Driver,  publisher  of  the  Han¬ 
ford  (Cal.)  Morning  Journal,  died  at 
his  home  in  Hanford  Feb.  26.  He  was 
51  years  old.  Mr.  Driver  became  asso¬ 
ciated  with  the  Journal  when  it  was  a 
semi-weekly.  He  Ixiught  an  interest  in 
the  paper  in  1913  and  became  sole  owner 
in  1919.  The  paper  is  now  being  pub¬ 
lished  under  the  management  of  Edwin 
H.  Wilder,  formerly  business  manager. 


WILLIAM  J.  O’BRIEN 

William  J.  O’Brien,  street  circulation 
manager  of  the  San  .dntonio  Light,  was 
found  dead  in  his  hotel  room  last  week 
by  Ed  Campbell,  circulation  manager  of 
the  paper.  O’Brien,  a  gassed  veteran  of 
the  world  war,  was  said  to  have  been  in 
ill  health  for  some  time. 


JOHN  D.  BUCKLEY 

John  D.  Buckley,  79,  father  of  George 
Buckley,  vice-president  of  the  National 
City  Bank  of  New  York  and  former 
publisher  of  the  Chicago  Herald  and  Ex¬ 
aminer,  died  March  3,  at  his  home  in 
Washington,  la.  He  had  been  ill  only  a 
few  days.  George  Buckley,  the  former 
publisher,  is  at  present  in  Chicago  con¬ 
valescing  from  an  operation. 


ALBERT  K.  STETSON 

Albert  K.  Stetson,  46,  editor  and  pro¬ 
prietor  of  the  H  out  ton  (Me.)  Aroostook 
Pioneer,  president  of, the  Maine  Press 
■Association,  and  prominent  in  Maine  Re¬ 
publican  political  circles,  dropped  dead 
early  Tuesday  morning  at  the  annual  ball 
of  the  Houlton  Lodge  of  Elks,  of  which 
he  had  been  secretary  for  many  years. 
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TAMES  KELSEY  HALL,  73,  forme, 
J  editor  of  the  Wheeling  (W.Va.)  £)*;. 
Intelligencer,  was  found  dead  in 
bathroom  of  his  apartment  at  Miami 
Fla.,  March  1.  ^ 

N.  R.  Webster.  67,  publisher  of  fte 
Paulding  (O.)  County  Democrat,  weekly 
died  last  week  of  pneumonia.  He  ij 
survived  by  his  widow  and  a  son,  C.  R, 
Webster,  editor  of  the  Democrat. 

W.  S.  Robinson,  editor  and  publisher 
of  the  Kosse  (Tex.)  Cyclone,  died  at 
his  home  in  Kosse  Feb.  25  after  a  brief 
illness  from  pneumonia. 

W.  Brodie  Jones,  33,  editor  and  pub. 
lisher  of  the  Warren  (N.C.)  Record,  AxA 
and  killed  himself,  Feb.  27. 

Albert  Foote  Welles,  68,  librarian  of 
New  Haven  County,  and  formerly  a 
prominent  Connecticut  newspaper  corr^ 
spondent,  died  Feb.  28  in  New  Haven. 

James  J.  Burdine,  45,  former  super¬ 
intendent  of  the  composing  room,  Cam¬ 
den  (Ark.)  Evening  'News,  and  former 
publisher  of  the  Sparkman  (Ark.)  Nevs, 
died  Feb.  22  at  his  home  in  Camden. 

Francis  H.  Walker,  85,  a  reporter  of 
the  Belvidere  (Wis.)  Daily  Repid}licoa 
35  years  prior  to  his  retirement  last  June, 
died  Feb.  21  after  three  months  illness. 

Mrs.  Emily  S.  Coburn,  93,  mother  of 
Joseph  M.  Coburn,  labor  editor  of  tte 
Lynn  (Mass.)  Daily  Evening  Item,  died 
Feb.  28  at  her  home  in  Dorchester. 

William  A.  Shaw.  52  linotype  oper¬ 
ator  for  the  Buffalo  Evening  News  for 
the  past  20  years,  died  Feb.  26  folowing 
an  illness  of  a  month. 

Charles  R.  Griffith,  62,  telegraph 
editor  of  the  Colunthus  (O.)  Dispatch, 
died  March  1,  of  pneumonia.  He  was 
a  graduate  of  Ohio  University  and 
Cornell  and  before  joining  the  news 
staff  of  the  Dispatch  30  years  ago  had 
worked  on  papers  in  Springfield,  0. 


News? 

Germs  lead  a  secret 
invisible  life. 

The  earth  has  a  tail. 
New  chemical  element 
discovered. 

America  to  see  sun 
eclipse. 

Clay  to  rival  steel  and 
concrete. 

Government  tests  to 
guide  youths. 

Jutt  a  few  "•xeluiiomt"  by 

SCIENCE  SERVICE 

Washington,  D.  C. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  novra- 
paper,  magazine  and  advertistng 
men,  wants  to  help  you  find  him 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Elarhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  CH  836  Exchange  Are., 
Chicago,  ^ 


NO  CHARGE  TO 
EMPLOYERS 
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noted  M.  D.’S  approve 
advertising  clinic 


Chicago  Inctitute’s  Work  Honest  and 
Treatment  Better  Than  Average 
Doctor  Gives,  Report  of  Three 
Physicians  States 


\  report  of  three  noted  pliysicians 
made  public  Saturday,  March  1,  praised 
the  work  of  the  Chicago  Public  Health 
institute,  the  social  disease  clinic  which 
for  several  years  has  been  under  the  ethi¬ 
cal  ban  of  the  Chicago  Medical  Society. 
It  was  because  of  his  connection  with 
the  Institute,  which  advertises,  that  Dr. 
Louis  E.  Schmidt,  noted  physician,  was 
ousted  by  the  Chicago  Medical  Society. 
His  appeal  is  now  before  the  American 
.Medical  Association  . 

The  report,  signed  by  Dr.  Harold  N. 
Cole,  professor  of  svphilis  and  dermat¬ 
ology  at  Western  Reserve  University, 
Cleveland;  Dr.  Edwin  L.  Keyes,  profes¬ 
sor  of  urology  at  Cornell  University 
medical  college,  and  Dr.  Thomas  Parran, 
Jr.,  assistant  surgeon  general  of  the 
Cnited  States  Public  Health  service  in 
charge  of  the  division  of  venereal  dis¬ 
ease,  declared  that  the  Chicago  Public 
Health  Institute  is  honestly  operated, 
that  it  provides  better  treatment  than  was 
available  through  the  average  family 
doctor,  that  the  cost  of  the  treatment  to 
the  patient  is  smaller,  and  that  the  in- 
stitue,  wih  certain  improvements,  should 
he  operated. 

Dr.  Schmidt  and  Dr.  Herman  N.  Bun- 
desen,  health  editor  of  the  Chicago  Daily 
Sews,  who  resigned  from  the  Chicago 
.Medical  Society  following  Dr.  Schmidt’s 
ouster,  maintained  that  the  institute  was 
ethical  and  that  the  low  cost  of  its  treat¬ 
ment  pointed  the  way  to  a  general  reduc¬ 
tion  of  the  cost  of  medical  treatment  for 
other  diseases.  Their  opponents  argued, 
on  the  other  hand,  that  the  institute, 
through  advertising  and  “mass  produc¬ 
tion”  methods,  was  undermining  the  eco¬ 
nomic  welfare  of  the  general  practition¬ 
ers.  and  that  such  competition  was  un¬ 
ethical  and  unfair. 

It  is  reported  that  the  advertising  pol¬ 
icy  of  the  institute  will  be  continued  with 
modifications  in  accordance  with  recom¬ 
mendations  of  a  medical  advisory  board, 
which  made  the  following  suggestion  in 
regard  to  advertising. 

"That  the  advertisements  of  the  insti¬ 


tute  be  modified  so  as  to  omit  implica¬ 
tions  that  other  than  venereal  conditions 
are  treated,  and  laudation  of  the  institute, 
and  to  include  a  statement  urging  that 
medical  care  should  be  secured  within  the 
patient’s  means,  naming  various  recourses, 
including  the  family  physician.” 

Dr.  Charles  B.  Reed,  president  of  the 
Chicago  Medical  Society,  in  referring  to 
the  report,  criticized  the  health  institute 
for  not  equipping  itself  with  a  higher  type 
of  specialists,  and  declared  that  the  insti¬ 
tute  does  not  follow  up  cases  which  its 
physicians  have  treated. 

Dr.  Reed  disagrees  with  the  statement 
that  the  experts’  report  gives  “high 
praise”  to  the  institute.  "The  exact  con- 


T^'LORIDA  today 
offers  advertising 
opportunity  as  never 
before  —  mneh  increased 
resident  population,  abnor¬ 
mally  large  numbers  of  win¬ 
ter  visitors,  good  prices  and 
steady  demand  for  all  agri¬ 
cultural  products — with  the 
willingness  to  buy  which 
always  attends  ample 
funds.  It  is  a  wide- 
open  field  through 
“Florida’s  Foremost 
Newspaper’’  ... 
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trary  is  the  fact,”  he  said.  “In  fact,  the 
report  specifically  states:  “From  an  effi¬ 
ciency  standpoint,  the  Public  Health  insti¬ 
tute  is  being  run  remarkably  well.  If  its 
medical  side  could  be  carried  on  on  the 
same  plane,  a  remarkable  piece  of  work 
would  be  accomplished.”  That  is  precisely 
the  contention  of  the  Chicago  Medical 
Society.” 


TO  HONOR  HADDON’S  MEMORY 

As  a  memorial  to  Britton  Haddon, 
formerly  chairman  of  the  Yale  News, 
and  founder  of  the  magazine  Time,  a 
building  costing  $150,000  is  to  be  erected 
at  Yale  University  to  house  the  Yale 
News.  Haddon,  who  died  recently,  was 
a  graduate  of  the  class  of  1920.  Funds 
for  the  building  are  to  be  supplied  by 
the  family  of  Mr.  Haddon,  Henry  R. 
Luce  of  Time,  and  a  committee  headed 
bv  Edward  S.  Harkness  of  New  York 
City. 


VAN  BIBBER  SUCCEEDS  BUTCHER 

John  Van  Bibber,  formerly  of  the 
Doubleday  Doran  Syndicate,  has  been 
named  manager  of  the  Feature  News 
Service  of  the  New  York  Times  to  suc¬ 
ceed  Jesse  S.  Butcher,  who  resigned  to 
become  publicity  director  for  the  Colum¬ 
bia  Broadcasting  System. 


PLAN  S.N.P.A.  MEET 


Golf  Tournament  and  Dance  Sched¬ 
uled  for  Convention,  June  30— July  2 

Cranston  Williams,  secretary  and 
manager  of  the  Southern  Newspaper 
Publishers’  Association,  has  announced 
that  plans  already  are  under  way  for 
the  28th  annual  conventicMi  of  the  asso¬ 
ciation,  to  be  held  at  Grove  Park  Inn, 
Asheville,  N.  C.,  June  30-July  2. 

The  three  days  will  be  divided  into  one 
day  for  labor  matters,  one  for  advertis¬ 
ing  topics  and  discussions  and  the  other 
for  association  business  and  reports. 

The  golf  tournament  will  be  held  on 
Tuesday  afternoon,  July  1,  at  the  .Ashe¬ 
ville  Golf  and  Country  Club.  Walter 
H.  Savory  is  chairrnan  of  the  golf  com¬ 
mittee.  A  dance  will  be  held  the  night 
preceding. 

J.  A.  Parks,  publisher  of  the  Fort 
Smith  (Ark.)  Times-Record,  is  presi¬ 
dent  of  the  association. 


PROMOTING  BOXING  TOURNEY 

The  second  annual  Golden  Gloves 
amateur  boxing  tournament  will  be 
staged  in  the  main  auditorium  of  the 
Cleveland  Public  Hall,  March  17-20,  by 
the  Plain  Dealer.  Sam  Otis,  sporting 
editor,  is  conducting  the  tournament. 


REMODELUNG  PLANT 

Extensive  remodelling  has  been  started 
in  the  plant  of  the  Meriden  (Conn.) 
Record.  The  building  formerly  occupied 
by  the  editorial  department  is  being  dis¬ 
mantled  and  a  modern  two-story  struc¬ 
ture  will  replace  it.  The  second  story 
will  be  extended  over  the  Record’s  press¬ 
room  and  will  be  occupied  by  a  part  of 
the  composing  room.  During  the  altera¬ 
tions  the  news  staff  has  temporary  quar¬ 
ters  in  the  rear  of  the  business  office. 


STEFFEN  IN  CINCINNATI 

M.  C.  Steffen  has  been  appointed  man¬ 
ager  of  the  Cincinnati  office  of  Cutler- 
Hammer,  Inc.,  manufacturer  of  electric 
control  apparatus.  Mr.  Steffen  takes  the 
place  of  R.  I.  Maujer,  resigned.  He  goes 
to  Cincinnati  from  the  St.  Louis  office 
where  he  has  been  stationed  the  last  five 
years. 


LANDSBAUM  RESIGNS 

Irvin  H.  Landsbaum,  for  the  last  eight 
years  with  the  circulation  department  of 
the  Chicago  Herald  and  Examiner,  has 
resigned  to  take  a  vacation.  Mr.  Lands¬ 
baum  worked  on  newspapers  in  St.  Louis, 
his  native  city,  for  eight  years  and  on 
newspapers  in  Texas. 


BLACK/^WHITE 

Contrast  ( ^]  ^Matrix 

''Contrast  Pro  v^ictes  y  visibility^ 

An  Error  means 
more  than 
recasting  a  line! 


IF  composing  machine  errors  simply  involved  the  resetting 
and  recasting  of  a  line,  they  would  be  less  serious  than  they 
actually  are. 

But  every  error  made  must  (i)  be  caught  by  proofreader, 
(2)  marked  and  returned  to  machine,  (3)  reset  and  recast, 
(4)  re-read,  (5)  inserted  on  correction  bank  in  galley  or  ad. 

Multiply  this  by  the  number  of  errors  made  daily  and  you  must 
conclude  that  error-making  IS  costly. 

Now,  when  the  BLACK  &  WHITE  CONTRAST  MATRIX 
guarantees  to  save  25%  of  all  the  errors  you  make,  is  it  not 
interesting?  Is  it  not  worth  investigating? 

Write  for  complete  information!  Let  us  show 
you  how  simply  the  process  saves  you  money 
and  how  surely  we  go  about  proving  this 
saving  before  asking  you  for  one  cent. 

MATRIX  CONTRAST  CORPORATION 

(Sole  Licensees  of  the  Percy  L.  Hill  Black  fr  White  Patents  No.  146(3437,  held  valid  by  U.  S. 
District  Court,  Eastern  District  of  New  York.  Infringers  will  be  vigorously  frrosecuted.) 

33  West  42nd  Street,  New  York 
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McFETRIDGE  OF  TULSA  WORLD  NAMED 
PRESIDENT  OF  MIDWEST  CIRCULATORS 

Group  Will  Seek  Membership  of  150  During^  Coming  Year — 
Ham,  Stodghill,  Eyster  Address  Joplin  Convention — 
HofiFman  Named  Vice-President 


/ , 


(.By  UUgrapk  to  Eoitok  &  PciuSHOi) 

JOPLIN,  Mo.,  March  4. — Inaugurating 
a  policy  of  membership  expansion 
design^  to  increase  the  roster  of  news¬ 
papers  associated  with  the  Midwest  Cir¬ 
culation  Managers’  Association  to  as 
near  the  potential  maximum  enrollment 
of  150  as  possible,  L.  W.  McFetridge, 
circulation  manager  of  the  Tulsa  World, 
today  took  office  as  president  of  the 
association  at  the  closing  session  of  the 
fifteenth  annual  convention  in  the  Con¬ 
nor  Hotel. 

The  two-day  meeting  with  70  of  the 
75  members  present  was  declared  to  be 
the  most  successful  in  the  history  of 
the  organization  both  in  size  and  accom¬ 
plishments.  Various  entertainment  fea¬ 
tures  with  Harold  L«ggett  of  the  Host 
newspapers,  the  Jofdin  Globe  and  News 
Herald,  in  charge  of  the  program  inter¬ 
spersed  the  business  sessions,  and  ad¬ 
journment  was  followed  by  a  motor  trip 
through  the  huge  lead  and  zinc  mining 
field  nearby. 

A  three-fold  program  of  accomplish¬ 
ment  during  his  term  of  office  was  an¬ 
nounced  by  McFetridge.  His  objectives 
follow : 

An  increase  in  the  membership  to  as 
near  the  150  maximum  as  possible. 

Complete  identification  of  the  member¬ 
ship  of  the  Widwest  Association  and 
the  international  association  of  circula¬ 
tion  managers  so  far  as  possible. 

Increasing  consideration  of  the  circu¬ 
lation  and  managerial  problems  of  the 
small  newspapers. 

Other  officers  elected  are:  Louis  Hoff¬ 
man,  St.  Louis  Star,  first  vice-president; 
R.  E.  Mohler,  Colorado  Springs  Tele¬ 
graph  and  Gazette,  second  vice-president ; 
G.  _R.  Boyd,  Independence  (Mo.)  Ex¬ 
aminer  re-elected  secretary-treasurer. 

Six  directors  each  representing  a  state 
included  in  the  associaion's  territory 
were  chosen  as  follows:  R.  M.  Dunstan, 
Little  Rock  (Ark.)  Gazette;  Floyd  Hock- 
enhull,  (tapper  Publication,  Topeka, 
Kan.;  M.  D.  Nicholson,  Tulsa  Tribune; 
Mrs.  Hazel  Alford,  Hastings  (Neb.) 
Tribune;  D.  F.  Steele,  Pueblo  Star- 
Journal;  Retiring  President  Harold  Lef- 
fett,  Joplin  Globe  and  News  Herald. 

The  next  convention  will  l)e  held  in  St. 
Louis  the  second  Monday  in  September, 
1931. 

Of  particular  interest  were  addresses 
by  O.  C.  Ham,  managing  director  of  the 
Audit  Bureau  of  Circulations;  Howard 
Stodghill,  business  manager  of  the  Louis¬ 
ville  Courier- Journal  and  Times,  presi¬ 
dent  of  the  I.  C.  M.  A.  and  Clarence 
Eyster,  circulation  manager  of  the 
Peoria  (Ill.)  Star  and  secretary-treas¬ 
urer  of  the  international  association. 

Talking  on  his  subject  ‘“Ways  and 
Means  A  Circulation  Manager  May  Em¬ 
ploy  to  Improve  His  Worth  to  His  Pub- 
lisher,’!  Mr.  Stodghill  urged  the  value  of 
“knowing  your  market,”  citing  his  own 
experience  with  a  cross-index  system  of 
checking  his  subscriber  market.  He 
stressed  accuracy  and  thoroughness  in  the 
work  of  the  circulation  department. 

“In  my  office,”  he  said,  “I  have  a  file 
which  provides  an  exact  check  on  my 
subscribers  and  non-subscribers  in  the 
city.  I  know  at  all  times  the  precise 
number  of  potential  readers  in  Louisville, 
which  ones  take  our  paper  and  which 
ones  don’t.  My  check-up  includes  the 
number  of  vacant  houses  and  empty 
gildings  and  through  that  means  I  keep 
in  immediate  touch  with  my  market.” 
The  speaker  detailed  the  work  of  the 
I.  C.  M.  A.  Newsboy  Welfare  Com¬ 
mittee  and  promised  a  complete  survey 
of  the  situation. 

“The  Broader  View  of  Circulation” 
was  the  topic  of  Mr.  Eyster.  Comment¬ 
ing  on  changing  conditions  in  the  trade 
he  emphasized  the  new  spirit  of  coopera¬ 
tion  between  all  publishers  and  their  sub¬ 
ordinates,  even  rivals  cooperating  in  a 
circumscribed  territory  in  matters  affect¬ 


ing  the  welfare  of  tht  newspaper  busi- 
ness. 

“This  condition,”  he  declared,  “is  ideal 
and  men  working  under  such  surround¬ 
ings  are  much  happier  and  able  to  ac¬ 
complish  greater  things  in  their  depart¬ 
ments,  This  is  the  ‘broader  view’  of  cir¬ 
culation.” 

Three  new  rules  of  the  Audit  Bureau 
of  Circulations  were  discussed  by  Mr. 
Harn  explaining  the  workings  of  the 
edicts.  They  are  substantially  as  fol¬ 
lows  : 

The  bulk  sale  rule  provides  that  no 
bulk  sale  will  be  counted  among  the  net 
paid  total  on  page  one  of  the  Bureau’s 
report  but  will  be  listed  separately  on 
page  two. 

The  new  arrearage  rule  which  per¬ 
mits  inclusion  of  delinquent  subscribers 
in  net  paid  only  when  subscribers  are 
not  more  than  three  months  in  arrears. 

The  new  premium  rule  which  specifies 
that  all  premium  subscriptions  must 
amount  to  the  full  value  or  premium 
plus  50  per  cent  of  the  subscription  price 
as  formerly  but  that  the  value  of  the 
premium  will  be  considered  by  the  Bu¬ 
reau  at  cost  plus  25  per  cent. 

\CCOUNTANTSTO  AUDIT 
KEYSTONE  WEEKLIES 

Wolf  Sc  Co.  Named  by  PublUhers* 
Group  —  Garinger  Completes 
Classified  W  o  r  k  on 
Tarentum  News 

The  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  announced  this  week 
that  it  had  engaged  Wolf  &  Co.,  cer¬ 
tified  public  accountants  of  Philadelphia, 
to  audit  the  circulaticm  records  of  mem¬ 
bers  of  the  P.  N.  P.  A.  Circulation 
Audit  Bureau. 

The  auditing  will  be  under  the  direc¬ 
tion  of  W.  Clement  Moore,  of  Wolf  & 
(3o.,  who  is  business  advisor  of  the 
National  Editorial  Association. 

The  papers  whose  circulations  have 
been  audited  are :  Conshohocken  Re¬ 
corder,  H.  B.  Heywood ;  Coudersport 
Potter  Enterprise,  William  D.  Fish; 
Kutztown  Patriot,  Charles  H.  Esser; 
Port  Allegany  Re  porter- Argus,  Charles 
F.  Boiler ;  Quakertown  Free  Press, 
Charles  M.  Meredith. 

The  rules  and  regulations  used  by  the 
P.  N.  P.  A.  Circulation  Audit  Bureau 
are  those  adopted  by  a  joint  conference 
of  the  Newspaper  Association  Managers 
and  the  Committee  on  Country  News¬ 
papers  from  the  Four  A’s. 

M.  X.  Garinger,  who  joined  the 
Pennsylvania  Newspaper  Publishers’ 
Association  Jan.  1  to  serve  member 
papers  in  building  up  their  classified  de¬ 
partments,  finished  work  March  1  on 
the  first  paper  to  which  he  was  assigned, 
the  Tarentum  Valley  Daily  News.  Dur¬ 
ing  the  two  months,  52  new  contracts 
were  signed,  the  association  stated. 
Upon  leaving  Tarentum,  Mr.  Garinger 
went  to  John  L.  Stewart’s  Washington 
Obsenvr-Reporter. 

NEW  HAVANA  PAPER  BARRED 

All  of  First  Edition  of  La  Voz 
Seized  by  Secret  Police 

The  Havana,  Cuba,  newspaper  La  Voz, 
which  was  supposed  to  make  its  appear¬ 
ance  March  5,  was  suddenly  confiscated 
by  a  score  of  secret  police  a  few  minutes 
I)efore  the  first  number  was  issued. 

According  to  reports,  secret  police 
agents  received  a  confidential  report  that 
the  newspaper  would  contain  libelous  arti¬ 
cles  against  the  President  of  the  repub¬ 
lic  and  his  administration,  and  that  among 
them  was  an  article  alleged  to  have  been 
written  by  the  chief  of  the  Nationalist 
or  opposition  party. 


MOORE  WILL  FILED 

Queen  of  Spain  and  Mr*.  Enrico 
Caruso  Among  Beneficiarie* 

In  the  will  of  the  late  A.  P.  Moore, 
Ambassador  designate  to  Poland,  and 
publisher  of  the  Pittsburgh  Leader, 
which  was  filed  last  week,  $100,000  was 
set  aside  for  payment  to  the  Queen  of 
Spain  for  her  use  in  charity  work,  and 
$25,(X)0  to  Mrs.  Enrico  Caruso,  widow 
of  the  tenor.  The  remainder  of  the 
estate  was  left  to  relatives  and  friends. 

Dorothy  Russell  O’Reilly  Cabit,  a 
step-daughter,  was  bequeathed  |1,000. 
Mrs.  Cabit,  a  daughter  of  Lillian  Rus¬ 
sell,  is  now  the  recipient  of  a  trust 
fund  which  gives  her  $50  a  week  dur¬ 
ing  her  life  time,  which  was  arranged 
by  the  late  actress  and  wife  of  Mr. 
Moore. 

CLASSIFIED  FAKER 
ARRESTED  IN  CHICAGO 

Charles  Kreisler  Turned  Over  to 
Pittsburgh  Police — Asked  $100 
Deposit  Before  Hiring 
Truck  Drivers 

Alertness  on  the  part  of  the  Chicago 
Better  Business  Bureau  uncovered  an 
elaborate  scheme  to  defraud  and  assisted 
the  police  in  capturing  a  professional 
confidence  man  wanted  in  Pittsburgh, 
where  he  defrauded  seven  men  out  of 
$1,400.  He  obtained  nothing  in  Chicago. 

Giving  his  name  as  Charles  Kreisler, 
the  man  sub-leased  office  space  and  on 
Feb.  1  and  2  inserted  advertisements  in 
Chicago  newspapers  under  the  “Help 
Wanted”  column.  He  advertised  for  ten 
chauffeurs  owning  trucks,  and  applicants 
were  told  that  a  firm,  “Chicago  Distribu¬ 
tors,”  was  sending  salesmen  into  the  Chi¬ 
cago  territory  to  sell  radios,  and  that 
truck  owners  would  be  hired  to  deliver 
the  radios  to  the  customer  and  collect  the 
money,  A  $100  cash  bond  was  required 
from  every  driver  as  a  guarantee  against 
dishonesty. 

When  a  Better  Business  Bureau  in- 
vesti^tor  made  inquiries  into  “Chicago 
Distributors,”  Kreisler  was  unable  to  tell 
the  location  of  his  garage  or  the  name  of 
the  radio  he  was  selling.  He  said  that 
the  company  would  be  incorporated  and 
that  in  about  a  week  the  Bureau  would 
be  provided  with  the  names  of  the  officers 
and  a  complete  statement. 

At  the  detective  bureau  Kreisler  was 
identified  as  Charles  Kreiselman,  late  of 
Pittsburgh,  New  York,  Newark,  lois 
Angeles  and  Atlanta.  He  was  wanted  on 
confidence  game  charges  in  Pittsburgh, 
and  the  Chicago  police  turned  him  over 
to  Pittsburgh  authorities  when  he  waived 
extradition.  He  had  received  more  than 
3(X)  answers  to  his  Chicago  advertising. 

NEON  CASE  DROPPED 

Court  Free*  Defendants  in  Fraud 
Advertising  Case 

A  ruling  by  Supreme  Court  Justice 
Bijur  has  freed  the  defendants  in  the 
first  prosecution  under  a  new  New  York 
law  prohibiting  the  publication  of  false 
or  fraudulent  advertising.  William  T. 
P.  Hollingsworth  and  Robert  L.  Kester, 
Jr.,  president  and  vice-president  of 
Claude  Neon  Lights,  Inc.,  were  dis¬ 
charged  on  a  writ  sued  out  after  they 
had  been  held  by  a  magistrate  for  action 
of  a  grand  jury. 

Action  of  Justice  Bijur  is  taken  to  up¬ 
hold  the  truth  of  statements  made  in  a 
paid  advertisement  by  the  Oaude  Neon 
company  on  Nov.  26,  after  the  Federal 
Neon  System,  Inc.,  had  offered  a  $10,- 
(X)0,0()0  stock  issue.  The  Claude  Neon 
advertisement  warned  that  litigation  was 
pending,  and  as  a  result,  according  to 
testimony,  the  Federal  Neon  stock  issue 
had  to  be  withdrawn. 

A  $5(X),000  damage  suit  charging  ma¬ 
licious  prosecution  was  filed  by  Mr. 
Kester  against  C.  V.  Bob,  backer  of  the 
Federal  Neon  System,  after  Justice  Bi- 
jur’s  decision. 


CIRCULATORS  TO  STRESS 
PROMOTION,  ECONOMY 

Central  State*  Association,  Meetinf 
in  Chicago,  to  Award  Plaques  to 
Members  With  Best  Paper*  os 
Subject — ^Program  Completed 

Two  plaques,  suitably  engraved,  will 
be  awarded  to  members  of  the  Central 
States  Circulation  Managers  Association 
who  read  the  best  papers  on  “promotion’’ 
and  “economy”  at  the  organization’s 
spring  convention  at  the  Congress  Hotel, 
Chicago,  March  18  and  19.  The  entire 
convention  will  act  as  a  body  to  judge 
the  winners  on  each  subject. 

At  the  lunch  pre^ram  on  March  19, 
Don  Bridge,  advertising  director  of  the 
Indianapolis  (Ind.)  News^  will  address 
the  convention  on  the  subject  “The  Ad¬ 
vertiser  Wants  To  (Set  Results.” 

The  Audit  Bureau  of  Circulations  will 
be  represented  at  the  convention  by  0.  C. 
Harn,  managing  director,  and  E.  W. 
Chandler,  who  will  speak  at  the  luncheon 
Tuesday  noon. 

President  W.  G.  Mercier.  Fort  IVayni 
(Ind.)  Journal-Gazette,  will  preside  over 
the  meeting.  Preparation  of  the  program 
has  been  under  the  direction  of  Vice- 
President  C.  K.  Jefferson,  Des  Mows 
Register-Tribune.  H.  W,  Stodghill, 
Louisville  Courier- Journal,  is  secretary- 
treasurer  of  the  association. 

On  March  18  there  will  be  round  table 
group  discussions  under  three  classifica¬ 
tions  :  Carrier,  mail,  and  dealer.  The  car¬ 
rier  group  will  be  under  the  chairman¬ 
ship  of  James  F.  Jae,  Dm  Moines  Regis- 
ter-Tribune,  the  mail  group  will  have 
President  Mercier  as  its  presiding 
officer,  and  the  dealer  group  will  be  con¬ 
ducted  by  W.  G.  Andrews,  St.  Paul  pio¬ 
neer  Press-Dispatch. 

Other  scheduled  subjects  to  lie  dis¬ 
cussed  include 

“Changing  from  Office  Collect  to  In¬ 
dependent  System,”  C.  J.  Toot,  Grani 
Rapids  (Mich.)  Herald;  “Contact  and 
Promotion  with  Outside  Carriers,”  Hor¬ 
ace  Payne,  Muncie  (Ind.)  Star,  and 
C.  S.  Connolly,  Kokomo  (Ind.)  Dis¬ 
patch;  “Carrier  Promotion  on  a  Small 
Daily,”  John  M.  (3anny  Ottumwa  (la.) 
Courier;  “Circulation  Building  Con¬ 
tests,”  C.  W.  Bevinger,  Indianapolis 
Times;  “Starting  a  Tabloid,”  John  F. 
Shanahan,  Chicago  Daily  Tims; 
“Building  a  Mail  List,”  J.  Paul  Keinzlc, 
Springfield  Illinois  State  Journal,  and 
“Building  a  Force  of  Subscription  Salts- 
men,”  Ralph  Seeman,  St.  Louis  Globe- 
Democrat. 

TRAVEL  CAMPAIGN  PLANNED 

Seattle  Agency  Also  to  Place  Copy 
for  New  Line  of  Noodle* 

Pacific  Coast  newspapers  and  maga¬ 
zines  will  be  used  this  spring  for  an  ad¬ 
vertising  campaign,  under  direction  ot 
the  Strang  &  Prosser  advertising  agency 
of  Seattle,  to  increase  passenger  travel 
on  the  Northern  Pacific  Railway. 

The  same  agency  will  place  advertise¬ 
ments  in  Seattle  newspapers  for  the 
Rubenstein  L'resh  Egg  Noodle  Company 
of  Seattle,  which  will  introduce  a  new 
product  consisting  of  canned  ncwdles  in 
three  styles. 

Strang  &  Prosser  has  also  bwn  «>; 
gaged  to  direct  the  advertising  oi 
Cheasty's,  Inc.,  large  Seattle  men’s  cloth¬ 
ing  and  furnishing  store,  recently  re¬ 
organized.  Newspapers  will  be  the  prin¬ 
cipal  medium. 

PROGRAM  DEDICATED  TO  A-P. 

The  “Gentlemen  of  the  Press”  radio 
program  of  the  Westinghouse  Electnc 
and  Manufacturing  Cotnpany,  broadast, 
March  1,  over  the  Westinghouse  stations 
WBZ  and  WBZA  from  the  Hotel  Sut¬ 
ler  in  Boston,  was  dedicated  to  the  Asso¬ 
ciated  Press.  Eben  A.  Ayres,  chief  oi 
the  .'\.  P.  Boston  bureau,  was  the  gwj* 
speaker.  He  described  the  world-wd« 
activities  of  the  press  association.  This 
was  the  third  in  a  series  of  similar  broad¬ 
casts.  The  fourth  will  be  dedicated  t® 
the  Concord  (N.  H.)  Monitor-Patnol 
with  James  M.  Langley,  editor,  arrang¬ 
ing  the  program. 
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paper  refuses  to  ask 

PAY  FOR  ARTICLE 

PrinU  Story  of  Charity  Drive  Which 

Former  Editor  Didn’t  Have 
Effrontery  to  Offer 
Gratis 

\  lesson  for  press  agents  and  an  ex¬ 
ample  of  newspaper  service  are  found  in 
a  recent  episode  in  which  the  Fredoma 
(NY.)  Censor  was  the  principal  fig'ure. 

The  Censor  reecived  the  following 

"°''l;nclosed  please  find  a  reprint  of  an 
article  that  appeared  in  the  Rochester 
Democrat.  Please  publish  some  part  of 
it  and  send  me  the  bill.  Being  so  long 
in  the  newspaper  business  I  have  not  the 
effrontery  to  ask  that  you  publish  any¬ 
thing  gratis,  even  though  it  be  entirely 
for  charity.  . 

■‘The  Democrat  spent  considerable  time 
and  money  to  prepare  this  article,  and 
published  it,  all  gratis.  If  we  can  supple¬ 
ment  it  by  the  approval  of  our  fellow 
editors  we  hope  to  secure  the  necessary 
organizers  to  make  this  movement  a  big 
success.  I  shall  be  glad  to  pay  any  rea¬ 
sonable  bill  you  render  for  this  service. 
Hope  you  can  make  it  as  modest  as  pos¬ 
sible  because  the  cause  is  so  worthy.” 

The  letter  was  signed  by  G.  R.  Mills, 
retired  newspaper  publisher  of  Sodus, 
N.  Y.,  and  the  enclosed  article  told  of 
the  organization  by  Mr.  Mills  of  a  group 
to  furnish  radios  free  to  inmates  of 
various  institutions.  He  received  the 
following  reply  from  the  editor  of  the 
Censor: 

“You  made  two  requests  in  your  let¬ 
ter,  neither  of  which  we  will  grant. 
Your  first  request  was  that  we  publish 
some  part  of  the  article  below.  Sorry, 
we  can’t  do  it.  We  will  publish  all  of 
it. 

“Your  second  request  was  that  we  send 
you  bill  for  same.  Sorry  again.  There 
will  be  no  bill,  and  further,  we  are  glad 
to  help  along  any  charity  that  is  so  splen¬ 
did  as  this.  And  further  again,  you  are 
to  be  highly  complimented  and  en¬ 
couraged  in  undertaking  such  a  noble 
work  of  charity.  We  need  to  place  a 
few  men  like  you  in  the  limelight  to  off¬ 
set  the  city  gang  killers,  the  rum  r'un- 
ners,  and  the  increasing  number  of 
criminals  of  every  description  to  show 
the  decent  people  on  earth  that  there 
are  a  few  like  you  left.” 

The  two  letters  and  the  story  were 
printed  on  page  one  of  the  Censor  under 
the  heading:  ‘‘The  Following  Tells  Its 
Own  Story.” 

W.  T.  BUCK  PROMOTED 

W.  T.  Buck,  formerly  in  charge  of 
city  circulation,  has  been  named  circu¬ 
lation  manager  of  the  Charlotte  (N.C.) 
Mews,  succeeding  J,  C.  McLean,  re¬ 
signed.  Prior  to  his  News  connection. 
Buck  was  circulation  manager  of  the 
Columbia  (S.C.)  Record,  the  Greenville 
(S.C.)  News,  the  Augusta  Chronicle, 
and  other  southern  newspapers.  Mr. 
McLean  has  returned  to  his  home  in 
Philadelphia. 
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N.  Y.  LIBEL  BILL  DEFEATED 

Assembly  Recommits  Feeron  Measure 
to  Committee 

The  New  York  State  assembly  on 
Tuesday  defeated  by  recommitting  a  bill 
by  Senator  George  R.  P'earon  of  Syra¬ 
cuse  relating  to  libel  actions  against 
newspapers.  The  measure  previously 
had  been  passed  in  the  Senate  with  little 
or  no  opposition. 

When  the  bill  came  up  for  final  action 
in  the  House,  Assemblyman  William  L. 
Marcy,  Jr.,  Republican,  of  Buffalo,  at¬ 
tacked  it  as  a  “bad  piece  of  legislaticm” 
and  then  moved  that  it  be  sent  back  to 
the  Codes  Committee. 

Enactment  of  the  bill  would  have  pro¬ 
vided  that  a  libel  action  could  not  be 
maintained  against  a  newspaper  “whether 
or  not  actual  malice  is  proved,  or  for 
any  heading,  for  a  fair  and  true  report 
of  any  judicial,  legislative  or  other  pub¬ 
lic  and  official  proceeding.” 

Foes  of  the  bill  contended  that  “real 
newspapers”  did  not  need  such  a  law. 

NAMED  POLICE  COMMISSIONER 

James  E.  McDmiald,  business  manager 
of  the  Marion  (Ind.)  Leader-Tribune, 
has  been  made  police  commissioner  of 
Marion. 


RADIO  A  FAILURE  IN 
PROMOTING  SALE 

Colorado  Spring*  Store  Make*  Te*t 
of  It*  Pulling  Power,  Then 
Return*  to  New*paper 
Space 

By  T.  W.  Ross 

An  interesting  comparison  of  the  re¬ 
sults  of  local  radio  and  newspaper  adver¬ 
tising  was  obtained  recently  in  an  experi¬ 
ment  in  Colorado  Springs,  Colo.  One  of 
the  large  men’s  stores,  the  Robbins  Qoth- 
ing  Company,  decided  to  advertise  its  an¬ 
nual  clearance  sale  by  radio,  as  a  test. 
No  newspaper  copy  was  used  to  announce 
it,  only  store  window  cards  and  banners 
supplementing  a  daily  half-hour  radio 
broadcast  by  a  local  station. 

For  three  days  clerks  were  instructed 
to  ask  shoppers  where  they  learned  about 
the  sale.  Not  one  buyer  had  heard  of  the 
sale  over  the  radio,  the  majority  having 
seen  the  store  windows  only.  The  man¬ 
agement  then  went  into  the  local  news¬ 
papers  with  small  copy  calling  attention 
to  the  radio  programs  which  would  give 
details  of  the  sale.  Still  the  response  was 
without  a  single  result. 

Finally  the  store  abandoned  the  radio 


and  resumed  its  advetising  with  large 
copy  in  the  newspapers.  Immediately  the 
clerks  noted  a  difference  and  the  sale 
went  on  as  usual. 

Advertising  men  watched  the  experi¬ 
ment  with  much  interest  and  also  heard 
the  radio  station’s  manager’s  retort: 

“Well,  one  of  our  advertisers  has  been 
on  the  air  for  six  months  without  a  direct 
return” — with  additional  interest. 

It  was  also  pointed  out  that  the  Rob¬ 
bins  program  on  the  air  was  not  the  cus¬ 
tomary  phonograph  record  music,  but  was 
furnished  by  an  organist  of  ability. 

EAGLE  DINES  COMMISSION 

Members  of  the  Kansas  Highway 
Commission  were  guests  of  honor  last 
week  at  a  luncheon  given  by  the  IVichita 
Eagle.  The  commission  members  were 
in  Wichita  to  attend  a  tractor  and  road 
show.  Victor  Murdock,  Marcellus  Mur¬ 
dock,  Sidney  D.  Long,  H.  W.  Allen, 
J..  B.  Doze,  and  John  Reed  represented 
the  Eagle. 

RETURNS  TO  BERLIN 

Otto  D.  Tolischus,  Central  European 
manager  of  International  News  Service, 
returned  to  his  Berlin  headquarters  last 
week  on  the  George  Washington  after 
several  weeks  in  the  New  York  head¬ 
quarters. 
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LEG-O-MUTTON  SLEEVES  WERE  IN  STYLE? 


In  those  days  it  would  have  required  a 
wide  stretch  of  the  imagination  to  picture 
a  close  relationship  between  medical  science 
and  meat  packing. 

Today  more  than  a  hundred  pharmaceu¬ 
tical  products  are  prepared  by  Armour  and 
Company.  About  fifty  are  extracts  from 
some  twenty  different  kinds  of  glands  of 
hogs,  sheep  and  cattle.  Among  them  are: 
suprarenalin,  a  powerful  astringent,  pitui¬ 
tary  substance,  used  in  the  treatment  of 
brain  disorders;  liver  extract  for  pernicious 
anemia;  and  pepsin,  trypsin  and  rennin  for 
digestive  disorders.  Many  of  the  glands 
used  are  the  endocrine,  or  ductless,  glands 
about  which  comparatively  little  was  known 
until  quite  recently. 

Some  of  these  glands  contain  so  little 
of  their  precious  active  principle  that  only 
large-scale  slaughtering  can  make  the 
production  of  extract  possible  without  pro¬ 
hibitive  cost.  For  example :  The  suprarenal 


glands  of  2.^,000  healthy  cattle  are  required 
to  produce  one  pound  of  epinephrin. 

Because  of  the  perishable  nature  of 
animal  glands  and  the  high  standardization 
which  must  be  maintained.  Armour  lab¬ 
oratories  and  plants  are  equippe<l  with  the 
most  modem  facilities  for  exercising  the 
strictest  technical  control  over  every  proc¬ 
ess.  Delicate  temperature  regulators,  quick¬ 
acting  vacuum  driers,  scientific  devices  for 
removing  fats  and  soluble  proteins,  are 
suggestions  of  the  complicated  parapher¬ 
nalia  found  in  the  pharmaceutical  depart¬ 
ment  of  the  new  Armour  and  Company. 

Armour  pharmaceuticals  are  known  the 
world  over  for  their  high  degrees  of  purity, 
uniformity  and  efficacy.  In  medical  prog¬ 
ress  they  represent  vast  steps  in  the  relief  of 
human  suffering — re¬ 
lief  which  was  not  pos-  y 

sible  in  the  days  of 
leg-o-mutton  sleeves.  *  President 
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CLEVELAND  PRESS  EDITORS 
FREED  OF  CONTEMPT 


{Continued  from  page  6) 


was  to  be  the  sole  judge  of  the  legality 
or  illegality  of  the  things  that  he  was  to 
stop  or  not  to  stop. 

“With  such  an  injunction  the  one  vio¬ 
lating  it  could  not  be  found  guilty  of 
contempt.  Then  the  question  follows 
whether  the  one  who  criticised  such  an 
order — no  matter  how  severe  the  criti¬ 
cism  might  be — could  be  found  guilty  of 
contempt.  If  it  could  not,  then  no  mat¬ 
ter  how  annoyed  and  hurt  Judge  Walther 
was,  no  matter  how  lacerated  his  feel¬ 
ings  that  made  him  sick  and  unable  to 
transact  business,  it  would  not  be  con¬ 
temptuous.  He  might,  of  course,  if  he 
were  libeled  or  slandered,  have  his  action 
against  the  newspaper  for  such  recom¬ 
pense  as  he  might  be  entitled  to  by 
reason  of  such  libel  or  slander. 

“We  live  in  an  age  of  pitiless  pub¬ 
licity.  We  live  in  an  age  when  freedom 
of  speech  and  freedom  of  press  are  para¬ 
mount  issues.  People  should  be  allowed 
to  say  what  they  please  and  newspapers 
should  be  allowed  to  print  what  they 
please,  always  making  themselves  liable 
under  the  law  of  slander  or  the  law  of 
libel,  and  usually  this  is  penalty  enough 
to  keep  persons  from  transcending  the 
bounds  of  decency  and  proper  criticism. 

“While  courts  must  be  protected  in  the 
administration  of  their  judicial  duties, 
yet  courts  are  filled  with  men  who  are 
only  human  and  they  are  subject  to  all 
the  weaknesses  and  variable  tempera¬ 
ments  that  beset  the  ordinary  man,  and 
because  a  man  gets  on  the  bench  does 
not  necessarily  mean  that  he  has  changed 
his  temperament  or  his  liability  to  get 
excited;  and  if  he  can  set  himself  above 
the  rest  of  mankind  and  sit  in  judgment 
on  grievances  in  which  he  is  the  injured 
party,  we  are  establishing  a  dangerous 
precedent  and  I  say,  as  I  said  before, 
courts  should  be  very  loath  to  transcend 
the  rules  allowed  in  such  cases. 

“Now  in  the  instant  case  one  can  read¬ 
ily  understand  how  Judge  Walther  might 
have  been  hurt  to  the  quick,  might  have 
been  agonized  in  his  mind  by  the  criti¬ 
cisms  that  were  made  in  the  ^itorials  in 
question,  for  we  say  they  were  severe, 
but  perhaps  no  severer  than  the  circum¬ 
stances  warranted  considering  everything 
surrounding  the  entire  transaction  of 
which  the  public  was  prefectly  cognizant 
for  days  and  days  before.  We  think  that 
this  contempt  was  not  committed  in  the 
presence  of  Judge  Walther,  nor  was  it 
committed  so  near  to  the  court  that  it 
interfered  with  the  administration  of 
justice. 

“Judge  Walther  says  in  his  statement 
that  ‘it  disturbed  him  and  made  him  ner¬ 
vous,  restless,  agitated  and  sleepless.’  I 
can  quite  understand  how  that  might  be, 
and  how  that  might  interfere  with  the 
orderly  administration  of  justice  by  Judge 
Walther;  but  that  is  not  what  the  law 
means  by  interfering  with  the  administra¬ 
tion  of  justice.  If  Judge  Walther  would 
have  anything  else  that  would  upset  him 
so  that  he  would  be  nervous,  agitated, 
restless  and  sleepless  and  thus  interfere 
with  the  performance  of  his  official  duties, 
— and  how  many  such  things  do  occur  in 
men’s  lives— yet  no  one  would  think  that 
was  interfering  with  the  administration 
of  justice  in  such  a  way  that  the  man 
who  caused  this  nervous,  agitated,  restless 
and  sleepless  condition  would  be  guilty 
of  contempt. 

“No,  it  most  be  interference  with  the 
admini.stration  of  justice.  The  actions 
which  are  called  contemptuous  must  be 
committed  within  the  court  room  or  so 
near  to  the  court  room  that  they  inter¬ 
fere  with  the  administration  of  justice. 

“In  this  case,  so  far  as  this  action  was 
concerned.  Judge  Walther’s  connection 
with  it  had  ceased.  He  issued  a  tem¬ 
porary  restraining  order,  such  as  it  was. 
and  then  he  went  to  his  own  room,  and 
in  all  human  probability  he  never  would 
have  had  anything  more  to  do  with  the 
case,  but  the  records  shows  that,  on  the 
tenth,  this  case  became  more  than  a 
moot  case,  and  the  editorials  of  the 
Press  referred  to  transactions  that  were 


past  and,  so  far  as  Judge  Walther  was 
concerned,  however  aggrieved  he  might 
be,  whatever  claims  he  might  have  by 
reason  of  a  libel  against  the  Press,  it 
did  not  constitute  contempt  of  court 
within  the  meaning  of  the  statute.  The 
act  was  not  committed  in  his  imme¬ 
diate  presence  and  it  was  not  committed 
in  the  court  room.  He  admits  in  having 
the  information  drawn  and  the  parties 
arrested  and  brought  into  court  to  an¬ 
swer  to  that  information,  had  it  been  a 
matter  which  he  could  have  treated  sum¬ 
marily,  he  need  not  have  done  either 
of  those  things.  He  could  have  written 
on  his  calendar  an  order  of  arrest  for 
these  men,  without  serving  them  with  a 
copy  and  he  could  have  brought  them 
into  court  and  summarily  punished  them. 
For  example,  if  Seltzer  and  Matson 
had  stood  up  in  the  court  room  and 
stated  to  Judge  Walther  personally  that 
they  had  written  in  the  first  of  the  three 
editorials.  Judge  Walther  would  have 
been  perfectly  within  his  rights  and 
within  his  power  to  have  written  on  his 
calendar  contempt  charges,  and  could 
have  had  the  men  brought  before  him 
and  could  have  summarily  sent  them  to 
jail  or  fined  them  within  the  limits  of 
the  statute.  But  when  he  filed,  or  caused 
to  be  filed  an  information  of  the  bar, 
he  admitted  that  it  was  not  a  summary 
contempt ;  that  it  was  not  a  matter 
which  he  could  punish  summarily  for 
contempt;  and  then,  the  best  that  could 
be  done  with  this  matter,  so  far  as  he 
was  concerned,  for  the  case  was  already 
disposed  of ;  it  was  no  longer  a  pending 
case  so  far  as  Judge  Walther  was  con¬ 
cerned, — all  that  he  could  have  done  was' 
to  have  pursued  his  remedy  like  any 
other  man  might  have  against  the  Press, 
and  that  was  to  sue  it  for  libel,  if  it 
constitute  libel. 

"I  have  been  on  the  bench  a  great 
many  years  and  I  find  that  many  things 
are  said  which  tend  to  ruffle  person  and 
to  agitate  him,  but  it  is  better  for  a 
judge  to  be  ruffled  and  agitated  than  it 
is  to  close  the  mouth  of  the  speaker  to 
the  public,  for  while  it  may  transcend 
good  taste  and  decency  at  times,  usually 
the  reaction  is  great  upon  the  medium 
that  has  ‘uttered  uncalled-for  criticisms 
and  unjust  statements;  and  the  man 
aaginst  whom  they  are  leveled  passes 
unscathed  if  the  criticisms  are  unjusti¬ 
fied  and  he  pays  no  attention  to  them. 
In  other  words,  it  is  better  that  the 
Press  be  free,  that  speech  be  free,  that 
the  right  of  assembly  be  free,  that  the 
right  to  air  views  be  free,  than  it  is  that 
they  be  uttered  in  fear  and  trembling 
even  thotigh  oftentimes  they  transcend 
the  Iwunds  of  decency  and  the  rights  of 
the  individual  assaulted.  A  free  people 
must  have  a  free  press  and  they  must 
have  the  right  to  speak  freely  their 
thoughts.  Thev  must  have  the  right  to 
meet  in  assembly  and  to  discuss  ques¬ 
tions.  Public  men  must  always  remem¬ 
ber  that  they  are  Subject  to  criticism, 
and  when  a  public  officer  does  an  un- 
worthv  act  that  is  uncalled  for  and  un¬ 
just.  he  cannot  expect  other  than  to  be 
criticized  by  the  Press  and  by  the  think¬ 
ing  people  of  the  land,  and  the  less  he 
says  about  it  the  better  it  will  be  for 
him  and  for  the  public.  While  Mr.  Read 
thought  he  was  doing  Judge  Walther  a 
kindness  in  calling  his  attention  to  these 
editorials,  the  writer  of  this  opinion 
thinks  he  did  him  the  greatest  unkind¬ 
ness  that  one  man  can  do  to  another,  for 
had  Judge  Walther  ignored  and  forgot- 
■  ten  about  those  matters,  the  public  would 
have  soon  forgotten  it  likewise.  He  put 
in  concrete  form  what  otherwise  would 
have  been  evanescent.  What  otherwise 
would  have  been  written  on  water,  he 
has  written  in  marble.  It  was.  there¬ 
fore,  no  kindness  to  Judge  Walther  to 
have  ca'used  him  to  institute  these  pro¬ 
ceedings  nor  to  have  called  his  attention 
to  it. 

“I  cannot  help  hut  think  that  Judge 
Walther  now  realizes  that,  and  that  may 
have  been  the  reason  why  he  declined  to 
have  briefs  filed  and  why  he  refused  to 
permit  the  able  counsel  that  he  appointed 
to  assist  us  in  arriving  at  our  conclu¬ 
sions.  I  cannot  help  hut  think  that 
Judge  Walther  had  come  to  the  con¬ 
clusion  that  he  probably  was  in  error 
and  that  he  had  acted  hastily.  If  that  is 
so — and  I  do  not  know  whether  it  is  or 


not — ^there  was  but  one  thing  open  to 
Judge  Walther,  and  that  was  to  instruct 
his  counsel  to  come  in  the  Court  of  Ap¬ 
peals,  or  to  come  himself  and  frankly 
state  that  he  had  made  a  mistoke  and 
ask  the  court  to  reverse  the  judgment 
rendered  in  his  court  and  to  discharge 
the  plaintiffs-in-error.  This  was  not 
done  and  so  we  had  only  the  aid  of  Mr. 
Baker,  and  I  do  not  say  ‘only’  in  an  in¬ 
vidious  sense,  because  there  is  nobody 
better  able  to  present  the  truth  to  the 
court  nor  more  willing  to  aid  the  court, 
nor  more  fair  to  the  other  side  of  a  law¬ 
suit,  than  Mr.  Baker,  and  that  was  dem¬ 
onstrated  throughout  this  whose  case. 

“We  think  the  court  erred  in  sitting  in 
this  case  and  in  hearing  the  evidence, 
such  as  it  was,  for  an  information  hav¬ 
ing  been  filed,  he  could  have  plainly  sent 
it  to  another  judge.  We  think  he  was 
not  in  a  fit  condition  of  mind  to  give  an 
unbiased  judgment  and  to  weigh  the 
matters  with  which  he  had  to  deal ;  that 
he  lost  sight  of  his  position  as  a  judge 
and  sought  to  wreak  vengeance  upon  the 
plaintiffs-in-error  because  they  had  dared 
to  criticise  him  in  his  official  capacity. 

“I  do  not  mind  saying  that  the  critic¬ 
isms  were  unduly  harsh.  They  were  of 
a  nature  to  incite  most  any  man,  and 
under  those  circumstances  he  ought  to 
have  consulted  with  the  lawyers  whom 
he  afterwards  appointed,  before  having 
rushed  into  an  action  from  which  he 
could  not  afterwards  withdraw.  Of 
course,  had  this  been  committed  in  the 
presence  of  Judge  Walther,  we  admit 
that  he  had  the  power,  the  right  and  it 
was  his  duty  to  sit  and  punish  the  of¬ 
fender  summarily  for  the  contempt  com¬ 
mitted  in  his  presence,  nor  do  we  have 
any  sympathy  with  the  cry  that  such 
contempts  must  be  sent  to  other  judges. 
To  deny  that  power  to  a  judge  destroys 
the  very  efficacy  and  power  of  the 
court,  which  must  have  power  to  en¬ 
force  obedience  and  order  in  his  court 
and,  if  it  is  necessary  to  summarily  pun¬ 
ish  for  contempt  for  that  purpose,  he  can 
do  so;  but  that  cannot  be  confused  with 
the  idea  of  having  personal  vengeance 
upon  the  part  of  the  judge  to  gratify  a 
whim  or  spite  or  an  angry  feeling  he 
may  have  for  persons  who  insult  him 
outside  and  away  from  the  court. 

“So  we  think  that  the  court  erred  in 
these  respects: 

“First,  that  these  men  did  not  and  could 
not  have  had  a  fair  trial,  the  court  being 
guilty  of  abuse  of  discretion  in  hearing 
the  case; 

“We  think  the  court  erred  likewise  in 
the  rendition  of  the  judgment  in  this  case, 
for  he  sent  these  men  to  jail  for  30  days 
and  fined  them  $500,  when  under  the  stat¬ 
ute  under  which  he  acted  the  limit  of  his 
right  to  imprison  was  ten  days  in  the 
county  jail.  That  could,  of  course,  be 
rectified  by  sending  the  case  back  to 
Judge  Walther  for  a  modification  or  re¬ 
sentencing. 

“Third,  we  think  the  court  erred  in 
treating  these  editorials  as  contemptuous 
in  that  he  regarded  the  action  as  pending 
before  him  and  the  contempt  committed 
as  tending  to  interfere  with  the  adminis¬ 
tration  of  justice.  We  think,  so  far  as 
judge  Walther  was  concerned,  that  there 
was  no  pending  action;  that  the  whole 
matter  had  ceased  and  that  he  was  no 
more  than  a  stranger. 

“We  think,  furthermore,  that  the  so- 
called  injunction  was  nothing  more  than 
a  piece  of  paper  that  had  no  judicial 
order  upon  it  whatever,  and  that  nobody 
could  be  guilty  of  contempt  for  violating 
that  ‘injunction’  and,  as  a  corollary  from 
that  nobody  could  be  guilty  of  contempt 
in  commenting  upon  that  so-called  order 
and  in  characterizing  it  in  the  strongest 
sense  that  it  could  be  characterized.  It 
was  no  order,  it  was  nothing  but  a  blank 
piece  of  paper.  Whether  it  was  designed 
for  the  purpo.se  of  befuddling  the  sheriff, 
we  do  not  know.  Many  sheriffs  would 
have  been  befuddled  with  such  a  writ, 
but  fortunately  the  sheriff  had  good  legal 
advisers  who  told  him  plainly  and  suc¬ 
cinctly  that  the  order  was  not  worth  the 
paper  upon  which  it  was  written,  and 
if  the  order  was  not  worth  the 
paper  upon  which  it  was  written,  then 
how  could  a  comment,  however  severe, 
upon  the  paper  be  a  contempt?  True, 


the  comments  might  be  libelous;  trot 
they  might  subject  the  utterer  of  then 
and  the  paper  that  carried  them  to  a  sot 
for  slander  or  libel  and  recovery  of  danj. 
ages,  but  that  is  aside  from  the  question. 

“We  think  from  this  whole  record  tlat 
the  judgment  of  the  court  was  not  sup¬ 
ported  by  sufficient  evidence ;  that  it  a-as 
contrary  to  the  evidence  and  that  therf 
was  no  evidence  in  this  record  to  warrant 
the  judgment  of  the  court  and,  therefore 
the  judgment  of  the  court  will  be  re^ 
versed  and  the  defendants,  Ix)uis  B.  Seh. 
zer  and  Carlton  K.  Matson,  discharged." 

The  opinion  was  written  by  presidiiit 
Judge  Willis  P.  Vickery,  and  concurr^ 
in  by  Associate  Judge  John  J.  Sullivan 
and  Associate  Judge  Manuel  Levine. 


The  contempt  of  court  case  of  Louis 
B.  Seltzer,  editor,  and  Carlton  K.  Mat- 
son,  chief  editorial  writer,  of  the  Clnt- 
land  Press  was  reviewed  at  Cleveland 
this  week  by  the  Ohio  District  Court  ot 
Appeals.  Judges  Willis  P.  Vickerv, 
John  J.  Sullivan  and  Manuel  Levine. 

Seltzer  and  Matson  last  July  were 
held  guilty  of  contempt  by  Judge  Fred¬ 
erick  P.  Walther  of  the  Cuy^oga 
County  Common  Pleas  Court.  The> 
were  sentenced  each  to  thirty  days  in  jail  ! 
and  fined  five  hundred  dollars.  , 

Their  citation  followed  editorials  in  L 
the  Press  criticising  Judge  Walther  in  n 
connection  with  a  court  order  which  h  | 
was  held  restrained  the  sheriff  of  Cuya-  * 
boga  county  from  interfering  with  a  I 
system  of  betting  at  a  race  track,  betting 
being  in  violation  of  the  Ohio  laws. 

Judge  Walther  sat  in  judgment  in  the 
case,  and  in  a  statement  for  the  record 
said  he  had  been  appealed  to  for  an 
injunction  against  interference  by  the 
sheriff  with  the  operation  of  the  race 
meeting  and  a  “contribution”  system  of 
sharing  profits  of  horse  racing  which 
was  represented  as  legal  by  attorneys  for 
the  race  track  operators.  He  said  he 
advised  that  he  would  not  in  any  manner 
enjoin  the  sheriff  for  discharging  his 
sworn  duty  of  enforcing  the  law.  He 
held  that  the  editorials  obstructed  justice  I 
and  tended  to  bring  the  court  into  ridi¬ 
cule  and  disrepute. 

The  case  was  appealed  by  Newton  D. 
Baker,  attorney  for  Seltzer  and  Matson. 
Shortly  before  the  appeals  hearing  Jrfm 
A.  Oine,  attorney  appointed  by  the 
judge  to  represent  the  court,  announced  I 
that  by  instruction  of  Judge  Walther  he 
would  not  appear  before  the  appeals 
court  and  withdraw  from  the  case.  Judge 
Walther  in  a  statement  said  he  believtd  t 
he  had  performed  his  duty,  and  that  it 
would  be  unethical  and  improper  for  him 
to  cause  briefs  to  be  filed  with  the  ap¬ 
peals  court. 

At  the  hearing  on  appeal  Baker  was 
called  upon  by  the  judges  to  represent, 
in  effect,  both  sides  of  the  case  in  a- 
plaining  the  evidence  in  the  lower  court  I 
hearing. 

Baker  in  argument  on  the  appeal  said 
the  editorial  criticism  of  Judge  Walther 
had  been  “harsh  but  justified,”  and  that 
justice  would  have  been  better  served  if 
the  judge  had  referred  the  case  to  an¬ 
other  court  and  had  simply  appeared  as  ' 
a  witness. 

Baker  contended  that  Judge  Walther  ' 
had  been  hurried  into  making  an  “im¬ 
provident  order”  and  that  he  had  not 
been  advised  of  an  appellate  court  ruling 
that  the  “contribution”  system  was 
against  Ohio  laws. 

Judge  Vickery,  presiding  in  the  ap¬ 
peals  court,  said  the  failure  of  Judge 
Walther  to  be  represented  at  the  hearing 
presented  a  “queer  situation”  and  that 
the  court  was  entitled  to  the  aid  of  the 
attorney  representing  the  Judge. 

Baker’s  argument  reviewed  contempt 
laws  and  statutes  restricting  free  pres 
and  public  speech  and  pointed  out  that 
“publicity  brings  justice  and  light.” 
contended  that  the  Judge  had  been  m 
error  in  sentencing  the  editors  to  thirty 
days  in  jail,  ten  days  being  the  limit  for 
the  specific  offense.  The  evidence  was 
reviewed  in  detail. 


NEW  NATIONAL  MANAGER 

George  M.  Stephens  has  been  appoint^ 
national  advertising  manager  of  the  Assf- 
tnlle  (N.C.)  Citizen  succeeding  W.  _Mt^ 
ray  Metten,  who  has  resigned  to  join  tK 
Norris  Candy  Company  of  Atlanta,  Ga. 
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>UR  OVN  VOQ!X> 

or 


IN  “Selling  Science  to  the  Public,”  in 
The  Forum  for  March,  Professor  Ed- 
v^ard  Murray  East,  discussing  who  writes 
popular  science,  wields  an  especially  pic- 
nc  pen  when  speaking  of  the  profes¬ 
sional  journalists  who  write  on  scientific 
subjects  for  the  newspapers  and  maga¬ 
zines.  He  has  headed  this  section,  “The 
Curse  of  Journalism.” 

The  major  part  of  such  press  material, 
he  maintains,  has  been  written  by  either 
obscure  reporters  “ignorant  as  Hotten¬ 
tots,”  or  by  special  writers  who  write 
indiscriminately  of  a  universe  they  have 
not  entered.  Moreover,  the  editor,  har¬ 
boring  the  delusion  that  “his  nostrils 
are  as  keenly  sensitized  to  scientific  news 
as  to  other  news,  does  not  see  that  news 
of  scientific  importance  is  earmarked  by 
qualities  other  than  those  of  the  divorce 

court”  .  ,  , 

Mr.  East  has  no  patience  with  the  so- 
called  "popularization”  of  science  for  the 
mass.  He  says  that  the  vulgarity  of  the 
current  demand  in  science  is  the  chief 
reason  why  so  many  scientists  do  not 
like  to  display  their  wares.  The  author 
does  believe,  however,  that  if  the  public 
taste  were  educated,  the  demand  for  sat¬ 
isfactory  non-tcchnical  papers  would  in¬ 
crease  twenty-fold. — H.  J.  B. 


ttT'HE  Advertising  Handbook”  (Me 
J-  Hraw-Hill  Book  Comianv.  SSI  i' 


for  students  who  are  making  a  major 
study  of  journalism.  It  rather  combines 
the  functions  of  both,  seeking  to  tell  in 
one  small  volume  the  things  most  im¬ 
portant  for  the  members  of  the  Brown 
and  White  staff  to  know.  Apparently  it 
does  an  excellent  job  of  telling  that. 

The  staff  of  a  college  paper  changes 
in  large  part  every  year,  and  the  new 
members  usually  have  had  little  or  no 
newspaper  experience.  This  manual  de¬ 
scribes  how  the  reporter  works,  where  he 
gets  his  story  and  how  he  writes  it ;  and 
goes  on  to  tell  the  work  of  the  editors, 
how  the  copy  is  handled,  and  the  paper 
made  up.  An  appendix  gives  rules  on 
the  preparation  of  copy,  style,  copy  read¬ 
er’s  and  proof  reader’s  symbols,  etc. 

One  valuable  feature  is  a  bibliography 
of  b<K)ks  on  journalism. 

The  book  is  the  product  of  Curtis  D. 
MacDougall,  assistant  nrofessor  of  jour¬ 
nalism  at  Lehigh. — R.  S.  M. 


Graw-Hill  Book  Company,  $5)  is 
probably  sufficiently  described  when  one 
says  that  it  is  just  what  its  name  im¬ 
plies,  that  it  contains  1,046  pages  with 
numerous  illustrations,  and  that  it  is  the 
second  and  revised  edition  of  a  work  by 
S.  Roland  Hall,  advertising  counselor 
and  author  of  six  other  books  on  related 
subjects. 

If  more  is  necessary,  a  glance  through 
the  table  of  contents  supplies  it.  Here 
we  find  listed  chapters  on  distribution  and 
sales  problems ;  research  and  survey 
work;  marketing  campaigns;  advertising 
agencies;  packaging  and  labeling;  slo¬ 
gans  and  trade-marks ;  psychology ; 
writing  of  copy;  illustration;  layout  and 
display;  publishing  and  printing  practice; 
newspaper  advertising;  other  media; 
laws  affecting  advertising ;  and  other 
subjects. 

Here  is  the  author’s  own  statement  of 
his  work: 

“If  it  shall  be  said  by  the  readers  of 
this  volume  that  it  deals  largely  with 
principles  and  practices  that  are  gener¬ 
ally  accepted  as  ^ing  sound,  and  that 
it  contains  a  relatively  small  amount  of 
the  ‘new  thought’  of  advertising,  the 
^wer  to  that  criticism  must  be  that 
its  author,  in  writing  and  compiling  the 
text,  sought  to  be  of  assistance  to  the 
general  business  reader,  the  one  of  small 
or  moderate  advertising  experience, 
rather  than  the  professional  advertising 
“M.  After  all,  the  weaknesses  of 
advertising  are  due  largely  to  the  neg- 
'*t  of  the  primary  principles  of  the  art, 
the  things  that  are  understood  to  a 
greater  or  less  extent  but  not  executed 
carefully.  ,  .  .  The  material  here  pre- 
sCTted  represents  the  gleanings  of  some 
thirty  years  in  advertising  practice, 
business  research  and  writing,  and  con¬ 
siderable  experience  as  a  teacher  of  ad- 
wrtising  and  salesmanship.” — R.  S.  M. 


TWO  very  practical  and  profitable  aids 
to  newspaper  space  sellers  certainly 
fill  a  real  want — and  all  the  more  ac¬ 
ceptably  as  they  are  in  small  compass 
and  easily  accessible.  How  often  have 
your  local  solicitors  of  advertising  voiced 
the  need  for  a  simple  yet  sound  manual 
of  advertising  practice,  not  for  the  de¬ 
partment  store  that  has  a  middling  to 
excellent  promotion  department  of  its 
own,  but  for  the  little  retailer  who  just 
because  he  does  not  know  how  to  get 
started  at  its  does  no  advertising  and  so 
blocks  his  own  growth — and  at  the  same 
time  contributes  nothing  to  the  paper’s 
income?  There  have  been  some  good 
text-books  on  retail  advertising,  but 
they  are  too  long  and  usually  too  aca¬ 
demic  for  this  everyday  purpose.  Now 
the  Domestic  Distribution  Department  of 
the  U.  S.  Chamber  of  Commerce  has 
compiled  an  80-page  pamphlet  entitled 
“Small  Store  Advertising:  a  Hand  Book 
for  the  Retail  Merchant.” — R.  W. 


ATTENTION 


Mr.  Circulation  Manager 


THE  staff  of  many  a  college  weekly 
.u  °f, 4**’''‘Weekly  could  study  with  profit 
the  Brown  and  White  Manual”  of  Le- 
University,  Bethlehem,  Pa.,  a  sec- 
w  edition  of  which  has  just  been  issued. 
,1?  ^ftte  despite  the  fact  that  the 
utnor  has  avoided  the  dangers  of  gener- 
ta'i**'*?'  has  stuck  closely  to  his 
j  L.  telling  what  is  expected  of  the 
^igh  class  in  English  48  or  49,  which 
^.Pnses  the  staff  of  the  university’s 
^rtni-weekly,  the  Brozm  and  White. 

‘  aturally,  such  a  manual  can  hardly 
j  l^^^fed  with  the  usual  newspaper 
Neither  is  it  a  complete  text- 
some  of  those  which  have 
"'rt'  published  in  the  last  score  of  years 


Many  of  yon  remember  my 
Dad,  Barney  Yokel.  He  was  the 
Pioneer  Booster  of  Newspaper 
Circulation. 


I  have  been  in  the  game  all  my 
life  and  know  what  produces. 
Under  my  personal  direction, 
our  firm  is  supplying  original, 
copyrighted  ideas  which  are 
showing  wonderf  ul  results. 
’They  are  not  premiums  but 
Circulation  Stimulators.  It  will 
pay  you  to  write  me  personally 
for  full  information. 


DAVID  YOKEL 
A.  W.  DEANS,  INC., 
Times  Building,  New  York,  N.  Y. 


pie  hesitate  to  spend.”  Mr.  Calkins  tells 
half  a  dozen  actual  cases  where  adver¬ 
tising  has  overcome  hesitation  and  justi¬ 
fied  all  the  faith  of  its  most  enthusiastic 
advocates. — R.  W. 

♦  ♦  * 

TWO  good-sized  volumes  from  Mc¬ 
Graw-Hill  Book  Company,  Inc.,  en¬ 
titled  “Recent  Economic  Changes  in  the 
LTiited  States,”  contain  the  report  of  a 
committee  of  the  President’s  Conference 
on  Unemployment  of  1921,  which  in  1928 
and  the  first  months  of  1929  studied 
.\merican  business  after  the  War  and 
particularly  after  the  depression  of  ’20- 
’21.  Mr.  Hoover  was  the  chairman  of 
the  committee,  and  the  report  to  a  great 
degree  may  be  considered  an  embodiment 
of  his  well-known  theories  and  practices 
regarding  the  importance  both  of  fact¬ 
finding  commissions  and  of  analysis  of 
industrial  and  commercial  conditions — 
even  though  Mr.  A.  W.  Shaw  was  acting 
chairman  during  the  latter  part  of  the 
life  of  the  committee. 

The  basic  investigations  were  made  by 
the  National  Bureau  of  Economic  Re¬ 
search,  Inc.,  of  New  York,  and  the  com¬ 
mittee  interpreted  the  facts — or  so  the 
foreword  tells  us — though  the  60-page 
summary  at  the  close  of  the  second  vol¬ 
ume  is  from  the  pen  of  Prof.  Wesley  C. 
Mitchell  of  the  Bureau  and  the  dozen 
different  chapters  that  make  up  the  body 
of  the  work  are  by  no  means  lacking  in 
illuminating  comment  and  they  are 
written  mostly  by  authorities  in  the 
Bureau  or  in  other  academic  posts. 

The  committee’s  interpretative  report 
is  less  than  20  pages  in  length,  but  this 
score  of  pages  and  the  three  score  by 
Wesley  C.  Mitchell  are  well  worth  the 
careful  study  of  any  newspaper  man  who 
wants  to  have  a  clear  understanding  of 
these  remarkable  years  of  our  prosperity. 
The  rest  of  the  two  volumes  is  more 
especially  for  the  specialist  in  business 
economics,  and  for  reference  on  the  part 
of  more  general  readers.  Any  writer  of 
editorial  or  feature  matter  on  business  or 
finance  may  save  himself  from  many  a 
rash  and  glittering  generalization  if  he 


The 

Archineer 


A  DEEPLY  felt  want  during  the  last 
^  few  weeks  especially  has  been  for  a 
strong  but  credible  statement  of  special 
reasons  why,  in  the  momentary  uncer¬ 
tainty  of  business  and  industry,  the  ad¬ 
vertiser  of  the  past  should  keep  at  it 
right  now.  The  March  issue  of  Review 
of  Rezdeji’s  prints  Earne.st  Elmo  Calkins’ 
interesting  and  effective  brief  on  this 
topic,  under  the  heading  “Now  is  the 
Time  to  Advertise.”  In  delightfully 
clear  language  he  tells  vou  that  prosper¬ 
ity  is  nothing  but  “money  in  active  cir¬ 
culation,  the  small  money  of  small  peo- 
nle,  but  lots  of  it.”  The  present  slump 
is  due  entirely  to  “a  state  of  mind,  hesi¬ 
tation,  loss  of  confidence,  a  disposition 
to  wait  and  see.”  And  that  makes  it 
pre-eminently  an  advertising  situation. 
“.Advertising  is  more  needed  because  peo- 


PUBLISHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 


the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 


FRANK  D.  CHASE,  INC. 

Entinttrs  and  Archiucts 
720  N.  Michigan  Ave.,  Chicago 


Cline- WestinghouM 
Double  Motor-Drive 
with  full  automatic 
push  button  control 


i»  used  by 


Tulsa  Tribune 

Tula*,  Okla. 

Ask  them  about  it 


CUNE  ELEC.  MFC.  CO. 
Chica(*i  111  W*«t  Waahinaton 
Street 

New  Yorks  47  Waat  34tk  St. 
San  Franciscos  First  National 
.  Bank  BuUdins 


only  takes  the  precaution  to  leave 
through  the  pages  of  this  great  work,  or 
at  least  to  consult  its  index.  True,  it 
was  completed  when  “prosperity”  was 
still  in  full  sway,  six  or  seven  months 
before  the  grand  smash  of  Wall  Street; 
but  what  will  surprise  and  enlighten  most 
readers  is  that  this  survey  makes  it  quite 
clear  that  prosperity  was  very  spotty. 

Chapters  that  will  most  interest  the 
business  office  of  the  paper  are :  Leo 
Wolman  on  Consumption  and  the  Stand¬ 
ard  of  Living ;  Prof.  Melvin  T.  Cope¬ 
land  on  Marketing — more  than  100  pages, 
with  sections  on  changes  in  demand, 
changes  in  retail  trading  areas  (the  real 
source  of  increased  income  for  the  news¬ 
paper  by  the  way),  hand-to-mouth  buy¬ 
ing  (with  information  on  better  inven¬ 
tory  control),  changes  in  distribution — 
especially  chains  and  mail-order,  co¬ 
operative  marketing,  installment  selling, 
and  advertising ;  and  Henry  S.  Dennison 
on  Management,  this  being  the  only  con¬ 
tribution  by  an  active  business  executive. 
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NEWSPAPERS’  RIGHTS  TO 
PUBLIC  RECORDS 


(Continued  from  page  11) 


the  business  of  the  public  c^ce  have 
been  recognized  by  the  courts.  Statutes 
sometimes  lay  down  specific  regulations, 
as,  for  example,  the  Michigan  statute 
wUch  prohibits  the  use  of  pen  and  ink 
by  anyone  using  the  records.  It  has 
been  uniformly  held  that  the  right  of 
access  also  includes  the  right  to  make 
cc^ies. 

The  Right  of  the  Newspapeh  to 
PuBusH  THE  Records 

The  right  of  a  newspaper  proprietor 
or  his  representative  to  access  to  public 
records  can  be  predicated  upon  either  of 
two  general  theories:  first,  that  he  has 
such  a  special  interest  as  a  private  mdi- 
vidual  entitling  him  to  demand  access 
to  the  documents  for  the  purposes  of 
publication;  and  second,  that  the  news¬ 
paper  man  has,  in  addition  to  the  same 
general  rights  as  any  other  member  of 
the  public,  the  additional  public  duty  of 
disseminating  information  concerning 
public  officios  and  public  acts. 

The  basis  of  the  first  theory  is  that 
the  newspaper  prt^rietor  as  such  has  a 
special  pecuniary  interest  in  the  inspec¬ 
tion,  copying,  and  disseminating  the  con¬ 
tents  of  certain  public  writings  of  gen¬ 
eral  interest  as  to  entitle  him  to  enforce 
his  rights  as  a  private  individual.  The 
interest  of  the  newspaper  man  in  the 
public  record  is  the  interest  of  the  man¬ 
ufacturer  in  his  raw  materials.  By  de¬ 
nying  access  to  the  records,  the  news¬ 
paper  is  cut  off  from  a  source  of  income 
and  profit. 

The  newspaper  proprietor  to  enforce 
its  common  law  right  to  inspect  the  rec¬ 
ords  must  show  a  p^uniary  interest. 
That  this  requirement  is  satisfied  by  the 
prospective  business  which  the  newspaper 
will  acquire  by  selling  the  news  service 
was  not  recognized  by  the  earlier  cases 
but  finds  acceptance  in  some  of  the  later 
decisions. 

The  case  which  finally  and  fully  deter¬ 
mined  the  right  of  a  newspaper  to  access 
to  records  for  publication  was  decided  in 
Michigan  in  1928.  The  petitioner  sought 
a  writ  of  irandamus  to  permit  him  to 
inspect  certain  public  records  in  the  office 
of  the  auditor  general  pertaining  to  the 
expenditures  of  public  money  which  was 
authorized  under  a  special  act  empower¬ 
ing  the  state  administrative  board  to  pay 
out  of  the  general  fund  a  sum  of  money 
not  to  exceed  $25,000  to  defray  ex¬ 
penses  incident  to  the  entertainment  of 
the  1925  annual  conference  of  the  gov¬ 
ernors  of  the  several  states  at  Maclanac 
Island.  The  petitioner  sued  both  as  a 
citizen,  resident,  and  taxpayer  of  the 
state  and  also  as  editor  and  publisher 
of  a  newspaper.  The  auditor  excused 
nis  refusal  to  permit  the  newspaper  to 
inspect  the  records  in  his  office  on  the 
^ound  that  there  is  no  public  interest 
in  them  and  that  the  petitioner  has  no 
special  interest  in  the  records. 

The  court  held  that  the  petitioner  must 
base  his  right  on  the  common  law,  that 
his  sHit  as  a  member  of  the  public  was 
ineffectual,  but  that  as  a  newspaper  pro¬ 
prietor  he  had  such  a  pecuniary  interest 
in  the  records  for  purposes  of  publica¬ 
tion  that  he  could  compel  their  inspec¬ 
tion  by  mandamus. 

The  second  theory  upon  which  a  news¬ 
paper  can  base  its  rights  is  that  the  edi¬ 
tor  has  the  same  interest  as  any  member 
of  the  public  and  as  such  member  of 
the  body  politic  demand  the  right 
of  access  to  public  documents  without 
showing  sp^ial  pecuniary  interest  This 
theory,  it  is  submitted,  is  more  in  line 
with  the  current  decisions  and  with 
American  political  principles.  It  has 
been  shown  that  under  the  majority 
American  rule  a  member  of  the  public 
may  enforce  his  right  to  inspect  a  pub¬ 
lic  document  when  it  can  be  shown  that 
the  public’s  interest  would  be  benefited. 
This  rule  in  America  obtains  for  the 
records  of  both  municipal  corporations 
and  other  governmental  units,  and  mere 
“fishing  writs"  are  permitted.  The  news¬ 
paper  proprietor,  then,  being  a  member 
of  the  general  public  and  the  newspaper 
itself  being  an  unofficial  part  of  the  or¬ 
ganization  of  society  on  which  the  citi¬ 


zen  largely  depends  for  information  con¬ 
cerning  public  officers  and  public  acts, 
it  follows  that  those  records  in  which 
the  public  has  an  interest  should  be  open 
to  inspection  for  publication. 

In  the  Michigan  case  cited  above,  al¬ 
though  basing  its  decision  upon  the  pe¬ 
cuniary  interest  of  the  newspaper  editor, 
the  court  intimates  in  its  opinion  that 
the  newspaper’s  right  as  a  member  of 
the  public  might  be  made  the  basis  of 
the  decision  had  the  case  been  brought 
by  the  attorney  general  on  the  relation 
of  the  newspaper  editor. 

That  a  newspaper  may  publish  public 
documents  in  the  interest  of  the  public 
was  upheld  in  a  case  of  the  Cincinnati 
Enquirer.  The  English  rule  denying  in¬ 
spection  by  a  member  of  the  public  with¬ 
out  showing  a  special  interest  has  re¬ 
sulted  in  a  contrary  view  in  Pennsyl¬ 
vania,  but  one  Pennsylvania  case  grants 
the  right  to  inspect  the  list  of  names  of 
all  applicants  for  liquor  licenses. 

The  correct  view,  it  is  submitted,  is 
that  a  newspaper  has  the  right  of  access 
for  the  purpose  of  publication  to  those 
public  records  in  which  it  can  be  shown 
that  the  public  and  every  member  thereof 
has  'an  interest,  and  that  such  interest 
need  not  be  special  or  pecuniary,  and 
where  it  can  be  shown  that  the  public 
generally  will  be  benefited  by  the  pub¬ 
lication.  In  a  democratic  government 
resting  upon  popular  sovereigntyr  with  its 
extensive  ramifications  of  public  officials 
and  public  acts  but  with  no  official  me¬ 
dium  for  the  dissemination  of  informa¬ 
tion  concerning  these  officials  and  these 
acts,  the  privately  owned  newspaper,  as 
a  representative  of  the  public  interest 
and  as  the  watch  dog  over  public  affairs, 
should  have  the  right  of  access  to  all 
public  writings.  The  right  is  consistent 
with  American  principles,  both  political 
and  legal. 


JERSEY  DAILY’S  STAFF 
CALLED  BY  JURY 


Attempt  to  Suppress  Hackensack 
Bergen  Evening  Record  for  a 
Day  Is  Seen — Publishers 
Send  Aid 


A  new  method  of  attempted  suppres¬ 
sion  for  a  day,  at  least,  of  a  critical 
newspaper  was  invoked  in  Hackensack, 
N.  J.,  this  week  when  Prosecutor  E.  L. 
West  of  Bergen  county  subpoenaed  six 
members  of  the  executive  staff  of  the 
Hackensack  Bergen  Evening  Record  to 
appear  before  the  grand  jury  at  10  a.  m. 
Tuesday,  March  11. 

According  to  John  Borg,  publisher,  the 
summonses  were  issued  as  an  outgrowth 
of  a  crusade  the  paper  has  been  waging 
against  State  Senator  Ralph  Candless  of 
Bergen  County  and  his  political  group 
which,  according  to  the  Record,  domi¬ 
nates  the  county  prosecutor,  jury  com¬ 
missioners  and  other  county  officials. 

The  newspaper  on  Thursday  of  this 
week  charged  that  Senator  Candless  had 
been  overheard  to  say  to  Prosecutor 
West  that  the  Record  would  be  unable 
to  publish  next  Tuesday  because  the  staff 
had  been  subpoenaed  before  the  grand 
jury.  It  is  expected  that  the  six  men 
will  be  asked  to  reveal  where  they  ob¬ 
tained  information  regarding  certain 
deals  of  Senator  Candless  reported  in 
the  Record. 

The  men  summoned  are:  John  Borg, 
publisher;  Russell  Binder,  business  man¬ 
ager  ;  Rossman  Wynkoop,  managing 
editor;  Donald  Borg,  son  of  the  pub¬ 
lisher;  W.  A.  Caldwell  and  Herbert  G. 
Holran,  the  latter  three  of  the  desk  staff. 

Recognizing  that  an  emergent  might 
exist  next  Tuesday,  fellow-publishers  of 
Mr.  Borg  in  New  Jersey  were  quick  to 
offer  assisUnce.  Stuart  Little,  editor  of 
the  Morristown  Jerseyman,  offered  to 
spend  the  day  helping  get  out  the  paper, 
while  the  Jersjni  City  Jersey  Journal  and 
the  Trenton  Times  offered  to  send  one 
man  each. 


HART  BACK  FROM  COAST 

Charles  F.  Hart,  mechanical  superin- 
te^ent  of  the  New  York  Times,  returned 
this  week  from  a  month  spent  on  the 
Pacific  coast. 


EDITOR  ACQUITTED 


Texan  and  12  Newsboys  Were 

Charged  With  Ordinance  Violation 

Tried  by  a  jury  in  Corporation  Court, 
San  Antonio,  Tex.,  Donovan  Weldon, 
editor  of  the  Bexar  Facts,  a  political 
weekly,  was  acquitted  of  a  charge  of 
violating  the  city  advertising  ordinance 
March  5.  Twelve  of  his  newsboys  and 
Weldon  were  arrested  recently  after 
they  had  appeared  wearing  placards 
saying  “Save  San  Antonio — Beat  the 
Bond  Issue.” 

The  newsboys  selling  the  papers  were 
first  arrested,  following  which  Weldon 
donned  one  of  his  placards  and  succss- 
fully  courted  arrest.  All  were  released 
on  $25  bail,  furnished  by  one  of  the 
Bexar  Facts  writers. 

Weldon  went  to  San  Antonio  from 
Corpus  Christi  where  he  was  with  the 
Evening  Times.  For  a  short  time  he 
was  city  editor  of  the  San  Antonio 
Evening  News. 


N.  Y.  POLICE  USE  PRESS 
CARDS  FOR  RUSE 


Reporters  Protest  to  Commissioner 
'That  They  Are  Endangered 
Covering  Riots  as  Re¬ 
sult  of  Practice 


Covering  riots,  near  riots,  and  demon¬ 
strations  in  New  York  has  taken  on  an 
additional  hazard  for  reporters  since  the 
police  department  plain  clothes  detectives 
have  taken  to  wearing  press  cards  in  their 
hats. 

Last  week  during  the  Communist 
riot  at  the  City  Hall  a  large  number  of 
detectives  used  this  means  to  conceal  their 
identity,  with  the  result  that  reporters, 
once  the  deception  was  recognized,  were 
regarded  with  suspicion.  This  move 
placed  the  reporters  between  two  fires :  if 
they  kept  their  press  cards  in  their  hats 
they  stood  the  chance  of  being  pummeled 
by  the  Communists,  and  if  they  kept  their 
cards  hidden,  they  might  have  been  mis¬ 
taken  for  members  of  the  rioting  party 
and  attacked  by  the  police. 

At  a  press  conference  with  Police  Com¬ 
missioner  Grover  Whalen  this  week.  Edi¬ 
tor  &  PuBUSHER  was  told,  the  police  re¬ 
porters  asked  that  this  practice  be  imme¬ 
diately  stopped. 

Commissioner  Whalen,  although  he  said 
he  sympathized  with  their  position, 
refused  to  give  the  reporters  any  satis¬ 
faction. 

The  press  cards  first  appeared  in  detec¬ 
tives’  hats  about  a  month  ago  when  a 
demonstration  was  held  in  Union  Square 
at  the  funeral  of  a  striking  worker,  who, 
while  picketing  was  killed  by  a  patrol¬ 
man.  There  was  no  disorder  at  the 
demonstration,  but  reporters,  mingling 
with  the  crowd,  were  regarded  with  sus¬ 
picion.  From  the  police  point  of  view, 
the  ruse  worked  so  well  that  they  used  it 
again,  and  in  considerably  greater  num¬ 
bers  at  the  gathering  in  City  Hall. 


ATTACKING  CHAIN  STORES 


TuUa  World  Declares  They  Are  a 
Menace  to  Communities 

Through  editorials  and  full-page  ad¬ 
vertisements  the  Tulsa  World  is  waging 
a  fight  against  chain  stores  as  a  “menace 
which  the  newspaper  believes  is  agitating 
the  public  mind  in  the  United  States  to¬ 
day.” 

“Foreign-owned  chain  stores  do  not 
build  towns  and  cities,  they  destroy 
them,”  the  paper  declared.  “The  buying 
public  is  in  no  sense  benefited.  There  is 
a  vast  difference  between  the  branch 
store  and  the  baneful  chain  institution 
that  comes  in  after  a  community  is 
built  and  drives  out  the  independent  in¬ 
dividuals  and  concerns  that  have  built  it.” 

There  has  been  no  decrease  in  the 
chain  store  advertising  published  in  the 
World  since  the  campaign  was  begun, 
officials  stated. 


76  MORE  ARE  INDlCm) 
IN  SLOT  MACHINE  Drive 

Clean-up  in  Scranton,  Pa.,  Coiiti««,i 
With  Dailies  Giving  Story 
Heavy  Play  —  Sheriff 
Involved 


(By  telegraph  to  Editor  &  Pciuixn) 

Scranton,  Pa.,  March  4.— Seventy^i 
more  indictments  were  returned  here  tki 
week  in  the  slot  machine  racket  proh 
that  was  brought  about  largely  throwli 
the  efforts  of  the  three  local  daily  news- 
papers,  the  Times,  the  Republican  loi 
the  Sun. 

The  latest  batch  of  indictments  involit 
Sheriff  Gomer  Davis  of  Lackavraaa 
county,  two  burgesses,  one  former  bur¬ 
gess,  virtually  all  of  Carbondale’s  polia 
department,  and  the  owner  of  a  Centn; 
City  speakeasy  who  is  said  to  have  bro 
the  go-between  for  another  ex-coantv 
official  who  so  far  has  escaped  indict, 
ment  The  sheriff  is  said  to  have  re¬ 
ceived  $1,000  a  month  from  a  slot  ma¬ 
chine  operator  whose  total  monthly  pay¬ 
ments  for  protection  amounted  to  miOT 
than  $2,500. 

The  slot  machine  investigation  is 
easily  the  biggest  news  story  that  has 
broken  in  Scranton  in  years.  For  the 
past  week  it  has  commanded  banner  lines, 
layouts  and  all  kinds  of  space.  The 
revelations  have  been  so  sensational  that 
the  newspapers  have  now  launched  a 
movement  calling  for  a  general  house 
cleaning,  intimating  that  the  b^r  racket 
in  the  city  and  county  has  been  pro¬ 
tected  and  that  a  jury  might  also  inquire 
into  protection  said  to  have  been  sold  by 
public  officials  to  disorderly  houses  anil 
to  known  liquor  establishments. 

All  told  the  slot  machine  inquiry  that 
was  advocated  so  vigorously  by  the 
Scranton  newspapers  has  now  resulted 
in  more  than  175  true  bills.  'The  list 
of  defendants  includes  the  sheriff  oo 
several  counts,  •  a  former  millionaire 
mayor,  several  of  his  understudies,  scores 
of  police,  constables  and  at  least  half  of 
the  burgesses  in  the  county.  The  list 
also  embraces  slot  machine  syndiatt 
heads,  the  men  who  carried  money  from 
them  to  the  officials,  and  even  those  who 
repaired  the  gaming  devices. 

The  publicity  given  the  slot  machine 
scandal  in  the  Scranton  press  and  in  dis¬ 
patches  to  outside  newspapers  has  also 
had  a  beneficial  effect  in  other  places  in 
the  state.  In  Luzerne  county  tnis  wed 
court  jailed  a  man  who  operated  a  ma¬ 
chine  and  said  all  such  devices  should 
be  destroyed.  In  Bethlehem,  Lansford 
and  other  Pennsylvania  cities  authorities 
have  also  noticed  the  disclosures  that  it- 
sulted  from  the  investigation  the  news¬ 
papers  brought  about  and  as  a  result  slot 
machines  have  been  prohibited. 


SENTENCED  FOR  PICTURE 


Georgia  Judge  Barred  Pbotographi  h 
and  Outside  of  Court 

Publication  of  a  woman’s  picture  in 
the  Chattanooga  Times  contrary  to  i 
Georgia  judge’s  ruling  has  resulted  in 
sentences  of  $100  fine  or  20  days  in  jw 
for  two  members  of  the  Times  ^ 
George  Hull,  photographer,  and  Find 
Hixson,  reporter. 

The  photograph  was  of  Mrs.  Jo« 
Partain,  defendant  in  a  will  fraud  ^ 
at  Lafayette,  Ga.  It  was  taken  by  Hun 
as  Mrs.  Partain  was  on  her  way  from 
the  courthouse  to  the  jail.  . 

Supreme  Judge  James  Maddox  ban 
previously  warned  Hixson  that  taldng  0‘ 
photographs  would  not  be  permi^  ® 
the  courtroom  and  that  Mrs. 
should  not  be  photographed  outside  wifr 
out  her  consent.  Hixson  testified  that  w 
had  not  told  his  photographer  emUS* 
of  the  judge’s  ruling  about  outside  p*' 
tures  and  that  he  himself  had  not  kno^ 
about  the  photograph  until  after  it  ^ 
been  published.  Judge  Maddox, 
ever,  said  in  passing  sentence  th»t 
had  been  present  when  the 
given  and  that  notice  to  one  was  sufli^ 
notice  to  both.  The  judge  held  tMt 
had  power  to  forbid  publication  ot  w 
such  picture. 
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for  each  idea  published. 
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A  PACIFIC  Coast  reporter  took  four 
taxicab  trips  to  the  railroad  station 
from  a  central  point.  The  first  cab 
charged  55  cents,  the  second  $1,  the  third 
80  cents,  and  the  last  25  cents.  His  fea¬ 
ture  story  took  up  half  a  column— Harry 
Quillen. 


The  Springfield  (Mo.)  Leader  is  run¬ 
ning  a  series  of  pictures  of  old  inhabi¬ 
tants  taken  when  they  were  young. 
Their  identification  is  given  the  day  fol¬ 
lowing  publication.  Text  giving  some 
clue  to  the  person’s  identity  accompanies 
the  picture.  The  series  is  called  “Pages 
from  Our  Album.” — N. 


There  has  been  a  great  decrease  in  the 
number  of  applicants  for  United  States 
citizenship  since  July  1,  1929,  when  the 
increase  in  naturalization  fees  became  ef¬ 
fective.  Is  this  noticed  by  the  court 
which  handles  this  business  in  your  vicin¬ 
ity?—!-.  D.  C. 


Now  that  most  theatres  are  equipped 
with  sound  pictures,  have  a  reporter  in¬ 
terview  ushers  on  what  they  think  about 
it  They  now  must  hear  the  same  shows 
time  after  time  whereas  in  the  “good  old 
days”  they  saw  only  when  they  wanted 
to.-W.  G.  K. 


The  Elmira  (N.  Y.)  Advertiser  has 
been  scanning  the  1925  census  figures  of 
villages  in  its  territory,  making  com¬ 
parisons  with  federal  and  state  census 
figures  for  the  past  20  years  and  estimat¬ 
ing  the  population  for  1930.  For  villages 
passing  the  5,000  mark  this  year  personal 
registration  for  voting  at  all  elections 
will  be  compulsory.  Also  when  the 
5,000  mark  is  passed  the  village  becomes 
a  city.  Increased  rural  reader  interest  is 
produced. — M.  E. 


J^Tiy  not  try  a  “Meet  the  Wife?” 
series?  Wives  of  more  or  less  promi¬ 
nent  men  sometimes  are  not  so  well 
known.  Picture  and  short  cutlines  as  a 
daily  or  weekly  feature  might  work 
out.— N.  R.  0. 


The  beginning  of  the  busy  planting 
season  on  farms  is  just  around  the  cor¬ 
ner.  Stories  on  various  crops  and  the 
situation  in  general,  mentioning  and  ex¬ 
plaining  trends  toward  certain  crops 
which  may  be  caused  by  market  prices, 
changing  demands  or  other  reasons,  are 
g^.  Is  se^  grain  plentiful  or  other¬ 
wise,  expensive  or  mciderately  priced? — 
Vernon  Hagelin. 


The  Minneapolis  Tribune  has  given  a 
new  twist  to  the  old  idea  of  asking  read- 
to  write  the  last  line  of  a  daily  poem. 
The  verses  are  called  “Jiffy  Jingles”  and 
^  jingle  is  based  upon  a  news  story 
which  appears  on  the  same  page.  Head¬ 
lines  froin  the  news  stories  must  be  sub¬ 
mitted  wiith  the  completed  verses.  The 
writer  of  the  best  last  line  each  day  is 
iwrded  $15,  the  second  best  $10,  and 
™  third  best  $.5.  At  the  conclusion  of 
the  contest  on  March  31,  $3(K)  in  addi¬ 
tional  prizes  will  be  given. — J.  W. 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en- 
v  gineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
X  valuations. 


s.  P.  WESTON,  INC. 

Newspaftr  BmiUings, 
Pr9ductt»n,  Operatton, 

Surveys,  Vuluatiems, 

^20  Lexington  Avenue,  New  York 


CANDIDATE  MUST  PAY 


Court  Rules  He  Is  Liable  for  Space 
Purchased  by  His  Party 

A  decision  in  Justice  Charles  W. 
Gamble's  court  in  Mount  Morris,  N.  Y., 
holds  that  an  individual  candidate  for 
political  office  is  responsible  for  adver¬ 
tising  bills  even  though  the  copy  may 
have  been  placed  with  the  understanding 
that  it  was  to  be  paid  for  by  the  party 
or  a  committee  thereof. 

The  justice  directed  payment  in  full  of 
a  bill  which  the  Mount  Morris  Enter¬ 
prise  presented  against  a  candidate  for 
assembly  who  contended  it  was  under¬ 
stood  the  party  committee  would  pay 
for  the  advertising.  Payment  was  re¬ 
fused  by  the  latter  and  suit  was  brought 
to  obtain  collection. 


OHIO  WEEKLIES  MERGED 

The  two  weekly  papers  of  Oberlin,  O., 
the  Tribune  and  the  News,  have  been 
merged  and  are  to  be  printed  as  the 
Oberlin  News-Tribune  by  the  Oberlin 
Printing  Company,  a  new  corporation 
with  $50,000  capital,  and  headed  by  J. 
L.  Kinney,  former  Tribune  president. 
Carl  VV.  Kinney,  editor  of  the  Tribune, 
is  vice-president.  Willbur  H.  Phillips, 
who  managed  and  edited  the  News,  is 
secretary  and  general  manager,  and  Sam 
L.  Powers  of  the  Tribune  is  assistant 
manager.  Carl  W.  Kinney  edits  the 
merged  paper. 


WYLE  IN  RICHMOND 

Herbert  Wyle,  formerly  manager  of 
the  Baltimore  News  and  American  for 
10  years,  has  been  appointed  business 
manager  of  the  Richmond  Times-Dis- 
patch  succeeding  R.  H.  Huber.  For  the 
last  five  years  Wyle  has  been  personnel 
director  for  the  Hecht  Company  stores 
in  Baltimore  and  Washington.  Harry 
Shade,  auditor  of  the  Times-Dispatch, 
has  resigned,  and  has  been  succeeded  by 
L.  L.  Cardona,  public  accountant. 


Dollar  Pullers 

$OHe  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment. 


The  Sherman  (Tex.)  Democrat  pub¬ 
lishes  in  its  advertising  columns 
from  time  to  time  a  miniature  newspaper 
known  as  the  “Red  River  Valley  News” 
in  which  it  tells  of  the  activities  of  its 
service  department  and  of  the  new  gen¬ 
eral  (foreign)  advertising  schedules 
which  the  paper  has  received. — R.  W.  J. 


Another  crop  of  golfers  will  dot  the 
links  this  spring.  Get  them  ready  these 
last  winter  and  early  spring  days  by 
training  at  the  indoor  golf  schools.  Group 
your  golf  instructors,  pros,  and  operat¬ 
ors  of  golf  schools  together  for  timely 
individual  or  cooperative  advertising. — C. 
M.  L. 


The  Wyandotte  (Mich.)  Weekly  Rec¬ 
ord,  distributing  a  paper  each  week  free 
to  every  farmer  within  a  radius  of  14 
miles  of  its  place  of  publication,  delivers 
packages  free  to  any  farmer  who  orders 
anything  from  one  of  its  re^lar  ad¬ 
vertisers.  The  Record  is  delivered  by 
its  own  delivery  truck  taking  a  day  and 
a  half  to  place  a  paper  in  every  home  on 
every  rural  route.  Large  numbers  of 
farmers  telephone  in  to  the  stores  for 
small  articles  that  they  want  at  once  and 
these  are  delivered  free  to  their  doors. — 
G.  M.  Adams. 


Most  automobile  batteries  emerge  from 
the  winter  season  nearly  run  down.  Get 
your  dealers  and  repair  shops  to  push  a 
campaign  for  battery  charging  on  a  spe¬ 
cial  page  stressing  the  importance  of  at¬ 
tending  to  this  detail  before  spring  and 
early  summer  when  long  drives  normally 
keep  a  battery  fully  charged. — Wes  W. 
Dunlap. 


Toledo  firms,  which  was  headed,  “A 
Message  to  Parents. — The  Street  Is  a 
Poor  Playground”  and  carrying  a  large 
illustration  of  the  hazards  of  children 
playing  in  the  street.  The  advertise¬ 
ment  is  one  of  a  series  sponsored  by 
merchants  in  an  effort  to  obtain  sup¬ 
port  for  the  safety  drive  of  the  Toledo 
Safety  council. — R.  P.  Overmyer. 


Spring  is  not  far  away  and  screens  will 
soon  take  the  place  of  the  storm  window. 
You  can  work  up  additional  advertising 
by  soliciting  ads  from  the  screen  manu¬ 
facturers  and  retailers. — C.  E.  Pellissier. 


Electric  appliance  dealers  are  always 
featuring  a  certain  appliance  each  month 
at  special  prices.  The  newspaper  can  tie 
in  nicely  with  this  plan  if  they  can  get 
the  manufacturers  to  run  special  copy  on 
the  particular  appliance  they  featured 
each  month  and  get  the  retailer  to  run 
tie-up  copy. — C.  E.  Pellissier. 


C/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


POWDER  DYE  CAMPAIGN 

Ecru  powder  dye  for  curtains  will  lead 
the  line  in  the  advertising  campaign  of 
Gypsy  Dyes,  Inc.,  which  will  begin  in 
newspaper  in  Chicago,  Milwaukee,  Pitts¬ 
burgh  and  Des  Moines  on  April  2.  An 
average  of  200  lines  has  been  scheduled. 
The  Gypsy  Dyes  Company  formerly 
manufactured  only  liquid  dyes  for  silks, 
art  work  and  batiks.  Advertising  may 
become  nationwide  later.  The  account  is 
handled  by  Heath-Seehoff,  Inc.,  21  West 
Wacker  Drive,  Chicago. 


AWARDS  SPORT  TROPHY 

A  massive  silver  cup  16  inches  tall, 
the  first  international  sports  trophy  to 
be  donated  in  the  Baltic  states,  was  pre¬ 
sented  by  the  Chicago  Tribune  to  the 
Latvian  Jauntne  basketball  club  in  Riga. 
This  season  Esthonia  and  Latvia  held 
elimination  contests  lasting  two  months. 
Next  year  Finland  and  Lithuania  will 
compete. 


A  DVERTISERS  who  un- 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-five  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N. 


DAVENPORT,  IOWA 


Aium  Tribune 
Boone  Newe-Bepub- 

Itiirllnftoa  Oniette 
llurliniton  Hawk-Ere 
CarroU  Dali;  Henid 

Cedar  Bapide  Oaiette 

A  Bepublloan 
CenterrUle  loveclan 
A  Cltlien 
Clintoo  Herald 
Council  Bluffi  Non¬ 
pareil 

Creeton  Newi-Adrer- 
tleer 

Darenport  Demoorat 
A  Ijeader 
Darenport  TUnea 
Duhiiqna  Telacraph- 
Herald  and  Tbaae 
Journal 

Fort  Dote  IfeaaeB- 
ler  A  Chroolela 


Fort  Madlaon  Deaao- 
orat 

Iowa  CltT  Proa  Clt- 
lien 

Keokuk  OaU  CU? 
Marahalltown  nmea- 
BepubUean 
Maaon  City  Olobe- 
Gaaette  A  Tlmaa 
Muscatine  Journal  A 
Newa-miuna 
Newton  Newt 

Oelweln  Dally 

Bealater 

Oakalooaa  Herald 

Ottumwa  Conner 

Perry  Chief 
Slouz  City  Jonmal 

Bloux  City  Mbune 

Waihlnnon  Journal 

Waterloo  Branlnf 
Conner 

Waterloo  Tnkuna 


The  Toledo  Blade  carried  a  page  ad¬ 
vertisement  March  1,  paid  for  by  32 


Service 
and  Results 

GEO.  B.  DAVID  CO. 

NAWRpftpfT  Itepresentatl?n 
110  East  42d  St.,  Naw  Yark 
1900  WHgley  Bldg., 

Chicago 


THE 

RESTORE 

PLAN 

—prevents  type 
metal  troubles  by 
tbe  laboratory 
method  of 
anticipatinf  it! 

Linotype  Intertype 

Stereotype 

Monotype  Thompson 

BOOKLET  ON  REQUEST  ~ 

Merchant  &  Evans  Co. 

PHILAMLPHIA 

Monufaoturoro  of  SyrtnA  Try  Moknio 
Stock  b  Prtncipal  CtOao 


CVMDENl 

-NBWJERSHf- 

1929  RECORD 

1  6  6  5  % 
INCREASE 

In  National 
Lineage  Over  1920. 

2  34,7  4  O 

AGATE  LINE 

INCREASE 

OVER  1928 


Jeriey’i  ireat  local  medluaii, 


only 
.  tho 


COIIRIER-POST 

NEWSPAPERS 

National  Rep;  Story,  Brooks  A  Finley 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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NEWS  DEALERS  ORGANIZE 

Announcement  was  made  this  week 
of  the  formation  of  the  Brooklyn  and 
Queens  News  Dealers’  Protective  Asso¬ 
ciation,  Inc.,  with  headquarters  at  375 
Fulton  street,  Brooklyn.  The  organiza¬ 
tion  is  sptmsored  by  Michael  “Soldier” 
Baslow,  a  corner  news  dealer  in  Brook¬ 
lyn,  and  its  purpose  is  to  better  con¬ 
ditions  among  news  dealers  of  the  two 
New  York  boroughs.  A  membership 
drive  has  been  started  with  three  induce¬ 
ments  to  members,  namely,  medical  atten¬ 
tion  for  members  and  their  families,  wel¬ 
fare  aid  and  a  $1,000  accident  insurance 
policy  for  each  member. 


DAILY  BUYS  WEEKLY 

The  Florence  (Col.)  Daily  Citizen 
recently  announced  the  purchase  of  the 
Florence  Paradox,  a  weekly.  The  papers 
will  be  merged  and  the  Citizen  will 
continue  as  a  daily.  Milton  H.  Booth 
is  editor  of  the  Citizen  and  Clifford  Lees 
is  business  manager. 

SELZER  JOINS  WARNER  BROS. 

Edward  Selzer,  office  manager  of  As¬ 
sociated  Newspapers,  has  left  the  syndi¬ 
cate  field  to  join  Warner  Brothers,  mo¬ 
tion  picture  producers.  New  York.  He 
recently  returned  from  a  vacation  in  At¬ 
lantic  City. 


PROMOTING  NEWSPAPER  FROLIC 

New  York  newspaper  publishers  and 
their  wives  acting  as  patrons  and  patron¬ 
esses  for  the  supper-dance  of  the  New 
York  Newspaper  Women’s  Club  at  Del- 
monico’s  March  28,  were  announced  this 
week  as  follows:  Mr.  and  Mrs.  Cyrus 
H.  K.  Curtis,  Mr.  and  Mrs.  William 
Randolph  Hearst,  Mr.  and  Mrs.  Roy  W. 
Howard,  Mr.  and  Mrs.  Barnarr  Mac- 
fadden,  Mr.  and  Mrs.  George  W.  Mar- 
key,  Mr.  and  Mrs.  Adolph  S.  Ochs,  Mr. 
and  Mrs.  Joseph  Medill  Patterson,  Mr. 
and  Mrs.  Herl^rt  Pulitzer,  and  Mr.  and 
Mrs.  Ogden  Reid.  Among  the  guests  of 
honor  will  be  Mayor  and  Mrs.  Walker. 


Supplies  and  Equipment 


Classified 


EDITOR  &  PUBLISHER 

Qassified  Advertising 
RATEIS 


SITUATIONS  (Cuh  with  Ordn) 

I  Tim*  —  .80  per  line 

3  Time*  — >  .40  per  line 
ALL  OTHER  CLASSIFICATiO^S 

(Cash  with  Order) 

1  Time  —  .78  per  line 

4  Times  —  .60  per  iine 
Count  six  words  to  the  line 

Whits  space  chares  at  same  rats  per  lhi 

fier  insertion  as  earned  by  frequenn  e 
nsertion.  Minimum  space,  three  Usm, 
The  Editor  A  Publisher  rsserves  ths  rlskt 
to  classify,  edit  or  reject  any  cepy. 


I 


IMPROVED 
SILVER-SHANK 
ROUTER  BITS 


For  the  routing  of  cop¬ 
per,  aluminum,  zinc  and 
Bteel-faced  platea  Hoe 
Improved  Silver-Shank 
Router  Bits  are  unex¬ 
celled.  Correctly  de¬ 
signed,  carefully  made 
of  the  best  quality  high 
speed  steel  and  with  a 
keen  tough  cutting 
edge,  Hoe  Silver-Shank 
Router  Bits  are  the  first 
choice  of  practically 
every  photo-engraving 
and  stereotyping  shop. 
Made  in  all  practical 
sizes. 


BUSINESS  OPPORTUNITIES 

Brokers 


GOSS 

FOR  SALE  at  bargain  price*  the  fal¬ 
lowing  preatet  guaranteed  in  good 
operating  condition: 

Goss  High  Speed  Octuple  Straightline 
Sheet  cut  22^  in.— column  length  21  in. 
Goss  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Sextuple  Straightline 

Sheet  cut  23-9/16  in. — column  length  22 
in. 

(At  Philadelphia  for  immediate  shipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22fi  in.— column  length  21  in. 
(At  Wichita,  Kansas,  for  early  delivery) 
Goss  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21  Vi  in.— column  length  20  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  22\i  in.— column  length  21  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  21  Vi  in. — column  length  20  in. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21  Vi  in. — column  length  20  in. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  Condensed  Quadruple 

Sheet  cut  22Vi  in.— column  length  21  in. 
(In  New  York  area  for  early  shipment) 
Goss  High  Speed  4-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  High  Speed  3-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  16-Pags  with  three  color  combination 
top  deck 

Sheet  cut  21^  in.— column  length  20  in. 
(On  Pacific  (^ast  for  early  shipment) 
Goss  24-Page  Acme  8-columns,  12  ems 
Column  length  20Vi  >n.  to  22  in. 

Writs  or  wire  for  full  dsUlls  and  srloes 

GOSS  PRINTING  PRESS  COMPANY 
1535  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


FOR  MEDIUM  SIZED  NEWSPAPERS 


Big  Weakly,  prosperous  rafg.  center,  cutnl 
west.  Should  be  turned  into  daily.  Cts  hy 
whole  or  part  interest;  reasonable.  C.  g. 
Veasey,  Wrlgley  Bldg.,  Chicago. 


For  Papers  That  Pay,  write  ns.  Onr  list  k- 
eludes  100  of  the  best  dallies  and  weekllM  k 
the  Middle  West.  Personal  service.  Clyde  E 
Knox,  Board  of  Trade  Bldg.,  Kansas  Cl^,  He. 

Available,  Desirable  Dally  Papers  In  CalUonk, 
Florida,  Illinois,  Kentucky,  Maasachusetta  Uk 
sourl.  North  Carolina,  Ohio,  Oregon,  South  Ckn. 
lina.  All  earning  dividends,  not  over-prkvi 
J.  B.  Shale.  Times  Building,  New  York. 


Newspaper  For  Sale 

The  slump  didn’t  bit  this  paper;  weekly,  rlO, 
exclusive  fleld;  city  6,000;  well  equipped;  foit. 
year  college;  best  weekly  location  in  Amerta: 
east-central  U.  S. ;  earned  311. .'KH)  NET  In  193; 
price,  $60,000,  down  payment  $20,000.  E4ii, 
Kilitbr  &  ^blisher. 


Nete  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 

The  4SK 


Newspaper  Wanted 

Former  Publisher — business  manager  will  Invwt 
up  to  $10,000  with  services.  K-044,  Editor  k 
Publisher. 


Want  to  Lease 


Want  to  Lease,  with  option  of  buying,  wrrU; 
newspaper  or  small  daily.  Write  full  partk- 
ulara.  E-0.'>2.  Editor  A  Publisher. 


Want  to  Leage  weekly  or  small  dally  with  prirl. 
lege  of  piircliase  or  will  handle  on  commlMlot 
basis.  E-643,  Editor  &  Publlalier. 


Publisher  Wanted 


Publisher 

wanted  for  great  historic  novel  with  ZionkUt 
tendencies.  Address  replies  to  S.  C,  ltd  e/l 
Rudolf  Mosae,  Stuttgart,  Germany. 


Stereotype  Room 
Efficiency 

Meant  quick  production  of  |Md 
pUtet  and  the  elimination  oi  re 
caata  at  far  at  pottible. 

Mouldii^  Blankets 

Hard  and  Soft  G)rk  Blanketi 
Heavy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25^ 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  ploco 

New  England  Newapaper 
Supply  Company 
Woreester,  Mass.,  U.  S.  A. 
Cable  Addreta  NENSCO 
Wereetter,  Mats. 


Send  for  the  GOSS  45R  Iblder.  It  tells  ALL  of 
the  surtling  paints  of  new  merit,  convenience, 
economy,  performance. 


NEWSPAPER  PRINTING 

PRESSES 


DUPLEX  SUPER  DUTY  HKUl  SPEED  UNITS — 40,SOS  per  hr.  The  heavlen 
and  moBt  productive  high  apeed  unit  preat.  Bquipp^  with  lateat  quick 
lock-up  plate  clampt,  automatic  alectrlc  brakea,  etc.,  ate.  Aetaplata  and 
dry  mat  equipment.  All  materlala,  ateela,  hroszea,  ate.,  ef  tha  latest 
approved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  fall  S6.000  running 
speed  with  single  plates.  Ail  stereotype  costa  (material  and  labor)  cut  in 
half.  Economy  for  the  growing  moderate  atzed  daily,  nnlt-deslgned ;  baUt 
in  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  alsa  can,  hy  addlag  nnlts,  ha 
Increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  daiUea  and  weeklies. 
Prints  from  the  roll  and  out*,  fold*  and  deliver*  perfected  newtpapera. 
6,  8.  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  6,0M  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writ*  os  your  proa*  nooda—Lat  ns  help  you  aoloa  your  proaaroom  probtom^— 
Our  otuf  I*  mt  yuar  aoruiea 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEwvoax  CHICAGO  XANraANciico 


Hert  are  Somi  Famous  ^jR  Uurt 


Akron  Electro  Co.,  Akron, 
Ohio 

Dailjr  Pantagraph, 
Bloomington.  111. 

Weaiern  Newspaper 
Union.  Bouton,  MaHS. 

Partridge  &  Aaderaun, 
Chicago.  Ill. 

Hodge  Mat  Service,  Cin¬ 
cinnati,  Ohio 

Western  Newnuper 
Union,  Cleveia^,  Ohio 

M.chigan  Stereo  Co.  <J 
Mackitus),  Detroit, 
Mich. 

Diepatch.  DaUas.  Texas 

W’eatern  Newspaper 
Union.  DallM.  Texas 

Tiines-Union.  Albany. 

N.  Y. 

Poet,  Denver,  Coto. 

Herald.  Everett,  Wash. 

Times-Record,  Fort 
Smith.  Ark. 

News-Prees,  Glendale 
California 

Telegraph.  Harrisburg. 
Pa. 

Times,  Huntsville,  Ala. 

News,  Hollywood.  Calif. 

News  Sentinel.  Knoxville. 
Tenn. 

State  Journal.  Lincoln, 
Nebr. 

Sun.  Long  Beach.  Calif. 

Odkams  Press  (J  A/«- 
ckf'nei).  Ivondoo.  Eng. 

Sentinel.  Milwaukee,>^8. 

Press,  Mobile.  Ala. 

Press.  Mnncie,  Ind. 

Western  Newspaper 
Union.  New  York  City 
{Z  kfackiuts) 

Woiid'Herald.  Omaha. 
Nebraska 

Leader,  Oklahoma  City, 
Oklahoma 

Post.  Pasadena,  Calif. 


^urnal,  Pottsville  Pa. 
Times-World,  Roanoke, 
Virginia 

News  l^eader,  Richmond, 
Virginia 

News-l*ilot.  San  Pedro 
California 
Union-Tribune.  San 
Diego,  California 
Outlook.  Santa  Monica, 
California 

Press.  Springfield.  Me. 
Times,  Tacoma.  Wash. 
Times,  Toledo,  Ohio 
Washington  Mat  Service, 
Washiimton.  D.  ('. 
Htdlister  Press,  Wilmette, 
Illinois 

News,  Wilkes-Barre.  Pa. 
Kings  Syndicate.  New 
York  City.  N.  Y. 
Globe.  Bethlehem.  Pa. 
l>aily  Times.  Beaver,  Px. 
Ptdish  Union  Daily, 
Chicago.  Illinois 
Item.  Mt.  Carmel.  Pa. 
Post,  Baltimore.  Md. 
Commercial  Color, 

St.  Louis.  Mo. 
Afro-American.  Balti¬ 
more.  Maryland 
Sunday  Independent. 

Wilkes-Barre,  Pa. 
Herald-News,  Joliet.  111. 
Western  Newspaper 
Union.  Buffam,  N.Y. 
Western  Newspaper 
Union.  Baltimore.  Md. 
Globe.  Joplin.  Mo. 
Western  Newspaper 
Union.  PittsDurgh.  Pa. 
Progressive  Matrix  & 
Stereo  Co..  Chicago.  Ill. 
(Z  hiachitw) 

Spokes  m  a  n  -  Re  view , 
Spokane.  Waah. 
Nesm-Tribune,  Tacoma 
Washington 


Keep  Your 

messas^e  before  your 
clients  and  pros¬ 
pects — advertise  in 
Editor  &  Publisher. 


R.  HOE  &  CO.,  Inc. 

CenenU  Ofliees 

138th  St.  and  Eatt  River 
New  York  Citjr 
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It  Contacts  Go-Getters — Try  It 


rusincss  opportunities 


Special 


Offer* 


EMPLOYMENT 

Help  Wanted 


n»lly— Evening,  consolidation,  exclu- 
!iie  of  best  small  town  properties  In 
rich  section;  first -class  equipment, 
mire  tun  14%  on  ISOO.OOO.  11-635.  Editor 
i  Publlsbi  .  _ 


wiatsd— An  all-around  experienced  newspaper 
^  entire  charge  of  small  suburban 
p“SSlc^tl»  loca't^  near  New  York  City.  By  a 
S  cash  Investment  a  good  man  can  wure 
I  mbsuntlal  Interest  In  the  property  which  Is 
owned  b.v  one  man.  The  present  owner  Is 
pnpaaed  In  other  work  In  New  York  City  and 
^  not  give  proper  attention  to  operation  of 
ll?.r  E-661,  Editor  A  Publisher. _ 


CIRCULATION 


Promotion 


Tks  Oharlss  Partlow#  Company,  OeeldenUI 
BUx  indUnapolls,  invite*  tb*  attaatloa  of 
Swishers  dsalring  IncrMised  clrenlatloa  to  tb* 
l^lMS  eemmendatlons  and  eador**in*nte  of 
iMdIac  AB.O.  pnbllsbers  everywbar*  appaarlng 
rtvtn  Issue  of  BDITOR  A  PUBLISHER.  Tbe 
PABTLOWB  PLAN  campaign  Is  balag  naad  year 
iftsr  year  by  more  real  ntwspapers  than  all 
ttker  drculatlen-bulldlng  serrlcea  camMaed — an 
•Tldsae*  la  Itself  of  Its  IndlspuUM*  worth  and 
of  lu  outstanding  snpariorlty.  Tb*  only  elrcu- 
UtlM-balldlng  organisation  In  Newspaperdom 
which  Is  a  member  of  the  Rotter  Boalaess 
Bstoan  sad  which  furnishes  publishers*  aOdaTlts 
of  oxaet  results  of  lu  every  campaign.  Wlr* 
Mllsct  or  write  for  free  Partlow*  aurray  and 
ualysls  of  your  field. 


The  W.  S.  Kondall  Company,  104  N.  Ballsy 
ivs.,  Lonlavllle,  Ky.  —  Superior  Clrenlatlaa 
Billdws  —  Croators  and  sole  owmers  of  Tb* 
lesdall  Plan. 


Oir  sampslgns — dallies,  weekliea^net  4.000  to 
W.OOO  snbscrlptlona.  Only  orgaalaation  with 
neesssfnl  drtvos  in  4  N.  X.  City  boroughs. 
Bndioa  Do  Priest,  Station  C.  Braoklya,  N.  T. 


A  B.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
lioaict,  Callforala.  An  efflclent  clrenlatloa 
hnllding  organisation  accepting  only  bonaflde 
oabscrlptios  (paid  in  full  by  subxcrlber) .  Write 
or  wtre,  without  obligation,  for  field  surrey. 


BUir  A  Austin,  circulation  builders,  222  West 
Grseawleb  St.,  Reading.  Penn.  Originators  of 
Selsemtnship  Club  Campaigns.  Telephones: 
Office  2-lSSl;  residence,  81-9240. 


EDITORIAL 


Children's  Pafe 


Powerful  editorial,  advertising  and  drcnlatlon 
rcopooae  to  children’s  pages  for  dallies  and 
weeklies.  Parties  and  prometion  a  civic  force. 
Pars  for  itself.  Junior  Feature  Syndicate,  11 
W.  42d  street.  New  York. 


EMPLOYMENT 


Help  Wanted 


Idvertieinf  Kan  Incarnate  Wanted: — Tbe  most 
Dauintl  newspaper  In  the  world  with  a  back- 
rround  of  eighty-three  successful  years  MIGHT 
BB  INDUCED  TO  CONSIDER  THE  DEVELOP¬ 
MENT  OF  ITS  ADVERTISING  POSSIBILITIES. 

None  has  ever  been  solicited  to  advertise  in 
this  weekly. 

No  ordinary  hoofer  or  absurd  desk  ‘'exec¬ 
utive'*  could  possibly  Interest  any  one  connected 
with  this  newspaper — no  chair  warmers,  tele¬ 
phone  callers,  contact-men,  lushers,  sheiks, 
cbsrt  writers,  report  framers,  graph  designers 
or  poseurs  will  get  even  a  look-in.  The  writing 
fool  who  edits  this  newspaper  works  every  mln- 
ote  he  live*  and  expects  everybody  else  to  do 
the  same. 


think  of  the  fact  that  this  newspaper  hi 
wrvlved  eighty-three  years  WITHOUT  solid 
'•I  advertising  and  thus  gather  how  utterl 
railgnlflcant  the  now  proposed  experiment  is  1 
™*tlon*blp  to  the  established  business. 

CASH  IN  HAND  RESULT 
*N  A  THING  and  none  but  a  moat  dete 
auM  and  capable  man  could  possibly  succee< 
*b  send  every  man  wl 
‘MINKS  be  Is  Interested  ten  issues  of  tb 
purposes  of  Intensive  stud 
prior  to  primary  consideration  of  an  Intervlev 
nothing  at  all  this  possible  openic 
grow  to  $25,000  a  year  or  even  mor 
your  name  and  addrass  for  ten  copies  < 
“‘wspaper,  read  them,  STUDY  them  am 
CASH  IN  HAN 
for  the  publication  write  for  a 
"bb  font  own**  when  bli 
WN’T  FOOL  YOURSELF  I 

B.  Clarke,  Secretary,  .329  Ke 
“tau  Trust  Building,  Philadelphia,  Pa. 


Advertising  BaJesman 

A  morning  and  evening  combination  paper 
within  100  miles  of  New  York  City  seeks  ex¬ 
perienced  advertising  salesman  with  ability  to 
write  copy  and  offer  enthusiastic  suggestions  to 
advertisers.  State  experience,  salary  expected. 
B-642,  Editor  A  Publisher. 


Advertising  Baleaman,  wanted  on  a  Michigan 
newspaper  with  a  dally  circulation  of  over 
11,000.  Must  be  experienced  In  copy  writing 
and  know  how  to  sell  non-advertisers.  In  mak¬ 
ing  application  give  a  complete  story  of  your 
experience.  Also  mention  age,  nationality, 
references,  married  or  single  and  the  salary 
desired.  Write  E-649,  Editor  A  Publlsber, 


Circulation  Contest  Managers  and  field  men.  Ex¬ 
perienced.  Wire  or  write  K.  0.  S.  602  Ridge, 
Pottsville,  Pa. 

dassifled  Advertising  Manager  wanted.  Must 
be  experienced  executive,  and  real  producer. 
State  experience  and  salary,  reference,  first 
letter.  Lima  News,  Lima,  Ohio. 


Classified  Solicitor  —  Pennsylvania  newspaper 
wants  young  man,  under  twenty-five,  of  one  or 
two  years*  exiierlence.  This  opening  creates  an 
opportunity  for  an  ambitious,  energetic  and 
capable  young  man  to  become  affiliated  with  one 
of  the  fastest  growing  newspapers  in  the  East. 
Give  full  details,  including  salary  expected.  In 
application.  E-6^,  Iklitor  A  Publisher. 


Contest  Manager,  handle  women’s  organisations 
in  big  merchandising  campaign.  Permanent 
position,  salary — commission.  Give  experience, 
references.  Quality  Merchandisers,  Inc.,  Conti¬ 
nental  Bldg.,  Oklahoma  City. 


National  Beprasentative  wanted  for  Northwest¬ 
ern  Farmer  and  Rancher,  farm  publication  cov¬ 
ering  Wyoming,  South  akota,  Nebraska  and 
Montana.  Good  proposition  for  representative 
handling  farm  accounts.  Northwestern  Farmer 
and  Rancher,  Sberldan,  Wyoming. 

Bkilioitors,  experienced  In  Special  Pages  and 
Style  Sections,  also  all  forms  of  special  pages 
such  as  furniture  pages,  community  pages, 
straw  bat  pages,  garage  pages.  Must  be  able 
to  prove  conclusively  by  age  and  experience 
that  you  qualify  for  New  York  City.  Commis¬ 
sion  with  drawing  account.  State  what  you  are 
expert  at  with  references.  Address  B-628, 
Editor  A  Publisher. 


SitMAtiraa  W*nte«l 


AdvMrtislng  Salesman! 

Manager! 

Active 

Of  nnnusual  ability,  open  for  connection 
through  combination  of  circumstances  beyond 
bis  control. 

QUALIFICATIONS: 

1st.  Years  of  practical  experience  with  news¬ 
paper*  In  advisory  capacity  and  selling,  giving 
him  poise,  Judgment  and  ability  to  successfully 
fill  any  executive  position. 

2nd.  Has  a  personality  that  makes  friends 
througb  sincerity  witb  advertisers,  and  keeps 
them. 

8rd.  Excellent  salesman,  enthusiastic,  diplo¬ 
matic  and  a  good  leader  of  men  —  has  a  crea¬ 
tive  mind  and  very  capable  In  developing  sales 
arguments  for  sales  staff. 

4tb.  Has  originated  and  carried  to  succeaa- 
ful  conclusion  many  special  advertising  sections 
and  yearly  pages,  producing  thousands  of  dol¬ 
lars  of  Increased  revenue  and  linage. 

6tb.  A-I  recommendations,  married,  age  88. 
Salary  commensurate  with  bis  experience  and 
ability.  Will  go  anywhere. 

Writ*  or  wire  T.  W.  Powell,  1786  Catalpa 
Road,  Cleveland,  Ohio. 


Advertising  Exeoutlve— Practical  experience  In 
newspaper  advertising  and  management.  A-1 
salesman,  copy  writer,  good  staff  manager. 
Thoroughly  experienced  In  special  editions,  pro¬ 
motions,  merchandising.  Former  publisher.  Age 
32.  E-M9,  Editor  A  Publisher. 


Advertising  Man,  with  national  contacts,  wants 
to  represent  out-of-town  newspaper  In  New 
York  City.  Former  agency  owner.  E-645, 
Editor  A  Publisher. 


Advertising  Manager — Twelve  years*  successful 
experience.  Seeking  permanent  connection  with 
newspaper  requiring  a  man  with  broad  vision, 
high  standard  and  proven  ability.  Age  37,  mar¬ 
ried.  Now  employed.  College  education.  E-662, 
Editor  A  Publlaber. 


Business  Manager — 

Advertising  Ezsontlva— 

Years  of  experience  on  large,  successful  news¬ 
papers  In  the  East.  Best  reference*  from  all 
former  employers.  Excellent  salesman:  will  go 
moat  anywhere.  Address  for  Interview  E-6&5, 
Editor  A  Publlsber. 


Business  Manager  .now  employed,  dsalrsa 
change;  excallsat  refereaces;  capable;  married; 
family.  D-956,  Editor  A  Publisher. 


Olraulation  Manager — Experience  covers  circu¬ 
lation  promotion  and  maintenance  on  Morning, 
Evening  and  Sunday  fields.  Good  references. 
Age  80.  Salary  $60  per  week.  Will  work  any¬ 
where.  At  present  nnemployad.  E-666,  Editor 
A  Publisher. 


EMPLOYMENT 


SitnattoB*  Wanted 


Ciroulation — Do  you  need  a  practical  circulation 
manager  with  years  of  experience?  Forceful 
personality  and  Initiative.  Thoroughly  familiar 
with  every  phase  of  promotion.  A-1  recommen¬ 
dations.  Writ*  E-6S0,  Editor  A  Publisher. 


Olraulation  ExeontlT*,  now  employed,  and  still 
breaking  records  for  economy  and  production  on 
one  of  th*  largest  papers  In  tbe  country  desires 
situation  as  circulation  manager.  Thoroughly 
trained  In  details  and  promotion  of  every  char¬ 
acter  with  a  record  for  results  and  references 
from  present  and  past  employers.  Prefer  sec¬ 
ond  paper  In  city  of  more  than  a  hundred  thou¬ 
sand.  Man  of  family,  age  thirty-two.  Not  In  a 
hurry,  requests  Interview  and  complete  Investi¬ 
gation.  B-626,  Editor  A  Publisher. 


Oirenlatiosi — Mr.  Publisher,  If  your  paper  needs 
a  high  class,  effieUnt,  capable,  clrculatlaa  man¬ 
ager  or  assistant,  let  me  baar  from  you.  Ag* 
29,  married,  10  years  circulation  experience. 
Understand  all  details  of  boy  promotloa,  car- 
riar,  street  sales,  dealers  and  mall.  Know 
offic*  system  and  routine.  Now  employed  as 
(Mrcnlatlon  Manager  on  Northwest  paper.  Am¬ 
bitions  for  further  opportunity  only  reason  far 
changing.  Minimum  salary  $4,000  per  year. 
E  613,  Editor  A  Publisher. 


Ciroalation  Manager  with  a  consistent  record 
of  achievement,  over  a  period  of  twelve  years, 
for  economy  of  operating  tbe  department  and 
Increased  circulation,  now  employed.  Is  desirous 
of  making  a  change  to  a  field  where  there  is 
a  desire  for  circulation  expansion.  Thorongbly 
familiar  with  all  phases  of  clrenlatloa  main¬ 
tenance  and  promotloa.  Can  furnish  excellent 
references  as  to  character  and  ability.  Mod¬ 
erate  salary  to  start  witb  Increase  upon  prov- 
In  worth.  B-592,  Editor  A  Publisher. 


(JiroulatloB — 

If  I  were  “fired**  I'd  probably  write  a  differ¬ 
ent  kind  of  an  ad  for  such  a  thing  might  sadly 
Impair  the  “ego**  you’ll  read  between  the  lines 
of  this  one. 

I  want  an  opportunity — not  merely  a  new  Job. 
I’ve  got  a  Job  now. 

I  know  circulation — afternoon  and  morning — 
but  that  doesn’t  mean  I’ve  stopped  learning. 
Ever  since  I  started  as  a  kid  fifteen  years  ago 
selling  papers  and  carrying  a  route  I’ve  studied 
circulation — literally  lived  It — worked  at  It  days 
and  dreamed  It  nights. 

Now  I’ve  reach^  that  point  where  1  believe 
I  am  depriving  some  publisher  of  a  first  class 
man  and  am  restricting  my  own  future  If  I 
continue  as  Assistant  Circulation  Manager  of 
one  of  the  South’s  most  prominent  dailies. 

I  know  my  knowledge  of  all  branches  of  the 
Circulation  Department — the  practical  end — and 
promotion  and  finance — Is  most  complete,  and  a 
short  period  in  each  of  the  various  mechanical 
branches  and  advertising  department  equips  me 
with  a  type  of  general  newspaper  experience 
few  circulation  men  possess. 

Per  unit  revenue  and  expense  would  get  lots 
of  attention,  while  I  kept  a  wide  open  throttle 
traveling  natural  avenues  for  circulation  in¬ 
crease* — In  short,  I  know  the  value  of  your 
dollar  In  relationship  to  business  secured. 

I  am  not  particular  as  to  size  of  newspaper 
or  whether  or  not  tbe  place  carries  the  title  of 
manager — what  I  want  la  a  definite  opportunity 
for  personal  progress! 

I  don’t  expect  tbe  world  with  a  fence  around 
it  for  a  salary,  and  yet  I  desire  a  place  where 
value  received  Is  paid  for  and  where  sly,  flashy 
methods  are  not  expected  or  countenanced. 

I  am  28 — with  more  exi>erlence  and  common 
sense  Judgment  than  that  age  usually  affords — 
but  with  all  the  pep  that  the  “twenties’*  make 
natural.  I  am  married.  I’ll  go  anywhere.  I’ll 
come  for  an  Interview.  And — I’ll  make  good. 
E-6.57,  Editor  A  I*nbllsber. 


Circulator — with  wide  experience,  who  Is  an 
expert  boy  organiser,  also  a  routine  system- 
atlzer,  both  office  and  field,  desires  hearing 
from  publishers  or  circulators  of  either  small, 
large  or  group  newspapers  In  need  of  such  serv¬ 
ice,  either  permanently  or  temporally.  E-650, 
Editor  A  Publisher. 


Ciroulation  Managsr,  young,  open  for  position 
on  small  city  dally,  now  all  details  office  man¬ 
agement,  carriers,  mail  and  newsstand  promo¬ 
tion.  £-641,  Editor  A  Publisher. 


Circulation — Street  Sales  Manager — Age  27. 
Handle  any  situation.  Will  go  anywhere. 
References.  E-61T,  Editor  A  Publlahsr. 


OlaasUled  Managsr — Used  to  tackling  teugh 
Jobs;  young;  marrisd;  provsn  prodacer;  10 
yeais*  sxpsrienc*  three  larg*  papers;  showed 
35%  Tsvenn*  Increase  last  year  on  present  Job; 
highest  references.  E-604,  Editor  A  Publisher. 


Desk  Man — Of  unusual  ability,  18  years*  expe¬ 
rience,  seek*  change  for  excellent  reasons;  now 
employed;  prefers  New  England,  but  will  con¬ 
sider  any  reasonable  offer.  E-663,  EMltor  A 
Publisher. 


Editorial — New  York  dally  and  weekly  experi¬ 
ence.  Efficient  make-up  man,  copy  reader,  head 
writar,  rsportsr.  B-606,  Editor  A  Pabllsbar. 


EMPLOYMENT 

Sitimtions  Wanted 


Editorial — All-around  newspaperman,  tea  years* 
experience,  seeks  connection.  Can  produce  well- 
informed  editorials,  interesting  feature  articles, 
and  clear,  concise  news  stories,  edit  copy  rap¬ 
idly,  and  make  up  snappy  page.  University 
educated,  widely  travelled,  84  year*  old,  mar¬ 
ried.  sober.  Excellent  references.  E-625,  Editor 
A  Publlsber. 


Exeeutivs — With  record  of  achievements  wants 
opportunity  to  demonstrate  bis  ability  as  news¬ 
paper  builder.  Has  held  positions  as  general 
manager,  buslnes  smanager  and  advertising 
director.  Know  every  phase  of  newspaper  bnsi- 
ness.  Record  clean  and  outstanding.  References 
of  highest  type.  E-648,  Editor  A  Publisher. 

Featnrs  Writer,  experienced.  New  York  resident, 
wants  part  time  or  special  assignments.  E-564, 
Edltsr  A  Publisher. 


Managing  Editor — Veteran  newspaper  man  has 
complete  new  plan  of  editorial  makeup  and  poI- 
Icy  and  seeks  position  as  managing  editor  on 
paper  where  be  can  put  it  into  practice.  B-658, 
Eklitor  A  Publisher. 


Managing  Editor  seeks  change  April  1;  capable 
executive;  forceful  editorial  writer;  columnist; 
good  make-up  and  heads;  20  years  of  achieve¬ 
ments;  married:  Protestant;  must  be  permanent 
and  worth  while.  Box  1192,  Beckley,  W.  Va. 

Managing  Editor — Intelligent,  vigeroue  manage¬ 
ment  with  metropolitan  viewpoint.  Character, 
youth.  Ten  years.  E-623,  Editor  A  Publisher. 

Mechanioal  Superintendent — Experienced  and 
efficient  producer.  Member  Typographical  Union. 
E-598,  Etlitor  A  Publlaber. 


Office  Manager-Accountant,  31,  married,  expe¬ 
rienced  all  departments,  8  years,  will  go  any¬ 
where.  E-646,  Editor  A  Publisher. 


Press  Photographer — Experienced.  Good  refer¬ 
ences.  Write  also.  Anywhere.  Ernest  T. 
I’earson,  1523  N.  Gale  Street,  Indianapolis,  Ind. 


Re-organizing  of  smaller  newHpa|>ers — Building 
up  dead  Issues  from  every  angle.  Editorial, 
advertising,  increased  circulation  In  smaller 
towns.  Organizer  and  managing  e<litor  with  un¬ 
questioned  experience  and  background.  E  660, 
Editor  A  Publisher. 


Woman  Writer,  newspaper  or  magazine,  feature 
articles  or  page,  club,  society,  bonk  reviews. 
-Anywhere.  E-Ml,  Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Fhotoangraving  equipment  for  sal*.  Complete 
plant  or  any  part.  Miles  Machinery  C*.,  480 
West  Broadway,  N.  Y.  O. 


For  Sale — Eleven  fonts  7  pt.  Ideal  News  with 
Bold  Face;  all  In  A-l  condition.  Reason  for 
sale,  changing  to  larger  face  same  series. 
Each  font  sorted  to  full  scheme  No.  5.  E-664 

Editor  A  Publisher.  _  _ 


Young  Men 

interested  in  invasting  $10,600  or 
more  (fully  secured)  and  services, 
may  find  tbeir  opportunity  in  Edt* 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  us  in  confidence  giv¬ 
ing  derailed  experience  and  icquire- 
ments. 

SERVICE  in  th*  South 

HARWELL  «  BUGGY.  Inc. 

Neicspuper  Broker* 

Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  find 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Bosines*  Established  ia  1899 

350  MadiMn  Avo,  Now  York 
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By  MARLEN  PEW 


hardship.  Giving  Henderson  his  due  it 
should  be  said  that  he  frequently  re¬ 
marks  that  his  coffee  isn’t  worth  $1  a 
pound  and  that  his  customers  are  really 
contributing  to  his  fight  against  the 
“chain  store  skunks,  no  account  loafers 
of  Wall  Street,  who  put  honest  mer¬ 
chants  out  of  business  with  their  low- 
down  fakes  and  cheats  that  fool  the 
bargain-hunting  suckers.” 

*  *  * 

T  N  Columbus  I  also  learned  that  through 
Henderson’s  activities  the  anti- 


TK.WELING  in  the  Mid-West  or 
South  from  New  York  you  find  peo¬ 
ple  talking  about  the  “chain-store  prob¬ 
lem”  in  excited 
tones  and  terms 
of  ugly  controv¬ 
ersy.  It  is  an  in¬ 
teresting  revela¬ 
tion  to  the  East¬ 
erner,  for  we 
bear  our  chains 
lightly.  In  Ohio 
I  found  that  peo¬ 
ple  who  were  not 
determinedly  anti¬ 
chain  were  under 
suspicion  oi  par¬ 
ticipation  in  the 
Dragon  Henderson  profits  of  the 
wicked  traffic. 
Local  bitterness,  stirred  up  by  the  inde¬ 
pendents,  is  a  grave  newspaper  problem 
in  many  cities.  Pro-chainites  may  argue 
efficiency,  modem  methods,  science  in 
business  and  all  that  sort  of  thing  until 
their  lips  turn  pale,  yet  make  small  prog¬ 
ress  against  the  anti-chainer  whose  mind 
has  frozen  tightly  to  the  theory  that  the 
chain  store  is  a  ruthless  attack  on  the 
competitive  principle  in  business,  that  it 
plays  outrageous  exploitation  games  on 
the  unsuspecting  public,  attracting  shop¬ 
pers  with  “leader”  bait  while  overcharg¬ 
ing  for  routine  merchandise;  that  chain 
profits  “go  to  Wall  Street’  and  do  not 
build  up  local  communities  and,  that  the 
chain  store  substitutes  the  non-resident 
hired  man,  taking  orders  from  distant 
headquarters,  for  the  honest,  civic-minded 
local  store  proprietor  who  may  use  his 
heart  as  well  as  head  in  the  conduct  of 
his  affairs,  even  granting  credit  to  old 
customers  when  they  fall  on  hard  times 
and,  if  business  is  good,  buy  tickets  to 
the  High  School  field  games  and  the 
mid-winter  charity  bazaar.  It  is,  in  fact, 
a  battle  between  the  cohorts  of  organized 
business  efficiency,  heavily  capitalized, 
and  the  hard  hit  independents  and  their 
sentimental  friends. 

v  *  * 


ment  and  the  independent  remains  the 
letter  advertiser.  You  may  depend  upon 
the  fact,  however,  that  the  super-heated 
rivals  in  this  battle  have  made  life  hide¬ 
ous  for  many  a  local  editor,  each  de¬ 
manding  that  he  line  up  his  editorial 
page  in  favorable  attitudes.  Wise  pub¬ 
lishers  have  a  ready  answer  to  such  de¬ 
mands:  “Say  it  in  advertising!” 

A  *  A 

At  Columbus,  Ray  Evans,  the  genius 
sketch-artist  and  feature  writer  of 
the  Dispatch,  told  me  of  his  adventure  in 
interviewing  the  great  chain-store  dragon, 
W.  K.  Henderson,  at  his  plantation  near 
Shreveport,  La.  We  know  little  of  Hen¬ 
derson  in  the  East,  but  the  first  thing 
your  Aunt  Laura  asks  you  when  you 
visit  her  in  the  Mid-West  is:  “What  do 
you  think  of  this  man  Henderson,  who 
talks  on  the  radio?”  It  appears  that  Mr. 
Henderson  has  succeeded  in  throwing 
more  oil  on  the  flames  of  the  chain-store 


chain  patriots  were  organizing  as  “min¬ 
ute  men,”  with  local  lodges.  It  costs  $12 
a  year  to  be  a  “minute  man”  and  Hen¬ 
derson  gets  the  twelve.  After  you  have 
been  initiated  you  are  privileged  to  go 
about  town  razzing  the  chain-store  boys 
and  trying  your  persuasive  powers  on 
friends  to  induce  them  to  buy  from  in¬ 
dependent  dealers.  I  asked  what,  if  any, 
regalia  the  “minute  men”  would  wear 
and  no  one  seemed  to  know.  No  one 
doubts  that  rioting  will  long  be  deferred 
where  there  is  so  much  local  feeling. 
Anti-chain  store  associations  are  forming 
all  over  the  South  and  in  the  Mid-West. 

«  iR  * 

Henderson  alleges  the  chair  stores 
are  dishonest,  among  other  crimes 
selling  short  weight.  He  describes 
canned  and  packaged  goods  as 
sold  by  the  chains  and  infers  that 
equal  or  better  quality  in  larger 
quantity  can  be  bought  at  the  same 


YOU  hear  much  about  remedial  legis¬ 
lation  and  how  Representative  Jones 
of  Texas  has  a  bill  that  will  fix  ’em, 
since  his  proposed  measure  calls  for  con¬ 
trol  of  chain  stores  by  state  laws,  irre¬ 
spective  of  their  interstate  character. 
Then  there  is  the  Capper-Kelly  price¬ 
fixing  bill  which  would  deprive  chain 
stores  of  the  right  to  cut  the  price  of  a 
nationally  advertised  brand  of  merchan¬ 
dise,  the  manufacturer  to  fix  the  retail 
figure.  Finally  they  tell  you  that  the 
Federal  Trade  Commission  investigation, 
now  under  way,  will  presently  show  the 
chain-store  business  up  as  a  racket  of 
frightful  mien.  The  legislature  of  al¬ 
most  every  state  in  the  South  is  fairly 
glutted  with  bills  to  outlaw  the  chain- 
store  and  in  North  Carolina  the  consti¬ 
tutionality  of  one  such  measure  is  being 
tested  in  the  courts.  Meanwhile  chains 
continue  to  invade  every  town  and  ham¬ 
let,  painting  up  their  street  fronts  in 
gaudy  colors,  stacking  merchandise  on 
the  sidewalk  attractively  price-tagged 
and  in  general  using  the  methods  of  the 
modem  retail  hustler.  Some  independ¬ 
ents  are  adopting  chain  methods,  painting 
up,  installing  clean  and  good-looking 
store  fixtures,  buying  merchandise  co¬ 
operatively,  price-tagging  “leaders”  and 
displaying  their  goods.  Excellent  chain 
store  advertising  has  been  developed  in 
some  cities  and  towns  and  there  are  in¬ 
stances  where  independents  have  shown 
equal  or  greater  enterprise  in  using  the 
paid  columns  of  local  newspapers.  By 
and  large,  however,  the  chain  store  has 
not  given  the  local  newspaper  anywhere 
near  the  advertising  linage  that  had  been 
expected  from  this  economic  develop¬ 


controversy  than  any  single  individual, 
possessing  a  fiery  disposition,  a  vitriolic 
flow  of  conversation  and  a  private  radio¬ 
broadcasting  station  KWKH.  This  iron- 
jawed  battler  of  the  microphone  fires  all 
of  his  guns  at  the  chain  stores  every 
day,  announcing,  denouncing,  pronounc¬ 
ing  in  stentorian  tones,  and  when  he 
really  gets  “mad,”  as  often  happens,  his 
line  of  billingsgate  is  nothing  to  pick  up 
with  bare  hands.  The  chain  store,  par¬ 
ticularly  the  grocery  store,  as  Henderson 
describes  it  is  the  greatest  evil  the  jazz 
age  has  developed  since  the  discovery  of 
the  vermiform  appendix  and  the  hoof 
and  mouth  complaint.  He  yells  “Hello 
World”  through  a  mike,  set  up  in  the 
lodge  of  his  huge  estate,  and  then  goes 
at  ’em,  tooth  and  nail.  A  few  weeks  ago 
he  pretty  nearly  got  thrown  off  the  air 
for  cussing,  but  made  a  hot  fight  at 
Washington  and  won  even  increased 
radio  privileges.  Mr.  Evans  says  Hen¬ 
derson  gets  a  basket  brimful  of  tele¬ 
grams  and  letters  daily  from  his  listen¬ 
ers.  works  17  hours  in  each  24,  wears 
half-inch  diamonds  in  his  scarf  and  on 
his  left  hand,  operates  a  big  factory  pro¬ 
ducing  saw-mill  and  oil  field  machinery 
and  gas  line  equipment  and  also  sells 
“Hello  World  Coffee”  to  his  radio  au¬ 
dience.  Mr.  HenderscMi,  you  may  depend 
upon  it,  contends  that  his  coffee  business 
is  merely  to  help  defray  the  heavy  cosf 
of  operating  a  private  radio  plant.  Just 
send  him  a  dollar  bill  and  he  will  return 
one — only  one — ^pound  of  coffee.  He  ad¬ 
mits  his  orders  average  1,000  pounds  per 
day  and  at  $1  per  each  the  broadcasting 
station  should  not.  I’d  say,  be  a  financial 


price  in  independent  stores.  Such 
talk  is  gradually  forcing  manufacturers 
and  chain  distributors  to  take  action. 
Until  now  they  have  accepted  their  beat¬ 
ing  without  audible  groans.  There  is 
talk  of  an  extensive  local  newspaper  ad¬ 
vertising  campaign  to  tell  the  story  of  the 
chain  development,  appealing  to  public 
good-will  and  confidence  and  scientifi¬ 
cally  answering  the  charges  made  by  the 
anti-chainers  who  resort  mainly  to  a  play 
on  sentiment  and  prejudice  against  “out¬ 
siders”. 

A  *  • 

Naturally,  easy-money  promoters 
have  been  attracted  to  the  battle¬ 
ground  in  droves.  They  play  all  sorts  of 
tricks  on  the  excited  independent  dealers. 
Several  anti-chain  crusading  newspapers 
have  sprung  up,  some  being  more  bitter 
in  tone  than  were  the  K.  K.  K.  sheets  of 
a  few  years  ago,  or  even  the  famed 
Menace  of  Girard,  Kan.  Carpetbag  ad¬ 
vertising  ^licitors  go  from  town  to 
town,  selling  double-truck  newspaper 
spaces  to  local  independent  dealers,  thus 
to  spread  the  gospel  of  chain  discontent. 
These  pikers  go  50-50  with  local  news¬ 
papers  that  will  accept  the  stuff  and  the 
independent  dealers  are  so  fascinated  by 
the  brimstone  character  of  the  copy  that 
they  seem  to  forget  all  about  card-rates. 
In  some  localities,  I  am  told,  anti-chain 
activities  extend  to  coercion  of  local 
bankers,  leaders  of  civic  bodies  and  even 
clergymen  to  openly  array  themselves 
against  the  chains  or  suffer  the  conse¬ 
quences  of  whispered  condemnation.  It 
is  a  pecuilar  fact  that  this  agitation, 
while  at  white  heat  over  the  whole  South 
in  nearly  every  Mid-West  state,  is  prac¬ 


tically  unknown  in  the  East  or  on 
Pacific  Coast,  although  the  chain  st 
development  spreads  over  every  sb 
I  know  of  no  similar  incident  in  Ana™ 
can  history  and  cannot  account  for^ 
except  on  the  theory  that  the  riot 
followed  the  channels  of  Hender* 
foghorn  voice.  Although  that  genti 
removes  his  store  teeth  when  he 
his  daily  tirade  the  average  home  set* 
not  pick  him  up  at  this  distance. 
chain-store  war  is  also  remarkable  *h3 
cause,  while  a  highly  charged  topic  kl 
private  conversation,  little  of  it  is  '  ‘ 
reported  in  news  columns.  It  i 
course,  the  kind  of  controversy 
editors  naturally  avoid.  The  chain-# 
folk  formerly  were  active  in  spreai 
press  agent  propaganda  among  the  ne„ 
papers,  but  much  of  this  material 
latterly  been  withdrawn,  due  to  hostiS 
aroused  among  editors  and  publish 
The  National  Chain  Store  .\ssociaL 
formed  in  1928,  now  has  an  avoa 
policy  against  free  publicity. 


WHEN  Fred  Stone  was  injured  in  a 
plane  crash  his  life-long  friend  W1 
Rogers  demonstrated  his  loyalty  by  play." 
ing  Stone’s  part  in  a  successful  musitrf 
comedy  for  many  months.  O.  O.  Melt*' 
tyre  says  he  recently  had  the  pleasure  of ' 
sitting  with  Rogers  through  one  act  of 
the  opening  of  Stone’s  new  pl^ 
and,  turning  suddenly,  found  “the  by 
stiff  crying  like  a  baby.”  I  like  that 
story  and  it  reminds  me  that  Will  Roger* 
has  just  signed  a  renewed  agreement  with 
the  McNaught  Syndicate  at  a  salary  s^ 
to  be  larger  per  week  than  that  ever  Ix-t 
fore  paid  to  a  syndicate  writer,  even  in-' 

eluding  the  sensational  price - inih^ 

by  Fjnley  Peter  Dunne  when  Mr.  Dook^ 
was  in  flower,  so  to  speak.  ' 

*  *  * 

A  NATIONAL  joke  has  been  made  of 
the  fact  that  William  E.  Gonza]a|| 
editor  of  the  Columbia  (S.C.)  State  lak 
week  was  elected  “Columbia’s  most  useM 
citizen”  in  a  circulation  stunt  poll  co* 
ducted  by  the  State’s  rival,  the  ColutiAH^ 
Record.  The  story  was  broadcast  by  the 
wire  services  and  was  everywhere  pi»yl(E; 
as  a  bit  of  humor,  the  editor  of  the  Re^. 
ord  being  pictured  as  a  gentleman  awk  ’ 
wardly  hoist  by  his  own  petard.  Bet  " 
South  Carolina  folks  will  not  see  the  johk 
and  the  editor  of  the  Record  might  ea»» 
ily  have  foreseen  the  result  of  his  littk 
private  election.  Mr.  Gonzales  indinri^ 
ably  qualifies  for  the  honor,  bestowed  by 
a  rival  newspaper  or  any  other  agenn. 

The  Gonzales  family  is  one  of  the  olir 
est  and  most  distinguished  of  the  Souffc', 
The  Columbia  State  dates  back  as  a  daily  | 
to  1891.  It  was  founded  by  the  Gonalij 
brothers.  The  newspaper,  always  a  fa»  ; 
ily  institution,  has  been  notable  for  the 
strength  of  its  editorial  page,  counf* 
eously  independent,  soundly  progress!^ 
decidedly  local  and  always  intelligtiij 
William  E.  Gonzales  and  his  family  kno* 
the  Southland,  particularly  their  seetki  ' 
of  it,  better  than  many  publishers  kno* 
their  own  neighborhoods.  He  has  be« 
a  writer  from  youth  and  has  served  is 
every  editorial  capacity.  He  was  the  fim 
American  Ambassador  to  Peru,  1919» 
1922  and  in  the  Spanish-American  wir 
was  captain  of  the  Second  South  Caf* 
lina  Volunteers.  He  has  had  many  other 
local  distinctions.  Ambrose  E.  Gonzakta  ' 
his  talented  brother  who  died  in  1926,  had  . 
been  his  partner  in  almost  every  undetK; 
taking  and  was  author  of  a  series  of  ^ 
markable  studies  of  negro  life,  partied 
ularly  that  of  the  Gullah  black  folks  tW  I 
inhabit  a  section  of  the  South  CaroW; 
coast,  speak  an  original  dialect  and  fol*  i 
low  the  customs  of  the  Congo.  There  is  a 
lesson  which  newspaper  men  might  joH^ 
well  learn  from  the  Gonzales  brotheift 
They  always  conceived  it  to  be  their  duly 
and  privilege  to  render  full  and  firk 
service  to  their  own  newspaper,  writinf 
their  best  stuff  for  it,  with  bwk  rights  a  ■ 
second  consideration.  I  observe  that  a 
good  many  newspaper  men  nowaday!-  j 
think  they  owe  only  routine  service  to  ' 
their  newspapers,  reserving  for  magaanfcl 
or  book  publication  their  most  ean^ 
writings.  William  E.  Gonzales’  electifl**' 
as  Columbia’s  most  useful  citizen  w* 
wholly  appropriate  and  the  fact  that  the 
recognition  came  through  a  rival  news¬ 
paper  merely  adds  glory  to  the  fact  | 


